
Before the
COPYRIGHT ROYALTY TRIBUNAL

1990 Cable Royalty
Distribution Proceeding

CRT Docket No. 92-1-90CD

Pursuant to the Tribunal's order of July 1, 1993, the Motion Picture Association of

America, Inc. ("MPAA"), its member companies and other producers and/or syndicators of

syndicated movies, series and specials broadcast by television stations'ereby submit their direct

case in the 1990 Cable Royalty Distribution Proceeding.

Program Suppliers will present the following witnesses who will sponsor the exhibits

referenced in their testimony:

Jack Valenti, President, MPAA

Allen R. Cooper, Vice President,
Technology Evaluation and Planning, MPAA

Marsha E. Kessler, Director, Copyright Royalty Distribution, MPAA

Stanley M. Besen, Senior Economist, RAND Corporation,
Washington, D.C.

John Claster, President, Claster Television Incorporated

Paul Lindstrom, Vice President and Product Manager,
Nielsen Homevideo Index (NHI)

Richard C. Thrall, Senior Vice President, Operations 8c

Administration, Multimedia Entertainment, Inc.

Howard Green, Senior Vice President of Sales Operations
for Twentieth Television, Twentieth Century Fox Film Corporation

' complete listing of Program Suppliers is being submitted as Exhibit (ARC-1) with
the testimony of Allen R. Cooper.



Robert Sieber, Vice President of Audience Development,
Turner Entertainment Networks

David M. Kirchheimer, Executive Vice President and Chief
Financial Officer, Republic Pictures Corporation

Program Suppliers hereby designate, in Attachment A hereto, those portions of prior

records to be incorporated for use in Phase I of the above-captioned proceedings. Program

Suppliers reserve the right to designate additional portions of the records in prior proceeding if,

after ex~mim~g the record designations of other parties, it appears that such additional portions

are necessary for a complete and accurate understanding of the import of the designated

evidence.

PHASE I CLAIMS

Basic Fund. Program Suppliers are seeking a share of 80 % of the Basic Fund.

3.75 Fund. Program Suppliers are seeking a share of 83 % of the 3.75 Fund.

Svndex Fund. Program Suppliers are seeking a share of 95.5 % of the Syndex Fund.

Program Suppliers reserve the right to change their Phase I claims in light of the evidence

presented by other claimants in this proceeding.
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Attachment A

DESIGNATION OF PRIOR RECORD

FROM 1989 DISTRIBUTION PROCEEDING

Witness: Transcript Reference:

Jack Valenti

Marsha Kessler

Tr. 18-83 (09/12/91)

Tr. 85-207 (09/12/91)
Tr. 239-306 (09/13/91)
Tl. 5176-5250 (12/13/91)

Allen Cooper Tr. 307-369
Tr. 376-521
Tr. 535-689
Tr. 697-790
Tr. 5465-5544

(09/13/91)
(09/17/91)
(09/19/91)
(09/20/91)
(12/17/91)

Stanley Besen

John Woodbury

Martin Frankel

Alan Rubin

Paul Lindstrom

Tr. 4665-4909 (12/11/91)

Tr. 4917-5061 (12/12/91)

Tr. 5070-5175 (12/13/91)

Tr. 5257-5457 (12/16/91)

Tr. 5550-5783 (01/14/92)

Direct Testimonv and Exhibits of Pro@ram Suonliers filed August 16. 1991

Rebutal Testimonv and Exhibits of Promam Sunpliers filed November 19. 1991

Additional Exhibits:

P.S. Exhibits 1X-47X, 1RX-14RX



1983 DISTRIBUTION PROCEEDING

Witness: Transcript References:

Jack Valenti

Henry Geller

John A. Baumgarten

Marsha Kessler

Thomas Larson

Allen Cooper

Paul B. Lindstrom

Donald Koehler

John Ridall

Nina A. Cornell

Paul Goldstein

Alan M. Rubin

Stanley M. Besen

Tr. 18-57
Tr. 310-394

Tr. 66-104

Tr. 111-205
Tr. 5225-5359

Tr. 241-257
Tr. 298-300
Tr. 5405-5458

Tr. 257-297

Tr. 589-687
Tr. 752-805
Tr. 1097-1149
Tr. 1157-1294
Tr. 1413-1440
Tr. 5606-5712

Tr. 468-500

Tr. 508-580

Tr. 396-460

Tr. 5056-5219

Tr. 5463-5598

Tr. 5719-5980

Tr. 5981-6105
Tr. 6804-6985

(06/19/85)
(06/24/85)

(06/19/85)

(06/20/85)
(11/19/85)

(06/21/85)
(06/21/85)
(11/20/85)

(06/21/85)

(06/27/85)
(06/28/85)
(07/02/85)
(07/03/85)
(07/15/85)
(11/22/85)

(06/25/85)

(06/26/85)

(06/24/85)

(11/18/85)

(11/21/85)

(11/24-26/85)

(11/26/85)
(12/10/85)

Direct Testimonv and Exhibits of Program Suppliers filed May 13 1985.

Rebuttal Testimony and Exhibits of Program Suopliers filed November 4. 1985.



1980 DISTRIBUTION PROCEEDING

Witness: Transcri t References:

Jack Valenti

Allen R. Cooper

Thomas A. Larson

Tr. 6-48

Tr. 1066-1121
Tr. 1131-1273
Tr. 3912-4016

Tr. 109-141

(09/21/82)

(10/05/81)
(10/06/82)
(12/16/82)

(09/22/82)

Timothy E. Dolson

Scott Jurnit

Tr. 248-397

Tr. 142-195
Tr. 413-554

(09/23/82)

(09/22/82)
(09/24/82)

Exhibits:

MPAA Exhibits A, B, D, E, F, G, R, S, T, U, Y, Z, AA, BB, CC, EE, GG, II, JJ, KX.

197 DISTRIBUTION PROCEEDING

Witness: Transcri t References:

Jack Valenti

Allen R. Cooper

Tr. 6-163

Tr. 365-428
Tr. 545-572
Tr. 576-635
Tr. 898-916
Tr. 920-1014
Tr. 1422-1464
Tr. 1469-1611
Tl. 1506-1521
Tr. 1596-1611
Tr. 1659-1666
Tr. 4682-4811
Tr. 4815-4964

(07/07/81)

(07/09/91)
(07/10/81)
(07/13/81)
(07/16/81)
(07/17/81)
(07/22/81)
(07/23/81)
(07/23/81)
(07/23/81)
(07/24/81)
(10/05/81)
(10/06/81)

Richard Hansen

James K. Murrary

Tr. 639-769

Tr. 783-897

(07/14/81)

(07/15/81)



Thomas A. Larson

Alan F. Horn

Exhibits:

Tl. 1015-1054 (07/16/81)
Tr. 1332-1422 (07/22/81)

Tr. 5079-5216 (10/08/81)

MPAA Exhibits B, D, E, F, H, I, 0, Q, R, UK, QQ, RR, SS, TT, CCC, DDD, EEE,
HI, JJJ, KKK, LLL, MMM.

1978 DISTRIBUTION PROCEEDING

Witness: Transcript References:

Jack Valenti

Exhibits:

Tr. 6-68 (04/08/80)

Report of Kalba Bowen Associates for Joint Sports Claimants, Page 36, Table 4.1,
"Summary of Findings from Nielsen/KBA Cable Viewing Study."
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TESTIMONY OF
JACK VALENTI, PRESIDENT OF

MOTION PICTURE ASSOCIATION OF AMERICA

lt is once again my honor to testify on behalf of the producers and syndicators of

syndicated programs. While I have testified in several prior distribution proceedings, I enjoy

the opportunity to discuss these issues with the Commissioners, and for that reason, I am

particularly pleased to be here.

There once was a time when television itself, the medium, drew an audience. People

would huddle outside the window of the local appliance store and watch. They would

watch regardless of what was on. They would watch because they were amazed with this

new technology, this "radio with pictures." At that time, it would be accurate to say that

people watched "television." People today no longer watch "television." They watch

programs. This is the central theme of my testimony.

All this new technology, magical in many ways though it may be, is merely a

transportation system. Think of it this way: Cable satellites, optic fiber, etc. are flat-bed

trucks delivering programs to a TV set in a family home. When people subscribe to cable,

they'e not buying trucks, they'e buying what the truck carries. They'e buying programs.

Which is why all the new technology would be vacant of value if it didn't transport to

people's homes what they want to watch.



Moreover, not all programs have the same worth. The measurement of each

program's worth is how many people watch it. The larger the number of viewers, the more

valuable it is.

Every communications professional, every researcher, every diligent observer of the

visual entertainment landscape will tell you that movies and series comprise the allure which

draw large audiences to both basic broadcast and non-broadcast cable channels (such as

USA and TNT). These syndicated programs, which have been tested in their theatrical or

network runs, have a large, ascending reach. In fact, many of these programs have become

cultural icons.

What is it about these programs, that draws people back day after day, week after

week, year after year. Quite simply, it is the imagination of a few very talented individuals

fueled with sufficient money to bring their dreams to life. Programs don't just happen; they

are carefully crafted products beginning with an idea, working through a script, production,

and culminating with post-production activities. Throughout every stage, artists and craftsmen

work together putting together little bits of magic to create an attractive finished product.

All this magic costs lots of money.

Despite the confluence of all these skilled artists, sometimes the magic doesn't work.

Although producers will always try to deliver a winner, the reality is that failures exceed the



successes. Thus, the cost of trying to work a little program production magic is not only

high, it is fraught with risk.

By the time a network entertainment series gets to the syndication stage, it has already

run the gauntlet of network television. That gauntlet has become more arduous in recent

years as the networks seek to cut their costs by reducing the number of episodes ordered

and cancelling new programs quickly. Prior to syndication, the series that have endured over

a number of years on the networks have gained the loyalty and admiration of a large

audience. Those that do not gain a large audience quickly are cancelled. Every year, the

failures significantly outnumber the hits, and increase the costs and risks of program

production. The few programs that make it through the process to syndication must bear the

burden of all the failures.

Even when an entertainment series has endured and prospered on network prime

time, a successful journey into syndication is not guaranteed. Those programs must continue

to demonstrate their ability to enthrall viewers. The stories must continue to entertain

despite repeated broadcasts and must be able to attract new viewers and new audiences

across the years. Like a Dickens novel, a successful syndicated series stands the test of time.

The ability to attract viewers over the years, as certified by their ratings, makes

syndicated programs so prized. These programs attract viewers to cable. People subscribe

to cable because it brings them the programs they want to see. At the same time, the



increased availability of these programs via distant signals harms program suppliers by

shrinking the audiences for programs in the local markets where distant signals are imported.

The dichotomous harm to producers and benefit to cable systems from distant signals

was recognized in the legislative history of Section 111 and by this Tribunal in past

distribution proceedings as the foundation for cable royalty distribution. It is my conviction

that the proper application of the harm and benefit criteria to royalty distribution requires

that the syndicated program category receive the bulk of cable royalties.

Every year I appear before this Tribunal and discuss program production. And, like

a broken record, the story does not change. Deficit financing is still the means of financing

network entertainment programs. Series produced for the networks continued in 1990 to

have production costs significantly

higher than their network license

fees. In the 1990-91 broadcast

season, the average production cost

for a one-hour network drama series

was $ 1,407,000 per episode. The

average network license fee for a

Network
License Fee

Total Production Costs
One-Hour Network Drama

Deficit Costs

one-hour drama was $ 936,000 per episode. As the attached chart indicates, a full third of

the cost of producing a one-hour drama series was absorbed by the producers. The story is



no different with other types of programs. The average half-hour sitcom cost $ 789,000 to

produce, but returned only $ 518,000 in network license fees.

In 1990, movies also required substantial, up-front production costs as well as large

promotional and advertising expense. The average production cost for a feature film

produced by MPAA members was $26.8 million in 1990. Promotional costs averaged $ 10.2

million to which an average $ 1.7 million print cost must be added.

The owners of syndicated movies and series depend on the revenues from subsequent

distribution for recovery of costs and the opportunity to make a profit. Each syndication

success must recoup both its own deficits and also the losses of the production company's

failed programs. Most movies and almost all series fail to recover their cost during their

theatrical or network run. Recovery of these costs depends on revenues obtained from

subsequent releases.

Programs are syndicated on a market by market basis. This allows television stations

to obtain an exclusive right to air a program in their local markets. The importation of

distant signals has the effect of reducing the local station's audience. Every person watching

a program on a distant signal means a lost viewer for local programs. Because a

broadcaster's interest in a syndicated program is based on the audience that watches the

program, diminished audiences lead to less favorable terms in licensing or relicensing



programs. The resulting reduced value of syndicated programs is the harm resulting from

distant signal carriage.

The Tribunal gave Program Suppliers a continuing credit for harm in the 1989

proceeding, but found quantifiable evidence was still lacking. This year, we are introducing

testimony from producers who offer the experience of companies who deal with the adverse

effects of distant signals on their syndication efforts.

The other side of the harm/benefit analysis continues to show that cable operators

benefit by offering distant signal programming to their subscribers. Cable operators benefit

from the ability of syndicated programs to attract and to retain large groups of viewers year-

in and year-out. Syndicated movies and series are the major program attraction on distant

signals. Because syndicated programs have the ability to entertain a wide variety of people

and because this ability does not fade over time, they are an important reason for subscribers

to obtain and to keep cable service.

I have always believed that the value of programs can best be gauged by whether

people watch them. In this proceeding, the Tribunal is measuring broad categories of

programming, not individual programs. Individual programs may rise and fall from year to

year, but the most valuable programming categories are those that offer programs people

want to watch year after year. Syndicated programming has a broad, enduring appeal

because it offers a wide array in individual programs that have been proven to attract and



to entertain the broadest range of viewers of any program category. The availability of

syndicated programming is an important reason for viewers to subscribe to cable and for

operators to pick distant stations that have an attractive mix of syndicated programming.

We have always attempted to measure the appeal of programming on the objective

basis of the Nielsen ratings. The Nielsen ratings offer a way that all programs can be

measured on the same standard based on what was actually available at the time. The

Nielsen viewing studies that we have presented over the years measure what viewers

actually chose to watch out of all the choices available. In this proceeding, we have added

a Nielsen meter-based viewing study to measure the appeal of different program categories.

Although I do not know the details, I have been told that the Nielsen meter-based study was

designed to respond to the Tribunal's concerns about the past Nielsen diary-based studies.

Despite the change to a metered-based viewing study, the results are strikingly similar

to the results from the diary-based studies. Syndicated programming continues to garner the

lion's share of distant signal viewing. This reflects the simple fact that most people enjoy

watching syndicated programming. That popularity means that syndicated programming

would gain the lion's share of revenues from cable systems if distant signal programming

were bought and sold in a free marketplace. The Tribunal's task to replicate those results

within the strictures of Section 111 leads to a conclusion that syndicated programming

should receive the bulk of the royalties.



Thank you for patiently listening to me. I trust you have found some merit in what

I have said.
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PHASE 1 — 1990

TESTIMONY OF ALLEN R. COOPER

VICE PRESIDENT TECHNOLOGY EVALUATION AND PLANNING

MOTION PICTURE ASSOCIATION OF AMERICA INC.

BIOGRAPHICAL SUMMARY

Since I have testified at. all prior Copyright Royalty Tribunal

cable royalty distribution proceedings, and my lengthy work

history — now (too quickly) approaching 50 years — primarily as

a media and market.ing research professional at advertising

agencies, broadcasting networks, and now ("sweet.") sixteen years

at. the MPAA, my credentials have been duly recorded and I

respect.fully refer the Tribunal to that. part of my testimony in

the 1989 proceeding for full details.

In this proceeding, I am presenting testimony centered on two

studies we have commissioned from the A.C. Nielsen Company.

These focus on the viewing in cable households of non-network

broadcast television programs, for each of five claimant

categories: (1) Syndicated Series/Movies/Specials; (2) Major

Sports; (3) Local (Broadcaster-Produced Programming); (4)

Devotional; (5) Non-Commercial Educational (PBS).



FOREWORD

Ny objective is to present relativelv "hard" statistical data to

demonstrate to this Tribunal that non-network syndicated series,
movies and specials, broadcast by U.S. commercial and non-

commercial television stations during 1990 and simultaneously

retransmitted via "distant signals" by cable systems, account

for more than 80% of all viewincr — in all cable households — of

all catecrories of non-network "distant sianal" procrrams.

The record will show that. the 80%+ viewing share for non-network

syndicated series, movies and specials reported in this year'

studies commissioned from the A.C. Nielsen Company is entirely
consistent, with the results from the first "Special Nielsen

Study" which were offered at the calendar year 1978 proceeding,

and with the data from comparable studies presented at each

subsequent distribution proceeding.

As the members of this Tribunal are very well aware, the cable

compulsory license was carefully crafted to compensate copyright

owners for the performance of their works — without, specific
authorization or license — by cable systems.



From it.s inception, the Tribunal has predicated its decisions

with respect. to the allocation of cable copyright. funds based

essentially on three factors: (1) "benefit. to the cable

operator"; (2) "harm" to the owners of programs retransmitted

per the compulsory license; and (3) "marketplace value" of the

program, i.e. the amount cable system operators would be

expected to pay for programs under truly competitive, free

market conditions.

Testimony over the years has led to the conclusion that. to the

maximum possible extent, the compensation that rights owners

receive from the funds collected from cable systems should be

proportionate to the amount they could expect. to realize via

direct. buyer/seller negotiations with cable system operators.

The payment to rights owners resulting from such freely
negotiated payments would primarily reflect the "benefit" the

cable system operator expects to obtain as a result of offering

these programs to cable subscribers.

For the cable system operator, "benefit" is related to the

revenues generated by recruiting and serving subscribers over an

extended period of time. To obtain subscription longevity — and

to minimize the bane of cable system operators, which the

industry calls "churn", that is subscribers who agree to have

their homes wired for cable, but. then cancel the service after



just a few months — we have long maintained that subscribers

must have access to programming that is of interest. to some or

all family members, on basically a daily basis, throughout, the

year.

The extent. to which programs — from whatever source, of whatever

type — are actually viewed in cable households is therefore the

most. significant indication of the extent. to which subscribers

are realizing "benefit" for their subscription dollars. Programs

especially series and movies — with "track records" which

demonstrate that they have the capacity to attract both first-
time and repeat viewers over extended periods of time are highly

valued by broadcasters and cable system operators.

Another Tribunal criterion relates to the "harm" inflicted on

copyright. owners due to the negative impact on sales potential

due to the fact. that potential licensees consider programs they

may broadcast as being less attractive in their markets when

programs are also available to viewers via distant. cable

retransmissions. "Harm" can be gauged by the extent to which

programs are of interest. — are viewed — by cable subscribers

residing outside the market.s in which the programs are

transmitted by television stations.



The combined impact of these two factors — "benefit" and "harm"

are conjoined in the third criterion enunciated by the

Tribunal — "marketplace value." We believe it has been firmly

established in prior testimony by "sellers" and "buyers" of

programs for television presentation — cable as well as

broadcast — that the most fundamental factor determining price

is the buyer's estimation of the number of viewers the program

will attract when presented to the public over the buyer'

facilities.

The extent to which programs are viewed is measured by such long

established, highly regarded, and extremely competitive research

organizations as Nielsen Media Research — a division of Dun

Bradstreet — and The Arbitron Company. These organizations

provide advertisers, broadcasters and national and local cable

system programmers with a variety of "audience measurement data"

generally referred to as "ratings."

The two principal methodologies used by Nielsen and Arbitron to

measure audiences are "meters" and "diaries."

This Tribunal has heard testimony by advocates of both "meters"

and "diaries." The principal arguments favoring either one over

the other have focused on such issues including (1) the extent



to which the "samples" are representative of cable households;

(2) the relative precision of "automatic, electronic meters" vs.

"voluntary, hand-written diary entries;" (3) statistical
estimates of "standard error"; (4) the availability of "metered

data" minute-by-minute, daily, 365 days a year vs. "diary"

figures limited to four or six four-week "cycles" annually;

etc.

We believe that. it has been demonstrated by industry-sponsored

research studies which were examined at length during the 1989

proceeding that. each methodology has some advantages and some

disadvantages. But both have wide acceptance as reliable
methodologies by professional researchers.

Advocates of "meters" relate to certain significant advantages

of this methodology. Foremost is the fact that all data gathered

from meters are based on coincidental activity — viewing is
measured automatically, electronically, precisely when it
occurs. Further, of particular importance to programmers and

advertisers, ratings and other meter-based data are available

for every day, every minute throughout a year, and can be

accessed within 24-hours or even sooner following the broadcast,.



The Nielsen PeopleMeter (NPM) national sample is composed of

some 4,000 households, selected with extreme care to represent.

all (over 90 million) U.S. television households.

The Nielsen Station Index (NSI) service is now based on a

combination of diaries and meters, is the principal audience

measurement, service relied upon by individual television
stations, cable system operators and "spot" advertisers, and

program syndicators for the data they require for their
operations. NSI diary data for individual markets and cable

systems are gathered for each four-week "cycle" from

approximately 100,000 television households, each of whom is
asked to record all television viewing by every household member

during a one-week period. It. is significant. to emphasize the

fact that the NSI sample includes cable and non-cable households

in ~ever U.S. county, and from subscribers to large and small

cable systems

The NPM and NSI sample size difference is due in large measure

to the fact that. a significant investment in time and money is
required to recruit and equip each selected household for the

NPM sample, and then to process the myriad data that can be

gathered from meters. In comparison, the overall cost per in-tab

diary household is relatively moderate. Another major reason for

the greater size of the NSI sample is the need to gather



multiple samples each with enough "in-tab households" to permit

the production of statistically reliable audience report.s for

approximately 200 separate markets.

We have taken the position in prior proceedings that Nielsen

Station Index (diary) data are a reliable, accurate source of

data with respect to the viewing of non-network programs via

distant signals in cable households. We have maintained this
position while acknowledging that, there are problems with all
diary studies — as with any research which requires active

cooperation from respondents. For example, it has been shown

that data from diaries may not. reflect all the viewing by all
household members; that the households which maintain diaries
and return them to the research company (where they are referred

to as "in-tab diaries") may not. be representative of the total
population. These criticisms are well-known and Nielsen

continues to revise its procedures to minimize any adverse

effect on survey results.

However, it. is important to bear in mind that the NSI data are

obtained from a very large number of cable households, and that
diary-based "viewing" estimates are based upon handwritten diary

entries which require active involvement. on the part of

respondents.



Metered data have also been subject to criticism, particularly
the "old" methodology that. relied entirely on data with respect,

to "tuning" — i.e. determining if a TV set. is "on" or "off" and,

if "on", the channel to which it is tuned. This type of

measurement equated "tuning" with "viewing", although it was

known that some metered sets were "on" when no person was in the

room with the TV set or in the house.

However, recent. developments including the change to "people

meters", which require some positive action on the part of

viewers, have ameliorated the "tuning vs. viewing" problem, and

virtually all national advertisers and their agencies, networks

and station groups, and the producers/distributors of television

programming place great reliance upon the accuracy of NPM

(metered) research data.

In this proceeding we are, for the first time, offering the

Tribunal cable household distant signal viewing data based on

both NSI (diary) and NPM (metered) data, for four 4-week cycles.

The record of our past. testimony will reflect our intention to

commission studies based upon metered data when reliable,
statistically significant. metered measurement of distant. signal



(10)

viewing became available. With the increase in cable penetration

to over 62% at the end of 1990, we now believe that. we can offer

the Tribunal NPM meter-based data with respect. to distant. signal

viewing of non-network programming in cable households.

By presenting both diary-based and meter-based data for the same

four "cycles" — four weeks in each February, May, July and

November — we believe we are responding to the maximum possible

extent to the Tribunal's desire for reliable viewing data.

Mr. Paul Lindstrom, the A.C. Nielsen Company vice president who

was primarily responsible for developing the "Special Metered

Study",including sample selection, will sponsor and summarize

the findings from the meter study. I am sponsoring and shall

summarize the data derived from the "Special Study" based on

diary data.

We are calling the Tribunal's attention to certain differences

between the studies. For each study, different criteria were

used to select the sample of stations. The meter-based study

utilizes a stratified random sample, while the diary-based study

sample consists of those stations serving large numbers of

subscribers on a full-time distant, signal basis. Of the 130



stations in the diary-based study, 61 also happen to have been

designated by Nielsen statisticians for the meter-based study.

We selected the 130 stations for the diary study on essentially

the same basis we used for previous studies. Mr. Lindstrom will

discuss the procedure Nielsen statisticians used to select the

180 stations for their meter-based study.

In the first paragraph of this lengthy Foreword, I said that
"during 1990, non-network syndicated series, specials and movies

account for more than 80% of all viewing — in all cable

households — of all categories of non-network 'distant signal'rogramming."

Here are the actual share figures for "Program

Supplier" series/specials/movies from the two calendar year 1990

studies:

~ The NSI Diarv Study share of HHVH is 80.7%.

The NPM Metered Study share of HHVH is 83.2%

"PROGRAM SUPPLIERS" REPRESENT 108 CLAIMANTS IN THIS PROCEEDING

In this proceeding, "Program Suppliers" represent 108 claimants

whose works (series, specj,als, movies) were licensed to



(12)

television stations, broadcast by these stations during 1990,

and simultaneously retransmitted via "distant signals" by cable

systems.

Program Suppliers Exhibit (ARC-1) lists these 108 claimants, and

indicates for each the number assigned to their timely-filed
claims by the Tribunal. (In two instances, two numbers have been

assigned to the same claimant.) This is the largest number of

claimants we have represented. The number of claimant.s in our

group has increased steadily, year by year. We represented 78

producers/distributors of syndicated programs in the calendar

year 1983 proceeding and 104 in the 1989 proceeding.

For this calendar year 1990 distribution proceeding, as we have

in all prior years, NPAA has offered representation to all
organizations that filed a timely claim for a share of the 1990

fund, and which we tentatively identified from the claim as a

producer or distributor of syndicated programs. It has also been

our practice to alert parties we have represented in prior
proceedings as well as other organizations who have requested

information from us regarding the Tribunal's activities as to

when they must file claims with the CRT, what their claims must

specify, and other pertinent information.



Each claimant, who elects to part. of our group has executed a

voluntary "Representation Agreement" with NPAA mandating our

representation of its claim before the Tribunal in this
proceeding.

THE 1990 SPECIAL NIELSEN DIARY-BASED STUDY

In the 1979 "Notice of Final Determination," the Tribunal

assessed the data developed from that. year's diary-based study

as "the single most. important piece of evidence...Ne have

concluded that this study does have probative value in

establishing the entitlement of claimants in accordance with

some but not all of the criteria. Its stability of results
over the years, and even after proposed corrections by other

claimants, tends to give the Tribunal confidence that the

[Nielsen Special Studyj result.s are reliable."

Over the years, numerous suggestions for improving the diary-

based studies (e.g."increase the number of sampled stations")
have been proposed by the Tribunal, and at. each proceeding, our

adversaries have sought to discredit. the diary studies,

generally on the basis of the shortcomings inherent in the diary
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methodology, for example the "completion rate" (only about half

of the households to whom diaries are sent, complete and return

them to Nielsen).

We — and Nielsen — have consistently responded to the Tribunal's

suggestions, and to the extent possible, to our adversaries's

criticism. We continue to maintain that the Nielsen diary-based

studies do provide the Tribunal with objective, factual data to

facilitate its deliberations with respect to allocating the

total fund among the principal claimant categories.

Sample Station Selection

The "starting point" for the 1990 Special Diary Study — as it
has been for all prior studies — is the designation of Sample

Stations. These stations are selected on the basis of the number

of "full-time distant-signal Form 3 cable system households." In

this process, no distinction is made between independents

(including "superstations"), network affiliates, and non-

commercial stations. We consider data only from Form 3 systems

for two basic reasons: (1) only Form 3 statements of account.

differentiate between "local" and "distant" signals they
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retransmit, and (2) 97o of the total 1990 fund was remitted by

Form 3 cable systems.

The "full-time distant signal households" data used for sample

selection are compiled by CDC from the Statements of Account

filed by all cable systems.

The data used to select the 1990 sample were generated by CDC on

December 10, 1991. We reviewed this list. and made a "first cut"

selection of the sample based upon the following criteria:
1. The number of full-time distant signal households

receiving a station was 80,000 or more during both the

January-June (1990-1) and July-December (1990-2)accounting

periodsIor
2. The station ranked among the "Top 125" per a weighting

formula developed by CDC, which takes into account the

number of distant signal households served in previous

accounting periods, and

3. For commercial stations, data regarding daily program

schedules throughout 1990 had been obtained by MPAA

from TU Data, an organization that provides this information

to newspapers, cable systems, research companies, program

distributors and other organizations involved in television

programming.



Based upon these 1991 CDC data, an initial selection of 151

stations was made: 55 Independents, 72 ABC, CBS, NBC affiliates,
and 24 non-commercial stations. Subsequently, based in part on

the availability of more precise "distant signal households"

data from CDC, and deleting commercial stations for which TV

Data program schedules for 1990 were not. available, the sample

was reduced to 130 stations: 42 Independents, 64 ABC,CBS,NBC

affiliates, and 24 non-commercial stations.

Program Suppliers Exhibit (ARC-2) lists the call signs,

location, and "type" of the 130 1990 diary study sample

stations.

As shown in Program Suppliers Exhibit (ARC-3), over 94% of the

$ 161,790,341 total 1990 license fees remitted by Form 3 cable

were paid for the 130 stations which comprise the 1990 diary

study sample.

DIARY STUDY "VIEWING" SHARES FOR EACH CATEGORY

The "Viewing" (Percent of Total of Household Viewing Hours)

shares for each principal claimant category, based on the
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"Special Diary Study" data, four "cycles", 1989 and 1990 are

shown below:

1989 1990

SYND.SERIES/SPECIALS/MOVIES

MAJOR SPORTS

LOCAL

DEVOTIONAL

NON-COMMERCIAL(ALL PROGRAMS)

80.47%

12.66

4.56

0.22

2.06

80.68%

10.34

5.70

0.17

3.11

As in prior years, the viewing share figure for the non-

commercial stations reflects the viewing via distant signals in

cable households of all programs, of all type, from all sources,

broadcast by these stations. Among these programs are many that
would be classified as "Syndicated Series" and "Movies" and

should be added to the share figure for that category.

Program Suppliers Exhibits (ARC-4) present these viewing data in

graphic form. Either graph shows the stability of the Syndicated

Series/Specials/Movies share — above 80% in both years. For

other categories, the graph indicates reduced shares for Major

Sports and Devotional and gains for the Local and Non-Commercial

categories.



My final exhibit in this opening phase is a listing of the 5,000

works which comprise the Syndicated Series/Movies/Specials

broadcast by the 1990 diary study sample stations. It is the

viewing of these programs received by "distant" cable systems

and retransmitted to their subscribers that is the basis of our

claim. Exhibit 5 lists these programs alphabetically by title,
starting with S1.000,000 Duck, a very costly film that,

absolutely did not lay any golden eggs for the studio that
produced it. It was apparently no more attractive to persons in

cable households than it was to theatergoers. The producer's

share of the compulsory license fees collected from cable

systems will not, significantly help recoup its investment in

this film. Its 34,488 household viewing hours amount to a

0.002% share of the cable household viewing hours of all
programs in the syndicated series/specials/ movies category.



I declare under penalty of perjury that the foregoing

testimony is true and correct, and of my personal

knowledge.

Executed on August 16, 1993.



Claim ¹ Claimant Organization

P.S. Exhibit (gag

605
256
704
708
551
417
139
63
421
228
324
347
789
418
430
336
366
200
452
189
70
349
146
541
728
353
795
370
369
487 832
136
157
132
529
134
280
738
709
5
443
416
149
546
642
273
82
181
22
476
258
826
827
147

Council

z.on

Inc.

adcasting, Inc.)

All American Television, Inc.
Almi Pictures, Inc./Krypton Intl.
Atlantis Releasing Inc.
Barry & Enright Productions
Broadway Video Enterprises
Califon Productions, Inc.
Canadian Broadcasting Corp.
Stephen J. Cannell Productions, Inc.
Capital of Texas Public Telecommunications
CBS, Inc.
Chamber of Commerce of USA
Claster Television, Inc.
Cox Enterprises, Inc.
CPT Holdings, Inc.
Crown International Pictures, Inc.
Crystal Pictures, Inc.
C.B. Distribution Co.
DIC Animation City, Inc./DIC Enterprises
Dick Clark Productions, Inc.
Walt Disney Company and Buena Vista Televis
Dow Jones & Company, Inc.
Filmtel Intl. Corp.
Fishing the West
Four Star Intl./Gold Key Ent.
Fox-Lorber, Inc.
Fries Entertainment Inc.
Gannett Co.,Inc./GTG Entertainment
Gaylord Production Co.
Gaylord Program Services, Inc.
Genesis Entertainment/Gannaway Enterprises,
Glen-Warren Productions Ltd.
Golden Gaters Productions, Inc.
Samuel Goldwyn Company
Group W Productions, Inc. (Westinghouse Bro
Larry Harmon Pictures Corp.
Hearst Entertainment Distribution, Inc.
Heritage Entertainment, Inc.
Inter Telespan, Inc.
ITC Distribution, Inc.
ITV, Westcom TV Group
Jeopardy Productions, Inc.
Johnson Publishing Co., Inc.
Kelly Bros. dba Kelly News & Entertainment
King World Productions
LBS Communications Inc.
Levy-Gardner-Laven Productions
Lionheart TV International
Lorimar Telepictures Corp.
Major League Baseball Properties, Inc.
Metro-Goldwyn-Mayer, Inc.
MG/Perin, Inc.
MG/Perin, Inc/Night Flight Inc.
Minneapolis Boxing & Wrestling Club, Inc.
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Claim 0 Claimant Orcranization

183
466
151
600
153
468
415
44
649
540
148
167
371
62
351
813
550
9 598
560
46
623
626
327
646
665
330
644
655
703
155
154
350
528
156
81
301
300
643
619
640
694
212
213
758
475
208
6
12
491
23
96
443
248
164
249

MOSO Productions
MTM Enterprises, Inc.
National Basketball Association
National Geographic Society
National Hockey League Services, Inc.
National Peregrine, Inc. (Century Group Ltd.)
Nelvana Enterprises Inc.
New Family Company
New Visions Entertainment Corp.
New World Entertainment, Ltd.
NFL Films, Inc.
Oliver Productions, Inc.
Opryland USA Inc.
Orbis Communications, Inc. (Carolco Television Inc.)
Orion Pictures Corp.
Jim Owens Entertainment, Inc.
Palladium Limited Partners
Pandora Int'l Entertainment Group, Inc.
Paramount Pictures Corp.
Perennial Pictures Film Corp.
Picturmedia Ltd.
Proserv Television, Inc.
Protele, Inc. (Univisa, Inc.)
Qintex Entertainment, Inc.
Raycom, Inc.
Recording Industry Association of America, Inc.
Republic Pictures Corp.
Rhodes Enterprises Inc.
Rodgers and Hammerstein Organization
Berl Rotfeld Productions, Inc.
Rotfeld and Rotfeld Productions, Inc.
Saban International Services, Inc.
SFM Media Corp.
Sports Legends, Inc.
D.L. Taffner Ltd.
Taft Entertainment Co.
Teleworld, Inc.
Time Life Films/Home Box Office, Inc.
Titan Sports, Inc.
Trans Atlantic Distributors
Tribune Entertainment Co.
Turner Broadcasting System, Inc.
Turner Entertainment Co.
Television Programming Enterprises
Twentieth Century Fox Film Corp.
Universal City Studios Inc., MCA et al.
Univision, Inc.
UPA Productions of America
Viacom International, Inc.
Warner Bros. Inc.
Weiss Global Ent.
Westcom TV Group Ltd.
World Events Productions, Ltd.
Worldvision Enterprises, Inc.
Zodiac Entertainment, Inc.



P.S. Exhibit (ARC-2)
DIARY STUDY"
FTD Hhlds. FTDHHlds.
12-10-91 3-1-93

"Final
~Sam le"

"Ori inalCall
Sicin
INDEPE
KBHK
KCAL
KCOP
KFCB
KICU
KMEX(S
KMSP
KOFY
KPTV
KSHB
KSTW
KTLA
KTSF(S
KTTV
KTVT
KTVU
KTXH
KTXL
KWGN
KXLN
KXTX
WATL
WBFF
WCFC(S
WDCA
WFLD
WFXT
WGBS
WGN
WGNO
WGNX
WHCT
WKBD
WKCF
WLTV(S
WLVI
WNJU
WNYW
WOAC
WPGH
WPHL
WPIX
WPTT
WSBK
WTBS
WTMV
WTOG
WTTG
WTTV
WTWS
WTXF
WUAB
WVTV
WWOR
WXIX

le"Market
NDENTS

~Sam
(42)
Yes
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
No
Yes
Yes
No
Yes
No
Yes
No
Yes
Yes
Yes
Yes
Yes
No
Yes
No
Yes
No
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
No
Yes
Yes
No
Yes
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes

(55)
Yes
Yes

401,409
270,637
175,321

387,262
238,964
156,197
240,571
352,989
78,965

127,440
132,006
175,666
202,600
229,520
845,461
223.157
961,144
337,198
616,306
81,585

542,052
179,724
46,853

198,344
74,446

541,488
129,644
409,451
225,592
160,969
210,210
239,412
67,543

219,423
68,020

513,608
49,128
82,065

278.804
127,422
434,254

44 574
171,990
428,126
056,844

83,312
793,720
474,268
117,292
108,122
249,438
118,692
110,902
787,410
498,076

93,977
753,536
218,361

San Francisco
Los Angeles
Los Angeles
Concord,CA
San Jose
Los Angeles
Minneapolis-St.
San Francisco-Oa
Portland, OR
Kansas City
Seattle-Tacoma
Los Angeles
San Francisco
Los Angeles
Dallas-Ft. Worth
Oakland-Sn Fran.
Houston
Sacramento
Denver
Rosenburg.TX
Dallas-Ft. Worth
Atlanta
Baltimore
Chicago
Washington
Chicago
Boston
Philadelphia
Chicago
New Orleans
Atlanta
Hartford
Detroit.
Clermont,FL
Miami
Boston-Cambridge
Newark,NJ
New York
Canton,OH
Pittsburgh
Philadelphia
New York
Pittsburgh
Boston
Atlanta
Lakeland, FL
St. Petersburg-Ta
Washington
Indianapolis
New London, CT
Philadelphia
Cleveland-Lorain
Milwaukee
New York,Secaucus
Cincinnati

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

390,855
78,965

129,631
156,900
172,598
206,543
233,682

Paul
klan

1,153,583

1,040,336
565,891
645,329

549,713
645,685

218,326

478,922

415,224
278,600
147,933
174,257

20,074,537

219,426

490,543

18,Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

108,044
299,762
150,981
450,901

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

182, 896
464,650

3/ 432 / 94 13 /

2,089,942
39,945,709

1 /
37'es

Yes
Yes
Yes
Yes
Yes

108,123
269,553
118,693

mpa

857,714
500,102

93,776

Yes
Yes
Yes
Yes 12,452,526

245,010Yes

SAMPLE STATIONS FOR 1990 "SPECIAL



Call
Sicrn
ABC,CBS
KABC
KARK
KATU
KATV
KCBS
KCNC
KCRA
KDKA
KFMB
KGO
KGW
KMBC
KMGH
KMST
KNBC
KNSD
KOIN
KPIX
KRON
KSBW
KSDK
KSL
KSNT
KTHV
KUSA
KUTV
KVOS
KXAS
KYW
WABC
WAGA
WBAL
WBBM
WBNS
WBRE
WBZ
WCAU
WCBS
WCDC
WDIV
WDTN
WFAA
WFLA
WFMJ
WHIO
WIBW
WIS
WJAR
WJBK
WJ2
WKBN
WKEF
WLYH
WMAR
WMTW

WMUR

"Original
Sample"

(72)
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

tie)

n,PA

Market
,NBC AFFILIATES
Los Angeles
Little Rock
Portland, OR
Little Rock
Los Angeles
Denver
Sacramento
Pittsburgh
San Diego
San Francisco
Portland, OR
Kansas City
Denver
Monterey, CA
Los Angeles
San Diego
Portland, OR
San Francisco
San Francisco
Salinas,CA
St. Louis
Salt lake City
Topeka
Little Rock
Denver
Salt Lake City
Bellingham (Seat
Dallas-Ft. Worth
Philadelphia
New York
Atlanta
Baltimore
Chicago
Columbus,OH
Wilkes Barre
Boston
Philadelphia
New York
Adams,MA (Sat.)
Detroit,
Dayton
Dallas-Ft. Worth
Tampa
Youngstown
Dayton
Topeka
Columbia,SC
Providence
Detroit
Baltimore
Youngstown
Dayton
Lancaster-Lebano
Baltimore
Poland Spring,ME
Manchester,NH

"Final
Samole"

(64)
Yes
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes
No
Yes
Yes
Yes
No
Yes
Yes
Yes
Yes
Yes
No
Yes
Yes
Yes

FTD Hhlds ~

12-10-91

184,160
101,070
102,924
98,586

184,402
156,488
372,184
98,536

121,857
256,031
102,102
89,247

130,029
153,568
132,854
125,726
107,166
336,474
192,910
168,268
86,209
96,400
97,468
80,754

160,992
90,772

333,646
93,831

147,466
332,670
139,205
344,248
204,974
154,200
96,774

123,910
195,066
176,729
89,991

121,870
96,050

163,556
70,815

142,118
146,438
108,804
107,680
107,990
65,918

373,539
132,426
167,930
112,277
299,048
81,716
67,718

FTDHHlds.
3-1-93

221,211

99,855
98,586

221,633
622,449
371,795
111,928
121,857
293,897
97,132

595,990
153,568
169,904

104,097
363,050
217,803
168,268
86,209
98,564
97,469

626,953
92,936

333,648
75,049

169,703
493,822
143,329
258,807
340,783
162,454
105,016
120,648
277,241
194,857

123,460
158,386
163,556

171,780
146,474
108,804

89,938
65,918

331,448
132,429
172,047

233,502
81,767
67,718



Call
8icrn
ABC,CBS
WNBC
WNEP
WPRI
WPVI
WPXI
WRDC
WSB
WSYX
WTAE
WVIT
WVTM
WWLP
WWSB
WXIA
WXYZ
WYOU

New York
Scranton
Providence
Philadelphia
Pittsburgh
Durham,NC (WPTF)
Atlanta
Columbus,OH
Pittsburgh
Hartford-New Britain
Birmingham
Springfield,MA
Sarasota
Atlanta
Detroit,
Scranton

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

Yes
Yes
Yes
Yes
Yes
No
Yes
No
No
Yes
Yes
Yes
Yes
Yes
Yes
Yes

"Oriainal "Final
Market Sample" Sample"

,NBC AFFILIATES (CONTINUED

FTD Hhlds.
12-10-91

169,896
204,620
45,575

197,155
113,394
63,925

164,264
130,294
88,963
87,323
60,392
90,404

119,854
330,250
92,084
94,846

FTDHHlds.
3-1-93

188,024
234,195
55,735

237,806
104,513

174,378

87,324
84,328
92,961

119,855
481,337
92,602
39,733

Call
Sian
NON-C
KCET
KCPT
KCTS
KERA
KQED
ERMA
KTCA
KUED
KUHT
WBGU
WGBH
WGTV
WHA
WHYY
WLIW
WLPB
WNET
WNJS
WOSU
WPBT
WQED
WTTW
WTVS
WVIA

Los Angeles
Kansas City
Seattle
Dallas-Ft. Worth
San Francisco
Denver
St. Paul-Minneapolis
Salt Lake City
Houston
Lima,OH
Boston
Athens-Atlanta
Madison
Wilmington-Philadel.
Garden City, NY
Baton Rouge
New York-Newark
Camden, NJ
Columbus
Miami
Pittsburgh
Chicago
Detroit.
Scranton

Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

"Oricrinal
Market Sample"

OMMERCIAL/EDUCATIONAL (24)

"Final
Sample"

(24)
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes
Yes

FTD Hhlds,
12-10-91

390,071
81,976

143,749
245,672
164,292
131,592
73,760

114,524
133,062
54,381

159,082
64,701

231,686
78,720

121,224
190,598
263,817
63,806

135,484
183,846

91,239
499,132
113,542
702,322

FTDHHlds.
3-1-93

411,962
81,977

162,095
247,054
191,125
562,769

66,218
116,688
133,062
62,055

180,265
64,601

239,343
71,054

121,224
190,599
306,313

5,615
135,484
183,847
69,963

526,677
93,131

702,324

Note:"FTD Hhlds" data relate to Form 3 systems, 1990-1 and 1990-2



P.S. Exhibit (ARC-3)

COMPULSORY LICENSE FEES REMITTED BY FORM 3 CABLE SYSTEMS
FOR RETRANSMISSION OF 1990 DIARY STUDY SAMPLE STATIONS

STATION CATEGORY 1990 LICENSE FEES o OF TOTAL

SAMPLE STATIONS

Independents(42)

Network Affiliates(64)
Non-Commercial(24)

$ 145,161,335

5,329,596

1,901,469

89.72

3.29

1.18

Total Sample Stations(130) $ 152,392,400 94.19

NON-SAMPLE STATIONS

All Non-Sample Stations (876) 9,397,941 5.81

TOTAL ALL STATIONS*(1,006) $ 161~790~341 100.00

*Including Canadian and Mexican stations.

Source: Compiled by Cable Data Corporation from Statements
of Account filed by all Form 3 cable systems.



"VIEWING" SHARES, 'l 989 — 1990
SPECIAL DIARY STUDIES — FOUR CYCLES
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Q

12y123q330
468y862

0
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0
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0
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0
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32y295
1y776y166

29y032
0
0

4y752y294



 AUG 13 19~3
RAi']K TI Tl

1990 PROPEPTIES ALPHABETICALLY

BIB
CODE

,=rop crt y-Ti t 1 e Househo]d
Vi e;,*irfg
Hours

0

S 

0

S
S

~ S

0
S
S
S

0
S

~ S
S

S

20318
98219
18 878
19 .9%
233~F1
00144
00156
20863
0C165
30073
1867%
00172
284&0
20066
26822
19973
23524
26573
24997
27474
23918
26149
25065
26319
56955
56956
58196
05339
053%2
0%168
57892
56952
00199
22941
26770
0C 205
20 860
1%605
053%5
04158
17589
56 9'
92525
23110
?7857
00226
20229
17629
153 92
56939
04162
01300
00249

OL",-JES& S",-1ARTER BROTHER»
Af.!GER

A DVE i]TUR ES OF SH
ADVE'JTU~ES OF TH
AI3VEi.'TURES OF TH

ADV '!TUR" S OF T
ADVI CE TO THE LO
AFFA IR I i~] RE»JO
A FFA IRS OF G ERAL
AFRICA SCR=A "&S

AFRI CAfl QUEEf'!» T

AFTER DARKf!ESS
AFTER HOURS
AFTER THE FOX
AFTE~ THE PRQJJIS
AGAIi]ST A CROOKE
AGAI 'JST ALL ODDS
AGAZ ']ST THE LA J]

AGAT HA

AGAT "JA CHRISTIE»
AGATHA CHRISTIE»
AGATHA CHRISTIE"
AGATHA CHRISTIE&
AGATHA CHRISTIE~
AGAT HA CHRIS TIE~

JCY
AGEfi] TE 0 0
AGE'J TE 0 0 3: OPER
AGE'] T" E SPEC I AL
AGRI COU;J TR Y

AGRICULTURE USA
AGUA VI VA
AGU J ER0 EJ L A P4
AH QU- VIEJAS TA
A IR FORCE
A IR'- LAi JE

AIRPLAi!E I I: THE
AZRPOPT
A IRP ORT ~ 77
AIR'.]Of F

ALBER T ~ S SHQ'J
ALAR ARE
ALAf.]O~ THE
ALBUR DE Al"10~

ALCA "JZAR Uf'lA . ST
4LCA T~AZ TH~ '.]H

Af CHE.1ISTy TH'..

ALEX Af]DER TH - r~R

ALEX A':]DER: TH»
ALF
ALFR ED HI TCHCOCK
ALGU IEf'J 0= TRAS 0
ALI A;JZA COf'l El P
ALI A S Sf] I TH A JD

ALIA S TH CH A;-1P

:-RLOCK H

LO ~'J=

QUEE i]

'.lI L DER
V=LOR "J

fJESS FAf] ILY y THE

S 13 AT DIf']I~]ER
S CARIBBEAf] ft YSTERY
S f]URDER I "J THRE= ACTS
S f1URDER 1S ASY
S ilURDER l-.]I TH l-'lIRRORS
S SPARKLIf]G CYAf]I0E

ATIOfl OCEAiJO
l Ky EL

PEDq EL
CA LIEi] TES

RELf A

ALE SHOC K If~]G STOR Y

EAT
THER SIDE OF DA'.l',J

S=f'lT S
PU= RTA

~ RP

UEBL
UOf']E

TH

1975
1975
1981
1 957
1946
1949
1 951
1 985

1966
1 987
1 975
1984

1979
1 985
1983
1986
1981
1985
1983
1981
1972

1943
1 980
1982
1970
1977

0
0
0

19'4%
0

I+8 y 329
0

535
81y786

0
92y336

3q 320
3$ 212

20y510
112&987
167y974

2&181
25y970

9q0@8
13'60
13y642

599& 246
29s230

5~27%
0

0
0

10v800
0

42 ~850
0
0

19y335
301g268
129y979
29s679

0

Ay 177& 182
14y423

3e55%
ly677y263

0
93y173

0
5y866

0
0

963'21
137 y %35

0
0

311y872
0



~ AUG 13 1993
R Ai«]K T I TL

PPQPEPTIES Al PHABETICALLY

BIB
CODF

Pt of) ert j-Tlt le Rel- Househo1 d
Year Vie:Jung

Hours

I. n

S S

S
S
S

S
S

16028
19961
23900
19017
27139
258»y9
22708
96564
00276
01670
25618
26636
23797
26399
26460
087%8
2»y 022
19836
21725
00316
27392
24902
1»» 349
01525
28313
1 9 835
04159
96388
29002
2U995
003%2
06174
00 349
23901
16631
04227
20326
0»y 175
16'. »y 0
19965
09374
28908
14082
1997'7776

9'.142
00371
2 f80 f
97756
27»» 7
1".551
21 72»y
22186

ALIC
ALIC
ALIC
A L I &5

A L I '=

Al IE
&LIE
ALL
ALL
ALL
ALL
ALL
ALL

ALL
ALL-
ALLI
4f i"-3A

x 1 "10

ALPH
ALPH

ALIJI
&LVI
A'lAD
A ",.)A I'J

A &'IA i«]

A l',AZ
PVAZ
A '-'A Z
Ai.IAZ
A l]AZ
4 t.&8U

A;IBU
AREt]
A l]ER
A"," R

0 l'IER

A &lER

A~-~ER

i) l.]ER
l&1E R

AMER
Al]ER
0 ",-JER

A i'-!E p
A;JER
A;]E R

»c &R

A i-"ER
~ &

g i.PEP,

E'O. Si&]y T LI
S'.!EET A] IC
! l4 T I Q I«

'] !lP R»»IQ~
«I' R = TUR']y
«]S ARE CC"Ili«!
ABQUT THE QP
I'l A ]IGHT»S
I,«] TH= FA']IL
i«]IGH T LOP!9
n F
THAT JAZZ
THE i'IARBL S
THE RIGHT i'&0

STAR ':!REST1 I
GATQR

ST S Ui~&&lE ~

CAPE Ry THE
ABET CITY
RED STATES
«I Ay]D THE CH

SHQ';ly TH-
. US
DA S ABAT,=~
DQTE
I ']6 8 UT T RU
I "lG bRAC= A"]

I".'lG SP ID EP -']
QI] QUE ST
'3i']A S
SH BAY
SH '"']URDE &Sy

IJ i' E P E A (''t Y t] g R E

C

THE
THE

PQSITE SEX
'JQR K

VES

I '" i'-] U «] K S

RAS'" BA] L STQRI E

D CHUCK
A i&i

ICA
ICA P T THE:"'1
ICA i] l P CU
ICA" S BLACK
ICA y S J-1QST

ICA "» S TQP 10
I C 4 i J A «] T H -",I

ICAI'] BLA CK
ICA i] CHR Qi'JIC
I C A t l C 0 l I i'] P i] D

ICAt] DREAil C

ICA "I DR- Ai«]y

ICA&] FLY RS
ICAi] FR&3'.JTI=
I C A'] GEI 8 HA

I CA~'I GLA Q I AT
ICA"l GRAFFIT
I CA':l HQT ';!AX

Q VIE S
LTUR A

FQRU«l
A i']TED

R SJ]A"'l

C H I + V:= NE «I] T A l' R D S
LES
0 i.

'3»'JTE S T

A «I

1981
1 98»y
1979
1981
1983

1978
1 973
1 98»y
1980

1987
1977
1949

1«6
1 985

131y778
392y166

0
ly624y535

17y766
7y384

0
67y385

0
870y889

Byi52
322y608

0

3y 27»y
38y984
85y973
70)096

0
0

3y510
0

30y886
2y732y818

9y96%
53y646

172y110
150ylP7

8 y»y53
31y08%

0

0
0

566y752
5y 674

107y192
0
0
0

2y695
ly563y7C2

55y027
ly576

0

97y 61»y
0

By 593
0

250y854

6 y a»y»y

1y157yl»»6
ly331y515

3y570
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1993 PROP ERTI E.:- A LPHABETI CALLY PAGE

R I 'r]

CQD:
Property-Title Househo1 d

Vie~~ng
Hours

i ~

,'

i'

~,

i ~

27777
18535
24948
26488
Go 3t)1
2343i3
226i36
2o9 i6
92356
56923
57~15
56788
56929
26574
Q i3i 373
21947
04139
22399
21623
31459
00389
01672
2761 3
00406
56925
23 40i9
29693
0 i3 414

08503
05374
23337
1 77'J3
28475
21 731
97i3 30
00448
21950
27207
28683
13,=;48
00466
21 i323
00474

3 5w o
00492
GI350 1
04181
23795
29 06Q
19211
Gi 0 519
04156

a,. ~R
A l.lER
'4 'i lF R

i-1E R

A J1ER
'4

1
i

4 J-)IT
i!IT

A it1] I
A*r1QR

A '." '3P

i '-1QR

A;1Q R

Q
I

'JAS
lA

Ai]AT
A 'JD
A'JD

I JD

Af!D

A ri]OY

A'i!GE
s"".JGE

A i']9:-

A "J6=

A," J 8'=

A "JGI

A'lI'-1
A ti] I i1

Ai]Il]
ii I i%

Ai]IV
A "]J'lA

A i']iJ I

4 i]t] I
A'!i"]U

O'JQT
Ai]TS
AJJY
A',JY

APAC
r

APLA
APQC
APPR
ARRI
APRI
AQUI

IC A&] l! Ii! Jo
ICA'! SKI E '.

I C A i~] '-' R = " ri L F
ICAL~]A

ICA'! Qy TH-
ICATHQi]

QRRQR ~

Y VILL:: OE".1Q"'! y

STIA USA
TQOQ GAS

I",]F I EL ~ EL
i"'lQ ES P =CAOi3 &

PEP Or1ti]A 0,r-

Ii-J LQ"]DO~]y Ai]

THE
THE

EL

TASIA
0'1 Y QF A SEO
3lJY QF T =RR 0
P.ABY l'JAKES S

I ALGA SUP V

JUSTICE F".R
"- 3Qi'] THr OAR

iGR IFFITH SH

Ai]O THE dA
L DEL HARRIi3

OUSTED
L H=ART

I&'J i'JY PQCK
LS I i'J TH - QU

ERS I JJ A CTI'3
AL Hi3USE
At S QF AFRIC
A LYl', P ICS
ATEO CLASSIC
'SAiR IQ - I'1A

KAREi! I']A
HALL

HILAT3R s TH:-

i-JILA TQRS y TH
A L. H Q i L Y!:] '3Q 0
H=R THIi] '1A ]

UC TI Q."J
t

I &i ED
ALL
K']ES S

E

DJJAi",

=T
TFI=LD

SHQ'.JCAS E
1

CHRIST;1f S PARADE

';]EOl'] E SDA Y

',! HI CH '.:lA Y YQ
lg i

i'-1Ai'] y THE
USQS
AL YP S:- f~] Q!.!

=".! T I C" T 3 i'"1U

L QQLSy THE
L I l! ~AR IS

:- S T A ( 'J A R I E

U CA'J

1981
1 981
1 955
1979
1979
1983

1964
1 968
1985
1956
1979
1 973
1979
1 978
1979
1971

1984
1 947

1981
1987
1969
1951

1939
1977
1 966
1980
1954
1943

1979
1987
1 969
1953

2y234y505
18y019

282y916
0

780y672
56y051
15y015
25e948

0
0
0

15y940
22y418
10&784
26&412
69w160

Q

3y808
846q360

2 1/933
6y 410

59y491y665
36q798

9&550
5y854

682y902
8y584

0
Q

0
175 y 254
840y760

2f627
0

2q865
Q

0
914

0
31y842
44y784

3g490
11y700
2y684

466t998

0
Q

350 &307
25y006

0
3y658

14y286



~ «UG 13 1993
R a~i] K T I TL

1 9 3 0 f" R '3P = R T I: S A L P H A 8" T I C A L L Y PAGE

T

Y

,0

BIB
CODE

f ropertg T1't l e R el — Househo l d
Y ear Vi es&ing

Hours

0

S

089=6
21 560
98218
559 1
'3 i3 554
27734
01 358
i305a5
00 591
18711
00596
25153
27435
58393
58254
56908
04184
04279
23468
00623
23351
00634
0 cj 629
00639
23695
20333
13684
00645
947.~ 7
25ID19
26349
25760
20057
0 i3 674
20146
24176
25798
93102
93253
93651
93653
93731
05378
17458
26637
23742
27623
27489

57927
18141
26769
QC 7':6

TY DAYS

ATOESp THE
E GiPL E

B»I» VEPSUS THF

'NE P ITfifAf']y THE

I 6 I 0 ~i]

SHI f! G

ARCHIF
BUi'!KERMIS

''LACE
«RE YGU I "1 THE HOUSE ALO
AR'=A:3F Di3f~]I f]Ai!T Ii~]FLUE,'i]
A R I 7 '3 ',] A

A R I Z 9 &
J A ".i A I'l H U i ]T

A R 1'( - D R E S P G'l S E

APOUi]f3 THE f.-! 3RLD Ii] EI GH

ARRI tJEDEPCI BABY
ARSE f! IC Ai]O i3LD f ACE
A R S E f J I 0 H A L.L. S H G '..i ~ T H =

A RT GF L'3VE
ARTHUR
«S S U'] f.'1 E R 8 O I.:-

USES Ii']G
ASESIfi]O EiJf]ASCA&ADGq . L
ASESIf!OS DE 1 A L,UCHA LIB
A SI VA E L BE' SBO]
ASIA f] TV f]ET!JGRK
ASSA ULT FORCE
ASS A ULT G.'l A QUE E i'1

ASSA ULT Oi'J PRECIf!CT 13
ASSI O'J!~El]T TO KILL.
A S S I G f i i~i E i'! T: l-I U "] I C H

'«STR Gi'JAUT - y THE
AT CLOS= RA']G=
AT TH EARTH «S CORE

T TH l']'3 JI,'T

i;] AR ':! I TH T'E .-" RilY
ATHL. TES "'H'3 CARE
ATLA "JTIC CITY
ATOR: THE FI GHTI !8 ":AGLE
ETTA CK F '3RCE Z

A TTA CK i3F TH = K I LLER TO'"i

ATTACK f3F TH= i]USHRGGl'; P
ATTACK Gii TERROR: T f. F
ATTIC& THE
AURO P.A

AUTO CHA f]'JEL
AUT3 ABACI !6
AUTO =,AC I "1G

AUTO %AC IiJG
AUTO RAC I;!G
AUTO "- AC If]G
AUTOBIOGRAPHY GF ']ISS JA
A U T U "1 "i] S 0 f'! A T 6

A VAL A'JCHE XPRES"-
PV; fi i Ii]G Ai~]G - L

AVIATOR & THE
A YER q HG Y Y f-'iA-."'JA i'J.« / REL
~ YUD A "1 0 VI V IR
BAB. '. IflKEL"'-]A']~S GGGD FI
BABiE I "] TOY L A"]13

BABY Ai!D TH. BATTLESHID

1980
1966
1976
1968
1972
1 971
1 986
1976

1950

1981
1983
1981

1964
KU KL UX Kt 1975

1980
1984

5ly319
3y010

0
Q

Q

94y679
7y431
9y342

239y068
5y302y963

7y960
175q4'32

20y848
0

0

0

0
0

414)464
22y956
14y511

768
0

2f 310
143g147
846y908
430y158

5gQQQ
1 $ 723

25&295
678&354
132y286

38g410
2y518
2/113

lly510
Q

511
f63

6q 779 '80
9~068

660y785
0

1y679y464
9y404

14y879
8~622
7/312

0

lq198
132y298

19y618
0
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Ril']K TI TL

1990 PROD ER TI ES ALPHABE TI CAi L Y

8 IB
COD=

Prooerty-Title HoUseho'ld
V "f CY 1 Ag

HoUrs

S

0

S

S

0

OS

29432
23021
24862
9a738
283+9
23111
00 714
01676
26462
QC 724
00735
27519
19748
00 746
26104
19467
Qt 753
23193
29670
26876
22 1 &'i8

21959
20338
17597
0 0 768
26810
17598
00 771
19628
00773
00777
20120
Qi 783
582,"5
21278
57808
|3Q 789
00794
00 795
23054
00803
00743
28488
00807
0~" 812
00830
19584
1" 050
00839
26811
27578
2 f '' 2 1
18937

~] TR IPLE CRO "~]
THE

JAP if'! y THE
EAKI f']G T P AI f'I ]G p THE

8 )BY dOOfl
8 ABY CO']ES HO'1E
BABY S I STER
8 ~BY YOUR BA BY

dABY o o o SECRET OF THE LOST LEGEf']0
BABY SITTERS TH:
8 ACH'.=LOR Af']D THE BOBP. Y SORER y THE
BACHELOR FATHER
BACHELOR PARTY
dACHELOR~S DAUGHTERS& THE
BACK TO BATAAN]
8 ACK TO SCHO'3L
BACK 'D=» + ~ TH: HIDDE
8 AD Af! D THE BEAU T IFU
BAD BOYS
8 AD C'3f-]P A:"']Y

BAD DAY AT BLACK ROCK
8 AD 8=OR t~ Iv R'3xD
qAO 1A)b] ']ERS
8 AD l]EO I C I ~~iE

8 ZD i]EHS BEA RS G'3 TO
8 AD ".E'.]S Bc A RS I i'] BR
BAO ']E';,'S BEARS& THE
8 AD %Of]ALD
BAD "EED ~ TH
B ~DG= 373
3ADG= OR THE "ROSS
BAD] Af]D~RS ~ THE
8 ADL A "]OS
8ADL A;]DS '3F '-lOf:]T A.']A

BAFFL=O
BAI] Af!OO
BAIT& THE
BAJO EL, If.".PEDIO 0- L HAf]P A

BAKER'S
BALADA DEL RE"R: SOt LA
8 AL] '3F F I RE
BALL AD OF CABLE HOGUE y THE
BALL AO OF J'3SI E

BALT I ~i3RE BULLET v TH'f1B

UT I
8 A',&A CE K

Bif]A "]AS
BA']0 OF Ai~!G" LS
'8 Ai']0 I DO

BAf']G! BAi Gt YOU& R'= DEAD
RAP] J ~ HACKET T

Bii] ]E& I ] TH SKY (OIS&~]EY)
Bif']Y Of!

BARB A&ELLA
8 A R R "- ~ I A f" f3 U E = j ]

8 ARB AROS A

BARBARY C'3AST

1987
1 98Q
1983

1985
1980
1947

1952
1982
1972
1955
1977
1984
1985
1978
1977
1976
1974
1956
1973
1971
1958
1973
1 957
1972

1972

1971
1 957
1 956
1 966
1976
1 959
1 971
1968
1985
1982
1 975

836&221
0

49y868
Q

47'64
732y390

8y182
0

309y480
0

2s 628 t 400
222'90

1 y597
66y618

279s580
0

617y699
0

0
11y234
15&658
4y776

91s516
758t588

0

18y948
0

978)712
0
Q

0
4y 325

10y271
0

5&044
0
Q

0

0
6y146

Q

35y932
0

32y188
Q

7y?38
0

f26
779

48y620
33yA06
17y536

0



~ AUG 13 1993
RAi'!K TI TL

PRO& =RTI ="- ALPHABETICALLY

BIB
CODE

Pr ooerty-Tit 1 e Re]-
Year

Household
Va e'&'» og
Hour s

S

Os
S

0
c,

S

S

 
S

Q

S
S 
5

24"..63
GG ='56
GQ 357
00 391
31557
IJ o3~ 7
0" 744
01678
95644
31184
22377
57898

3 "i I

97o62
94941
56892
028/6
21 355
00875
56890
01363
00 O77
29624
PP 9

0
00&='7
18949
1 939
009 '0
00142
68335
21562
29,3 48
98794
0C 924
26497
00926
26766
18468
99895
01537
25843
08996
00933
25839
25376
25907
00953
00979
30064
28190
00988
29047

8 AR':-SS Ei']CE
I3AREFOOT CON
]3 ARE FOOT II"]

PAR'TA
BARFLY
]3 ~i P i"! A 8 Y & U i'! K

8 AR", Al3 Y JOl']E
l3ARil:-Y "-lILLE
BAR JY~RD CO&-l

8ARO ]» THE
P& ARR ACUD A

BARR IO P OPiP E
]3ASE 8ALL HEI
]3 A S E 8 A L L» S ]3

)3ASKETRALL» S
BAST ARDOS S1
I3 A T '..l A S T E R S O

8AT» THE
B ATA A

P,ATAL] A DE
l3 ATil A'l
8 4 T i'l A ~ l

HATT ERI cs ~~]O

BATTL- AT AP
BATTLE CRY
l3ATTLE FOR T

]3&TTLE OF RR
BATTLE OF EL
c3ATT L" OF TH
BATTLE OF TH
BATTLES TAR 6
t3ATTLESTAR 5
BAY 8nY THE
8 4 Y L I 'l c. '"" '.-l A T

REAC H 8 LA i! KE
'3EAC H GI RLS»
i3:-ACH P ARTY
8:-ACH R=D
8" AC HC O'~ I3ER»
t3: Ai"lER» S KO'-l

8EAil Y A&! D C:
'3:AR 1SLAI'lD
REAR "HO SL"
L3EAS T FP. i'-l 2
8:AS T'-lA S TER
Hc.AS TS
8=AT STREET
BEAU 9:STE
8" D 'ITT Ii]G
]3EDROO'l =YES
8 ": D R O O,".1 !.] I '] D

i3EDT I "E STOR
8EER

T-SSA» TH=
THE PARK

p Qc];,]

R

l.l Q X1] D

;l c)

RLO'3
ST e

F U'l
riL

P.]

TH FI']EST Ii! THE F I ELD
'»IES T PR At'!Ks
O" IA

Os T I TA "]ES

T Il]C1 UDED
ACH" PASS» THE

T OF THE APESH-

ITAI
ALA

BU
VI

ALAC
ALAC

;l
'lE I,~]

LQE
LLA
TICA
T ICA

F IOR I TA» THE

OP LD
»f4 0T BI

TH"

THE
EDY K LUG
CIL

ROO'l » THE

PT THROUGH CHRIST" AS» THE
". »000 FATHOlls» TH-

1959
1943

1966
1987
1952
1 955
1 973
1 969
1971
1966
1 965

1979
1984

1 965
1982
1 963
1 967
1938

1953
1o82
1983
1 984
1 939
1 969
1984
1987
1 964
1985

0
27» 296
35»950

471»175
200,978

43»364
103»246
265»975

23» 301
0
0
Q

243
3»942
7»852
5»604
3»148
2»189
6»146

0

2» 625» 429
26» 652

850»062
0

8»025
29»292

1»218»051
0

60»354
0

140»490
14»370

0
324

855»426
14»638

752»700
681»883

6»124
78»780

3»694
0

4»738
290&190

4» 3" 2» 849
0
0

0
0

26»758
148»068

0
0



 AUG 13 1 993
RA "JK TI TL

1990 PRGP=RTIES ALPHAB=TICALt Y PAGE

8 I Id

CODE
Proper ty-Title Hovseha1d

V1eN1Ag
Hours

C

0

 
r

S

S
S0-
S
S

S

OS

S

 S
S

21960
0 0

29663
01002

23 Bl"'0

29C35
29040
01029
01038
94883
01045
01052
05005
01060
01063
01062
29524
20343
r ''&0
08960
23150
21198
568v8
568d 7
0] 0P]
010'"4
08772
99888
09412
92269
16336
97193
28302
28409
01088
56553
56838
211'~3
2240 1
28518
05418
26863
28410
24189
01680
27189
19955
01106
Gla~ 1
216:"9
19030
20 346

THE
BGRRG':J QR S

J'll! ER S LUCK
ILED v TH"
'!0 TH:- '!E'-JS
6 THE~E
rig THE
EVER S y TH=
E LE riPA "JG

:8 O'J TH:. IR
:ZA Y EXITG

OF "=Ai! A"!6

VED I ~JFI DEL

HADEi'UR

ATH THE 12
ATH TH" PLA~J
KER GAiJG y TH
I
Y HILL SH O':J

Oil
Ii'J T U "Ji'JE L 21
UDA DEPTHS'

E; LA ARE'J
Sy BESGS o Y

llA i%I ~ THF
OF EVER YTHI
GF VICKI= 9
GF'OVE CG& J

GF SATURDAY
GF THE 8'=AC
GF THE 'JAT I
OF THE STR I
GF T I ~JE S q T

RE V Ei'JGE
YEARS GF GU

IA ACQRR ALAD
IAS JUV t'!ILE
Yy TH.

LATE THA'!
ER L A TE THA "l

= P, Y G UR H '3 i'-1 =

: E i'! D A R K ~! E S S
c i'! FRIE&JDS

.:=~J T!.! G BROT
EELY HILLB ILL
RLY HILL S i!A
RLY HIL1 Sy
RE GF BLG!DI
TCH'
r!Q A J'!D 8 ACK
'! D A T I A "l T I 8
:JG TH~ DG OR

T=A}

DESI
BEGU
8 EH I
BEI i'l

BE I "l

BELI
QE} L
B=LL
dELL
B LL
B=LG
B i'J

8Er!
8ci! E
8- i'lE
BEi&JI

d Et!J

8':i'JS
BERL
d ER".1

BESG
BESG
BEST

ST
BEST
8=ST
8:ST
O': ST
BEST
REST
8=ST
B- ST
HEST
BEST
BEST
BETS
B-TT

B=TT
d- T"
d T l
8- Tl&

d":VE
BEV=
B'~~A
8 EJ,.J I
BEYQ
BEYG
8=YQ

TEES

P ~EF
ET GF TH~ AP

THE

;"1AS RES GS

THE
G":J

I Ol'.J

HT L IVE& THE

LEAS
'J=CT

i:J Iri
H

~'". "i 8

R L 1 VES~ THE
LA

i'- V

'l E V

Ai'JD DAl" i'l

H-Rs
T-Sg

A;"-1

I'210

8EGGRAPHIC SPEC IALS v THE
6 '",DS

1978
1 973
1986
1971
1940
1979
1983
1987
1951
1 9o2

1947
1959

1959
1953
1970

1974

1 964
1959

1986
1 983
1 946

1985
1983
1982

1 978
1973
1974

225~509
ay 878

0
14y578

0

0
15y463

0
3y096

0
0

0

3y 561
4y100y268

0

17'44
0

14 '30
288y424
439y434

0
17'44

0
834

2y422
543

0
604~180

12/101
12y484

119t599
3f 132

47y926
9y234

13y276
0
0

545y765
9y912

0
54y578

5s014
0
0

31q901y601
5y816

324y480
2y102

18y132y966
0

0

0
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RANKT I TL

1990 PROPERTIES ALPHABETICAI LY

T
Y

0

OS

S

'

S

t

S

!

~ 

S

S
5

0

S

 S
S

~ S
S

R IR
CODE

01123
28 675
27778
30275
23148
95087
21453
01139
28519
92634
01144
05423
20348
26054
011~0
21 T26
96055
01178
011'2
19831
17464
26 1&1
01208
01 "i'9
22190
05424
01213
9»i013
19996
24130
29999
27671
00009
01225
01230
24134
15150
05455
25".".2
01235
01240
94835
05433
58181
29948
29625
20350
16790
07004
i)1261
01262
«l 1263
01265

Pr operty-Tit l e

'"i0 THE L A ST F ROM TIER
"i0 T HERA P Y

BAO;1Al4A
RW!iG
BLACK PILi y THE
BLOCKS AliO K Ii'iG-SIZ: HIT S
BQB JOHNSON A'iO HIS FAiiTASTIC SPEED
BQUt&CE
BRAhLy TH=
B~EAK
BROADCAST OF 1938y THE
DUO SHOOTOUT
BUSy THE
CHILL y TH-
CQU&'iTRYy THE
FIX
3~E"=f.': C ALIFQ~i~iI A FAC. S CALIFQRfiI AyS
HuNO FOR THE LITTLE LAOYy A

HOUS=y THE
JAKE
ROSE
SCQREy THE
SKY y THE
SLEEPy THE
SLEEPy THE
8~IN / C ALIFORi«iI A LQTTER Y

STRE - Ty THE
Tr 'i BASKETBALL REPOR T
TEN GAi.fEOAY R'=PORT
TRADE
TROUBLE
TP QUBLE I", L I TTL 5 CH I &! A

VALi EYy THE
'.i HE E L y T H:-

'iI BEACH

BEYQ
B=YQ
816
RIG
BIG
BIG
BIG
RIG
RIG
BIG
BIG
BIG
RIG
BIG
BIG
RIG
RIG
RIG
BIG
BIG
BIG
BIG
BIG
RIG
RIG
RIG
BIG
RIG
RIG
BIG
BIG
RIG
BIG
RIG
TIKI
RILL
RII L
BILL
BILL
RILL
BILL
BILL
u Il L

BILL
RILL
8ILQ
8 Ii~i6
R I Q'&

8 I Q.'i

BIRD
B IRD
RIRO
BIRD

CIRCUS

FUTURE

RURRUDy S "'iQRLO QF ADVE!'iTURE"
"ALLORY: FOOTBALL

Qti HIS Qli!~i

I»
Y JACK
Y JOEL
Y PACKERyS COLLEGE BASKETBALL
Y THE KID
Y: PQRTR %IT QF A STREET KID
XI BLUES

LOliG TRA VE LING ALL-STA RS A«lO )~MOTOR KIi'iGSy
IC SIXy TH=
IC;.Q'~A~» THE

OF P4RAOIS=
QF . ARADISE

'1Ai'] OF A LCATR -"Z

Sy THE

TH

Rel-
Year

1943
1987
1974
1989
1981

1976
1983
1 958
1978

1966
1330
1 971
1974
1983
1952
1946
1978

1981
1986
1986

1949
1 964
1981

1983
1965
1371

1 989
1977
1988
1976

1 932
1951
1962
1963

Household
V~ etym ng
Hours

0
998

98y 341
16y410

0
25y610
12y785

0
0

47y000
0
0

4y095
ly082y396

21y933
3y680

19y490
23y656

0
57y722

0
8y010

3y831y&38
5y138

15y234
194y840

0
0

T73
0

11y168
189y086
244y677

0
745y 710

0
17y859

2y288
0

10y560
48y676

928
2y603

ly146y398
0

448y756
767y898
109y421

33y321
0
0

11y823
723y723
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RANKTTTL

Prop rty-Tit l =T

e

BIR
COD=

1993 c'c'OP:-FTI =S Ai PHABETI CALLY

Rel-
Year

Household
VieMing
Hours

S
S
S
S

e

S
S

'e

e
!

0

 

P'l

S

 

951 31
05434
99866
20033
23790
01332
23055
27621
i3 5438
07393
23791
21417
01372
26658
27779
25155
26463
26~23
2'~ 396
22943
23016
01419
01442
01449
01454
23701
01466
25761
27866
17606
01485
~14a6
2 7141
26292
3!; 269
276&1
23793
27718
18'358
251".0
27374
21 727
22435
18 922
19138
24338
27 -'94
01518
01519
05451
141',1
24566
05454

BJ A!D TH:- SUPER QNS
BLACK Al'"A~! Ar
BLACK ART ~ O'ANCESTRAL LEG
Bi AC K FIL:&~jAKERS HALL OF

BLACK '1AGIC
RLACK "RARBLE ~ TH=
BLAC K ~".!0'3:~! R ISING
RLACK PERSPECTIVE
BLACK SH==P SQUA JRO~!
BLACK STALLI0~".q THE
BLACK Sui~!DAY
BLACKBEARD THE PIRATE
BLACKOUT
BLACKOUT
B LAO '= R UN/!
'ALA!.1E I T ON ~ I|3
RLA!'= IT O!! THt. "IGHT
BLIND OAT=
BLINDED BY TH= LIGHT
RLI THE SP IRI T

RLOCK BUSTrRS
BLO~! DIE B~IiJ GS UP BABY
BLONt3IE I'.! TH= OOUGH
BLO'! DI": O"! A BUD G=T
8LOO 3 5 6u~&! S
BLOOD ALlEY
BLOOD BEACH
BLOOD DI'! R

BLOOD LEGACY
BLO'30 &3" THr ~'03'LOOD

Of~! THE SUN
BLOOO S I ~'&PLE

BLOOD SONG
BLO 3D Sc.3RT
BLOOD VOl S: THE STORY OF
RLOOQLIi! =
BLOODY 8 IRTHDAY
BLO3OY F ISTS
vLO!,.! OUT
BLU= CITY
BLU:- COLLAR
BLUE FIR" LADY
RLUr KNIGHT
et u'NI GHT& TH=
BLUE LAG:3ONy THE
Blu": LIGHTl&Ii~'
HLUE SKIES
BLUE STEEL
BLUERERP Y HIL! .! ITH FATS
P '3AT

SHO'-'OAT

y THE
BOB K'!IGHT: BASK=TBALl

ACY
FAYiE Ai-!ARDS

A ~&AFIRE MIF E

DOi'i I '!0

1979
1949
1980
1986

1 979
1977
1952
1985
1 978
1982
1984
1984
1987
1980
1945
1944
1940
1 948
1 '940
1979
1955
1981
1 987
1971
1948
1945
1 984
1982
1 989
1 987
1979
1984
1978
1981
1986
1978
1 978
1 973
1975
1980
1986
1946
1934

1981

10y059
ly851

0

0
49)042

354
0

16y654
1,556

76i497
16y260
24y858

8y523
42)732

6y730
ly767y117

13y146
9y234

121y592
4y306
2/117
7y893
4y728

0
0
0

ly068y240
14y694

0
0

2y847w200
0

4y982
0

12y950
15y214
9y483
ly064

0

17y902
5y940

18y148
0

222yl07
li176y891

68m 271
28q376
34i224

0
0
0

7y 872
2q638



 AUG 13 1993
RAhlK T I TL

1990 PROP= &-"TIES ALPHABETICALLY

T RIB
Y Ci3D,-

P
0

Pr oner ty-Ti t le Household
1J 1 e l] 1 r» g

Hours

S
S

S

S
OS

S

01688
15 424
211..4

i31537
24313
28998
05466
28681
01544
01547
25~~31
01562
&34192
01566
1 -&233
26 8]3 Qi

01301
066C3
01575
20251
&3 1 542
01610
24:i"- 1
23550
01619
21 752
24417
18219
29626
17608
01625
23896
19&81
09748
20 366

i5
0& 1 659
25908
01676
06639
&343&'3
18568
01690
1 J 92
01697
20868
016" 7
2" 2i".1
22191
f31715
02265
28363

838 f]E!-]HART SHO';J» TH
8'38 U CKERS '-! ACK Y JQ
8'38 &J ILA» S HQ'1E A GAI
BOBBY»S ';&OR! D

BQBO» THE
BODY A"JD SOUL
BQ!3Y &3QURLE
BODY ELECTRIC''! O'1

BODY ROCK
BODY S'&ATCrlER» THE
BQ:I "']r]& I '~
BOLE '3
BQ!18 ARDIER
BC&~18 AY BROADC «ST I "]6
QOi''jB c RS 8-52
B&3&~J VOYA AE ( D IS':]EY-F
BOX VOYAGE» CHARLIE
BQf]A &! ZA

R Q 2 D S 0 f'! e e ~

BOf!'JI Ai'!I3 CLYDE
8 i3OK P

BOQ
ROR') ER R I &JER

B&3RD E~ » TH-
BORD ERLI i']E

8 3Ri3EP TO!lf„'R '.IL
B&3R'I AGA I'!
BORf] BEA UTIF UL
BQRIJ FAf1OUS
BQRi] If] 'ST Le A ~

Rr)Rf'J If]f']QCEf] T

8 ORi] LOS ER S
BQR&'J TO BE SOLD
BQRR &O'.'ER S» THE
R&3SOI.I BUr)'31ES
BOSS
HOSS» ':JI F&E» THE
BQST:31] S TRAf&GL=R, TH
BOU'JTY» THE
83'-" &Y BOY
BO'JL I 'JG

;33X= 3
r' X I i'] &3 I L L U S T R A T = 9
8 '3 Y F R 0 'l I i'J 0 I A I J A

8'3Y I! TH&E PLASTIC 8
BOY TEii FEET TAL. L» A

BOY "H&3 C I- 0 'JE "='JO
9&OY» DID I GET A ':JRO
"QYS FR&3fI BR &ZIL» TH
8 3YS I I] C&!'-'&PA'!Y C» T

8 OYS TO':;i!
8'3ZQ BI 8 TOP CIR CUS
BRA&3DOCK: ~II SSI "JG I']

RLD &3F SP ORTS

~!ER' '1A'!UAL

UBBL -
» TH=

L.F» THE
i]

C.

S HO!
ACT I &Of] I I I

R =D I" AC'1URR A 7)
BRQ&!i"! (Af!D DOi" ~ T CO'.1~ BACK» )

1984
1 945
1965
1984
1943

1957
1962
1979

1 968
1 354
1 982
1980
1 944
1978
1982

1987
1974
1967
1981
1 973

1974
1 986
1968
1984
1940

1 950
1 976
1 965
1973
1966
1 978
1978
1938

847»061
435»052

41»694
44»769

3

6» 584
165» 725

0

5» 772
0

12»130
0

0

0

14»775
0

68» R16
7» 264» 243

772
1»950»828
1»297»404

0

6»122
128»938

47»'340
0
0

11» 162
0

59»928
0

522»832
0

4» 162
481»595

0
0
0

2»626
0

10»627
81»2'38

773
0

866»752
1»895

0
0

0
45»130

0
10»040»290

1»833»570



 AUG 13 1 993
RAf~!K TI TL

1990 P POP:-P TI ES ALPHABETICALLY

Blf:
CODE

Property-Ti tl e Househo1 d
Vi e.~ing
Hours

S

S

S

S
S

01 690
26931
20 869
01 723
238 60
23546
26444
017.4
02878
196='9
01 736
01745
2+'l
3U 72
25620
22137
26908
2'~ 369
29'64
57817
97315
21115
26173
01 766
25909
24127
26909
01 772
01792
01793
26821
'3 l 794
01797
21"14
01 799
29405
28304
01817
01821
2220 3
27520
32189
234'- 3

28 J37
01856
01 857
01860
26429
1 i3 446
20035
24339
16ij 66

'3 P A D Y 8 U ~! C H»
BRADY» S ESCA
RRAI!!» TH'RA

I f!STORj'!
8 R A I f „' T 0 R '-J

BRAI fi':!A V:-S
RRHKi R

BRA "l BL = BUSH
BP Ai~! DED
3 R A i"

J '! I G A 'J

BRASS BOTTLE
RRAVOS» THE
RRAZ IL
BPAZ ILI Af! CO
BPEAKER flORA
RRr AKER! BRE
BREAKFAST CL
BREAKHE~ RT
Bi." AKIf!G ALL
8~EA K II''! G POI
BREA KIi'JG THE
BREA K If!G UP
BREAKTHROUGH
RREATH OF SC
RREATHLESS
BRET flAVERIC
BRE',J S TER» S
RPIA!&S SO~!6
BRIDES OF DR
DERIDES OF FU
BP IDG= ACPOS
BRIDG= AT RE
BRIDGE Of! TH
BRIDG: TOO F
BRIDGES AT T

ALRIGHT L IrHT
8 RIGHTO|'J BEA
BRIN STOi!E
BRIi'!GIf'JG UP
8~I'!K»S JQB»
8ROA D'.! A Y DA".!

BRQCK» S LAST
8 8 0 i J C ".i 9 I I L Y

RRQ"! COS 8=PT
B P O T HE R F R O','f

BPOTHER ORCH
BROTHER RAT
RROTHERHOOD
BROTHERLY LO
uPOTHERS
8PQi!'J SUGAR
BRUBiKEP
BPUCE LE:-'S

TH:
F'.

;ii,,l = C T I 0 fii »

f!T
AYE'
UB
0 SS

THE RUL ':"-

f'J T

CHA I "!S

K: THI" LAZY
ILLI 0" S

ACUL~
''iA"! C

S T I i.l

*I Ar, Ai

RI 'J

OKO P

S» 81
CH

HU» THE

THE
:-R K'JAI

THE
CITY

i-"0 I R 8

8~BY

RA E

CASE

OF TH= BELL»

S=CR=T

Af!OTHER PLAf'!ET»
ID

THE

1984
1969
1965
1983
1983
1 985
1960

1975
1 964
1971
1985
1989
1 979
1977
1985
1976
1984
1989

1978
1978
1960
1983
1981
1 985
1971
1960
1967
1985
1969
1957
1977
1 954
1988
1986
1 949
1938
1978
1984
1 972
1980

30»421»607
0
0
0

0

0
0

6»278
0

1» 1 31» 332
0
0
0

18»232
0

1»842» 118
i»064»406
1»143»528

0
649»572

0
0
0
0

303»868
1»914»114
1»138»422

39»468
0
0

1»960
43»670

1»215»332
146»589
15»388
44»694
62»458

4»952
71»959

0
10»823

0
65»286
23»139

"»832
0
0
0

264»491
6»014

385»671
1»668
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RA«!K TI Tl

19&0 PRQP ERTI ES ALPHABETICALLY

Y

0

n t oo e r 0 j - T '1 't ] e Rel-
Year

Household
V t e kf 1 ri g
Hours

S
0

Os

S

0

S
0

S

0

S

OS

e
S

 

23426
08946
i31 ~85
22192

26465
96052
57926
56886
20 375
ii 3 3 "i8
16724
31446
0]1913
01915
01541
23112
01927
3i "65
25'=' 0

01931
l 379

04447
56884
57241
99817
05490

1cj 5(9
0 1 943
0 1948
U1 9o7

26134
27614
1 ='163
24312
57437
57~96
56431
56878
18913
23814
98316
01979
56":.72
01981
25146
25589
06613
i31994
2220 4

RRUC
8UCK
i3 UCK
HUDO
Pi lJ0 I3

8UDi3
HUE!]
8 UE i]
'RUFF
RUG
!J UGS
RUGS
'RUGS

8ULL
4U1 L
8VLL
R Ui"JK

8UR~"]

8URiJ
~dlJRf]
RlJRIJ
'RURi]

d USC
BUSC
8USC
8US1
!3UST
RUST
8UST
HUSY
BUTC
8YE)
RYRQ
C»H,
C»H»
C»i3»
C"-,BQ
CAC=
CACH
CACH

AD=

CAGil
C AHA

C AHI
C A Iil
CA Iil
CALA
CALE
CALI
CALI
Cht I
C ~Ll

OA YS -HIS LA S T I'J I GHTS
5TH CEiJTUR Y

TEXA S

HE

LEE.: HIS LAST
«QG RS I'] TH. 2

A «QQ SHE RIFF QF
Y HQLLY STQR Y ~ T

Y RYA "] SHQ',i
Y SYSTE".1,

SA LUD
AS ]! 3CHE S Af] Q i]U
ALi3 RILL

']DS
=ET
TAR
HE

8U']']Y l, FRI E
BUi:Ji,' A j'JD T'i
RU~]i]Y SUPERS

FIGHT=R Ai~iD T

ITT
'.J I '] K L E S H Q ':l

THE
'.JITCH~ BUR'I

EQ AT THE STAK
I 'IG 8 ED) THiE

J. !~ HILLS/ TH-
T QF F RI i']GS
si'ID 3 +ST

R'=LLEW

S
Ai«„DQ U;J CA,P-
Q'lA ~ LA
i'IESS '..'QRL3

"'1 E
LQQ Sr

Ili]B
BQDYy TH=

H CA SSID Y Ai!Q
8Y= BRA i./=R'.1A

'LL:-'l S+&.I&
0, i.1, P
U»D»
P»S»
ALAI'~C 3

AS DE QRQ
i3RRAS& L As

i ERP=TUA
!JI TH'3UT A K:- Y

EY ".LAC= Y

L y U~i! I T:0 S T

Y SH &3!! q THE

LADY y THE

TH

TH

SUi'JDAI']CE KID

A TE S ',.lA RSHAL

]"1 U T I ~~l Y y T H '=

i'1 I T Y JA ] t.
'lQAR GI R L,".IU « '3ER
FOR,i'! IA CRASSR 3AD
FQRi'! IA F IREE. ~i']0
F'3R li I A 8 UI TE

l.]E 8'.! Ai]A

TH:

1975
1950
1 968

1981
1962
1981
1984
1957
1 976

1980

1 981
1974
1 967
1 969
1 968

1980
1986

1985
1978
1 975
1981

1954
1984
1984

1946
1 978
1 963

0
386y325

0
48t538

6y472
33y638

0
0
0

765
6q043y870

3»048
2y736

0
2y3.62y412

39y029
792

0
0

66y785
622&036

10y158
15'82
2y838

0
0
0

771y569
5y 542

0
ly860g173

5o948
51e119

9y496
21g620

2g262g515
44y282

0
0

0

0
0
0
0

650y082
0

1y 837'95
0

11'06
0
0

58y984
3y859
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Rc "]K TITL

199i3 PROPERTIES ALPHABETICAL LY

T

Y

P

BIR
CODE

F'roperty-Title Rel-
Year

Househo1 1
Viewing
Hour s

S

02i3i39
02025
58"34
92337
02044
04197
56874
02043
27540
26553
02052
5 198
02060
05493
25861
00405
02066
24969
97558
18656
02078
02080
20 383
221'33
21~24
22382
02091
021"'3
192~1
30i388
05495
21174
25558
02131
2i] 3&37
2Q 870
58277
22205
02137
56548
16062
02149
57847
56099
57895
21100
25786
07774
02174
24992
09005
04"36
~0386

TOO SOOi'J

!TEP

C ALL f.IE f1 ADA ".1

CALL TO OAi~]GER
C '.Ll E JOi'] SIi~] SAL 1DAy UIi]

CAlIC'3ROER KIDS
CAfR: LOT
CA'lI']0 SECRETO
CA~II f]OS DZ ~lICH3ACAf]
CAl-IP US HO'lEY'IOO':J
CAN YOU FEEL i"E OAilC I']6~
CAB]y T STOP TH= i1USIC
C A i~]- C A 'i]

CAi~]C IOi~] Dc CUBA
C Af J J I t3 A T E y T ~:-

CAf]DY CLAUS
CAibf]ERY RO;J
C ANil ~r]
CA ]']i3~'OR CORDOBA
CAN~i] "J"!8 ALL R U'i]y THE
CANTARE PARA TI
CAf~iTER VILL= GHOSTy THE
CAi~]Y Of] R IVER
CAPE FEAR
C APOi]"
CAPR I COR "l O'J =
CAPT A If] A".1ER ICA
CAPTAIN O'IER ICA II y DEATH
CAPTAIN BLOOD
CAPT A I'l Hi3RA TI0 H: Ri'l 81 0!]ER
C A P T A I i~] K I DO
CAPT AI f3 KRO~JQS:V -",'-":PIRE HU'APTAIilNOAH / C ARTOOy'IS
CAPT AIi'l PLAfl'- T O'JD THE PLA
CAPTURE 0~ BIGFOOT, THE
CAPTUREy THE
CAR HASH
CARy THE
C ARA VAi]A DE LA '1UERTE y L A

CARAV Af]S
CARS Iili MIlL I 0"-IS

CARC:-L DE LAPEDOy LA
CAR= 8EARS
CARETAKERSy TH=
CARLOTA
CARi.lEi'i
C ARi".I I "JA

CARf] AL Ky]i3!JL=DGE
CARI'] Y

CAROL BUR»lETT A JO FR IEi~]OS
CAROUSEL
C ARP '301
CARRASCOL:-']DA 8
CARR ERAS OE CARR OS
CARR I":

1953
1972

1967

1982
1948
1986
1980
1960
1961
1972

1970
19S1

1956
1 962
1&75
197S
1978
1979
1935
1951
1945
1972

1979
1951
1976
1977

1978
1952

1971
1980

1956
1983

198)538
6y 734
lyl34
2y89S

41y746
0
0
0
0
0

7y258
15y940

2y674
0

7y 966
301y882

0
18y 37S
19y325
2y641

0
0

702y610
ly288

35y842
31y812
5y786

0
0

9y856
0

ly354y956
0
0

5y248
29y030

ly038
0

32 y 734
0

538y449
0

14y430
0
0

7y 290
6y698

173y362
0
0
0
0

570 y 386



~ AUG 13 1993
R AIJKT ITt.

1990 PROPERTIES AL-HABETICALLY

8IH
CODE

Property-Ti t 1 e Re)-
Year

Hooseho't d
Viewing

Hoof s

S

S
S
S

eS
S

0

S
S

S

0

S

S

0

S

5
0

0
S

99792
24922
14063
07775
189"=4
03314
055C1
9 f094
99799
05~02
574?6
56549
02 04
022C7
01382
055u 0
0"=227
18"'76
1 96o2
209
02235
2'32'l 3
2181~4
22195
26u 'u 6
20389
23735
19468
02265
02270
97116
28506
15419
27172
29465
27624
57 "70
57846
18473
19592
19272
02325
23115
25621
57423
02353
24341
02354
25216
14898
209'"7
27242
12124

CARR USEL
CARS THAT EAT PEOPLE
C~RSO".! CO'JEDY CLASSICS
CART=R C'3UIJTP,Y
CART '3 3I'J ALL- STARS TO TH= RESCUE
CARTOON CLAS S ICS
CART OnN CLUB HOUS E / C ART OO'3S
CART 30&IS
CARTOOI!S
C ART OON S f U "l'REF PIED
CASA DE CITA8
CASA OEL FAROL RQ JOy LA
CASA8LA'iCA
CASA'JOVA Ii"J HURL:-SQUE
C ASE Y dO".JES
CASH =XPLOSI 0"-I ( GAi'1:- SHO'J3
CASH '.fCC ALL
C AS I IJ'3 ( 1980 )
CASP =R A "JD F RIE;JDS
CASSAVA'!DRA CROSSIIJG, THE
CAST A 8 IA;JT SHA Dent!
COSTA'lA Y COIJBOY
CAT A'!0 TH= CAilARYy THE
CAT FRO'1 OUTER SP~CE y THE
CAT PEOPLc.
CATA I.I3UI! T K ILL I"! G ~ THE
CATCH lhE A SPY
CATC H-22
CATHER I i'lE THE GR = AT
CATT LE K I'JG
CAVALCADE OF STARS
C 4 V E '.:1 A N

CBS STOR YBRE AK

CEASE FIRE
CELLAR 0!;" LLERS
CERT A II'! FURY e A

CHAC ALy EL
CHACALES DE L4 FRONTEPA
CHALLENG
CHAL LENS E'O BE F REE
CHALLEI'!GERS'HE
CHA'I8ER OF HORRORS
CHA'-1P y THc.
CHAI'JGr LING THE
CHA"IOC CO'ITRA L3S CO"!TRABA'ADIS
CHAP"'A~J REPORT» TH=
CHAP TER T;.!0
CHAR ADE
CHAR IOTS OF FIR =

CHARt =.S I'I CHARGE
CHAR I

. Y A~'.!0 THE RIGEL
C BAR Lc. Y HAP!&! AH
CHARLIE CHA'I A&ID THE RED DRAGOI'l

1942
1944

1 960
1980

1977
1966
1974
1978
1978
1982
1974
1 971
1 970
1934
1963

1985
1938
1985

1966
1 979
1979

1962
1979
1963
1 981

1 973
1 986
1946

352q395
0

869y206
7e063
7y251

56&644
24y857
ly517

0
10y339

0
0

1 y 0 89'70
0

3y786
34y303
32y556

0
24y723
87yl38

2y035y644
15y744

7y664
10y806

601y956
0

1~517
0
0

698y242
0
0
0
0

792

0
0

1y 032
1 y 036

152y253
0
0

18y264
0
0

27y486
41owl34
22e365

15e090s300
0

2t 826
18y041



AUf.: 13 1993
RA~!K T I TL

1990 PROP = R TIE 8 A LPHA BET I C ALl Y

T RIB
Y CODE

Proofer ty-Title Household
Vl eldl Ag

Hou f's

S
OS

)0

u 3272
i3 37'
9'50
67365
21619
221
19337
023 38
56 '" 60
57360
02412
22196

20ct7
265 '3
27522
13458
0/209
02/3/
17616
21754
21326
355 2
05527
%31 1
27615
i32 f62
26650
27" 41
26446
2531 0

28538
27842
24342
19a30
31192
05523
23327
18t3 -4
18i3 '.5
i." 7o 79
57421
i32 I 86
i32 48 7
56542
23184
24968
217)8
2"' 412
22607
26 I,'g
2 'J 922
92335

CHAR
CHAR
CHAR

CHAR
CHAR
CHAR
CHAR
CHAR
CHAR
CHAT
I

CI-IEC
Ct-I=C

CHEE
CHEE
Cil
CHES
CHEY
CHEY
CHIC
CHIL
CHIL
CHIL
CHIL
CHIL
CHIL
CHIL
CHI I

CHIL
CHIL
C HI f'J

CHI",J
C HI 'J

CHIiJ
C HI!'J
CHI )&

CHI i!

CHI "-

CHIP
CHIP
CHIO
CHIS
CHIT
C H)QC

CHi3I
CHQI
CHQI
CHQQ
CHQS
CHRI
CHRI
CHRI

CHAf'I I iJ THE DARK
LIE CHA"!:3!J THE DOCK
LIE ! =ST» S '3UTDQOR 5
LIE» S Ai'JEWELS

LIE» S FIALLQ3i;
LIE» THE LO "l™Q "IE CQ
LQTT:=» S "JFB
LY
RITCi
RO 0:L ""1 I STER IO EL
.i» S LA!! D

DET:.CTIVE» THE
K I S Ii'J THE 'I 0 IL» TH
K:RED FL 43 i3R CR ASH
: H 0 "J D C H 3'l ': » S:"! E X T
+H Ai'i!f1 CH ~ I'Ji » S THE C

RS
t-'IR I TQ

I i~J E A U T U i.l )~J

SOCIAL C! UB» TH
KEliJ CHROi~! ICL - S y THF
D OF GLA S
3REfl CRY I "J6 AT QUR D

DREid I fJ:- XIL E

DREi'l QF DIVORCE
DP Ei~! OF THE C OR'~

D&EI'I OF TH D ' 0
DREf! QF THE i'lI CH T

DREfl QF TI;.JE S SQUARE
LER
L I f&6

GIRL
HA I'!D

S Yf'! DRO"-l » THE
AT Q!.! 'J

ESE CAPER
- St. i~- 'l Y- AR PARAD
ESE ':JEB» TH=

DA! E T'3 THE RESCU
f! DALE» S RE SCUF RA'J

UI TA PER 3 PI COSA

T Y CHITT Y BA'J 8 Ai~!6

LA
C" » THE
C=S '3F TH= H:-ART
RBQY S» THE
) )$ p

STI "J=
STi'1A S AT THE 'IQ1J IES
S T! I A S CA R i3L

ALIBI
S OF ~lE!.J i3RL:- A!~J S
A7ETTE

'-liQVI
OoSICAfiJ BROTHERS

THE

FRS

1 981
1967
1973
1 968
1980

1972
1 978
1986
1977
1980
1984

1960
1 970
1977
1978

+80
1984
1964
1985
1986
1985
1981
1987
1 986
1979
1974
1978

1970
1968
1978
1981
1983
1977
1 984
1978
1 983

12»758
0
0

569» 701
808

5» 696
16»858

0
9»78%

50» 828
788» 2t36

23»9AB
0

0
104»652

44»808
12»529»127

22&299
6»852

924»034
0

8» 564
0
0
0

102»302
35%»569
598»222

0
1»311»966

790
20»320

4»616
54»911
77»598

0
15»624
5»547
7» 384

14»829»190
8»260»743

11»866
427»502

1@» 181
0
Q

0
220»245

10»255
0

f849 103
5»273

0



 AUG 13 1993
RA;JK TI TL

1990 P,=,QPE RTIE 8 ALPHABETICALLY

818
CQOE

Pr ooerty-Tl tie Rel-
Year

Household
V"!egjrtg

Hours

'

0

0
S

S

S
0

21'7
27490
02504
02505
04166
57357
57235
'tl25ii9
t3 1 3 t.l 5
56848
1'9 f02
02517
16965

6 7"-5
24488
27436
02884

1]

97551
02535
02536
02540
22714
200 "3
27393
24227
56543
191t30
25'91 0

02566
26371
02568
190~ 1
23434
02574
229t 9

18560
26' 7
21519
22140
27782
29872
05545
263t.2
2 7808
14109
21 965
23465
2 )157
27 t„'9

27177
26773

C H R I S T '"'1 A S "-1 I R A C L
C HR I S T i.1 A S S T "3 R Y &

CHUB ASC'3
CHUK A

CID)
C IEL 0 Y TUy EL
C ISA RR A =ST A DUE A

C Ii]A RRQP!
Clf]A RRQ«] STP, IP
C Ii'JC Q t! ACQS ASAL
CI]t]DER" ] LA L IB=R
C I i~] D ": R F E L L A

C 1 i] = .1 A T T R A C T I Q ',] S

CIRCLE I t'. THE SP
CIRCL" QF IR ":1

CIRC L= '3F VI QLEi']
CISCQt KID e TH=
CITA CQ'J EL A'1OR
CITA Ei] ITAL IA & 9
CITAD:-L QF C~I'1E
C I T I Z E i] K A!t] E

QE iit EATH
C IT Y Ii'J F=AR
CITY LI 8HTS
C I TY L I '-1 I TS
CITY
C IUOAD DZ } QS i']I-'t]t.
C L A i-1 8 A K E
Ct ASS
CLASS OF
CLAS S QF 1984
CLAUDEL]:- I't-.LISH
CLAU DI i]E
CLA'.J S
CL=~ R e ~J'3 PR
CLIFF y THE
CLI,'18 A:] Ai]3RY
CLIO A';!ARDS
CLOAK At]D DAGt ER
CLQL:- f.lA STER y TH.
C L Q S .: E i] C t3 U",] T: R S

CLGUD DA«!CEP
CLOUD ';J.ALT7I i']9
CLUB CO "]it]ECT $ T:-

CLUB '-]EO

CLUB AR AOIS-
C']it] T. LEVISI Qt

COACH
COAL 11]t]ER» S DAU
COAST TQ COAST
CQRR.:
COCA COLA KIO
C QCA I "]E Qt']E

TA~J LAS VEGAS
TY

IRIT

C"

T DA t"]GER q

3U&JT A I i]

QF TH THIRD KIt".D

":':JAG E RS)

GHTE R

~ S S EDUC TIO'!

I'] CAU LF I ELO U+ S e A o 1977
1983
1968
1967
1961

1987
1973
1960

1979
1 986

1941
1941
1970
1 980

1985
1979
1 956
1 '967
1983
1973
1982
1961
1974
1977
1969
1970
1 972

1984
1 978
1980
1980
1987

1978
1980
1980
1986
1 985
1 983

1q332y426
3i816&352

578
5y708
7y067

0
0

1p845&358
lly853

0

0
25y996
43~308

0
0

2y059
2y 324

39y682
3y467

0
0

0
0

459
3y130

0
0

9y 412
5y284

0
78y750

0

11y834
25q793

0
0

665y842
16y916

675q022
0

1y465q588
0
0

1t228
11&858
55i544

ly699y291
0

1y051~380
19032

798y724
0
0



 AUG 13 1993
Rhi]K TI TL

1990 P RGPERTI ES ALPHA8ETICA]LY

T RIB
Y COO:-
P

Pron'rty-T i t ] e Ri~l — HousPhol cl

Y~ar V1e~ing
HoUrs

C

0XFI R =

Q iX]

S 04533
26151
19599
27521

S 10982
4 2;- -..0

'32639
26526
57636
lo882
02641

0 S 17363
S 16179

15"55
S 18869

25096
S 96.'48 S 18639

21442
026'" 1
03014
02684
02692
02 70 3
027'35
22715

S 05557
S i35558

'3"- 708' S 19224
99736

S 04271
S 19968
S 161i 0

24228 02717
02 719

S i37 699
17620
i3 5 5 0

1 8 R I~«3

26640
27375

S 97 3 i'7
21016
56839

26038
23611
25668
25762

S 04332
0

CGCI i]A C RISC
CODE i'! A'-l E: F
CQD ']A'1.:
C QDE OF S IL=
CODE REO
COD=;]A.'1E: ';]I
COLO "! IGH T» S
CQi 3 RQQ,'1y T

COLO SASSY T

COLO S']EAT
CQL'3 TURKEY
C i3LL ~ ":E, ASK
COLLEB= RASK
CQ] LESE FQQT
C3LL EGE '.1ADH

COLORADO CHA
COLORADO...
CGLU l.180
C 0 i'1 A

COll A i]CHERQS y

C '3i'18 A T

C "t"I= RACK CH
C 3;IE i'']EX. T SP
'3l-IE SEP TE,"-18

C Q"-1 E TG THF
CQ'1E RACK KID
C 3'1E I3Y EX~RE
CQ.'1EDY Hi3UR
CG]"1EDY QF TE
C 3'1 = 0 Y T 0"! I i&

CQl.]EOY l!H- EL
C'.INE i]TA R. I AS
C 0 l.I I C STRIP
COi]I C STP, IP&
COilI ']6 QUT i3

COl1 "1 A "~]D DECI
C 0 f1i'-1 A i! D 0
C i3ll'-1 A',]DO CQO
C O].1 ".1 A, i 0 Q S
C'3i.1;-1ERCI AL
C 0 i.] '1 0 'i 8 R & U i ]

CGMQ '-IEX ICQ
C'3l:1P A']Y OF '.i

COi-1P ~ 0,'1 I S I i%9

CQ -1P UTER "AP
CQi'1P UTER '..]QR

CQ"] L CUERP
CQ~]A ~] THE 8A
C Qi~]A "'! TH" DE
CO&AC'3RDE y TH
COi,'CR=TE REA
C3;]CRETE CQ'.3

C Qi]C URSQ DF

i]C=

LD(~ 5E S E
OEATHg A

H

REE

"TR ALL P";E&JI

"-'-TBALL'i

S TQP 10
BALL PRE~JIE!-] 8
3USE
R L I ":.

PICTURE PERFECT

ARLESTQ~~ BLUE
R IihG

STABL:-
TH

R~OR Sy TH':-

HT

LIVE-PRI
THE

F TH= IC
S I Qi]

R 3 6 R A 'I v] I
D

~']0 HA Y D

QL]JES» T

PQS I TIQ
R IQRS

T" "i ]IS
0 PR=STA
RHAR IAi']
STROY=R
=-AIRPQR
T

BOYS I I
i"QOELSS

QS

)" IS

SHQ- Sq THE
D'3

LATI~lOS

1 985
1976
1985

1986
1973
1984
1989
1974
1971

1972
1955
1961
1949
1980

1982
1948
1964

1973

1969
19RI3
1 982
1984
1979
1984
1981

0
12y764

446
240 9 562

0
0

0
5y 560

1 f 2 1 3 f 272
23'22

187y537
0
0

3y440
130y223

lq499
6y546

lq665&69I
ly945y379

42y848
ly060

0

14~960
27q730

0
618'64

66y154
50y155

4y356
114q309

0
lq525

ly297y760
234y383

6y013
1q273y940

0

0

6y295
ly903y427

0
0
0

69'86
iy653

0
1&266

324g574
577)102

16&104
3y264

0
0



' AUG 13 1993
RA t]K TI TL

1930 PROPERTI S A] PHARETICALLY

T

Y

o

818
CODE

Property- Ti t 1 e Household
V ieglflil

Houl s

S

S

S
o

4

S

0

S

OS

4'

S

S

Os

j 8938
26790
979& 7
96552
18 7!28
58648
05572
09@18
25614
02777
19243
027 ~3

18 ~w56

45U21
58118
23@66
2%820
57~60
23949
19860

02801
95281
02803
0 2i

25312
19963
17622
222"7
1%882
57863
21414
27523
02837
02844
20940
11354
02 851
96907
29"59
02"61
02 866
i32 868
24423
97737

Ugl
03320
06635
02905
25068
23"15
20866
02915

C'3i]Q Q'" »

COii] Q OR i*-1 Ai]
COi~]E XIOi] QEP QRTI V h

CQNFESIQi'J S QE Ul! EX

C Qf]F ESSI 0'! 0L
CQl]F ESS I Oi]AL
COi'!F ESSI Oi'JS QF ".JR TA
Ci3i]i]:CTI 0" JS

C i3i'i] i3 U" R i3 R» T H =

CQi']QUEST QF THE P! Ai~]

C O i'! R A C K

COi']SPIRACY TO KI LL
COi~]S TANT I ]E Ai']Q THE
COiJTACT
CONT AC TO CHI C Ai~]'3

C Q ii] T l. i' Q ':- R» T H E

C i3 ii] T I '] E i'J T A L Q I' I Q E»
CQJ'JTRA8A,*! QI S T 4»

Q i,] T 8 A C I 0 i%l

C ON V E R S A T I Q Ji!» T r! =

C OJ'! V '3Y

QQS All» S PLUFF
COOK Y'S CART QO'! Cl UB

CQQL HA"!D LUKE
COOL OJ'JE S» TH=
COP KILLERS
COPS
COPS Ai"]Q ROBBERS
CORVETTE SU;1".! E ~

COSH Y SHO']& Tl-JE

C'3SEC JA QE i.!UJERES»
COTT Qi~] C 4i]DY
CQTT 3»! CLUB
C QTT i3 "] C i3l-'iES TO H ARL
CQUi~] T OF l&OJJ TE C R I ST
C'3Ul]T OF i]i3~U} TE C 8 I ST
C'3U'] T OF "Ot.'TE CRIST
C Q U!] T Q Q!-J i!

COUi'J TQ'3l.! iJ TO TH=",;IG
C 3U'] TER ."-",EASUR=S

CQUii] TF RF" IT TRA I TOR»
CQUi] TE RP QI']T
COU']TESS FRig') H,3.'.!iS K

C OUi'J TRY OOLQ
CQUJ'] TRY SHO';iQl3'„-J;]
COU"&TY FAIR
COURAGEOUS CAT O'Jl3
COUSTEAU 3QYSSEY — U

COVE REQ i:]A.GOi] QA YS
COV=RT ACTI'3'!
C 3';]A RQ OF TH = CQ U"! TY
C Q!-] 8 O Y

CO':]ROY A i~]D THE LA Q Y»

-SQR QO

BLQI Q

ET QF THE AP=S

TRE=T

HT OF 10" STARS

i3iiG» A

I i'! U T E Vi Q U S""

"! SPE C IF IEQ EPISODE

1 981

1990

1956
1 972
1 974
1970
1 962

1973
1978

1 978
1984
1970
1934
1975

1985
1 962
1968
1967
1982

1940
1978
1981
1983
1938

320»130
9»136

22»085
0
0

110»262
3»899

10»114
20»202
61»490

390»024
25@»610

0
0

1»240
0

1»239»208
0
0

24»095
29»114

1» 835 & +58
420»216
221»273

0
5»502

2& 001» 164
8»8%8

628»738
12»278»06%

0
0

23» 720
688»722

0
0

150»253
6»850
1»128

0
1»717» 791

0
0
0

1»324
0

8»297
291» 071

0
24»078

615» 182
653»052

12»206



 AUG 13 1993
RA JJK TI TL

1990 PROP=FTIES Al PHABETICALLY

LJ IB
CODE

Prooerty-Tit J. HQUseh01 d
&J] exing
HotJrs

02928
26'. 9
15333
2i3 41 3
95625
02964
26910
27144
29971
29061
029q5
18918
267%7
18749
02999
33697
28192
18468
030"6
g 1
u4369
21 263
96678
03028
22:~ 49
28816
56828
i3 3 ". 3 1
03068
05551
03043
25A3$
i31965
03067
21 39
230~3
57 320
57145
04221

19260
Qi31 i4
17925
22796
20 962
276@5
25863
i33 123
03127
27666
0313%
27493
i35 554

C'31JB QYS» THE
CRACKERS
CRAZ Y LIKE A FQX
CRAZ Y 'JORLD 3F BEi!~]Y HILJ
CREA 3 3R DE l.l ODAS
CREA TIQ»] QF THE HU,"'JA~]DID'REATOR

CREA TURK
CREE P SHQ il

CREE — SHO':! 2
CRIr'JE CLUB
CRIJJ= CLUB» THE
CRIT'JE QF I']i] QC — "]C

STQPPE R»
CsIil~» I !Ce
C« I "JES QF PA SSIQl!
CRI'.J ES QF THE H"'RT
C~I "JE'.JATCH TQ "]IGHT
CRIS IS
CRIS IS I i! lJI DAIR
C ~ I ST Ii'lA
CRIS TI ~]A

CRIS TIi]A Y JOSE LUIS ROD 8
CRITIC»S CHOICE
CRIT ICAJ LIST» THE-PART I
CRITTERS
CiRQ"'] ICA DE U;J A',JAR

CROOKED CIRCL=
CROOKS AJ'!D C 3Ri3i!ETS
CROSBY CHALLEi]GE (GOLF)
CRQS S CHA "]'JEL
CROSS CREEK
CRQS SOUR REt]T
CRUEL SEA
CRUISE Ii]TQ TERROR

~ CiR

CUAi]DQ LLORAJi] J i3S VALIri~]T
CUATRQ I "lP1 ACABL" S» t.QS
CUBA DE A YER» LA
CUEi]TA'JE TU CUE]'! TQ
CULPEPPER CA TTLE CQ»» THE
CULT QF THE DA Ji]ED
C UR R E i"!i T A F F A I R»
CURSE OF KIii! G TUT»S TOMB
CURSE OF THE BLACK !i] ID'3i]»
CURS:- OF THE GOLD VQJ']K= Y

CURS'F THE PI "JK FA "JTH= R

CURS E QF TH- VAiI IRES
CURSc QF THE ':JERE':]i3LF
CURT A I'l S
CUST":~ QF TH VEST
CUTTER" S '..iAY

CYCL Il'!G - US P~Q CYCLING

IGUEZ

THE

HI 6HLI GHTS f COR E-ST ATES )

1 972
1984

1962
1985
1985
1982
1987
1972
1975
1985

1 945
1984
1986

1950
1979

1963
1978
1986
1972
1958
1969

1948
1983
1971
1953
1978
1980

1980
3. 977
1982
1983
1970
1961
1983
1968
1981

6» 3" 6» 075
19»746

171»748
5$ »39/

621
0

8»706
60»700

132»346
734

0
831» 564

87»552
0

18»912
216»132

50»327
185»990

3» 387
589»299

0
7»734

15»074
0

182» 694
0

0
8»444
5»636

0

0
9» 7%0
4» 850

0

4» 088
0
0
0

4»964
0
0

4»245»086
14»138

7»435
0»836
4»417

0
0
0
0

0
0
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RA~]K TI TL

1990 PROP ERTI; S ALPHABETICALL Y PAGE

CODE
Prop rty-Tit ]e Household

Vi e&.] i ng
Hours

OS

S

S S

S

0

0

0
S

4l

S

27735
u3148
27376
26010
21457
08754
03155
03157
03158
Oc 255
03162
21910

99695
58219
03174
05666
16847
20306
15963
03212
24769
00020
26791
03264
u3266
03274
03277
06~56
25463
23867
03293
23098
21973
21520
03306
03315
31 0,."8
t" 0 cj 1 9
1~457
19749
24491
05619
216 &7

03340
03346
17628
03348
23866
23117
1 7I Q0

26801
03365

KE THIST LI

~'] ST=

RS
RS II

D IT I Ql!

=AD"
L" AD

E

LIT TLE P=QPLE

OUDS
HE S TAI P, S y THE

APcC RQ1,l

CABE y THE

Tt.c']-AGE RUf]~'Y
LTOf'IS f!QU~']TA Ii~ y

F I R '=
y T HLc

STIL

'\,]

EST

Lt TH"
Trl
THE
THE BOOK & THE

C YCL 3'']E
CYRA ]9 DE BERGER AC

D+A R» Yo Li
D C CAB
DAD!3 Y I DQi~] ~ T LI K= I
DAFF Y/SP; DY SHQ
DAGO RA y THE SPAC'= NG

DAKOTA
DAKOTA I,"]C I DE~! T
GALL '..
DALLAS
DALL .~cS CO'c]BQ Y CH = =RL
3ALL AS CO'.]RQ YS CH:- t R

BALL S CO~]BOYS SP=CI
QAI'1A DEL VELD~ L ~

DAf-1'&ED D 3']& T CRY ~ TH

DAf& RE VES SHO'!
D A f] C E C 0 ~] ~'] E C T I 0'!
QAf~]G ER Ii] PA RADI S»
Dhi~]G R i~'3USE
DAi~!G. R ROUTE
DANG EROUS SUI! i1ER y A

QAf'] I =L 8 QOf]E
DARB Y Q~ GILL A~]D THE
DARB Y ~ S R Ail]GERS
DARE QEV LS QF TH= CL
DARK AT THE TOP OF T

DARK CQN'.-1AAD ~ TH=
DARK "- YES OF LO~i.] DQ']
DARK '.1 IRRQR
DARK,"]I GHT QF T,'-IE SC
DARK P ASSA GE
DARKy THE
DARKER S IDE OF T =RRO
QARKER THAf~] A""'BE R

D ATE HI TH JUDY ~

QAUG HTc.R OF THE JU!PG
DAUGHTERS OF JOSHUA
DAVE ALL=i~] AT LA RGE
QAVI D Af! D GOL 1'A TH
DA!.]i~]: PQRTRA IT QF A

QAY FQR THAi~]KS O&~] ~:]A

DAY 3F RESTORATIO'~
DAY OF THE A i'] I 1A L S

DAY OF THE E VIL GUN
3AY THE c. ART H CA UGHT
3AY THE EARTH '"'IOV=D

DAY THE EARTH STOOD
|3AY THt LttVIi']8 STGPP
Q AY THE '-'0 "Ic. i"

] GO T EV
DAY THE Y CA~1 = TO A RR
D AYS OF HEA VE'!
DAYS ~F "IiJE A']D RGS

1987
1950
1985
1983
1978

1965
1945
1956

1950
1 979
1980

1959
1958
1948
1960
1940
1939
1984
1981
1947
1979
1979
1970
j
1949
1 972

1960
1976
1 982

1977
1968
1961
1974
1951
1981
1 980

1 978
1962

1 $ 322

%21
2

1t 674
0

4y456
3g 762

0
1y532

0

4y 620
2y 500
2 & 900

0

8y464
0&262

0
0
0

Oy 328
3y 089
Gy 312
4y857

0
0

8y854
2y616
5q428

0
0

3q 680
0

312
y 038

0

7y 354
0y682
3y958
5ql96
3y767
1~830

0

172
0

F041
F668

0

By504
0
0

1e900
0
0

2/912
0
0
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R A i~! K T I TL

1993 PROPERTI - -"" A! PHABETICALLY 22

8I8
CODE

Property-Title Re&-
Year

Household d
/leis rAQ

Hours

S
S

S

0

0

0

0

0

S

4

S

0

16346
94224
I34 2'" 5
95621
03373
29062
29C90
191C6
57627
26026
03388
03390
19928
59758
03406
24949
23328
21777
24490
28842
28521
27550
21038
19593
26447
24956
19328
03417
27722
26323
21974
03425
97048
19636
18920
21577
28426
23897
03443
03448
22394
22298
20425
22769
17587
02888
25975
19477
28364
24311
25481
21 9'~3
27579

OAYTO"J Ii'!TERiJ~TI 3'!Al AIR
OE COLORES
0= NnCHE
OEA
0 AD Ef!0
0=AD END DRI VE-I i!

OEAO HEAT
OEAO i1AN O~! THE !:,UN

DEAD;1Ail r S FOLLY
DEAD )-1E'J DO)~! ~ T 'l =AR PLA1
DEAD i3R ALIVE
DEAD RIti!GER
DEAD LIES T SEA SO";l & THE
0EAO L I i! E
DEADLY BE=Sy TH=
DEADLY 8LESS Ii!8
DEADLY OUST
0 AD LY E~lcou'! TER
OEAOLY El!Cou~i!TER
DEADLY Ei&Ef1IES
0 AOLY E Y!S
O.AOLY FORCE
0:-AO LY C A'CE

DEADLY GA ViE y THE
DEAD LY I i! TEr! T IOi'l S
0 ADLY LESSO~!S
0:-ADLY TO!!ER r TH
DEADLY TRACK ERS y THE
DEAD! Y JEEKEi&0
i3EAL OF THE CeNTURY
DEAR OET CTI tlE
DEAR HEA RT
0 AR NO'"

DEATH AT LOU= HOUSE
DEATH BE r)OT PROUD
DEATH FOLLO'.! S A PSYCHO
DEATH Ihl CAL IFOR'.! I Ae A P
OEAT H OF A CEi! TERFQL 0: T

DEATH OF A QUr']FI GHTER
D EA T H OF I i"! N OC E'! C: t
0 ATH OF OCEAN J VI-" PARK
DEATH O~! THE ~!IL=
OEAT;! RACE 2'3i!0
DEATH RAGE
DEATH STALK
DEATH VAl LEY DAYS
DEATH «!ATCH
DEATH '!ISH
0 ATH '-!ISH 4
DEATH i!ISH II
OEAT HGA!-"! ES
OEATHSPORT
OEATHSTALKER II

SHA'-! y TH&

ART I
HE DOROTHY STFAT TEii! STOR Y

1 937
2986
1988
1975
1 986
1982
1944
1964
1977
1987
1967
1981
1978
1975
1982
1988
1 982
1983
1 977
1976
1985
1983
1975
1973
1975
1983
1979
1 965

1976
1975
1973
1985
1981
1 969
1971
1 979
1978
1975
1976
1974

1982
1974
1987
1982
1981
1978
1986

2f 317
0
0

72y602
2y154
8t432

204p040
0

7y110
27i940

0
of 7o2
4y088

380
6e012
3y444

22y924
2y017

0
5y 1'34

13y016
36s842

862q736
974

34y224
662y970

2y477y452
0

2y 860
33y714

429q602
0

5y180
3y002

0
0

4e081y040
923i '340

6y 270
0
0

7y 797
2y575

0
0

28r788
0

143y350
2y210y806

667y266
0
0

2e 686
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1990 PROPERTIES ALPHABETICALLY

Procerity-Title Household
Viev~ivq

HO U f'S

4

S

S

S

S S

S

QEAT
DECA
D- OQ
DEEPO'-
O'E
DEFI
DEFI
O'-'

DELAO'I
DELI
0:LI
DELP
0» LT
OELV
OEHE
OE",-!O

0:.'] O

0:i]O
0 E i']i«]

0 r]V

OEPG
QESC
OESC
0 SD
0» SE
0 S'=

QF SF
QESF
O=SH
0='S I
DESP
DCSP
OESP
DESP
OFSP
DESP
D. SP
OFST
GEST
GEST
GEST
GEST
GEST
GEST
DETO
QETO
DEVI
DEVI
DEMI
DEVI
DEVI

03470
58253
21443
28679
03490
24730
03492
57393
19121
27293
03495
035j'
03504
20876
07378
0 350 7
22913
21418
26620
16569
181 1
04319
165~9
59376
20 124
03546
03550
94676
96046
56811
30 ij67
03566
03570
22250
03579
2151 7
22764
27524
03583
03585
03593
26414
27736
03601
20431
03609
22682
03612
03615
0 3652
03653
21 2&52

HTRAP
'1ERQrl r]I

Er«l EL G

T HijE

CON
CTORy TH
Ã! CE
Ar!T O']ES
OTRG LAD
i!CE Y S TR
RERATE S
CATE DEL
VER US F
HI EjUREA
A COUi]TY
ECCHIO
i'!TIA 13
"l A ]D TH

S=EQ
THE

IS THC i.]

THE
RTES TEL

i!T t THE
ONOC IDOy
E HOLLY'.!
R T S G!'] 6 y

~T i]ARRI
Il E OE
ILE PUEP,
gj'!R A

RE-THE V

ERAQ DES
CRATE AD

=RAT: CH
EP ATE 0",]

ERA TE PA
:.RAT E VG
ERAT~ LY
Ii]AT ION
I i'! A T I O N

Ii']A 7 IOi"]
I r'! A T I 0 i1:
ROYERSy
RUC T QRS y

RUCTQRS&
UP TG NG
UR TO T=
l ANO 'tl
L AT 4 Q

L» S BRIG
CAP]Y
5!I PU xi

GHTS
%TILL'" y EL

TH
G D=
EET
TRAi']
INQU
RO*",]

Uy T

Uo

L PU':- r'] TE

GERy
El]T)
= VIL
P-
S ~A~

TH"
THE

ENACE (C A~TQON)
LAST OIN GSAUR
E'tU !00

EL
OGD

T "l-
OR
A VIO
TORR

Al.l I
OF 0
VEi"] T

ARAC

SSAG
YAGE
S:" i«

816
OBI

TORY
«!GO

THE
THE
TH=

'..lHER

RROR
SS J

AOE9
0':l
T A Ir'l

R c.

OQGE
UREy
T=RS
THE

SE

CITY
A

RIES y THE

I i'l 6 S U S A i']

HGUS =

"]RAS = AL PHA

0-":!FS y TH'Ky

THE
THE

AQ QEL E STE OE LOS Ai']GEL» ".

IQUEl]G DE r]U=VA JERSEY

1982
1 953

1964
1975
1977
1976

1982
1 948
1 938
1971
1968

1980
1985
1950
1953
1943
1975
1985
1 967
1975
1972
1980
1941
1961
1968
1953
1976

Bq713
0

0
71/111

0
By184
9e210

llg012
6y100

0
89t577

2y594
16yl31

2w276
0

590
0
0

735& 574
0

2y119q593
766+588

0
0
0

30&009
6y862

16q208
lq240

0

0
2 f 358

0
0

0
0

229y276
869q854

88y416
0

9g 616
841q844

689
14q052

0

9y914
0

Bq016
3q846

0

19t988
9-"lq762

0



~ AUG 13 1993
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1990 PROPERTIES ALPHABETICAL LY

0

0
S
S

OS

S

0
S

 S
S

0

 S
S

816
CODE

27213
04253
58533
57388
19364
23435
31 440
57620
03712
57831
03718
19712
07182
03324
03719
03720
03717
01718
03725
15272
27747
21756
17633
24807
18632
03740
27760
18853
03742
26075
57619
19 582
247 "1
17636
223~5
94763
96818
95014
i33762
03763
16934
03772
24492
24696
26076
201 35
26011
03934
07965
17638
03'519
20106
20946

Proo erty- Tit 1 e

2y THE

H O'JNIVERSAPY TRIBUTE TO

i"JZE

DEVILF ISH
DIA D= LAS 'lADRES
DIA QUE iJE Q VIER AS y

OIABLOS EN EL CIELO
DIAL A DE ADL Y i~! Ui-'.BER

DIAL Il FOR DURDE i
DIAL il FOR llURDER
0 I Ail Of'JD THIE V:S
DIARY OF A ÃAOPIAt!
DIAS QUE &4E DISTE y LOS
DICK TRA CY iM EETS GRUESO'1 E
DICK TRACY R=TUR'AS
DICK TRACY S:RIALS
DICK TRACY SHO!Jy THE
DICK TRACY V=PSUS CUEBALL
DICK TRACY~S OIL"=V,;-1A
DICK TRACY'ETECTIVE
DICK VA'YK SHQ'-'~ THE
D I E S C R c A il I!'J 6 w I-1 A R I A f I i~JE

DIFF 'R~ "JT STROKE~
0 IFF c.%EN T AF F AIR y

DIFF EREiJT STORY'ILl

IiJGER
0 IIiJE R

OIO"I'I= AiJO FRIE'JOS
OIPL O~ilA T IC COURI 5 ~

DIRT BIKE KID~ THE
DIRT Y OI iJ6US "-IAGEE

DIRT Y DOZE'l y THE
DIRT Y DOZEN. HEX T "-11 SS ION
DIRTY LAUilDR Y

DIRTY i'JARY CPAZY LARRY
DIRT Y TR I CKS
DISA"-PEARANCE OF FLrrHT 41
I3ISA STER '3(i THE C 3AS TLIliJER
0 ISiJ EY CHRI S Tl'lAS GIF T y A

OISiJEYJ AiJO STORY
D ISO ROE R IN THE COUR T 60 T
DIST A'JT TRU'.JP - Ty
DIVE RO'ABER
DIVORCE COURT
DIVORCE OF LAQY X

DIVORCE HARS: A LOVE STORY
DIXIE: CHAI'JOINS HABITS
DO Y 3U RE'&EMRER LOVE
DOC SA VASES T"IE IAAF] OF BRO
DOCTOR DETROIT
DOCTOR IN THE HOUSE
DOCTOR HHO
DOCTOR ZHIVABO
DODGE CITY
3'36 DAY AFTERilOOi I

DOG~ OUi'JD SHUFFLE

Re)
Year

1975
1981
1954
1980
1963

1 946
1947
1945

1970

1987
1 978
1973
1982

1952
1985
1970
1967
1985
1987
1974
1 981
1974
1979

1938
1982
1983
1985
1975
1983

1965
1939
1 975
1974

Househo1 d
Vi eMing
Hours

2q 166
0
0
0
0
0
0
0
0
0
0
0
0

137'54
0
0

1 y i380
5y183e957

791
ly524y7'36

124
0

3y897
15o732

149y986
0

9y702
850yl17

4y551y102
lq129y764

0
309'72

0
558'20

7y528
12y850
10y338
63y106
21q200

0
le260y110

ly558
71y692
7s338
2y632
4e310

66y092
0

25'68
8y248

2yl64e004
107e543

5e128



 AUG 13 1993
RANK TI TL

1 990 PROP ERTI ES ALPH ABET I CALL Y

BIB
CODE

Property-Ti t l e Rel-
Year

Household
Vie&& ing
Hours

S
,

~

~ S

~ ~

S

S

27784
24& '6
03832
24973
27861
20941
24768
03853
03854
23589
00823
21561
21767
03841
04168
59247
22917
03960
03904
03905
23 i'99
27723
03909
03913
23670
18333
19274
03979
29630
19692
26'".02
27802
27800
23905
26942
03998
24229
26874
24346
20504
24348
28656
20107
04017
04022
20451
04032
05633
16545
96043
03327
04045
04051

DOGS
QOGS AF 'J~Rg THE
DOLL ~ S HOUSE y

OOLLl-lAKERq THE
DOLL S
DO)RI NO P R IiiJC I PLE y THE
QOf]~ T CRY' T~S ONLY THUfJ
DONI T GI VE UP TH - SHIP
DOi~]~ T GO PEAR THE ~AATER
DO&'J~ T LOOK 8 ACK- THE STOR Y

QOWAHUE
OOf'JiNER P ASS: THE ROA D TO
OONO&&Z'J& S KID
OOfdOVAlJ& S RE- F
DORADO'L
OOS "IATONESq LOS
DOUBLE I~-1AGE

DOUBLE INDEf1~JITY
OOUB LE L IFE y A

OOUB LE;-1 AN y THE
DOUHLE '1C GUFF Ifiy THE
DOUBLE PLAY
OOUB LE '-! DO I f" 8
DOUG HGIR LSy THE
QRe DRACULA
Q I-'+ F AQ SHOt-J

DRAC ULA THE SER I ES
DRAG'JET
DRAGlJET
ORAGO"J WARRIOR
ORAGOiiSLAYER
DRA'.J
DREAf1 CHASERSt TH"
DREA f.1 HOUSE
QREA;.1 iJO . VIL
QREA f18OA T

ORE% tlS QOi"J & T DIE
OREA i1SCA PE
DRESSED TO KILL
DRIVEN TO
OPOP -OUT FATHER
DROP -OUT llOT HER
GROS 'JI&~JG POOL y TH=
ORUN BEAT
DRU'1S IH THE O&EP SOUTH
DUCHESS Ai~JQ THE DIRT iJATE R

DUCK SOUP
DUCK ~ I N BO'.J L I i JG

DUCK TALE S
DUCK TALES f.lO VIE ~PEG IAL
DUDLEY OORIGHT
DUEL AT DIABLO
DUEL IN THE SUfi

OF LEROY "SATCH. L"

SUR VIVAL

FOX ) THE,

1 976
1980
1973
1984
1987
1977
1 982
1959
1957
1 981

1978
1978
1963
1967

1970
1944
1947
1967
1 979
1972
1937
1944
1977

1981
1984
1984
1 981
1973
1952
1982
1984
1980

1982
1987
1975
1954
1951
1 976
1933

9y 558
144y905

0
4yl93s092

7y 171
2 y908

37'94
487'08
736y098

2i608
4s085e623

0
5y438

61)938
252y532

0
0

75y612
0

6y102
0

0
0
0

4y 144
lly707
34y886

0
1 f 161 f 712

11q226
150y494
22y306

2p798
962

0
0

322
20e434

219e530

2y904
2y788

27y440
0
0

423y112
0

48t958
lly029y263

28y496
4y560

34y314
6g388



 AUG 13 1993
RA;JK TI TL

Pr operty-Tit 1 ~

PROP ER TIES ALPHABETI CALL Y

Hous: hald
Vie&&inq
Hours

S r

 S

S

S

S

 S

~ S

S
S

S

OS

S
0

08552
21538
26911
27858
05054
09919
19604
20947
19717
05642
26 763
97110
24731
19769
105
04106
97995
04119
25911
04132
20 453
16 90
3u.'i 89
21689
56532
26233
26012
26057
19012
07494
28534
08944
9R120
19392
13933
9u0a5
27483
24350
58194
24495
24892
96631
04188
04189
23439
04252
04197
00 520
29054
19003
21619
27174
99630

DUKE
D U'i'l B

D U "JE

Dur.G
D '„-iI G

DYi]A
OYrJA
EAGL
:- AGL
EARL
EARL
FART
- ART
EART
EAST
EAST
EAST
EASY
=ASY
"ASY
EAT
; F]Qi',]

ECHO
ED l

EDAD
:ODI
EDDI
:DUC
EFFE
E IGH
=IG l

EISC
ELAY
ELE
FLEA
ELEC
':LEC
ELF C

LE l'i

ELEP
"- LE~
ELEP
ELIZ
e LLE
ELVI

E. i'-lB A
t+e'

E l.l i'-l A

E t'.lPE

E i'-]P I
~ IP T

E i~] P

S QF HAZZARD y THE
0

": Qi N ).) A S T E R y T H =

HT THQNPSOi']
STY
STY

HAS LAi]DED q THE
ES A TTAC K AT DA;'f i']

BRUCF
Y F R QST~ Ai~]

H I S THF LQR D ~ Sy TH=
HL I i]G y THE
Hr]UA KE

QF EDE.~:]

QF EDE ]

ER SEAL TELE THQi']
COV~E y = ASY GQ
i"iO~! E Y

':]AY y THF']Y

DUST
YXVET SHO!-!CASE

PARK
U;-lE O'J GARDEi! I,"]G

DE LA 'J T QLe.i']C Ia q LA
Ai! D THE CRU IS= RS
f.]ACOl']~ S RU "l

ATIi]G RI TA

CT QF GAl-]V.A P A YS Oi'i

T IS Ei']OUGH
I ).~ILL IQl'J 'fA YS TQ DI
HIED
i']E ROOSL' ~ S BRQ AD!.]A
i'! 0 R u ~J D F R A; ] K L I hei P AR
~JQR A i! D P «Al'!

KLIEG]

TH
CIQi']ES E "J i]i CARAGUA
Tel I C DRE ~,"-]S

TR I C HOR S ",-lA'j y TH'
RAQUEL

HAf]T 'A~] ~ THe
HA&JT i'"~A]i] y TH-
H A i~] T A S T I C !

AB- TH THE QUEEN
P Y QU=E",f: O~' LOOK
S A']D THE BF DUTY OU.
JADQRES DE LA:".lUSICA
SSY
GE.~JC Y

:i.]UEE'] OF THE SOUTH
ROR QF THE '.:]O«TH

OF THE Al']TS
Y BEACH
Ul']TO

1976
1 977
1970

1 967
1983
1952
1 976

1985

1964
1983
1983
1983

flhl']-Iif-THE-l]QQld iiARIGOLDS& 1973

Y BABY
T Ql'] E

!]HITE HOUSE YEARS

1939
1971
1981

BEHIi'JD YOU
~ f;I

COLO",lB I Al&A

1988
1973
1977
1985

186'04
143y337
142y488

10 y 5'32
53y815

4y702
5f 712

0
513

7y 566
0
0

2y706y100
1s988t633

715
0

4p458
22p938

0
0

27 & 635
0

4p513
0
0
0

266 f 612
0

5& 814 y 682
65y903

0
0

286
0

2y135
69q880

538y060
0

19y805
0

972
$ 651

210&384
4y238

0

0
20 y 937

0
0

5q512
0

13& 722
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T Proot=rty-TitleBIB
CQD

1990 PRGPERTIE'= ALPHABETICALLY PAGE

Re]- Household d
Year V i e«i ng

Hovrs

27

!

0

S

OS

%S
S

S

0
S
S
S

S

0
S
S

57889
58217
04390
27696
04226
57274
29398
22839
22210
25". 64
26360
24950
28819
042~~1
20 "09
204-0
25306
04246
04251
25764
105~6

)87
57 ~13
04y95
04394
19312
22663
253'
24349
23647

25070
20462
56538
04291
982 '5
04291
58224
04329
59272
5661"=
57862
97411
04293
04278
96",97
0 $ 322
23528
05664
97286
285~.8
04344
04345

Ef! A*-f GRADO
- f tA,"] OR A DOS y

='!CA DE!!A DOS
':- f'lC H A t~! T E 0 y T
:- i! C H A t:» T f-'t E t! T
- !AC U - "! T R Q C 0
E'!0 GF THE L

Ef!D OF TH= !l
E t'!D y THE
Elf'lAf!GERr 0 S

~tDG A "fE

t f'!DLESS LOVt
"fl':"t Y;.f I t"!E

":if!E'-f Y OF TH=
Ef!Ef.f Y ';.'I THIil
El]FO RCER y TH
='!IG'-iA
Ei!SI "~f' ULVE
t '!TER TH DR
'= t"!TE R THE itf I
Ef!T RTAI tl'!EN''Tt t TAI f'~fEftf

E ill T P, ": C O l1P A 0
ERASE Uflh VE
"RASE Uj! A VE
ERIC
ESCAPE
ESCAP 20'30
"SCAPE FROff
ESCA P= F ROD!

ESCAPE FR'tl-f
'. SCA PE FROf]
ESCA oE TO 'lI
ESCQt'!DIOAy L
':SCORT ':!t ST
ESPECIAL DE
ESP- CTACULAR
t 5Pt JI Stf 0 Dc.

=STA f!OCHE C

ESTA S RU If'!AS
ESTR ELLA DE
ESTR '=LLA VAC
"STP =LLAS Y

E S T R. t= "!G S Y

ESTUDIO ALEG
=THI ttPIA AT
- VER Y ".1A "t

E VER Y .'.lH ICH
:VER YDAY &HO
'=t!=RYOAY HER
:-VER YTHI '!G Y

E V IL QF F RAf'!

EVIL ROY SLA

LA "'UF RTE
I'! =

CRLD
1988
1977
1978
1982
1984
1981
1 985
1945

PECI:S

DR, UGS I t THt l QRKPLACP
E 1976

1982
1964
1 973
1 981

A GOt'!
t~f JA
T TH I 5 t!:-EK
T TQf! IGHT
RES T:- V =AS
Z E~'] LA V IDA
Z U'~l HQl-f 8RE

1 975
1980
1 983
1979
1977
1981
1981
1 975

At CATRAZ
A"! GOL A

IRAf]: THE CAf! ADI
t! ='l YORK
T CH j'. 0 Ui! T A I t l

='..l'"tA f'!UEL
=S 0=1

LA CIUD
O'l U"=TED

OU= VES
SI" R ~A

I Ay LA
L "YE "! DAS
STRELLAS
p c"

THE CRGS
0 ji!E

!;.AY RUT
ST J jAfl
Q=S

K 5 i! S T = I "l

D=

DEL FUT8QL

LOGS
LUf&D E;!)

,.",A f;t T, 0
TH

TO Kt'!Qt;,'BOUT SEXy 8U 1972
1964
1971

0
0

5y 346
0
0

0
29'06

0

8& 398
727y628

0
0

83&598
0
0

1y585w376
1y036

0
270 y 560

ly036
365y840

3y069y733
0

5q605
5q605

0
0

545
168y841

0
3y 992

207tt575
57y660

0
0
0
0

0
0
0
0

0
1 f 223

0

0

0
0

227y624
237)648

0
150y046

0

9y 956



~ AUG 13 1993
RAf]KTI TL

1990,— ™GDE~TI=8 A L&HABETICALLY

BIB
CGD:

P r oa & r t y T 'l t 1'"'ousehold
Vl eÃ1r«g
Hours

OS

4S
S

S
~ S

S

26641
25160
25159
24 7'='3
043~~0
27377
04371
27 4'='2
27 7" 5
23490
2531 1
04370
04379
26239
043'",0
24'~'. 5
289-8
94672
04388
576'
24263
01 733
18927
19643
22212
27527
04396
04398
09i50
272m 5
1 «g 980
04449
04452
27378
57605
2013Q
14930
996f 3
04462
07.'.0
01735
00948
07509
05680
19031
1.&415
20 +66
25591
13617
26377
04472
23937
«J 7 766

=VIL
":VIL
= i&CA

E &IT
EXGD
E]&PL
r !&PG

=]& TE
E',&TE

T
=,'& TR

=YE
:- YE
P Y»

EYE
Yr
Yt i~

EYES
E YF&"

F TR
F» S
F» S
F»I»
F ««"&

FABU
FABU
FACT
FALC
FALL
FALL
FALL
FALL
FALS
F Ai.1A

F Ai-1E

F Ai1E

F A "1r

F A;.1 I
F A'-1 I
F A "« I

F A'1I
FAMI
r A»1I

F A'-1 I
F Ai-1I

F A'«1 I
A &g

'r

F Al-1 I
F Ai]T
FANT

TH A T NE~] DG
SPEAK
LIBUF

THF DRA «30~]

US
GRt RS
SED
q I

D

«PTGR
R;1If,'ATOP ~ TH
RflI «'] ATGR 8 OF
~i']G R:TORY']0
FGR A "l E Y=y
FOR Ai«

GF TH= CAT
GF TH= ilEEDL
GF TH- 7 IG. R

0 «'] T R A V E L
GF CHAR] =S
GF FIRE

I Tl«]E SS
GGP

FI TZ Jr-
CGTT FI T7«E'ER
5»T»

Ei]TER TH-: TI 6 R

R 30:". 0
SAL AZAR

TH- YFA
D= D I Af']A

Ai]
A'l

SAf']D y THE

LGUS DGP S:-YS y TH
LOUS SFi]GRIT A ««T
S GF LIFE~ TH=
O' «'D T H = S "0'1'1

C~UY y THE
GF THE R0&'1A«

Ei'~] S PARR 0'.]q THE
I"!6 If l LGV«E

I G Ei]TI TY
Y F GR TU «"]A

A']& TH=

PIRE q TH=

Ai]D FOR TUi]E
I S THE ']Al1E GF

LY
LY AFFAI~
LY CLASS ICS THFA
LY F"UD
LY HEALTH TH IS
LY HGilOR
LY '!GBGDY ',.]A'!TED
LY PLOT
LY SECRETS
LY TIF S
LY T IES VACA T I G "l

LY '.,'A Y q THE
A"I S
ASY ISLA'lD

TH 6Al-1E

T-R

T lg «.

ALD A«!D THE LAST GF THE BELLES
oLD I «'] H Gl LYL'r«GD

1984
1982
1981
1977
1960
1985
1938
1983
1984
1980
1 984

1 966
1981
1969
1981
1986

1972
1984
1981

1974
1976
1978
1986
1947
1951

1964
1943
1 984
1990

1973
1 975
1976
1984

19y214
536

46y908
8y176

14y340
119y618

0
10y974
90e276
41&060

9e614
215y807

0
215y023

Q

57q403
16y790

0

0
303

29y690
0

0
0

4y 341
51y378

0
0

3y 791 y256
4y913

ly424y593
66g902

Q

37p138
0

43y082
481y695

12y002
0
0

43 ~ 457
ly065

ly642y049
2y387
4y626

15o306
0

7y 320
5yO'31y425

1/732
3y540

ly398y298
851yl26



~;UG 13 1393
R '. i]K T I TL

1 ~90 PROPF" TIES ALPHA8ETICALLY

Pt oper'tv-T1t le Household
Vi e..qi ~q
Hours

~ S

S
S S

19~70
044~ 5
1 ~3,-' 0
231r8
tj ]'5ii2
19'3
22997
24825
274
25'= 7
23385
04536
01738
i34549
17649
04514
04515
94762
287:-2
17651
04547
57267
57'= 39
960i40
96'= '0
96039
23442
20 -53
28317
09464
27517
24657

04628
04642
04655
2"165
56613

24314
277'.= 6
22551
26864

Q

165" 6
576
239.7
047n3
23443
19936
25765
04712
24276

F A i& T A 3 Y I S L A i'l t3

F ARE ']'] Ti3 A =~1S

F ARE';]i LL T'3 ARi'1S
F ARE;,ELL TO THE

T~K&S
i=ASH I '3i] R. P'3RT
FAST 8REAK
F A ST TI;.1ES A T R I
FATAL GAii:S
F ATA L V I S I 0~]
F~ TH=R FIGURE
F ATHER GOOSE
F ATH5R Kiiii3'.]S RES
FATHE &~ S LITTL.
F "IA L" I i]ST I i'CT
F=RI A OF LA ALEG
FESTIVAL DF L~ S
FESTIVAL OiTI l1EX
F:- V:- R P I T C H

IDOL R O'] TH=
F IER Ay LA
F IER A S - ib,'P A"-]A

F IES TA DE SA 'i]GR =

F I=STA DEL SOL
F IES TA E]'] Al(ERIC
FIESTA ="] HI%] EA
F I F T H l" U S K E T '. ='R y

FIFTY YEARS AGO
FIFTY-Ti 0 PICK-U
F IGHT BA CK & !-.I TH

F IGH T FOR JE']i~Y&
-IGHT"R y TH-
F I GH T I i]G 'RAC K

F I GH T I &], CHA i',CF ~

F IGH TIilG KE "] TUCK
F IGHTI']8 SEA 8==8
FILE 3F TH= GOLD
F I]'] DE F IEST 4
F I i.i A L, C O i] F L I C T &

'= I]]A L COUi']TD0''i]
FIi~]AL E;&ECUT IOi]E
FIi)A L EYE s THE
FIi]AL Jr i3PARDY
F I 2 A L O P I I '3 "]

F IilD I']6 y TH-
F Ii"]E GOLi3
F I R:- Ol] THE '1OU']
F tR:- OVER E"]GLA']
]- IR» S AL.
F IRE&
FIR":'dIRD 2015 A~
FIRECHASERS& TH=
F IRE CR PCK=R

DGE "13"]T HIGH

T

D I VI 0~i~]D

- IA
BALSA

ICO

OiiF

H

THE
T3DAY
P

uA V ID HORO':.'I TZ

THE
TH=

Tt-] i
='] G i3OSF & THE

TH»
TH=

A

PLAii]ET OF THE AP=S
I ~ Ey TH"-

1 976
1 957
1932
1974
1953

1979
1982
1983
1984
1980
1965

1986
1983
1982
1955
1 949
1944
1969
1 971
1981
1980
1983
1977
1 985
1982

1990
1983
1937
1977
1977
1981
1970
1 9'c 1

0

3y 390
0

10 y 422
23'84

608
8y524

800t481
0

8 y 646
0

14&328
13'80
91y751

0

49y640
0

5y196
Q

13'70
997

0
0
0
0

709
5y446

Q

4y 248
47y436

0

0
10$ 132

0
0

8 p 230
0
0

4y 319
3y 781 e 342

4y 180
0

10 y 312
7y828

0
314q946

9y018
1y336

Q

33y442
1y374
1& 760

110y533



 AUG 13 1993

!

RAl]K TI TL

T ~ropertv-Tit1eR IB
CODE

1990 P,'QP ERTI ES ALPHAPETICALL Y

Rej-
Year

HoUsehold
V1eyy~ng

HQLlrs

Se

09713
222&7

b'. l 3
28318
19135
26369
19268
2%099
04730
197 '6
21335
27379
20 574
i36675
07788
1" c'42

0%735
2 tD

00? 95
i34 756
23560
0 t?60

7572
219~9
J.&/y? i0
&3 4 ?i'2
3=185
00 7982'46
26793
"-8439
27698
21871
27526
26912
i3%& 2 0
0%:;24

2 /7t.il
26792
19.'30
01561
19919
25783
04855
04864
36 .73
2'3." 79
0 1 ?r&2
04876
21730
l." 6F 7

FIRECi EEK
F IREPQJ]ER
F I tEE STAR T" R

F IRE'.!ALKER
FIRST 36 HQU
F IRS T BL'3'3D
FIRST BUSIi]E
F~RS T &-'&3f" DAY
FIRST TQ, IG
F I R S T V A L '= ~~J T

FIRST YQU CR
FIRS TBQR&J
F ISH Ii'JG THE
F ISH I'iG '-i I TH
F ISH Ii'!6 !! I TH
FISTFUL OF 0
F I ST FUL '3F 3
F ITZ'!ILLY
F IVE DA YS Q~]

F I i". &E'ER S
i- IVE '"ILL IOiJ
F IVE &3F ".&Ey

FIVE '.JEEKS I
F I&&y THE
WLA'-J:- IS LQV

i3F
FLA,'t= OF YQU
FLAP
FLAR.- UP
Fl ASH GQRJ3Qfl
FLASHDAi]CE
F J ASHPOI &! T

F J A S HP Q I &] T A

FLAT BED A~J'&lI

FLESH Ai.'D BL
FLF T CH

FLI G HT A T ".JI

F L I G H T F R &3!-J

FLI&3HT OF DR
FLIGHT QF TH
FLI6 HT QF TH
FLIGHT TCi HQ
F L I 'J T S T O ~i] E S y

F LOQ &3!

FLOR IDA FLIG
F LUF FY
F LY I l]G D 0&-J~J

FLYI '!0 LEATH
FLYI''~ i IScI
PLYI 'J» i Ui'y
FLYI ']6 TIGER
F
F&'3CU S 0'] 8RI

RS '3F DR» DURAL]T y THE

5
-'3CTQRERI &&J

HT
Ii]E y

Y

;:JEST
'3RL
R'3L

Y'! O'J

~'JDQ '-JIJ Sr 'J

A i ] D i-~ A R T I &J

ITEy A

SU'-';.JE R

YEA
THE
Wi]

RS TQ EAiRTH

&&ALL QOl]

H'';JDSISL
TH

Dl! I 9
ASHI
4&SQi'J

E EA
p

Li3C 0

TH=

"JT

Y &"

Sy T

GLEy
i„l

UST

HF
THE

QLFy THE

HT 9',"

TQ R

q g& c

TS
THE

F ICA
8':.'EETI- PIE". LADY TRUCKERS

1968
1 979
198%
1986
1975
1982

1981
1967

1 978
1 986

1 967
1972
1 967
1 982
1 952
1968
1981
1 962
1985
1979
1955
1 9%9
1970
1969
1980
1 983
1984
1980
1 979
1985
1985
1939
1966
1983
1982
1976
1977

1976
198%
1965
1933
1951
1976

2y234
0

471 y 242
lyl88y126

0
224y558

13y021
30y 1 l8
26y592

6y 729
0

0

16y897
ly906y1 31
1 y 710 y 439
2y481y20%

lyGQB
By326

0
5y57%
ly?54

14y@94
0
0

0
ly050

0
0

008y726
106y510
63y266
lyo91

lly232
287y594

30y?54
ly380y880

0
3y 359

31y830
9y076

2?y924
5y710

5ly236y593
21y916

559y?48
ly474

0
43y139
19y458

ly235
lly342

0
8 y 921



1 990 F RGP =RTI E S }&1 PHARETI CALL Y PAGE

818
CODE

P r o p e I" t y - T i t ! e Rel-
Year

Household
)J1ewinq

Hoof's

S
S

0

0

 

0

0

0

S

S

23': 56
94759
V5 723
23746
348'
048}}9

26246
04904
273":0
04 913
23998
04~21
o4c} 0 v

21913
04933
26556
25971
o f~ }2
"-4354
04948
04955
22719
25766
25836
25867
28457
04966
2oi~ 68
0 49'.~ 4

1 Q

049"'6
04992
26974
04:98
26750
19255
22213
20:63
05 31
05036
2 }826
29528
28396
274'} 6
20477
05082
25486
05092
21988
20478
05733
211'.I8

FOG» THE
FGLE Y» S THA'&!

FOLl 0';!
F QL L }!! ".~ E»
F OL L '3 'l T H A T
- QLL I'..! TH" 8
FGQL FOR LQV
F GOL Ii!» A ROU
FGOTLII HT GL
F }3OT LOOSE
F GR A FE!! DO

FOR LADIES 0
F QR lI E A i! 0

eI}q!GL- S
F QR THE LQM =

F QP, T,'-IOSE }-!H

FOR US» THF
FQR8 IDDE'!
F ORB I DOE 4! HE
F ORd IDDEi! LO
FQRB IDDE",] PL
FQR81}'! P R'3JE
FORCE 1" FRQ
FORC = F I VE
F QRC E GF QRE
FORCED VEi!GE
F Q R D: l.1 A ":!

FORE ST RAi!GE
FOR'1ULA» TH

ATTACHE

FORT APACI!E»
FORT DQ}"'BS
F QRT ':!OR TH
FQRTR- SS
F ORT Ui! E COOK
FORTY-EIGHT
FOSTER Ai!D L

FOUL PLA Y

FOUR DEUCES
FOUR FQR TEX
FOUR HORSE-IE
FOUR SEA S'.}MS
F OUR TH PROTO
FQX HUNTER
FOXE S
F R A i'! K:- ~J S T E I ~'!

FRAi&] KE'! S TEI "l

RA&!} K=~}] S TE I'!
FRA,"!KIE A'.!O

F RAT:-R'~! I TY R

FR AKY FRIOA
RED AKE RS

FRED OY» S l.'IG

OYS

QYS

.'l D

Ai.lOU

LLAR
}'LY
Y 5A
Q'!l Y

GF
TH

LIMNI

!.10&E

8 r.&V I
I'!K YOU~!"
'! 5: THE STORY OF f'EDGAR

A &J E'!
VE
A i]ET
CT»
l4 tI]

TH
&J ARO'l=

A}! CE
D THE l1A CH I"! 5» T H"

THE PRO I'! X

HOUR
AURI

AS
QF THE APQCALYP SE» THE

l!Ql} STER -R Ql: HELL
S THE ';!GRLD

TH»

QUER
A i"(D

",Y

Af.! D

CG"!

ISL
JUH!
. }V

Y

H
9';.'Ti1A

TH= SER IFS

KSGI V I}!'3 DAY PAR ADE

1966
1 962
1963
1985
1980
1944
1984
1967
1981
1942
1968
1977
1964
1 983

1936
1 982
1 956
1969
1978
1981
1979
1982
1987
1 942
1980
1948
1981
1958
1951
1985
1966
1 982
1 975
1978
1975
1 963
1962
1981
1 +07
1964
1980
1 974
1 966
1981
1966
1977
1 977

37» 072
6»214
6»100

0
47»365

5»782
7»186
2» 308
8» 370

292» 248
296»565

0
0
0

9» 674
0
0

0
0
0

913»318
0

3» 240
0

l»082»288
4»183»262

0

0
0

l»463»709
49»987
12»864

0

99»762
11» 560

371»0C'6
0

184»256
0

1»070»023
l»747»956
2»454»506

170»988
19»986
4»964

16»656
0

0

14»948
0

61»512
0

413»439
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RAP]K T I TL

1990 VqQoEwTIES ALPHAHETICALLY PAGE 32

8 18
Ci3OE

Property-Tit'J+ P,el-
Y ear

HoUsehOJd
Vi »ing

Hri Ur 8

S
i

S

'0

o=

276'i 7
09307
19'.-~, 4
05110
25869
23 f93
2738 1
29558
17718
26813
21525
il5 1 i'1
05142
27856

I $ 82
23495
05150
21937
20950
965~&1
05158
97'i%3
59209
0519%
05196
05190
22718
18120

rr52„;9
26595
2292 Q

23 %84
05211
21143
05223
05224

9
19117
968'".8
20 f85
i3523&
97529
14152
05243
16%29
26'+93
98110
97%i 7
96112
26" C4
57891
19%63

F '"-.EEOQf.1

FRE']CH A TLA."]T IC AFFA I R y THE
FREfJCH CQi!i]ECTIi3i] II
F R E':l CH C 0"'~i] E C T I i3 i'] e T H =

FRENCH LIEUTEJ'JAi]T» S !"Qf'1A~]y T

FRIDAY THE 13TH
FRIDAY THE 13TH P ART III -Iil
FRIDAY TH= 13TH THE F Ib]AL C

F RID A Y THE 1 3TH: THF SER IES
FRIDAYS THE 13TH y PA RT I I
FRI =']DLY FIR =

F&i3G"„. ii ~ THi=

FROGS
FRQ'l 8EYQf D

F Rn',1 PEYQ;!D THE
FRQil HEl L TQ VICTORY
FROi1 HERc TQ PTER'!ITY
FRQf1 HERE TQ =TERi! IT Y

F R Q'1 "l 0 Q f l TILL T H P E E
FRQ,"', THE HEA P T»»» TH= F I RST
F RQ'1 THE TER RACiE

FPQ.l T PA'"E O':- T=C TI VE
F R '3 i'] T -„P A

FUGI TI VE FRQ'.1 SQ'!'3RA
F UGI TI VE Kli]Oq TH=
FUGI TIVE y TH=
FUi'l O'JD 6Ai.lES
FUf] HnUSE
F Uf]E RA L Fi3R A il A SSAS Slf]
FUi]ERA! IiJ BERl Ii'!
FUi]HOUSE e T+=
F' ~il f J Y 8 U S I i ]

F U»V! Y L A O Y

F U'li'J Y TH Ii!6 HAPP . "JEO i"] THE
FUi!TA STI C UQ RL3 QF H Ai!i!A-BAR
FURY AT S'-1UG LERS BAY
FURY If'J PARADISE

UTd L

FUTURE LEGEi'JDS i3F THE SP QP.TS
FUTURE ST ARS I".! SPORTS
FUTURE';]QRL!3
FUZZ
G»I» JOE
~»I» JQL S RI S I 5 II
~ ~ I» .,AR «RID S
G l '3 ll» LGr RGEnUS LADIES OF

GALAXIES]A

iGAl LAGH R: i3V:-R Y3UR HEAD
GALLAGHER: THE 8 33KKE=PER
GAJL AGHER: THE,"1-" 3DEST
GALL IPQLI
9 ~LL '3 4 I Ri3 i&'SP A~i]A y EL
G Al18 LER p TH"

3-D
'ri AP T =: P.

I i.l T E R "] A T I Q ~i! A l V E R Y S P E

! AY T'3 THr FQRU'ly A

R'A

'.! R E S T L I i'l G )

1975
1971
1 981
1980
1982
198%

1981
1978
1951
1 972
1986
1976
1979
1955
1 979
1976

1943
1960
1947
1980

1 975
1 967
1981
1978
1975
1966

1980

0

lq033y766
12y335

684y067
3/292

99y884
30y174ll y 272

865y737
6Ay698

0
0

%65y512
0

8y621
0
0

576y925
%7y896

0
0
0

22 '18
Q

0
0

18y488
10y7'38y825

0
0

14yl07
6%3
1 12

0

661y660
0
Q

26y558
0

553
1/172

35~088
6%7&537

ly056
0

12%017
0

3y 4".7
6q@08

21y6%7
0
Q

0



AUG 13 19 i3
R A," i K T I T L

1990 PROPERTI=S At PHAB=TICALLY

BIB
CODE

Proper ty-Title Household
V1 e.&;1 1 ng
Hours

0

S S
S

S

S
S
S

OS

S
0

AS

0
S
S

26515
27551
05.9 f

7 I-"I 8
29406
053':& 7
30 062
21663
li5 I
26'=. l4

2i 4 "&7

21877
57837
053 &6

23445
01 747
15618
01564
05764
04499
17
1 3':yz8
01 748
917»0
19-68
27569
21339
194':4
054.2
05414
05416
20176
21 .i 43
26014
0 i„763
29464
27852
29546
05441
35442
20210
01753
01754
1 ] Qi i. 1

57596
054'~2
05512
20963
05528
18788
21919
05569

G A'&iO

~ AiNG
r", g Q 8
G AiRB

GARO
G AQD
". ARF
9 HR D

GAS
G )TH

6 AU "1

GAVI
G A'(

IT

G:OR
GEOR
6 EOR
G=OR
GEOV
GERA

G.T
2i:

E7& TA
SETT
GETT
Gi„p
GHID
GHOS
GHOS
GHOS
GHOS
GHOS
&GH3S

GHOS
SHOU
SHOU
G IAii
0 IAi'i
G IA i'i

GIDG
GILL
G IN&'-1

9 I i~1
"1

GIRL
GIRL
GIRL
GIRL
GIRL
~~ TRL
GIRL

=OR VULTURES
Hl PART I ~~ PART II
5 OF THE CIT'(

TALKS
OF EV IL

:-iiS OF "= TO~!E
I:-LD AyiD FR I !DS
Ci YLc S

CIE ALLE'1 SHOi;iy THE
'."EF K

V
&

yT

THE
HOUS '= y T HE

ERI'! Gy PART I y THE

TLET y THE
LA i"1 0 PA L 3!-1A

PURR-=E
LEl.tAi'i BA,"!OIT y TH

URri 8 A'1 a
G. 8 URii S y CO'"1EDY
:E '3F TH = JU .'GLE

PERLES F'3"TBALL
ISI'3i'1
LDO LIVE!

LIFE
S".1AR T
',IET
'.!A Y y THE
I;! G E VE'i
I'iG liARR I ':D

i.1A ~A7Iil]E
8 AH y TH- THREE-HEADED MO'".&! STE R

T GOES &! ILI3
T Iii TH- liiiV I SIBLE 8 IKI!/ I
T OF CYP RESS c'iA'-li'y TH~
T OF FLIiGHT 401y THE
T STORY
T STORY/CIRCL= OF F=AR
T T &3 "1&"

LIES
LIES II
T

T BEHEMOTH
T SPIDER Ii&]VA Slier.'y THF
=T

IGAii y 8 I aLA" &3

A BREAK
A'1 yF y

CAil y T HELP IT y THE
I ""i 8 OO'.1 13
I i Tt-l. E."-1&TY GR THE
'1OST LI K. LY TO~ HE

1ED c i30
I'1 THE OFF ICE y

8 CF HU',i T IHGTO'1

1979
1 982
1 941

1 962
1981

1972
1986
1 978

1965
1947
1966
1977
1 978
1981

1988
1985
1 988
1 956
1959
1975

1984
1956
1960
1977
1 973
1975
1979
1973

Q

By 936
0

3y 579
0

27y662
187y262

0
438y 035

0
9y814

Q

405y 556
0

0

11y168
0

0
374

0
0

25y 322y 708
302 y 314
122y883

394
156y542

10y214
0

3 f 3

0
0

67y353
12y286
1y246

27y930
0

15y 220
4 y 544

46y648
49y256

Q

12 y 416
375 y 986

17y019y729
601y575

0
180

0
2y 3763 037

28y020
564y246

0
373y895



 AUG 13 19 33
RAiqK TI TL

1990 ROP ERTI E" ALPH AB» T I C ALL Y

T
Y

BIB
CQD'-

~f opert'f — T1t 1 e Pe]-
Y e «i r

Household
d

Vi e~&1og
Hours

05586
u5539
056~i 1
u 56
i35605
26756
26375
26i358
05~21
26516
17': JB
20881
17662
276 5
05%62
2i." 357
09872
05653
05656
59919
23 8''i 4
2%236
265u5
26015
97-''- 6
21 9'97
03128
15605
189 z6
22261
24266
30645
2ii 238
21995
05716
05765
97647
19746
96 "-65
57221
01739
19902
05132
22685
i31 763
05792
05747
26893
25912
26913
245 I. 3
19200
05791

GIVE iY REGA& )S TQ BPQAD
GLAS S Bi3TTOi'I BQA Ty THE
GLASS HOUSE& THE
iGLAS. ")Ei!AGE" IEq TH
GLASS &IE"!! SERIES TH"
GLI T T:-R
GLIT TER DO;1E y TH.
GLOR IA
~LO& Y GUYS'HF

GQ T =LL THE SPAR TRES
iGQiDC IILD~ THE
"'ODF ATH. ~ PART I I ) THE
GOOF ATHER y TH:.
G ODZ ILLA
9 t3DZ ILLA RA I DS A GA I':i
G 3DZ ILL& VS "&» G AL'3'!
G QDZ ILLA VS "-&OT HRA
GQDZ ILLA VS» THF SEA "iQ'!
6 3DZ ILLA ~ S P EVEii
GQDZ ILLA y KI &,IG Og THE ~"']'3

G 0 I "'! 'aCO ! U T 8
GQIii ~ SOUTH
'QI'! G APE
GQI"! G 8«'SER K

GOIi!G HOLLY'.! O'QD

GOLD OF THE Ai&AZQ»!;!O'-;:Ei!
GOLD=i'G= R" PUBLIC SERI
'~OLDE~i GI~L~
GQi D Ei! I'!:.=DL:-S
GOLDE~"! RAIDERS& THF
G Q L D E i"! R " i! D E 7 V '3 U S

G t3 L D:. I! = Y ":

GOLD Ei! ROD
GOLD IE Aii!D TH"- B~ XER
GQLDI-!YN FOLL IE.S» TH=
G'3LF
GOLF SHQ'.!
GOLF ox e THE P:: FECT 'PASSI
GOLF I"! G Al'ER ICA
aQLQ t!3R" i']~ P - SU ilDA p LA
Gi3;!ER PYL'=-U S '1 C

GOOD GRIEF
GQQD ".UYS A"! D THE BAD GU
GOOD GUYS '-! EAR RL &CK

Gi!OD TIll«S
GOOD q TH= BAD Ai! 0 THE UG

Gi3QDBYE CHAR LTE
GOODBYE I'IE. Y'3RK

GQRK Y PARK
GQTCHA!
GRAC» K"LLY
G1AH A"-" KERR
G R 4 '! "-I Y P R E V I = ;'!

,lST=RS

0'a

1948
1966
1 972
1950
1973
1983
1984
1980
1965
1 978
1974
1974
1972
1 985
1 959
1976
1962
1 966
1969
1956
1978
1978
1985
1983

1976
1979
1977
1990
1977
1973
1938

1969
1978

1967
1964
1985
1983
1985
1 983

7y 150
81%t322

18y416
0

10y096
0

37'68
0

5q 390
0

473q492
357y183

21y012
17y 444
%8y920

0
82y725
74)210
34y985
36q747
15q896
38y892
22y068
69'86

0
706y758

0

533'08
0

18~308
13y862
66y000

0
0

251
22$ 223
92y905

0
499

0
1@y185

199y069
13y746
34y576

426y 364
25yl43

0
310

131ei368
5&602

72y328
11&928



0 AUG 13 1993
RA;]K TI TL

Proper ty-Tit 1 e

PROP ERTI ES ALPHABETICALLY

HOUsehol d
V1 e:.J 1Ag
HoUrs

S
S

0

 S
S

S
S

S

S

 &
S

59 i"'81
21618
21356
21633
05793
05795
21731
25921
21526
259"-'3
23938
0 5 7-'8
05779
05778
058 3
05781
05807
05816
ru945
13238
25497
19735
17572
24893
05858
20 4'i7
245'
21i344
05872
20291
10631
26517
02805
96107
17502
21'319
27 2 0 9
22108
01767
05878
05879
01416
24894
273&4
26316
29739
13600
07939
15585
28413

7866
57258
05915

'~RAfj TRIUNE'FQ p EL
GRANI 3 JUR Y

THi FT AUTi3
RASS IS AL':]AYS GREE

GRASS I S i~RE 5;~IER q TH
:.RAVEYARO QF HORROR
GP,AY LADY Di3!-if'j

RAY c AGLE
GRi= A

II
GREA T ALL IGA T'3R y THE
GRi- AT Af-'ERICA*j BEAUT
GREA T Al-1E~ IC A ] '-1USIC
GREAT A 1ERICAi! QUTD'3
GRc.A T BAf]K RQ Bc.EY&
GREA T BLACK '.-]Qf'1E "1: 8
G;EA T CA TH' If'iE
GREAT ESC AP" ~ THE
O'Eik T E XPECTA TI 3']S

HEREAT

GATSBY q THE
G~EA T GUi'1OO!,';! ~ THi.

GREAT HQUOIi] IS& THE
GREA T ICLc RIP-OFF t T

GREA T i'1UPPET CAP =Rg
GREAT RACE) THE
GREAT SCi3UT A'"!0 C ~ TH
GREA T TRAIN ROBBERY'REA

T ':]A L LE'] OAS& THE
GREA T ']HI TE H'3Pc ~ TH
GR:A T ST AOV "]TUR': y

GREATEST Af'1ERICA "1 HE
GREA T:-ST BA T TLE ~ TH
BREA TEST SP3RTS L=GE
GREATEST SciORTS ';.1i3NE

GREATEST STQR Y E V=R
GREA T'T THIi]G THAT

gEa
GRE" jc TYC "3Q&'] y TH~
GRE- i'] ACR=S
GRE=;] B= RETS ~ TH:

BUDDHA
GR "'j HQR«]ET
GREE]j ICE
GREGORY~ S GIRL
GREY STQK c.. T HE L:iGEfj
GPIE V'3US BQO ILY HAR'"1

G R I F' I f ] A fi] D P H Q E 'j I )(

iGRQi3 VIEGQQL IES A",D
"RQ -] I ]G PAI'
iGUAR O1 Afj ~ TH
GUERRA C 3i]TRA LA. OR

~UER R I LLERQ O=L '! QRT
GUES"- ']H'3» S SL':.~If]G

i']ER Q VER THE SEP TIC TAf']K t TH=

Ty THE
(CHILDR i'])

Y CQ fi] TES
VIDEO

'3RS
THE
REAT ACHE IVERS AGAIf]ST THE '3OO

H

THE

i3USc. THURSDAY y

THE

"l OS
~]TS QF THE 20TH
Ti3t.O s THE
At f'0 ST HAPP E. j" O

C c.f]T UR Y

FR IE i']OS

QGAS

.Y P-O

O QF TAR ZA~)j q LQRO QF THE APc.S

1 977
1977
1978
1961
1971
1 978
1977
1978
1982
1981
1973

1968
1963
1974
1 974
1977
1976
1974
1981
1 965
1976
1979
1 978
1970

1979

1 965
1977
1985
1978

1 981
1982
1984
1 988
1976

0
Q

170 '" 3
5y 704

649y508
1y169

0
15y766

3y294
44'32

0
0
0

1/232
0
0
0

118y043
10y158
64&362

16y4i36
4y487

75y662
263y655
388i984
108y620

0

0
5y 782

143&514
Q

17y210
0
0
0

2&564
5y086

97&261
3q3'31q885

0
190 2
2&610

Q

324y298
0

1 1 f 1 12
59y149

7y292y044
230y879

0
0

1q545



 AUG 13 1993
RAi!KTITL

1990 PROP" RTI =S ALPHAB"TICALLY

T

0

OS
S

RIB
COO::

C5917
21634
193i 7
56510
20130
16594
15596
05930
05931
17668
i35962
05963
22858
27225
05973
27737
05994
19499
06004
0289%
01310
28528
227%1
06L20
06021
02284
97100
06716
33030

060 f9
23098
26016
26'398
i36052
57587
296ij 2
56584
06070
111 2
06073
26059
27528
19266
060~1
976I4
26826
09102
24818
25169
ij 6088
061'.2
05818

Property-Tits

GUE"= T '.!IF=
GUIDE FOR TH
GUIL TY '3R Ii~]

GUITARRA DE
GUi18 ALL RAl L
GU'-18 Y

G U i'1 Vi I R E A R S
G Uf'J A I'! D THE
GUfi BATTLE A

GUi~] y THE
GUf]F I GHT AT
G Ui'JF I 9 H T A T
GUilF IGHT If!
GUI']F ].GHT. R y

GUf]G A OI i!
GUf&S Af'IO THE
GU'!S OF DARK
GUiJS OF THE
iUfi]S OF TH-
GUi&S OF ':! ILL
GUf JS-'1OKE
GUi!S "1OKE: R-
GUYAf!A TRAGE
GUYS Ai~]D DOL
GYPSY
".I R PU&iJST
HARL AI'JDO

HABL E'10S OEL
H AIR SPRA Y

H «IT I-PRrf! IE
HALL ELUJAH T

HALLO! EEi'J
HE'LL 0':]EEfJ I I
H «LL O':JEE"J I I
H ALL 8 QF I" Oil
HAf-18 0'! E A i~]0

H A',.18 UR 6 - R HI
H«~J &JIG( A00
HAf!G ii Ef'1 HI 6
H A f J G I i"J ~ I i'I

Q A ii] G I ~.' T P E E

H«ilK Y PAf!KY
H Aiii! AH A i']0 H

H Af]'J I E C A ULO
HAf]S CHR I STI
H0PPY BIRTHO
HAPPY BIRTHO
HAPPY DAYS A

HAPP Y Ei]DIf]G
HAPP Y Ef]0 If]G
HAPP Y GO LOU
HA RO C O'J T RAC
.'-1 A RO C i3P Y

f~l A R R I E 0 i&J 0
i'J 0 C: i' I T H E
GAROELy LA
Y y THi=

PULP I Ty THE
T i~] '3 f J T E R .:. Y

C 0 i1A f! C Hi C R c. E K

i3'30G:- C I T Y t THE
BLACK HQ R SE C Ai]Y

r

FUR
i":JESS
f-'I AGi]

T I l1B

S '3 ']

I&ICEf]T
=RLA'IO

TT$ TH

TUR'] TQ 3306
OY»" THE STQF
LS

CIii]E

R CLASS
RAIL~ THE

THE ':! I TCH'SOf] QF
f"I 6TE'ZU

HILL
LL

Uv]

H

f!U VER

TH

ISTERSS
t

A

AY 8
AY T

GAIfJ
S
S

T

'! OER S:.f]
UGS
0 f"IE

f&IAf] q A

SAi".1 SHEPPARD ".IUR 0= R CASE

1945
1978
1975

1 97@
1957
197%
1963
1959
1961
1985
1939
1983
1 962
1969
1960

1987
19 &0

1955
1963

1965
1978
1 981
1982
1951
1 98%
1987
1986
1968

1959
1982
1986
1 971
1952

1 983
1983
1951
1969

Household
fjieixing

Hours

0
Q

3@q812
0

13&520
31%y993
867y619

0
0

0
0

3y 789
Q

%)306
23e63 f

0
1/712

605
523y512

672
ly109y945

92y603
2y475y292

0
16y@43

1y101
0

5y605
165y720

0
0

13y367
25y520

8y626
11y374

7y950
607y068

0
382p813
270y979

13n204
528y920

3/332
58y600
58q584

3y491
27y928

10y543y676
6y674

513&672
0

3y 320
988 ) 721



 AUG 13 1 393
RANK TI TL

1990 PROPERTIES ALPHAB" TICALLY

BIB
CODE

Proper ty-Title R el-
Year

Househo'Jd
Viewinq
Hours

0
S

0

S

0

S

' s
S

S0

S

es

24359
19008
25170
16510
26017
28994
28 727
14320
22547
27019
26805
06126
22689
175u5
30709
29632
194R6
06132
08939
06136
06137
06139
06143
18946
27529
26109
25005
0616G
06161
06166
21020
24362
06170
00445
27647
14964
01775
Ci 6192
25974
25809
16560
25438
06206
17506
05803
19857
1r 600
18& 19
58997
26468
25171
1878 1
24755

HARD COUi~JTRY
HARD ORI VER
H A RO K f'l 0 X

HARl3 ROAD TO GLORY
HARD TO HOi 0
HARDBODIES
HARDB3OIES 2
HARD GAS TLE P, «&CCOR;qI CK
HAROHAT Al«JO L=GS
'HARDLY !JORKIi'IG
HAROLD « 'lAUD:-
HARP ER
HAR~ER VALL=Y FATA

HERR AO E XPER I l!E'J T ~ THE
'-IARR Y Al'JD S0":l
HARaY A;JO TH= H:-rlOERSOns
HARR Y Il'J YOUR POCKET
HARRY-0
HART TO HART
HARV Y

HARVEY GIRl Sy TH-
HASTY HEARTt THE
HATA R I!
HATF IELDS AlJD THE HCCQYS y THE
HAUil TED HO&JE Y;100rl
H~UrJTIrJG OF «JULIET THE
HAU"l T I~~JG PAS SI 0;J y THE
HAUS ER & S 'lE',10RY
HAVAiJA ROSE
H AVE ROCKETS ';JIL L TR A VEL
HAVI iJG BABIES I I
HAVIrJG IT ALL
HA'lA II
H AU A I I F I VE- '3

HAUA I I Ail HEAT
H AY'& IRE
HAZEL
HE 'JALKEO BY rlIGHT
Hi. 'rs FIRED'HE» S HI RED

rJQT YQUR SOr'EAD

QF THE CLASS
HEAD OFF ICE
HEAD LINE HUi J T:.RS
HEALERS ~ THE
HEAL TH A i]D TE'ilr'lI S
HEALTH

CHATTERS

HEAL TH SHOi«J y THE
HEAL THY LIFESTYL=S
HEAR T

HEAR T LIKE A 'lHE =L
HEART ~3F STEEL
HEAR TBREAK K IOt THE

AR TRR AK flOT L

1981
1973
1983

1984
1 984
1986

1980
1981
1971
1 966
1978
1973
1984
1987
1973
1973

1951
1946
1950
1962
1975
1986
1976
1982
1970
1 951
1959
1977
1982
1966

1948
1984
1984

1986
1955
1974

1985
1983
1983
1972
1978

3y517
11y306
18s612

7y824
0

3ly716
6g086

29y168
0

297e538
5y548

369y813
22y158

1e557
6~268

161y638
2y 702

644
775e585

0
0

9y828
83y607
10y364
24w266

1q493
8y536

0
0

996
0
0
0

17y641y089
0

11iyl65
4y255

0
0

7q 246
504y093
24)420

0

528
30y0'33

0
3y340

0
7y 254

0
410

4e212
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RANK TI TL

1990 PROP ERTI ES ALPHABETICALLY PAGE 38

BIB
COD=

Prop crt y- Ti t 'l e
Household

d
Vi ev ing
Hours

S

S

0

0

S
,0

~ S

S0
S

27530
266r. 5
27146
14962
249~3
28522
06247
28 713
27 331
00658
24621
06259
23700
21436
06280
06281
25308
06283
06285
27788
30 306
i36 321
22949
28728
06301
29063
23909
19577
16879
22474
22160
20517
25767
27167
00094
21692
57887
23788
56732
20885
05819
06444
22161
01311
22646
22950
17677
24315
24992
06483
06485
06490
27616

H ARTBREAKERS
HEAT AND DUST
HEAT=0 VENG» Ai!CE
HEAT RCLIFF
HEAV:.tl C4 "l '.! NIT
HEA VEI'! HELP US
Ir AV" t'! !!ITH A GU".l

HEA DENLY ROD IES
HEA V ENLY K1D y TH»
HEE HA M!
HEID I
H»ISTIC THE
Hr ISTIC THE
HELL BOATS
HELL IN THE PACIFIC
HE'L IS FOR HERO E 8
HELL l'! I 6HT
HELl ON DEVIL& S 1SLAND
rlELL '3 "l '!HEE LS
HELL SQUAD
HELL~S Ai",'GEL8 O'! WHEELS
HEl L ~ S OUTPOST
H ELL I '!GE R ~ S L 4'3
O'=.LL'3 i-lARY L 3U O'-0'l "lIGHT I I
HELLOS DOLLY
H" LLRAISER
HELP ';!Ai'! TEO ~ "ALE
«I T:R SK=l T:R PART I
HE'-)I f'9!! 4 Y

HENQ ERSON MONSTER y THE
HERB IE GOES TO ll 0'! TE CAR LO
HERB I R IDES AGA I'l
HERCULES
HERC ULE S IH "! E';! YORK
HERE COH» THE BR Ii3ES
HERI TAGE COLl ECTION
HERi~ANITA DIP!AihI TAt LA
Hr" RO 4 T LA RG E

HERO E D» SCON OCID'~ y EL
HEROES
HICK DRY HIDEOUT P CH I LDR El'~

HIDD Ef'l HOl'! IC IDE
HIGH ANXIETY
HIGH CHAPARR ALy THE
HIGH ICE
H IGH i~JOQN y P A RT I I ~~ THE RETURN OF l! ILL K 4!'!E
HIGH PLAItlS DRIFT» R

HIGH RISK
HIGH SCHOOL UeSe Ae
HIGH SI PRA
HIGH SOCIETY
HIGH TI '-lr
HIGH=ST HOl'!OR~ TH-

1 978
1985
1969
1985
1985

1967
1972
1 976
1970
1969
1962
1981
1957
1967
1986
1967
1955
1980
1987
1970
1987
1981
1976

1980
1977
1974
1983
1 9'70

1 979
1977
1977

1980
1980
1973
1981
1983
1 941
1956
1960
1984

5q279
0

12y280
472'01

0
18&784

1y569y993
0

177y402
291y090

0
0
0

2y820
7y808

0
19y316

0
0

12'20
13q727
17y090

0

28y142
68y679
13y732

3y972
0

5y916
1e492
6y594

29&608
llq758
23'94
3e484
2y244

0
514'94

15y272
le696

0
0

5y634
208~131

5y630
26y382

2y504y678
1y186

28y966
379y562

7y858
12&305

0



0 AUG 13 1993
RAf'lK TI Tt

1 990 PROP ERTI ES ALPHABETI CALL Y

BIB
CO i3E

Proget t/-Title Household
V~e»ing
Hours

Os

OS

S
S
S

2~F9'00
14966
57911
56 728
09771
06514
26894
19038
06533
258i37
37252
i35 829
26469
06548
05826
22928
28480
15940
01785
28909
96535
065.92
06587
01998
94P66
27871
26827
15225
5818%
045i.!2
57250
29731
16673
06623
05835
2fi 938
23123
06635
19926
24361
0665 f

05"=36
01787
17508
25982
26003
57581
0667%
96032
960 31
99466
17939
23101

H I GHL A f'JD E R

HIGH "AY T'3 H- 4V" 'i
HI JA DEL GEf]ERAL L"
HI JO DEL PUEBLO» "L
HILL STR =ET BLUES
HILL» THE
HILL S HA VE E YES I I » THE
HIRE LIf]G» THF

FRI DAY

HIS ".lISTR SS
HIST 3RIA DE A'lQR Y AflIST
HIST QR Y QF A UTQ ~ ACI "JG

HIST OP Y QF TH= ';IQPLD-PAR
HIT THE ICE
HIT VIDE'3 COU~]TR.Y
HIT!
HITCHER» THE
Hi3GA "i FAf-'IILY» TH=
HQGA ii]» S HEROES
HQLC".,QF T COV JA "J T» THE
Hi3LO EVERYTH I*'JG

HOLE Ii'J THE HEAi0» A

HOLI QAY FQR Li3VE RS
HOJ L Y"QQD A']0 TH= STARS
HQLL Y ]QQD GLADIATgPS
HQLL Y'!i300 H'3 T TUBS
HOLLY':JQQD K JIGHTS» THE
'HOli Y "Qi30 '-iI V-
',-IO",IBRE Ei'i LA TRA;IPA, U~J

HQf.lEIP Y LA TIE& RA» =L
HOl.lLJR=S DE TI - RRA CAL IEi~]

Qf!E FIRES 8 URNI f]G
HOf-1E IflP ROVE'-lE~i]TS
H QllE Qi] THE R A~l]G E
HO'"lE RES TORA TIOf] Af]0 REf1
HQ,'-lE TO STAY
HOi-1E'-JARD ROU'I"
H f3',-lI CI 0" FOR THR E:
HOh!0 Q A "i]0 THE AP ACHE S
H Qi'JE YBi3Y
Hi3f]EYi"IQQfi !-JI TH A STRAi]GE
HQf]E Y,*-lQ'3i~i RS REU f.'IOfJ
Hi3'AIE Y;-JOQIJERS» TH=
HQi]K Y TO'iK
H "fftK YTQHK i-JAf'J

H Q f'J Q R A f'i &3 i'J G T H I E V = S
HOi~]Q R EJE TRAY ED
HOQI3LUf! PRIEST» THE
HOOP I T UP CH AllP I 3f]S HIP
HOOP IT UP UPDAT =

HOOS IEP ll ILL IOi'JA I ~E
HOOVER VS» THE K Ef.'JEDYS:
HQPSC'3TCH

AD

Q D E L I i"! G

THE SECO']0 CIVIL !JAR

1973
1986

1 978
1980
1948
1 967
1982
1969

1 976
1982
1972
1988
1961

37»%32
%»155»506

0
0

@»885»9i38
16»000
23»070

2»658
3»084

14»558
0

946
28»510

0
0
0

177»640
607»289

3»645»737
13»%85
64»702

2»505
0

166
0
0

38» 390
25»'366

0

0
0

61»146
0
0

2» 396
0

0

0

1»945»013
0

0
12» 766

3» 352» 5%0
320»%78

72»236
14»174

2»216
0
0

0
36»046

756
0
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1990 =RQPERTIES At PHABETICAL! Y 40

T

P 
C'

 
S

 
S

S

0

S

S
0

OS

S

9 I Pi

CQOE

!3 6693
06697
39509
i36 7i 9
06711
06713
18 io8
26762
06718
27500
03350
27565
06734
28806
25228
27532
24360
06 759
22499
06766
2 762.-
21 732
06803
2200i 0
06806
27256
98400
28492
06814
18585
05853
17685
07614
06823
23642
06826
06831
06836
20 92]
28305
18312
2891 3
06839
25072
1«105
31470
57810
05856
280oG
28 723
14967
28474
27738

Proper ty-Tit1e

HORiJ BLO'='S A

Hi3RR OR A T 37
HQRR QR SHQt!q
HORSE SOLOIE
Hi3RSE~S '!OUT
Hi3SP ITAL q THE
HOST TO HOST
HOSTAGE FLIG
Hi3ST ILE GU.'JS
Hi3T Oi36 . o THE
HOT LIi'JE 0 THF
HOT "-&OVE S
HQT ROCK& THE
HQT TOUCH
HOTEL
HOTr L i!E'J HA
HOTL INE
HOUO I'l I
HQUi~! 0 QF THE
HOUR QF THE
H'3US E

HOUSE CALLS
HQUS E QF tJAX
HOUSE Q"! CAR
HOUSE O'l GRE
QOUS QWJ SQR
HOUSE PARTY
HOUSE UHERE
HOUS iEBOA T
HO':J CO'-tx. ffQB
HO!J Oi~l E AR TH
HO!J S';JEET IT
H Cl-J THE !.!ES T

Hi3& THE,!EST
HO! TG B "AT
HO':l T'3 FRAt-JE
Hi3tJ TO i) UP DE
HOld TO STUFF
H Q!J A R 0 S T E R i'l

HQi.JARO THE !3

Hi3!lOY DQQOY~
H&3i:JL Ii*„'6 I I e

Hi3':lL It!G Il'l T
H 0'-lL I i'!G y THt.
HUCKLEBERRY
HUCKLEBERRY
HUEL LA S OEL
HUSH OURHAtt:
'HU'lef'JOI0 'JO't
HUM 8 ER y THE
HUi! T ER
HUi'JTE R

HUi!T i. R ~ S BLOO

T itI Ol! IGHTp THE
) -'"00 FE T

THE» SI XTY llAG
RS) THE
Hy THE

HT

".-t~SHI RE y THE

BAS KERV ILLE S &

6 Utl

IBA! DI STREET
E'JA~PLE ROAD
i3RI TY RQ'ly THE

TH"

EVIL O',JELLSy THE

30Y:~ S Qil QUR SI
AR:- THE !JQRLO~
'ISt
'.-!AS ';!0 l

'-'AS '-!Q -!

THE HIGH CQS T O

A F IGi"
Y 3 UR '-! I F E

',! ILD FiIKI i'J I
-" 'l i3 '-' T H

UCK
S 40 TH BIRTHDAY
THE
HE '-'GODS y A

DE
S CH I LORE i'J 7

F LIVI)JG

F Ii'! FJ

F I I'!'!
'3 A c,' 0 Q

BASKETBALL
A'!

ICAl Y=ARS OF '-'OVI= "tO "J

1985
1967
1984
1969
1984
1972
1982
1983
1984
1982
1953
1978
1 967
1986
1978
1953
1 979
1970
1982

1982
1958
1975

1968

1985
1971
1981
1975
1974

1981
1983

House ho 1 d
V i e:.& i n q
Hours

] g466
4~ 11 2

2y791y869
0

30y066
331

12%831
0

19y425
0

10p156
10y426

37ly136
17&868

4y656
923

0
7y 358

1y684y134
192y274

17e266
13q429

0
11y143

858
254y121

0
46&380

0
1 F848
6y 684

4y435e616
4y542s861

34y518
11y466
13y703

538&826
894~064

1y060y842
33y747
35~ 032

0
56y082

0

0
14q364

0
0

0
4y'315y796

20)019
10y194
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1990 PROPERTIES ALPHABETICALLY

Pr ooer ty-Title Rel-
Year

Household
Viewing

Hour s

S

S
0

0

 S

 

0

S
0

06876
06875
23072
22725
06887
18951
05867
06908
01789
26631
01790
25850
06960
25641
06963
06986
24518
18944
20 ('96
20526
07055
26R06
24519
07004
070i9
25870
07010
26018
57853
15508
23734
26815
07v24
07031
26110
21868
56511
30166
27981
19543
30786
17690
07103
26453
19079
07107
24517
07111
2423S
07139
28775
19346
18838

HUNTEPS APE FOR KILLIrle
HUf'lT ": RS y THE
HUrJT Ii'JG PARTY y TH =

HUSTLER OF f! USCL: BE ACHy THE
HUSTLERy THE
HUSTLING
HYOROPLA!~JE R ACE -;1I Al",I/BUOL'EISER

COtJFE SS
I OREAfyi OF JEANNIE

OREA!'1 QF JEAfl!VIE 15 YEARS LATER
I LOVE LUCY
I r1A RRIEl3 A CENTERFOLD
I tJEVER SAID GOOD-BYE
I OUGHT TO BE I'l PIC TUR: S

RE;1EHBER ~]A!'lA

I !JANT TO LI VE
I HAS A ".-1AIL ORDER BRIDE

':l ILL F I GHT 'JQ i40RE FOR EVER
I 'PILL y I 'lILL ~ ~ FOR NOH
IyD RATHER BE RACING
I yLL TAKE S!~! EDEfl
I yi1 i3ANCING AS F AST AS I CAt!
I y DESIRE
ICE CAPAOZS
ICE PALACE
ICE P IRA TES y THE
I CE STATION ZEBR A

l Ct.f1

er'OIL

IO DE ESTACI Ofly Utl
I BIT A&00 y TH"
IDOL"1AKERy THE
IF
IF A !'1Af" A "JSFJERS
IF I TyS TUESOAYy THIS MUST BE BEL
IF YOU COULD SEE !r'HAT I HEAR
IKE: THE SAR YEA RS
ILEGALy l A

I f1AGE y THE
I'1AG E,'1AKER y THE
I'1AG ES
If'1'1QRTAL BATTALION
Il1PA SSE
I!l HARf.1yS bJAY
I! J L IKE FLYNN
IN LIVIrlG COLOR
I,'l LOVE ANO !JAR
Iil LOVE ',l 1TH A~!J OLDER POYAr!
I'l OLO At-1ARILLO
I'J THE CUSTODY OF STRA!"JGERS
IiJ THE HEAT OF TH~ ~JIGHT

THE HEAT QF TH- J IGHT
Iil THlS HOUSE OF BRED"
I J-F ISHER!~1Ayl ANGLING AOVEf'TURES

REGATTA

GIUM

1970
1958
1971
1 980
1961
1975

1953

1984
1973
1982
1948
1958
1982
1975
1975

1 965
1982
1982
1941
1960
1984
1968
19S4

1980
1968
1962
1969
1982
1 9'78
1 979
1990
1 986

1944
1969
1965
1985

1958
1982
1951
1982
1967
1988
1975

4 y634
218y848

6y996
0

28y838
4y753

0
0

ly099y224
73y660

4y018yS59
0
0

Sy 290
10y773

Sy234
826y822

0
0

1y526
14y754
24y666
24y256

0
0

ly198y 402
ly426y938

6y816
0

781
2y838

0
12y562

0
0
0

25y210
0
0
0
0

5y396
0

406y242
ly236y730

19y510
0
0

ly209
ly095y503

13y988
0

27y 457
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1990 PROPERTIES ALPHABETICALLY

BIB
CODE

Property-Title R: 1- Household
d

Year Vie~&1nq
HoUrs

'0

S

S

S

S

S

~ S
S
S
S

S

 S
S

S

S

S

Q

07152
01582
23911
07159
08018
21742
23864
07164
26376
25173
59204
07160
04409
56719
16970
1 '121
07190
23407
07192
18108
07198
19203
95127
07205
18462
24895
i35881
18956
24239
05887
05882
215 32
13992
07219
18721
19273
09118
28491
26454
93483
149~5
21 752
05464
22414
26865
26914
19823
2 k520
270 62
26418
26364
07296
25595

I t']CE

I i]CH
I "']C I
I iNiC I
I i!CR
I I'!CR

Ii]CR
It]CR
I '!CU
I i'DE
Ii'i]D I
I ND I
INDO
I '! DU

I i']D Y

I i]FR
Ii!IT
I i'l-1 A

I i]i'!

I ii]i]:&

I "]N '3

I ii)'! 0
I i&S I
I i]S I
I i!SI
Ii'!SI
Iii]S I
I i'S I
I.']SI
I i" SI
I "]S I
I i']SI
I:]SP
I']SP
I.i] SP
I i']ST
I,"]T E

$]TI

I '!T
I i']TE

INTE
VII]TI

li]TE
INTE
INTI
I i&]TO

I i']TH

1 &"i] VA

I '] V A

INVA
I ii!V I
I i]VI
I .'l V I

i&DI AiRY BLQi"]DE
HIGH PR IVATE EYE

DENT AT CRESTP IDGE
D'-i]T IN SAN FRANCISCO
EDIBLE HULKy THE
EDIB] E JOURi']:Y OF DOCTO
EDIBLE '.1 =LTIi! ~ f'1A "]y THE
EDIBLE YiR ~ LIiiPETy THE
PUS ) TH-
P E il D E i:1 C E '3 A Y

0
SCREE T
"-1ABLE t L A

LTQq EL
CHALLEN6=

( 1]76'HI i]e S~ )
IATI 0 "]y THF
TES
QF TH SI',&TH HAPPIi]ESS»
S NE "S US~ TQNI9HT
C 5 i'i T 8 Y S T A i] O E R S
CEi]T QF

HOLLY 

"GOO y THE
D ACTIVE VOLCANOES
OE QA ISY Cl 0 VER
0 ~ E D I T I 0 i'i

DE il 0 VES
DE PIRATES RASEBA1 L
OF REPORT
DE THE THIRD REICH
OE VIDEiO TH I S l~EEK
DE-QUT
GHT
'= C T 0 R 9 A D f& E T

ECTQR GE,]
QRT
A i'lT RECA LL
RGALACTIC THAilKSGIVI i]G
RIORS
Ri]AT ION A L AI RPQR T
R']AT IQi'lA L BU SINE SS REPO
Ri!ATIQi']PL CH A "PI Qi!SHIP
~ Ni A T I 0 i] A L ",1A 0 I C A ':! A R D S y

Ri']ATIOfi]AL PRO BQDYBOARD
RNAT IONA L VELVET
i]ATE STR Ai! GE RS

Tr] I'GHT
USA& LA
SIQi] QF PRIVACY'i~]
S I Oi'l QF THE FLESH HU ~! TE
SI Oil: UF 0
»!CIBL= BARBARIAN ~ THF
TATI ON TQ A GUi']F IGHT=R
TATI Qi! T 0 HELL

R "-&EG LAUREL y THE

RT
';]R=ST

THE
I,"]6 C

L I i'!6

H Ai-1P I Qi"! S HIP

1981
1970

1979
1978
1964
1982
1983

1 975
1984
1981
1958

1978
1 985

1978
1986
1 984

1 983
1 980
1972
1983
1 9%4
1984

0
0

572) 516
4y590

559y865
0
0

7ly290
0

14yl60
0

4e236
82t317
18y232

0

5y 184
31&816

771'60
0

ly849y527
0

821
0
0

ly212t014
0

6y 408
177e624
429'.520

1 1 9 312
3y 060
9 y586

385y511
10e498
34g6~2

19ly350
849

0

39yl46
29~807

0

17~261
iy422

0
771s896

60y660
0

32y678
0

0
0

2y023y542
7y754
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1990 PROPERTIES ALPHABETICALLY PAGE

T
Y

S

S

0

S

~ S
S
S

 s

S
0

 
S

iO

BIB

CODE'9000

00032
07315
26359
00 770
07318
27123
23913
04342
20543
26716
21622
07339
07342
221'o3
57865
07351
27395
25953
07370
30674
07390
00451
07401
16892
07410
07414
05860
25576
19283
08778
31798
07451
16544
20546
14178
26828
0 7466
28672
24 875
04368
07480
20 S50
22952
26027
29633
07486
22953
07437
07491
01800
27396
22415

Property-Th t1e

I RON „=AGLE
I RO'! HOR SE y THE
IROil &'ISTRESS~ TH-
IZONr',ASTER
I ROl'l SIDE
IRONSIDE
IRRE COl'!C ILABLE DIFFERENCES
I SAR:-Lir S CHO ICE
I SLA OEL TESORO
ISLA i!D AT THE TOP OF THE !!OR LOy THE
IS( Al!0 CLAW
ISLui'-!D OF OR ~ l-1OR AU q THE
I SLA NO OF LO V»

I SLA l'!0 OF THE BUR'! IiN8 GOO""lEO

I SLA NOS IN THE S TREA l1

I SLA S i"1ARIAS
I Si"!I T IT SHOCKIi~'t-&
I T CAl.lE FRO;-1 HOLLY'.JOOD
IT CAl1E UPON THE "'IO"! IGHT CLEAR
IT HAPPEi!ED AT TH= HORLO~S FAIR
IT NEARLY '!ASii'r T CHRISTMAS
IT STARTED IH NAPLES
IT TAKES A THIEF
IT~S A BIKINI WORLD
IT»S A LIVING
ITr S A l1ADy "1ADy '-'AO y i&AD WORLD
IT~ S A i!0 i!OER&UL LIF
I T» S ACAOEi1I C

I T'r S 1Y TURN
I T~ S SHO! TI'.)E AT TH" APOLLO
ITr S YOUR BUSI~!ESS
JACK BENNY SHOU
JACK SLAOE
JACKPOT
JACK SON COUNTY JA IL
JACQUES COUSTEAU ODYSSEY SERIES
JAGBED EO6E
JAILHOUSE ROCK
JAKE SP=" 0
JANE OOE
JAPA f'!c SE SHO!0
JAPA f!ESE ':! AR BR I DE
J A':!S
JA!!S 2
JAHS 3
JA!!S: THE REVENGE
JAYHA! KERSe THE
JAY"i. 'PAl'!SFIELO STORY'H'=
JAZZ BALL
J AZZ S Ii) eER y THE
J:"FF E& SON S y THE
JEKYLL 8, HYO=- TQGETHE!r A6AI"!
J=Nll IFER { THE SNAKE SODD ESS)

1952
1983

1967
1984
1981

1974
1980
1 977
1963
1 967
1977

1973
1982
1984
1 963
1990
1960

1976

1 985
1957
1986
1983

1952
1975
1 978
1983
1997
1959
1980
1957
1953

1 982
1978

Househo) d
0 i ear

ling

Hour s

163y282
11y793

964
0

32e949
66y608

513y926
8y396
Sy605

14y430
0

696
451y54S

0
3e842
4p158

0
0
0

553y504
4t698

646
89m 674

0
376r559

1y 316'53
833'26

9y 713
54y735

145y763
21y441

143e314
4y798

155&217
0

Sy436
350y236

1y557y610
Sq 412
3y 916

41y746
0

2y058y670
1e473y160
1y018y164

476t812
792y296

0
0
0

25y945q933
Sy530

0
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1~90 PRQPEPTIES ALPHARETICALLY PAG;

618
CODE

Pf oui"f 0) -T1 tlat Rel — Hoosehel d
Yp,Bf'li-'31Ag

H OU f'S

S

~ s

S
S
S

~ s
S

S

0
S
S

S
S

0

S
S

S
S

OS

0

S

0

22 008
14977
220",7
25175
24169
194 37
0 750i 5
07510
19995
01585
9 515
05063
05923
07517
56717
15".17

07532
11371 2
16971
i3 7539
05929
15363
07549
29333
24363
0%382
17913
07558
07559
26470
07570
20148
192'. i3

960 36
01587
07594
07599
01588
27397
22%68
589v8
55960
57835
16167
07621
561%2
5iI 22 1
37 32 2
98189
98095
04011
07641

J E id,"'] I F E R: A ] i3i'-1 A

J-QPARDY
J E R I C H 0,'-1 I I

'=
e TH

JERK TQQ y TH=
J=RKq THE
JESSE JACKS'3il SH
JESS E JA.'IES
JESS ICA
JESU IT JOURi]AL~
JETS Q~i! S
JETS QilS '1EE T TH=
J=i,]I SH P:-RS~ ~ CTI
JE!.! I SH TV l-1AGAZI
JEZEBEL
JIBAF ITQ 'F A=I y

S Q f]» S '-1UP

JIi.1'-1 Y THE KID
JQAi'] '3F ARC
Ji3A'] R I ~J ERS SHQ']
J 3CK5Y
JQE LOUIS STORY&
J Q Hii! C 0 Q P E R 8 H 0 ';.'QH"]

FORSYTHE~S
JQHil PAUL JQ "l:-S
JQH~'] i]Y RE Gi3OD
Ji3Hl] i'lY 8E] Ii"]DA
JOH ] "l Y C A "]AL ES
J OH i'] i ] Y C A R S Q ']» S
JQH'! ']Y CQ"!CHQ
J OH i] ii! Y C 0 Q L
J QH'l "] Y D A'lGE R QUS
JQH']'lY RQCCQ
JiQHi] t]Y y

'-'j. H ~~DL
JQKER~ S ';~ILD
JQ'l0 THA!I '.lIfl TERS
J3SI E At]t3 THE PU
JOUR 'i'=Y Ii ~TO LI 9
J QUR "]i' TG S HILQ
JOUR &t.Y T'3 TH'- C

Ji3Y i3F SEX
J'3YR IDE
JUAi~] AR'1IEb]TA g

JUA'.l EL '3ESAL 1AO

JUAN] GUE RE1 A

JUDG = y TH
JUDG El-]Ei~] T AT lUR
JUDI CI AL I t
JUI3I C I AL I I
JUEZ OE L4 SOGA~
JULI 0 IGL:-SI As E
JULI 3 ISLESI AS Y

JUL1 3 SA&JAf A

JUl1P Ii'!6 JAC

,'! '» S STOP, Y

FLI I'] TST QI".ES
)JE
i ]

EL
PET 8ABI ES

THE

8"-EC I ALS

Y Ki]EK'E

TH=
ATS

e Q'i]

&~~YC

HT
H

E'iTE R QF THE EARTH

L RE PA TR I ADO

'l]QP PJ f

=L
i] E S P A ~i] A

PLAC DQ D 0',.~ I i".6 O

']QRLD GF SURVIVAL

1939
1962

1956
1 963
1 98 '}.

1958
1 977

0

3»996y880
13y885

0
400y%86

82y87%
35»868

0

1»287
1&566»280
2y250q866

0

0
0

0

396069725
13'52

5y676
12y570y474

0
0

1 y 576
4y857

0

192'67
lq808»080

3 j 955
18y862

1y766
14&174

115y22%
0
0

26y370
0

Oe964
0

588w652
0

0
0

0
0

0
1y449s259

0
0

0
0
0
0

0
31 q 120
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1 990 PROP ERTI ES ALPH ABET I CALL Y

BIB
CODE

Proo erty-Ti t 1 e Rel-
Year

Household
Viewing

Hour s

0

OS
S

~ ~

S

0
S

0

0

S

07642
18479
96257
27i3 47
07669
57888
24832
27533
25541
23503
24521
07689
07690
i37695
185i38
07700
26829
961&2
14988
19098
21518
18934
2& 730
94989
15442
09360
0?725
31230
25848
22728
05939
56565
07739
07740
07743
21186
i3 7751
07760
22315
07771
24694
24240
29717
23067
21872
58247
23125
14502
35950
07785
25i367
20988
07792

JUNE BR I OE
JUNGLE BOOK
JUNG l ": BOOK R=U"'I'3N
JUNGLE ';JAffRI 3RS
JVi~JI OR 8i3iÃJE R

JUNTOS P:-RO NO REVUELTOS
JUST BEF'3RE DA!PJ
JUST 8- T':JEEN FRI =i.'DS
JUST JESS IE
JUST TELL ilE ':JHA T YO U i JA "J T

JUST YOU Af JD 'lE ~ KID
JUVE NILE JUN GLc.
KALE IOOSC'3PE
KANSAS CITY BO&lBER
KANS AS CITY 'f ASS JJ CRE
KAi~JSAS PACIF IC
KARA TE K IOy THE
KAREi! R JANE
KATE R ALLIE
KATF JlCSHAfJE
K AT I E ~ P ORTR WIT OF A CEliJ TERF i3LD
KEEGAi'JSy THE
K=EP I "JG TRACK
KELL Y 8 GAI 1

KELLY AfJD COYPAfJY
Kc.LL Y SCHOOL ANNUAL TURKEY RAFFJ
KELLY~S H:ROES
KEPJE K

KEN"J Y ROGERS AS "THc. GAllRLER"-TH
KENiJY ROGERS 4S THE GAJiifBLER PART
KEiJTUCKY DERBY Fc.STI VAL PARADE
KER"1ESSE
KETTLES IN THE OZARKSq THE
K" TTLES OM OLD ffACOONAL|3iiS FAR!l
KEY LARGO
KEY ';J" ST
KHAN TOU"-l

KID FROf1 BROOKLYfJ& THE
KID FROl'EF T FI "=LOy TH=
K10 GALAHAD
KIO '.lITH THE 200 IeQ o

KID '.&I TH THE BROKEN HALO ~ THE
KIOC 3
KIOi'J AP SYNDI CAT=
KID'J APP" 0
KIDNAPPED
KIOiJ UPPING OF THc. PR:-SID .!T$ THE
KIDS CORN=R
KIDS IOE
KI1 L A DRAGON
KILL Ai~JD KILL AGAIiN
KILL il = IF Y QU C O'J

KILL OR BE KILL:D

ADVENTURE

THE

C 0'iJT I "1

1 948
1 942

1984
1972

1981
1986
1 979
1980
1979
1958
1 966
1972
1975
1953
1984

1975
1 978
1975
1987

1970
1975
1983
1980

1958
1956
1957
1948
1972
1 966
1946
1979
1962
1983
1982
1984
1976
1 971
1987
1 980

1967
1981
1977
1950

0
14'11
36)682

0
4y042

0
2y686

18y226
0
0

32 y 396
0
0

367y308
0
0

849y514
2o703

5y346y049
0

21y294
0

1y266
5s271

38y235
0

3y754y567
0

3~877q698
574y488

0
0

13'26
9y258

17y498
128y896

21y520
2y570
ly958

21e246
371y328
19e210
10y342

0
0

9y438
7y674

0
1y802

10y690
0
0



,

~ .AUG 13 1993
RAi!K TI TL

1990 PROP ERTI ES ALPHA8ET IC&LL Y

RI8
CODE

'- r ooerty-Tit1 Rel-
Year

Househo 1 d
Viewing
HoUrs

S S
S

,
~

275t='0
07801
20560
27237
19201
26 9 32

238~5
57566
25597
07833
07840
20i

56'7"-'l2

33348
25861
07858
23(312
07860
960 9
24951
23869
21188
26177
07881
07 ''"'6
t37895
2ocl k2
29692
07917
47919
07926
13616
07935
09131
00458
26085
07949

26830
96255
18860
01312
07952
26879
93295
9 8 7 iJ 2
27%34
2o237
21 370
07968
07978
57886

K ILL 8 3TS
KILLER 8Y i'lI GHT
KILLER ELITE g THE
KILLER Ii! THE f!I RRQR
K1LL ERS AT TH:. 8i3,'& Q

KILL Ii':!G "Et"1 SOFTLY
KIi L I"!G A;FA IRq THE
KIl L Ii'!6 AT H:LL~ S GA

KILL I'!6 TIi1- q TH"
K I i'1

KIf)G Pi D FQU& OU" Ef!S
K I i~!G KO"!G

K If! G KQ !G
KING KQi! 8 VS GODZIL
KI"!G LF 3l'!ARDO
K If!6 OF CO'1E 9 Y y THE
K If'!G '3F TI-lE G.A "8L:-RS
KIf'!G QF THE GYPS I - S
KIf! G QF THE KH Y8ER R

KING 3F THE;"-'OU.»,! TAIf.l
KIi!8 QF THE '"1i3UilTA I~!
KING 8'3L 3'MOD! «S TP:AS
KIfiG: A F ILllED RECOR
K I i~t tG F I S H + R ~ T HE
K Ii~!G S GO FORTH
K I f!G S R Q '.-i

KISS 8EF QRE D YI'! 6 y A

KISS ilE GOOD 8 YE
QF THE SPIDER

KISS Ii) ~ Ci3US I i~!S

K IT CAR SOi'1

KLUT '=

K i! I G H T R I i3E P.

K'!QCK Ois 'i!QQD
K i'i 0 T S L 0 i!D I i! G

KQJAK
Ki3JAK: BELARUS F ILEs
KRAKATOAy EAST OF VA
KRA!'1ER VS~ KRAf1ER
KRUL.L
KRUSH RA,P

RYP TQt! F ACT QP & THE
KUi~!G FU
K Ui'!G FU
KUi'!G FU:;"1QV1 =y T'H E

F I "= STA 8RQA'3',]AY
LAHQ R QF LOVE
LACE II-PART II
LACE -ART I
L ACY Ail!D TH= 'lI S S I SS
l AD: A DQG
L 0 0 I E S ~ "-1 A t i y T H =

L %DR 9" ES f1~ TU,'-1R A 9

FFICE

TH-

IFLE S

TH:.

VA

C'

.» ',.13i'!TGOf1ERY TQ fdEf.1PHI S

1986
1 971
1975
1986

1 985
1977
1980
1987
1984
1956
1933
1 9 76
1963

1983
1 948
1978
1954

1981
1976
1970
1982
1958
1942
1956
1982
1985
1964
1960
1971

1985
1 c}69
1 979
1983

1985
1984
1978
19&2
1961

22~750
11y018

944q323
0

2y32%
0

8g144
9y488

0
0

ly326y50%
102y983

0
0

0 y 572
848

7q709
55y178

0
Aly682

0
0

0
0

18e7&8
118y690

6y390
20y570

3y210
36y166

0

8y 366
5tt 932'25

0
27q189

335y113
4&488

0

188y346
123y301

0
9y408

65&850
%64q407

16y858
28y277

0
By112
6y 282

0

0
3y096

0



~ AUG 13 1993
RAi']KT ITL

1993 PROPERTI" S ALPHARETICALL Y

T

Y

P
0

BIB
CODE

~rooerty-Tit 1 e Household
VieMinq

Hours

28931
Qp 006
Q." 013
0 3 I~22
08 24
08 t."28
08039
21365
27 841
08073
56435
01313
01437
08093
2!I I g&2
01315
19117
21 ". 03
01439
275(2
26729
08107
26530
08115
20186
28997
31715
08120
08124
23574
19122
21048
08135
0c'139
21367
25144
21 '325
08148
27677
23090
08171
08174
08175
24896
GdlBQ
26~" 1
21893
18594
18997
57137
11193
08212
19607

LADY BEDRAPE
LADY EV= y THE
L ADY FR 0"-& LOUISI ANA
LADY Iii A CAGE
LADY IN CEMENT
LADY I W THE DARK
LADY KILLERS y TH'=
LADY OF THc. HOUSE
L AOY HA L!K E
LAFA YETTE ESCAOc'LLE
L AGU'iILL A OE '"I BARR IO
LAIC c.R
LAND OF THE LOST
L M&O OF THE PHAR OAHS
L AyiO TH AT T I '!E F QRGOT y THE
L CREDO
LARR Y

LAS &JEGAS LADY
LASS IE
LASS ITER
LAST Al'E

RICA 

"i &JIR GIB y TH:
LAST CHALLENGEy
LAST CHQSEy THE
LAST CROOKED '&ILEy THE
LAST DI!'DMOSAUR y TH
LAST ORAGO!iy THE
lAST El1P ERROR y THE
LAST ESCAPEe TH=
LAST FRO! ITIER UPRISING
LAST HARD !".1E'iy THE
LAST HOURS 8:.FORE '1OR!iiI"! G

LAST HURRAH y THE
LAST VEGAN '3~i EARTH
LAST OF SHEILA& THE
LAST OF THE GOO3 GUYS
LAST OF THE GREAT SURVIVORS
LAST OF THE 'MOHICANS
LAST OF THE 'iOHI CAiNS y THE
i AST PLA'iE OUT
LAST SOi! Gy TH.
L ~ST SU!i S:- T y TH'.

LAST TI"'E I SA'.!i ARCHIEy THE
LAST TI VE I SA!3 PARI 8 y THE
L A ST UNI C'iRN y TH =

LAST &JA LL=Y y TH:-

LAST '! IN TER y TH:-

LATE SHOi y TH:-
LAUGHy A T AR SLACK CO'1EOY Iii A'1ERICAy A

L-'UGHIf.'6 POL ICED A"! y THE
LAUR'=LES y LOS
LAVE~~iE 'HIRLEY 6 C".')PA"iY
LAi'~iO JAKE '-'AD' THc.
L A!J AND ORD:- R

1987
1941
1941
1 964
1968
1944
1955
197R
1985
1958
1 979

1955
1975

1 974
1976

1984
1982
1967
1981
1946
1977
1985
1 987
1970
1 947
1976
1 975
1978
1964
1973
1 978
1984
1977
1936
1983
1980
1961
1961
1954
1982
1971
1984
1 977

1973
1970

1958
1 976

20y140
50y986

5y248
ly973
4y786

0
2y 212

0
194y565
197y163

0
12y305

4y370
ly171
9y912

0
6y888

380y333
ly609

17y388
1'38y858

ly049y906
16y688

0
67y 444

175y 500
c!88y526

7y865
0

78y 760
0
0
0

20y958
0
0

ly126y826
87y925

By126
603y368

970
0

By 228
52y686
ly471

0
12y877

0
130 y 792

0
6y375y937
ly368y455

17y358



~ AUG 13 1993
RANK TI TL

1990 PROPERTIES ALPHABETICALLY

RIB
CODE

Proper ty-Ti t l e Rel-
Year

Household
VieMiog

Hours

~ S

S0

0

0
S

S

S

S

S
S

S

S

08227
08259
08267
08275
19832
96179
05&63.
i31811
21371
09298
19745
28306
28307
24897
25716
18996
18419
28392
22013
22015
24898
08307
24876
57556
28993
10670
30072
26840
92777
57 ~ '9
56714
08380
0 76'3 9
19965
20 599
20957
08410
23107
290 ii4
1499
05069
24282
08422
98187
30043
17848
08436
08445
19321
06451
25495
20590
08465

l A!.J QF THE GOI OEI'! !HEST
LIE!LESS FROi»TIER
1 AL.J!1

Af'AY

THAT RIFLE OO':ffJ
LE f'i A i'JS

LEAD VILLE TRAII
LEAR~i] TO READ
LEAVE IT TO 8:-%VER
LEAVE YESTERDAY BEHI f'!O

LEFT HAiJO=0 GUNs THE
LEGACY OF SPE":De + e THE Ai!ORETTI STORY
L=GAL EAGLES
LEGErio
LEGE !JD OF CHA'-1PI i3f"S

LG 'JO OF FR Af!K ':!GOD S s THE
L=GE i»0 QF HE1 L HOUSE s THE
LEGEi"!0 OF LI ZZIE '90RDEliifs THE
LEGE»0 OF LORQs THE
LEGE'!0 OF SLE=PY HOLLO':ls THE
L =GE lJD OF THE Gi3LDE~J GUfJ
LEGE i'! D OF THE LOi"!'= RAi"lGE ~

LESE~!0 OF THE LOST
LEGS
L' Fi3URlfIS
LETs S GET HARRY
L=Ts S TALK SPORTS
L. THOL GA'-lES
LETTER TQ TH~EE DIVE 8 s A

L=UKE'"1IA SOCIETY» S 1990 TELEVENT
L Y DE LAS CALLESs LA

LIBIDO

DE PIEORAs =L
LIEU TEi»A»T SCHUST."Rs S WIFE
LIFE A&!D TI'4ES QF GR IZZL Y ADAl1Ss THE
LIFE Ai!O TI"=S 3F JUDG» PQY BEAf'J
1 IFE CHOICES
L IFE I'J THE P ~NK

LIFE '.-'I TH BLi3~"Jl3I =
LIFE s LIBERTY A'lO PURSUI T Off THE PLANET
LIF" FORCE
LIFESTYLES OF TH=- RICH AfJD FAMOUS
LIFT EVERY VOICE
LIG 1 T AT THE EDG:- OF THE '='ORLO
LIGHTf! I "l s If'! THE FOR=ST
1 IGH TS OUT i! I TH "IKE AUS TIW
LIKE FA THER s LIK: SO~!

LIKELY STORY s A

L ILI ES OF THE FIELD
LIf!OA
LINDRERGH KIDfJA~PIflG CASEs THE
LIOfJ HU'.JTE RS s TH=
LIO'l i3F THE O=S" R T s THE
L IPS TICK
LIST OF ADRI &i'l f-f E -SEf! GER s THE

QF THE APE

1 949
1935
1971
1955
1971

1978
1958

1986
1985
1983
1977
1973
1975
1 962
1980
1979
1'981
1957
1983
1977
1986

1980
1 985

1968
1972

1971
1948

1963
1973
1976
1951
1981
1976
1963

0
0

25s130
0

2s182
777

0
4s 972s 741

9s352
4s450

243
1s278s282

318s433
0
0

4s 828
1s249s490

2s310
1s243s682

0

49s 486
1s057s003

22s068
2s098

74s806
1s232

0
557s 060
32s067

0
2s838

0
254s588
807sl70

12s107
0
0
0

102s736
1s663s578

694
5s998

0
1s 618

586s652
0

11s654
0
0

1s616
4s852

25s160
0



(' AUG 13 1993
RAfhK TI TL

199" PROPERTIES ALPHAHETICALL Y

8 18
CODE

— r oper ty- Tit I e Household
91 eMl Ag
Hours

0

S

S

S

S

S
OS

S

24526
20896
24367
02700
19466
08482
21446
004&5
59059
25488
254"'7
19984
22955
1'l4- 7
23474
23644
0 A 9 gg

26'319
94743
085 0

08525
18.'04
20402
5 P ' 2
97038
04427
20~o5
27124
26950
2059 f

31233
0290 f

08562
06561
08574
25 314
08 90
26)~0
26922
1" 524
v" 6u3
19390
28807
08622
U 861 0
0 ~624

19739
25179
2" 165
27307
23694

=ARTTQ YOUR H

8 IG i.l A«!

D A R L I i«i ii S
DRU l«lE'
F AUSS ANO
FOXES'H
0 IRL I!HO
HOUSE Ql'J

H GUS" 3"J

HOUSE: HL
HOUSE: LA
LADIES OF
LQRO FAV":J

1ATCH 'R
I-1 I S S 'l A R K
"-l QO'J A'JO

RASCALS
SEXy A

TR'3l L PRI
i' ."-1» bl

ST QUTl A".! s

LITTLE& L

I TH REGIS
LQ"G»R 8:
L'3S TR=S

DE P CPA
OR DE LA S

GUiiS
H" Ri3

SS HORROR
S RUiJ

AFFAIR

Ai!GER A "JD

Ai!GERq THE
TARy TH=
GLF l1C CIUAO

ARE TH» 8
GUYS T,I
LAi3Y y THE

HA Si. g TiHE
U" Ly THE
OGDRYE q TH

OT SUi'li"-I R

A IT y THE
LGil8 TRAIL
T HUiJORED
T HU" T p TH
HAT&S HAPi-

LIST E«J

LITTLE
LITTLE
LITTD »
LITT L=
LITTLE
LITTLE
L ITT I "=

LITT L"
LITTLE
LITTLE
LITTLE
L ITT L:-

LITTLE
LITT L=

LITT L.
LITTLE
I ITTL=
L1TTL=
LITTL=
LITTLE
I IV=
LIVE ';-i

I I~JI i!6
L L A «1 0 I'I

LLEG AI3

LQ 'IEJ
LOADED
LOCAL
L GCH»J
LOGA i" i ~

L i3 Iil O Q i'!

L i3i'JE

LG«!E
L Gi«JE R

LGi'JE S
L O«iJE

L GI'l= LY
LGi'J» LY
L'3i«JE LY
LGif'~ C

LOi"JG D

LQ «IG C

L Ql)i3 H

L 3I'J ~

L Gild s

L i3~ JG ES
L Gi'J5 ES
LGQK
LOOKER
Li3GK I !

LQQK I "I

LQGK I«J

GY
~IG HAL

L I VE S i30
TH„. PRAI
THE PRAI
5SS ALL
ST F ARE!J

TH= lJIG
TLER QY

Lq THE

JUD ilCGR

THE LA!JE y THE
iR I" y THE
RIE» LOOK BACK T Q

THE DEA R CHI LORE.'l
ELLy THE
HT

YEST=RDA

A I,i

fCE

THE
GVE A LI
Ai!D KITH

":i GSQ UETE
HI«J PAU

E "iAiJ A

TTLE
IE L»E

THE LOST CIT Y OF GOLD

ERp
«'I LE S w T

i)EO TG R QSE'»lAR Y ' 8 A. Y

FQ R .'.1 R» g~ Q D + A R

TQ 6ET 3UT
UP

RQSy PERO ERAN CUATR'3e LQS
II

1970
1941
1976

1983
1984
1 984
1977
1980

1 901

1975
1983
1982
1976
1 969

1958
1956
1952
1983
1962
1 984
1983
1972
1 967
1 973
1985
1954
1954
1967
1968
1 976
1981
1977
1982
1977

0

10y455
25y420

7y155
0

2y 710
5t 651

25y449y565
0

10y674
0

5&843
6y344

0
4q 740

16'44
171p609

86&010
3q803

0
24y940

630yl54
2y373y463

0
0

0
4y265

6g828
0

2y608y778
0

561y793
18)099

By712
2y912q617

137/992
3y556

98y200
0
0

2 1 222
0

4y902
0

36tl50
0

1y 404
0

27'34
0

0
0



'

AUG 13 19~3
RAilK TI TL

1990 PROP=PTIES ALPHABETICAJLY 50

T
Y
n

S

S
S

S
S
S

0

~ s

S

0

S

S4
S
S

S
S

~ s

BIB
CODE

03352
26 8 I'7
96879
04433
19271
27553
24528
00842
04432
07921
19i.26
17713
22262
2'3601
087 i9
22419
22572
07 '-'23
19650
14191
08 739
24877
26841
21344
27567
26569
32574
25598
08774
22 "i 16
08780
26038
24410
08801
06757
20 Dcj8

044-0
97036
08819
01'! =0
01829
158~1
08847
08850
08851
QBBJ3
05995
1 f 294
21734
26757
58243
08870
21 050

Prop crt y-Ti t 1 e

STYLE

3LE DA'1fJ THI «JG

A'!GER

Y SU LEY tlDA

IKI
THE FARf1

TI ON

L'30ilEY TUi JES
L DR|3 S OF 0 IS C 1PL I JE t THE
LORD S OF HOLLY':JOOD
LQS A!JGE1 =S AL 0IA
Li3SE RS y THE
L&)SI "J~ IT
LOST AND FQU~«!0
LOST If l SPACE
LOT= RIA
L Q U G R A f'J T

LQUI S A R:.1STR Of'lG-CHIC AGO
LOVE At"10f:lG THE RUIi«JS
LOVE AI'JD BULLETS
LOVL" Af J 0 DE A TH
LOVE AI'!0 LARCEflY
LOV= A'!0 PAI ! A'l 0 THE HH

LOVE AT FIRST BlT"
LOVE BOATq TH=
LOVE BUGS THE
LOVE CQ'!RECT IOfl
LOVE IS A BALL
L'3VE I S FOREVER
LOVE IS NEVER SILENT
LOV" IS ~ fT - JQUr~H

LOVE LETTER"
LOVE QM THE CUil
LOVE THA T RE SCUE S
l')VE THY tlEI GHBQ R

LOVE I!I TH TH" PR'3PER STR
L)VE~S SAVAGE FURY
LOVE f. C'3t-lE B ACK
LOVE SI CK
lQVI 'JG Ci)UPL =S
lOV I "lG Y'3U
LTV REPORTS
LUCA 'l
LUCHA LI BRE
LUC1 4 YiENDEZ - SU VERI3AD
LUCKY PARTNERS
LUCY SHO':Jy TiNE
'1*A* S*H
«1»A» S»K»

A'JD PA KE TTlE
;.JA AND r-A KETTLE AT 'IK
'1A O'JD P A KETTLE BACK 0'l
'1A 4'J'3 ~A KETTl E i)fiJ V %CA

i1AC ";, i.1UTL- Y

.'1 A C A I A fiJ S e THE
i'1 AC A R THUR
'1 ACG'".UDER Ai"]0 L)UQ
f'1 ACH 0 QUE LA ORA 'J 3 I'1 UERE
'1ACi) fJBER AFF AIRe THE
."."AD BULL

Re1-
Year

1983

1970
1 9 "32

1979

1975
1 974
1979
1975
1959
1972
1979

1963
1983
1985
1978
1983
1985

1984
1963
1 979
1962
1983
1980
1 957

1977

1 949
1955
1951
1953

1 976
1977
1985

1947
1977

Household
Vieiing
Hours

0
22eo76

0
63y812

0
79p000

5»227
22&076
13e465

9y914
2y543

64y400
43y312

0
0
0

381y924
2y494q034

52t374
3y675y688

0
ly911y024

0
0

26& 306
0
0

489y846
4y642

0
34y526
ly246
9e404

0
0

466y283
0
0
0

30y520
10e246~872

14g297
0

21y640
13y750
24y144
53'00

ly307y381
19t969

0
0
0
0
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R.~.;JK T I TL

1 "" 9 3 '- + OP = R T I = '= A L — H A 8 F T I C A L L Y PAGE

RIB
C3D:

P f'Op e f t /- T 1 0 1 8

S
S

23 5 M

08900
08931
089:i2
08910
21 095
57884
08920
27630
564 iR

26869
231 2
03929
'38937
0 9938
'38940i
95139
19265
08963
08964
08966
09754
20615
24370
2963 l

1R0~9
i3 8 978
089. 4
2"643
01822
2'3 i351

94654
96176
9796+
9'0 693
20 852
09006
57317
26154
09014
57204
13521
28691
23187
09044
25643
09083
'30 338
09093
19845
09120
19776

'.1AD i]AA
fl AOA ',lE N

"1~DE FOR =AC ~ l OTHER
fl 4DE FQR EACH OTHER
i-lAOI GAf'!
"'1'O'll'A QF T H - D - S R T
'1 'a D R: f.l A 3 I A

'1 AD.J '3f.1Ai'J QF CHAILLQT q TH
'- ST

;-1i]EST 'A Ii'!QL VIOA'~LE& LA
l!AFI i PR I "lCF S'.
j.1 AGI C

'.1~61 C CARP'
1AGI C TQ& ",!

f.".AGI C VOYAGE QF SIN&AD»
':1 4 G I C I A f'] y T H =

"1AGf] ATE q F 1

~1&GN IFIC-'!T SEV'='J RIDERS &

!lAG'! IF ICE'lT S" VEily TH=
'M.'O'J IPICEf~]T THIEF
'"AGi]Uf" FORCE
I'I iAG t~] Uri P o I o

i'1AHQGANY
""14IO I'J 4"-1ER I CA
"1A ID TQ QRDE R

'1% I 6 RET
r -T KIDp

;1AIS IE ';JAS A LADY
i]AKE ilE O'J i3FFER
i'!AKE ROQ'1 FQ R Df], DOY
.']AKI f! 0 "-1Ro R I GHT
'1AK I ",.]G QF A ".'l E '10O
'-1i1.KI.'!G 0P 3A'JC" S '-'ITH '!0
".]aKI']8 QF DIE HC "0
"& SKI i".G f'F SU» ER'"1 A;! I I
."-1+KI i'! 3 CF SUPER,'1 Ai'! THE fl
i".lAKQ & JA.'.&S QF DEA TH
']ALA YA

'ili~LEFICI 0 I I y E
I" ~LI Ci. I" '-JQii'0- RLhi]O
'.1ALT =SE FALC 3f!
;-1Af-1A OE LA fJQVIA e LA
;.1 A '*1 4 ~ S F A 'l I L Y

i-]i i''] AGA I i']ST THE '-li'3B

'1 ki'3 CALLED HORS= y A

".1~f] Ci3ULD 8= T KILLED o

"]AN FRO]1 Sf!O';JY ~ IVER
".1Afxi FRQf-1 THE RID GRAi~]DE

F R 0 '-1 U o !J o C o L o = » v T H-
"-1&f] HUf]T - R y TH=
"-1 AN I'! THE I ROf:! '-1 ASK y TH

IN TH" '.-! ILOERi'!ES S

f!A]J I'JSI DEe TH

THE

THE
LVES

0 VIE

1979
1966
1939
1971

968
1948

1 969
1982
1 968
1986
1978
1971
1947
1962
1 973

1972
1960
1 967
1973

1975
1982
1987
1988
1 947
1941
1980

1985
1941

1988
1970
1966
1982
1943

1969
1 977
1971
1 976

2y5CQ&888
0
0

0

5y 728
0
0

0
0

0
7y 452

32e184
0

11 t 702
10&128

7y691
42y972

0
1q625q236

Q

2y050i501
14y025e836

3 7 6i

22 y028
34y806

0
Q

0
0

20&033
17q748
11&926

743
8& 181

18'04
Byl81

0
622y270

33/622
0

18y784
0

3y382y348
0

18y773
0

56y882
0
0
0

7y214
11i900

0



~ AUS
RAi~]K T I TL

199'3 PROPERTI ~ S ALPHA8:TICALLY

T

Y

0

RIB
C'3 DE

f" f'Q e t' g T 1 t l e Household
lJI e81Ag
Hours

09130
j39140
19969
393 47
17666
i39169
09175
1~244
09179
09 1 i~3
26873
~392'» 1
17221
26035
09243
Ci 9 0 2 0
jj27" 5
09 'l2
21573
24537
28822
11 2]3 0

217j~l
99293
09251
22645
20 626
57120
57118
22263
22397
09263
09267
23845
56347
34444
21119
~ 7497
22988
17717
0 9297
I~s773
09303
1 7.-'40
09321
i393. 8
j329'»8

97383
09338
1~162
20997
01 I-"28

'-1 A fil

)fJ
"1Ai'J

'1 Af]

tl A 1'I

,',1 A j»J

f I 4 I']

tl
f'I A "J

'1 A i']

j.l A j'J

,-1 A i»J

,".1 A i) 0

'1'i»]s
'I.jj]
'1 A j»JC

i.l Ai']-

;.1 A f~]H

i]Ai]H
'1 hi] I
'l A i'J I
"-1 Af']Q

"1Aj"i] Y

;1ARA
i iARA
i-li ARC
"1A RC
;.1 ARC
'-1ARC
'-1 4RC
;-1 AR6
,'-1 ARS
11AR I
"1 AR I
.'~1 &R I
"1 AR I
',1AR I
i"1 ARK
l1A RK
;.la RL
,'-1 A R'. l

'1 ARR

f1ARR
f.l ARS
fl ARS
'1 ARS
'-]ART
'1ART
']AR V

'1ARY
i'1ARY

APEZE

THE
THE

l! CIf]G y T

HE
VAL Al]CE

E.

THE

C T OR S I L V E R f-1 A j~!

Sy TH=

DREil

Al" ER I CA'3RTHT F3

D LAST
x"J jj TH.

ilIGHT

QF C i3f]QUE ST
OF THE i.-jEST

S':l I f~!".

Q;] TH= FLYI "JS TR
Q'] TH= O UTS I. DE
',iHQ D Jj:D T iI C" ~

';!HO K*J -
I.J TO'3:.1UC

'-'HQ LOVED CAT DA

l!HO fi!EVER !-JA Sw T
'.!HO SHOT LIBERTY
!!1TH 31]E R- 9 SHO
'-! I TH TH'U'1
:]ITH TH I-RAY E
'! I TH T':JO 8RA I'lS

FA VQRI Tj- 8~3RT
THE

T'3- "1A']

!CURIA "] C Af'DI DATE
ATERS APE LOOSE!
ATTA'1
ATTAi] PROJECT~ T
i3'JS QF Ail=RI C~ y

T3Ug THE
8;-]A SIC A S Cj3,j DO

RI V=RS TO CROSS
TH Oj'1

THO'j i-1A."J

ADA PQR LQS HQf18
ELI'JO& PA;! Y VI,']
H QR DIE
I A»t] i3

US- JELSO'J f'IURDER
I ':-

F i3 R i~1 UR D = R

A I3 LA '3

DE 'JAD I:
fi ARIA
TRUE STORY'

Yf!: TH Uf]T 3l D

i3F Z 3RRO
=D F QR f1 LRD: "-

'3 ';J E
I '=

I Da a + i'J ITH CHIL
Y ".Ic AS A I f]

'J E E D S '.] Q '1 -;]
HAL DILL 0'l
HAL OF '-1 ADRI D

I'l SHORT: C3'!CER
Y

Aj T13i] Ui'! IV R

JA f]E HA RW ER CRI
TYLER NO3RE SH'3

1939
1958
1974
1935
1975
1970
1956
1973
1956
1962
1985
1955
1963
1983
1964
1971

1 j55
1980
1976

1985
1980
1974
1945
1969
1964

0

16e810
16y944

0

0
0

37'350
ly327t778

8y66 f

23'33
225&020

93 jj 437
0

227y9j38
0

5y 852
0

180y323
691y830

0

38&96 f

2y456
6t180

682
lq327p118

7/112
76e533

0
0
0

6y698
1y966y863

0
0

29&378
9y 301

6q580
0

8y 079
0

700y238
75~568

3y399y125
0.
0

3y545
8y490
1 f 922

0

136~ 204
0

130y329



'' AUI. 13 1993
R A t~] K T I T L

390 P Rt3P ERTI ES A LPHA BET I CALL Y

8 I i-

CGD=
&'' p 9 t' / - T 1 t 1 e Re]- HQUs&h01d

V18igjl Ag
HOIj T'8

S
~ S

S
~ S

I Q

5. 190
59346
57 393

26915
22374
09355
09367

20116
Q9 &81

26955
28367
1'. 744
57113
09395
22&57
10'337
136i3i3
29966
09430
25184
20630
19112
01831
01317
26%71
20263
01832
19916
22386
2%542
09617
07911
01839
n9~22
i39423
09425
0 6 '3 1 7
a7912
07468
19 433
571 8
22 2.-'

22605
57545
27534
09630
22646
17719
95699
04454

L PA i']

; OCH-
A HULA
=i':! il A~]G

'1AS
;.1 AS
i

1 A

i'I AS
1«SK

'1«SK
"'!ASK

;.IASa
H«SS
'1 «ST
'1A ST
'-1«ST
'1«ST

ST
'1 A ST
"1«TA

HATI
ll «T I
il ATT
'-1 ATT
I'1 ATT
;-1 ATT
ilATT
.1ATT
i.l AT T

HAUD
iAVE

ht

'.1 «XI
".1 AYB
:"1 AYO
;l«YF
'1 «ZE
',1CC A

.".1CCL

1CHA
ilCH«
;1CH A

"-I CKE
"IC] A,

'1CI'I
'1 Ci-1 I
,'-lI Q
"1'. C
,"-1E y

i.l ': A~']

;~ = A']
A',]

;1EAT
,"1=CH

i.1=0 I

RUE]';AS HUE E

il 5R 0 QUE LA
T=RCO QUE U'J

V«LE PAJARO

OF AL» )(«i]Q=
3F SHEBA q T

UERAOE
ACRE AT F ORT
ER GUi'i]FI GHTE
ER OF BA LLAi]
ER TOUCH y TH
ERP IZCE GF H

E~S OF T,'-IE U
. RY OF '1'3TI '3

P ES FAC IL
)~]9 9 A i'1" y Tl
;"iG SEASGI']& TI-I

HEL'.'I
HGUSTGi]
HOUSTON']

'3F HU'IA']I
RGF SE,'& y A

ER G~ TI'"'":y
OF ':]IF='e ~

RICK
QUGA~'- TUR']"
'=~ S i] "RLO
-RRY R F I3

«y. qA&QAn F
Li3!.]El TH '

Ai']'3 ".lt3 V ST=
I~E A']D
i3UQ
LE' "]«V Y

LE ~ S i']A V Y

LE~S ']AVY JG
"]71 5 BRE AKy
USHL I i] 3R'3UP
] L«ii!
LLA'] Ai]D !]IF E

R CR OSSA TH=
H-

H GL HA)"!

Ry THE
TRAE y TH»

UROE R ~

P Q

THE

TIES

~NO OEATHy A

II'.S THE AIR FORCE
THE

AI DE LA I'!UB
']~ TRILIE

QGG BLUES
i'iiACi] Ii]E e TH
SEA Si3i3 &

TH':-

STR»:- TS
BALLS
4 ]ICe TH=
L OF H3']OR
COS DE SE~.'GR

"=T
ILGR I'1S ADVEi]TURE
RS
"ILL ER

1 985
1 977
1969
1 965
1974
1 975
1953
1 974
1986
1 987

1 982
1968
1984
1976
1 975

1976
1979
1982
1 971

1 969
1 978
1974
1 985
1973
1 979
1972

0
0

0

0
915y028

0
677y680

0
369

13y254
0

774
525'06

1 y 007'70
509

0
568y67%

6y%48
0

7y267y519
3y282

0

0
0

0
166&783

0
ale006

978y692
40y191
39y455

0
39y438

171y514
327y279
128'49

27y03%
Q

16'70
28y261

8y934
279y595

37t969
0

10y208
0

0

56y496
0

306e649
112w906

7$ 282
0



i' AU G 13 1993
~JK TI TL

1990 PROPERTIES Al PHAB:TICALLY

T B Ic]
Y CODE

0

rooertg-Title Rel — Household
Year Vie;-Jlng

Hours

S

 S

I 
S

S

S
OS

ip

S
0

22 mr 4
G9441
09
28523
094)1
06030
24532
1 ]93
22737
i) 95'
04460
17720
571."4
27739
016i) 0
09522
26596
9~649
22608
Gi 9 552
571".'1
04464
o ~'1& 3
951 JB
06039
99264
i) 9563
26 "45
1 7722
23408
23450
95342
,& I& P 35
06i)40
06045
016'. 1
22618
060i34
26 324
57316
096
23452
24120
09613
19836
21826
09642
18143
09653
23147
09655

kA~ OU
i-1EDU

;1EE T

f.1EGA
"',FLU
,"1E i'10
i'-1.- i]O

$
1 O

"1& NO
'1E lN

'1'. i~]U

PH
;-1ERC
,'1=RL
"1 =.R R

'1ER R

'1E TA

& I TA
'1ETE
i.]E&& I
li] I L
'1I L

1 II

p
"-1 ICK
,"1 ICK
;.1 I 0 A

'.1 IQO
i1ID i J

".1 I Di'J

;.1 I 0 i'J

"1 I D'!
",] I D ';J

i-I I D':J

,".1 I GH

HIGH
i-1 I GR
'1IK E
'1 IK"
h4

"1 ILL
"'LL
i] ILL
'-~ ILL
"1 ILL
i.1 I NO

,"'1 I RA
".1 I R A

~1 IRA
'1 I R A

,".1 I R A

'1I R A

SA
SA TOUCH y TH:

JOHi'] DO:
I'! STo L

Fi)RCE
I.! PURVIS, G

RIA L GOLF Ti)
RIES "']':&J:-."&. D

RIES o e o TH".i~]

RY OF EVA RY

OF TH F I GHT
') O " A "! I A

IST') ':]ALTZ&
EiiA R I OS SUIC
II'I A (~10 TH S

i]ELOOIES
ILL~S ']A«U')
LSTOP 1 THE
S Y TRIU JFOS
0

t-'A'JA

AS '".UJER:-S ']
I "QA RAZA
:SERA
EOU" i%A S GLED

Y THOl]P "- )i]~
EY y QOi~]ALO A

S RUiJ
A "E CRAZY

IGHT CO!-JB)Y
IGHT LACE
IGHT OFF ERI'! r
IGHT PATROL
AY

EST A "JGL ER
TY '".)USE A]JO

T Y '1OUS E SHO'.
Ai!TS y TH~

QITKA: FOi)T
I) U~MDi I

USOS LLEG)
I Oi~] 0')LL A ~

IO»~J DOt LAR F
I 0iJ 0')LL AR I
IOJ'] DOLLAR P
IOI'1 DOLL A R

RITY BUSI. ES
CLE I i] THE R

CLE OF TH=
CL= Oi~] 34TH
CLE i) "J I CE
CLF ':J')RK.=Ry
CLE t]ORK =R y

— f'-! A i!

UR]'Jw i''T HIGHLI GH TS
T

A,"JQ i]O]J
K=R) THE
Ii! 6 LADY

THE
". iQAS
';! ORO
SHO';J t THE
ERS
Q=STRUCT IC!'! OF JARED-SY'"]

I FU i'lI FAy A

S AUTO RACIi']G
"] 0 T HE T 0') il JOC K E Y

FRIE !DS

BALL

"JADOt EL
ABY
AC w THE
i.'F Ii LD
URSU IT
IP-OFF'HE
S REPORT
A I ]'J

HIT" STA LLIO "lS f 1963-DISi~]EY)
STREET

1979
1945

1969
1980
1969
1981
1981

1941
1981
1'982
1951
1976

1956
1 963
1947
1981
1962
1979

5y 618
0
0

0
ly763

0

0
20y910

0
582y510

0
0
0

17y898
478y760
240y344

0
0

4y554
0
0

1 $ 766
0

117y988
0

295y636
3& 192

546
13v597

0

0
30 y 485

104y813
103y341
170q100

61y561
0

915
0

22y418
0

7 $ 1 2
0
0
0

98y044
1y122
8$ 376

64'00
0

0
0



 AUr 13 1993
«ANK TI TL

1990 PPQP'- RTI -'LPHAB:- TICALLY

RIB
CODE

Pr oo "rty- T101e Houspho1 d
Vi e~J inq
Hours

OS

09639
199,':,6
29085
09657
23549
22"25
581.~9
2:9 926
09662
0 044
06'47
96438
57541
08617
0676 3

096"-. 2
17725

24535
2?:23
09693
18450
257 &7

18357

2i3637
09714
01840
09723
09724
28448
097:9
09179
'3973'3
30 091
25186
26060
5?890
57097
58214
26518
23475
24533
24373
28308
09769
09770
01'42
09791
09801
18720
57095
20901

I&l IR A

il I R A

"1I RA
,.i IP A

'-11RR

',1IRR
i'"1 I S

i
C

ll I SF
'l I Si
iI ISS
,".1 ISS
'.1 IS S
lh

'& i

;.1 I SS
'1 ISS
'-1 IS S
i'-1 I SS
'1 I SS
'1 I SS
-ISS

"1 ISS
"1I SS
ll I SS
".1 ISS
&&ISS

&'& I ST
'1I ST
ll IST
i'iIST
'1 I ST
'I&3BY

'& i3 8 '(
t 'I

.'10D:-
'-1 '3D"
,"-1 3FL
'-1 0JA
N&3 JA
'10&.l »

'1'3 '1

:.1 Q":C~&

»$ tl
'1 ON=
il QI'l

,'10N=
'.1 QNK
'10NS
&.1 3N 8
l lONS
J:,Qt&J T

;1 QNT

THF
CLE» TH&I

CLES
'3

QR CRACK»Q» THE
IOR» t&IRR QR
PADRES S= DIOQRC I AN

HIEF
ITS»

I )~i D 0 &3 R S 3 C C:- R

BLACK A l-'ERI CA
HA'.:JiA I I A'"! TR i3P IC
'tAR Y

;EACH S;":CI ALS
TEXAS PAGEA&NT

ILE T 3 TH: il 0&ON

ILES OF '3CTOB"=R» TH:-

I t'l ~3

Iili3 CHILDREN: A ilQTH
I'JG I;&I ACTI Q,"i

I'!&3 ';JQ~.1= ~!

I i&!6/ RE&:J A R 3
IVI'I T'3 GLORY
I Oil: I'1P OSSI BLE
IQi&J. ',1QI&JTE CA.'- L&O

3URI BR- AKS» THE
"URI A "JS» TH=
:-R ED
=R l'&3SES

Ri3BERTS
RESS
Y

DICK
DICK

GIRLS
R" P RrJBL - 1S
R'I R 0"-lA&'l C=

S Y l QS .'-1F C A'JICOS»
DQ DE i&JA C I &"-11 E "JTO

DOS DE C &3RAZ 0'l
TH&". 'JQLF'1Ai'I AND

i'lT B Y i.lQ V =i~lT

IE DEARE ST
Y QN THESIDE
Y PIT» THE
Y T'3 BUR NI

Y TO BURI&J

EES» THE
T=R FRQll A P~EHISTQR
TER 7ERQ
T:-RS

DE PIE DAD
'. ALSH

Ei,» S STORY

IC PLA& FT

1959
1970
1986
1965
1980
1979

1985
1 961

1986

1 959
1974
1982
1982
1984
1951

196
1 955
1987
1961

1 956
1986
1981
1981

1980
1 978
1981
1 982
1986
1940
1973

0
0

15»506
0

39»794
0
0

85» 504
44»198

5»278
317

3»249
6»542

11»740
0

4»695
0

34»214
990»110

0
223»439

0
107»246

0
2» 635

0
2»135
7»246

46»676
29»744

0

12» f96
1» 481» 463

0
1 33» '328

0
p

36» 670
0
0
0

276» 904
11»738

957»438
0
0

2» 732
0

50» 969
1»187»558

6»100
1»515



+ AUG 13 19!3
RAI}]KT ITL

1 990 ~RGDEP TIES ALPHABET I CALL Y

8 I 8
Ci3D=

1 37~~

19021
}3 9
2u 851
213}'.9
23476
21451
22959

0"= 334
28417
1 12'33
09855
0 9,=',56
9.~i 4'3 9
«} «

20 640
22653
26250
06022
09877
27514
21179
19323
09887
098-".9
09893
2"265
20642
28824
24268
09898
09922
15550
}3990}9
09926
09936
19256
26472
09947
09964
u9972
20 307
04491
57092
56492
56328
24137
57198
56326
06}366
95118
57197

~roo =r t y-Ti
41'H"

HGL Y GR AIL
H:
RAGE

EXPR«SS

Y P Y THOL]
-SP I I]" ER
LIGHT &lA

SHI i]F CG
SHI l]E ':! A

A}.1ER ICA
THAi'! FR
'-' LO '" I

A "I ST=']A
'.1 I ", } D Y

I;,JG Ac TP.

I']G STRE
CCG
AOELl A

.1U'~IC
0'] TH

A ']'3 0
ER LODE

.1 RRY
I'.' QUGE
TAI&J FA'-1

TA I ~]

E 0 ] THE
E Gi] THE

GV R D

;-;n VIE
-Jr VIGLA
i'! G V I 0 L A

GLA — THIS
I.IRIQUE
080
8ELVEOER
8 L A &'I 0 I i}J G

H388S TA
LUCKY
YiA J STYK
}.1 3 I'I

PEAHi3OY
'!Gi]G I}']

SU}! OAi}JC

S Ui'! 0 4 8 C
I'] TER'JAC
T= A SA.']
TE V IVI»
TGS DE R

ARLE ",1AR

QU E i]0
8- So o» "1U

=-".'~ S 11A}}

CA
P»RVE

,"-1 3'.] T
'"1 0 i3'!
l1 00i!
i'3 00.']
"-1 00 "I

'10R E
.""i GRE
""i GR:-

,-1 }3P '~

'GRK
-10RI]

;.1} GR'.t

;10R'3
;-1 3RT
t-1 '3SC
'10SC
i"IGSE

}10TH
"10TH

f.lGTG
'10U]
'.1nU i"]

i.1 0 U }'J

:1QUS
;-1nus
"10U S
;"I 0 Vr
i'.10VI

110VI
il GV I
l10VI
"1 }3ZA
"-1R o

o
01

i Into
}R o

'1 5 o

i}Ro
I

l]RS o

i1RSo
i1TV
'1U}E R

'1UER
'1UER
'1UG"
'-1U JE
'-"U J=
'1 U'-1 "."I

'1U J J:-

"1UP] E

Af']O

) f T

S i3U«

O'JTY

H GR

I Ei"JO

LD 1}

'FFI TI

EST
C0 "1 Ii JG HG "IE

R y TH}.

TCH

PEA C: F ESTI VAL
HUO. 0

CHR I STMA ™

ILY & 081 ~! SQ']

;ilA Y FL0':! ER
i'i 00 "]

ARLIi'JG

T '3i]

T I 0 i.
YEA R~ S BLG"-! DE

] DS HIS OREAil HOUSE
VACATI Gf'}

BUI

THE;-1=R;.; AID
A T }3 t. I }

}

A i,iO

C H I "]

RI
I '3']A
}gRE

t'!TEy
ISA
Y: S

TUV
JER«
IA

3=S AGAI"'

FP IA
LA

TRFE
Gi

T CQP
FA}~}C I A~ LA
I"'U J» RES!

LA

AUGHTER" THE LGVI }!6 }JAR

1974
1 964
1942
1 977
1970
1979
1978
1980
1987

1984
1976
1980
1982

1963
1 974
1963
1978
1976
1985
1980
1 965
19 0

1948
1 962
1943
1974
1983
1948
1939
1973
1976

Househo1 d
Vie»hnq
Hours

30 y 794
3q090

0
1 3 $ 622

476y758
94q472
44y990
28&795
76&946

191/662
16y234
7y020

0
0

ly392
91&588

0
901y244

0

3q 142
6& 842

21y161
4y590

0
21y280

7y593
24y498
69t966
24y384

0

233$ 193

0
ly043
3&316

691y689
312y018
24y044
22t016

0

403'34
0

0
0
0

2y464
31y116

0
4y964

0



' AUG 13 1993
RA]JKTITL

1990, ROP; «TI =S ALPHABETICA] L Y PAGE

T

 
RIB

CODE

0 99'..5
18143
23 f51
01&49
23554
26834
18476
20197
20 645
21825
27544
22736
24591
20998
13020
20 843
10042
1] 030
26583
10'52
28321
28938
10059
10".60
050'=:0
06067
10069
20 649
31 362
26816
19028
1 '".i6
101~9
25872
10113
10117
10118

2297
10140
25164
18145
10150
19:~P 9
03875
26597
22 388
10174

10178
1': 195
30079
25810
03~'~ 9

Prooerty-T1t 1 e

"lUi'JS Tc R GO HOi'E
"lUi]S TERS

TODAY'1UiJSTERS ~ RE V":i]G
i-lUi'J S T = R S y TH =

,'l UP P " T;.1 O V I E y T H E
'-]UP] ETS TAKE
'lURD E&

flURD ER A T TH ~-„'O

i'lURDE'~ BY DEATH
l U R D E 7 B Y 7'] A T U R A

'lURD ER B Y TH i BO
".l UR D E

"
C A i'] H U R T

ilURD:-R I t'] CO':JETA
'-'i UR D ="- I i] P E Y TOi']
."lURD:-R I ] TH = i.lU

i~URD =R Oi'J THE OR
il URD E'~ 0 i] E
'-lURD. R q l-1 Y S':lEET
;.lURD =R: BY RESO"
;.lURD.- «E R S ROID

llURPHY' LA':
lUR~HY~S 'lO;lA'&CE
'lURP HY~ S '.-JAR

i.lUSCLE BEACH PAR
l.lUS I C Ahri TH = SP
;1USI C O'.]ARDS PR=
~'lUSI C ]'lA J y THE
,"-1USTA'JG COU~] TRY
ilY 8 EST GAL
'-lY BLOODY VAL- i)T
".]Y F ATH R ~ S HOUS
rlY F A VORI TE BRUit
,'-lY FAVORITE 'FE
'lY F AVDP.ITE
"'l Y F R I "

~& D
"lY GAL SAL
"IY GEISHA
"l Y 0 LD i.l A'J
ilY P AL TRIGGER
NY SECRET Ar]GEL
l1Y S =CR" T ID Ei]TI T

i'lY S I&i L" VES
;-l Y T ALK SHO';!
."-l Y T H~F E SO'J S
,"RY T UTOR
;lYST ER I GUS I SLAi]
"l Y S T E R I O U S r"l R ~

"-'lYSTER IOUS T'JO
i]YST ERY BROADCAS
:"YSTEr Y OF TH=;!
'&JwDI i!c.
"JAIROB I AFFA I&
«]AKED CITY

THE
TH-

HATT Ai']q THE

RLD SERI ES

L CA

OK
YOU!

COU
PLA

SIC
I ':- ~~]T

i& TY
f

HALL
EXPRESS

Ir'JS A "]I T Y

TY
OKEr]
V I E';!

'RD

'TE

T

A l& "l US&U,"l

D OF BEAUTIFUL UO'lEi&J
G L E ~'l T I i]F

1 979
1984
1930
1977
1 976
1979
1987
1980
1983
1977
1946
1974
1969
1945
1985
1 966
1986
1985
1971
1964

1 962
1976

1981
1975
1947
1940
1982
1949
1 942
1962
1979

1983

1983
1979
1946
1982
1943
1933
1 987
1984

56~590
185y169

33y958
9&991y563

64q010
77/322

5y002
5y716

0
1y006y280

10y786
0

40y348
0
0

18'35
0

0
Iy083y938

0
ly073&206

24ly982
4y004

803y460
16y732
24y254
59y139

6y068
0

Q

0
5y432

675y646
31y466

3y976
5y994

0

4e610
0

14q693
403y103

16e128
119y940

19s142
53y228
11y684

0
15'84

0

2~ 674
144 y 218

0
16y376
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1990 PROP RTIES ALPHABETICAL'

T

Y

I 8
COD.-

, roperty-Title P. e 1 — Ho us eh o I d
Year Viewing

Hours

OS

S

S

 S

1i3 216
10227
10228
00487
26'~25
9&1 72
10233
96959
16367
21144
04530
26036
26~35
23i3 76
13288
2980i 9
059d8
19426
190i35
22532
25109
10304
18420
26768
li331 7
10 322
1 3327
263 ='5

97247
19 996
19693
19671
01&62
19':.95
16328
10337
18629
13339
19 303
23897
95578
98065
06115
13623
22930
90928
20 66Q
25378
10 355
i36 122
96320
14835
28394

T US

T

EXPL ORER f'!AG AZ I f'lE
Oi"' SSI6"'lE "JT

3 C AT I Oi']

-"'A'! T

HUA CABEy THE
01! y THE

i'JAKE D '3'~ = y THE
'JAKE 3 PR'c Y

'JAKED RUi~!".]ER t TH=
Wi! A

OF THE Rf3SE y TH
JAf1E'A l P, ALLY HUR

i! AiJU y TH» KILLER '„iHA

i]&TI 3'lAL DR I V Ii]6 TES
«J A T I 0 ]A L '3 E i3 G R A P H I Cii.'I O':AL r EO".ffAP & I C

i!ATI "f]AL GRr =K S i0]i
~'! ATI '3ii]AL LAf.1PO'3i'J '8 V

']ATUPA L y THE
~".J A V A J 0 J '3 E
'- D K" LLY r'UTLA

''JEIOH80RS

f!ZLY &

"'J'=0'l RI D - P

i!EPTU"!E DISA STFR
"."JERO ':! OLF E
i~]EST If]Gy THF
""i E V A D A S l1 I T H
~]'=VI f3A S 1-1 I TH
'J=VE~ CRY !.Ji3LF
i'!EVE R Oi'! SU]i]DAY
i]EV" R SO FE"
'!EVE ~ TO 3 LA TE
'J = V E ~ = f'J D I ~'! G S TOR Y q T

~J E i.],"( I f."i P R 0 &J E D K I D S
i]E]J ADA") 12 y THE
']=':g ADVEi"]TURES OF
;.JEf] DAUGHTERS OF JOS
f'JE';J DICK VAih DYKE SH

3 R A 6 i'J E T y TH
i!E';J i3IDG„-Ty THE

KIidD OF Li3VE y

LASSIES THE
LEAF y A

LEA V& IT Tri ~EAV
L~3VE POA T

"JE';J "-1USI C RE Pi3RT
.JE':] Pi3PL YE
i]E!" T'.! I L I GHT 70 "]E q T

f! i]HART
i]Ei]S JUfi! ALE
i]Ei]S i]ORTHY
'JEXT '1Af J y TH.
i!EXT '3il.

& THE
i"]EX T Ti3 i!0 T I'.-1'-

"JFL F I L "1S PR ESE"! T -"

'JFL 11Ei'] i3F TH= D =CAD
f]IGHT COURT
'JIGHT CROSSI f!6

1961
1 966
1967

1973
1977
1981
1966
1975
1983
1960
1960
1965
1984

1971

4y179
13y102

0
0

26y765
0

6y 938
6y772

30y855y413
187y614

0
?12) 018
156y702

By616
0

42y099
0

14'71
9y 170

0
0

22y498
2y336q316

158
0
0

Q

282y034
2J $ 671

178y274
67y905

420
29'14

161y275
148y405

10y086
317y030

17y768
635y032

3y281
16 f 359

0
452s669
615y336

0

Q

109'56
5y 884

0
382

29y192
19y896y799

15p924
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1990 PROP RTI S ALPHABETICALLY &AG:-

T

Y

0

8I8
CODE

Prooert/- T1t 1 e Household
V~e g&nq
Hours

S

OS

 

0

S

24914
19725
103:7
00843
103~9
15627
23128
20117
19288
13531
20906
27399
28995
10420
57534
13424
17735
10426
24980
28418
25189
10443
10445
19837
19276
24322
25968
05222
10456
24 ~~29
10478
57531

27149
29451
27573
265 '9
58246
28718
24419
56316
27790
26362
27626
10521
2770 Q

10537
21 30i 7
315'0
10546
27742
29044
57082

~i] I GH T F I: 'i D

f]IGHT FLIGHT
t]IGHT FREIGHT
']IGHT GALLERY
f3 I GH T G A t-1 = S
i~] IGH T H =AT
i'] IGH T KILL
"] I GH T t10 V = S
"]IGHT f1USIC
i~]IGH T OF 100 STA Rs
'']I GH T OF DARK SH AOQ''S
i'] I GH T OF THE ro"'1 '= I
:i] IGHT OF THE CREEPS
ix]1GH T OF THE F QL1 Oi-]I i]G 0

QF THE FOX
fIGHT OF TH~ HU'] T- R TH-

'] IGH T OF THE LEPUS
~]IGH T OF TH: 1 I V Ii']6 DEAD
,'iIGH T PA RTi"]ERG
f]IGHT SCHOOL
iii IGH T SHIFT
f'] IGH T STALKE R y THE
~]IGHT STRAi]GLERy THE
'] IGH T T-"RRQR
']IGHT THAT P A']ICKED Af]ER
"]IGH T THE LI GHTS ':]E"! T OU
'] IGH T THEY S A VED CHR I STt']IGH

T TRACKS /CHA 8 TBUSTER
t]IGHT TRA If] TO f1='-'PHI&
f] I GH TH @ '] K S
t] I 6 H T '1 A P. E
'i] IGH T:"-",A R = A T,~]OO"„
']IGHT"']ARE If] oE~]DRAGOf]~S
"]IGHTi'1ARE Qi'] i"-Li'-1 STRi ET
~]IGH T'1ARE Qfi =L.'-1 STR =" T
]IGH T:"-]A~ E 0,] -L'1 STr E~T,

,'] I GH T 'i} A P E S
i'] I i]A DE LOS HOY I TOS, LA
i'I Ii]E 1/2 ':]EEKS
'] I i~]= TO F I VE
']Ii~]J A Efi LA TRAf-1PA -10RTA
'l If" J A I I I-DO "It']A TIOil TH
'] If] J A ':lA RS
i]Ii~!TH Coi]FIGURATI 3~i]y TH.:
']0 '1 A'] ~ S ':1 0 t1 A "]

']0 0']E CRIES FOREVER
i"]0 R Ooi'1 AT TH:
li]0 R 00"-1 TO R U "i

l]0 S'1ALL AF- AIR
~]0 T ItlE FOR

SERGEANT]T

S
"lo T I'1E To DIE
']O '.]AY OUT
']OBL EZA P Af]CH:-RA

ICA y THE
T I i'] GEORGIA ~ THE
Asy THE
S/PO':lERPLAY/ VIDEOS

A: DREA"-1 1]ARR IORS
PART 2 FRF DDY~ S REV- ~'6"

1980
1975

1971
1984
1986
1969
1 990
1955
1972
1968
1983
1981
1982
1971
1 973
1976
1975
1981
1984

1946
1981
1973
1988
1978
1984
1 987
1985
1983

1 984
1984
1980
1955
1985
1948
1978
1984
1958
1 985
1987
1 975

0
2y 346

0

4y289
0

1y564
31y820
13&274
30y481

0
616q 326

392
32)630

0
434y522

13&765
293q258

0
4&698

44y694
268t952

26q763
5y510

0
0
Q

32y316
iy534y606

0
853y900

1y785
62e462

0
108y294

55y792
46q818

0
0

14y378
16'42

3y128
8&662

0

Q

Q

0

0
0
0

2y780e892
8p628

511y108
0
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RAi~]K TI T1

1990 P»OP ~ PTI ES ALPHABETICALLY

T RIB
Y CODE

Pr op erty-T1 t 'l e Househo1d
Vie& 1na

HoUf'S

27128
26 v6
04555
04548
57080
564"1
10562
59259
20671
22610
10582
10592
1 '1 537
1 3771
24374
26388
10604
29003
24375
20 155
56505
58751
04568
56188
10652
04803
21755
57805
1:". 657
06150
'30 496
2 f793
10644
10652
25 840
1 i3 655
21595
01 868
10656
29397
20118
23919
22743
14420
26799
26327
24517
25710
21891
26508
22768
58238
24881

AIR

U DOi'! ~T

Ui,'!'!

P ICTURE~ THE

ES TREASURY

RIP

l-J Ai]

JOBODY «S CHI LO
']OB3QY» S PERFEKT
i!OCHE DE ESTR=LL~ S

"'lOCH= DE GALA
i]OCHE D= JUERGA
::]QCH» Q=L SA 9 -DO ~ LA
;]ONE BUT THE BR ~ V=
'JORA LA RERELDE
']OR'1A"'l«««IS T'T YOU+
'JORS Ei! A ~J y THE
":lORTH TO ALA SKA
i']ORTHi! EST STA')PEG=
i"JOT 0 S A 8TR A ',Jf~r,'&

'JOT BUILT Y

i~]i3T JUST Ai~]G THER ~FF
"]OT '.lY KID
~] 3T '-tl TH t"( Y '.-J IFr q YO
»JOTH I i"]Q Ili! C Ot-'ij"j 3 i~]

J']OTH Ii~]t'ERSQ'JAL
]QTI CI ERi3 U/J I VIS I Ci!'l

»J'3VI & y ESPOSA Y A",-JAi'3

i~] 3"H =R~ T'3 HID=
'i] UE V A 6 E ~i]"= R A C I 0']
i]UEV A "'"OD'3 DF
i]UJ'J" S STORY y THE
~JU»JC A SABER Ul]O
i"'] Uii] Z I O

']UTC RACKER: THE *]i3TI
']UTT Y PRGFES SQR y TH"

" RES TLI']8
O» H A RA ~ O''lI TED STAT
G'HA RA~ S ';!IFE
i3BOECTI VE'UR.'iA
3CEA i]S 1 1
3CTA 9QN~ THE
'3CTA,'"iAt]
'3CUR RIG AS I
ODD

ODD COUPL p THE
3DD 33BS
ODE TO B ILJ Y J'3E
OF 'J ICE A~']D 'J =']
3FF THE i'-J I J']'J 5 SOTA ST
3FF TH= RECORD
OFFI C R AiX~D A 6Ei]TLE
OH BQO& YOU DEVI 1
OH HEA VEi]LY DOG

OHy ALFIE
OH y:~OD!
3Hg GOD! BOOK II
OIL
i3 J~3 POR OUO
l3LO 83YF R IE"IDS

1950
1965
1979
1976
1 978
1960
1948
1955
1974
1982
1 985
1966
1 986
1980

1 967
1959

1978
1 986
1963

1982
1945
1960
1980
1 971

1968
1 986
1976
1981
1980

13y258
0
0
0

0
0

6y 506
0

1g 527y 426
3y 946

68y075
2t756
1y454

0
5y 554

0

0
92y805

0
366y747

0
8y044

0
0

0
0
0

8&864
26'86

25y518y172
0

4y 882
88& 159
12y256

1y790y087
8y906

24y820
ly044y264

15p196
0

4y 058
0

508y344
9y014

236y865
14y976
27y720

343
61e648
15y540

0
0

1«859
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1990 PROP.:RTIES ALPHABETICALLY

I

Y

p
0

 

0

i

!

l

 

S

S

S
S
S

S

S

~ S

h

S

 S
S

0
S

19018
17742
27173
23613
96170
1 3743
373 8
09598
24899
19761
21153
06165
10761
06129
25062
18165
1 t3 776
+48 l6
27563
26584
10796
22660
26 3'38
27126
10801
10 "02
21447
24~79
18164
07 t.t t36
1i '='14
19930
1 843
23260
19296
10867
23064
13882
23559
25051
16911
04573
06126
58209
10"'36
1t39t34
10928
1 3929
29 i342
06161
21422
10946
23921

Property-Title

]JCY RESP Oft]SE
A R Y l.l A 5 A Z I i"J E )

AZI]JE)
CK

AUSTRALIA]I)
T

OR A LIFFTIl.1E

8IIAh]

LY
JDRE L

I f'J A'E'ER

I l'.J THE
S TRA i'! GER

THER DQ=
'1=G TILL

". CA
it:

Sfilg T

Y)

'

S B»C»
T

I S i.] I S S I

'.!p THE

H Al.]P I Of']SHIP y THE

QY)
T'3i']1 '3

ARNE Y» THE

QLD Y LLER
i3LI VER
3LI VER. T'.J I ST
OLIV:R ~ S STQR Y

OLYl.lPI C HALL 0&
0'.1=G A

Oi]EGA SYl',lDRQ~tl=

3 f.'NI BUS
Oil GOLDEi'] POi']D
t3'J LOCAT10t]
QiJ SCE~]E: Ei'l E&GE
3! J TARGET ( '-1 I L I T

Qit] THE BEACH
i3i! T HE B EA l.1 f "1AG

0'l THF RIGHT TRA
3'.J THE R Ui'J 4 1 982

ATERFPQtt
3 tC; A Y- AR»»» F
Qf]CE dI T TEN
Q.']C= Ii! P AR I S
ONC UP 3f.' DEAt3
t3~t]CE UPOi'l A FA)1I
Ot~!CE UP Of'J A SCOU
'3 "JCE UPQt'J A TIf
i3 "JCE UPO]t] A T Il'1E
ONCE YOU K IS 8
Qtl]E A j]D 0 i'JL Y ~

i3;JE COOKS~ TH= 0
3."i]= DAR K i] I 6HT
Ol]E DAY AT A TIi1
0 "JE EYFD dACKS
Qt]] LITTLE I i'DIA
0 "JE i] ILL I ON YEA R

t3l'lE &tOR" AY S TRE-
Ol]F '3F t-~ Y ';] I VES
'3 lE T':!'3 y THRE=
3']1 3'] F I ~LD y TH.
OiJLY SAi-1= It'J TQt:l
'3i'JLY ';JA Y y THE
3']LY ';!HEt] I LAUG
OP ~~'3 SURFIi'JG C

OPCI'3'JES '89
OPEN HOU SE ( COl'IE
3PERACI'3]'! SA:J
3PERATIO~] BIKINI
OPER AT I Ot'J C'3BRA
t3PF R AT I Qi'J PAC IFI
OPERATIO l PETTIC
OPP3SIMG FO~C=
QPRAH 1 If!FREY
QRCA
3RDE Al

3RDEAL OF BILL C

1957
1 968
1985
1978

1959

1985
1978
1971
1980
1973
1 984
1969
1969
1 978
1 983
1983

1961
1973
1966

1968
1963
1971
1 951
1 959
1986

HoUsehol d
Vi ev& i ng

HOURS

84y377
17'24

0

16'90
484

5y 928
0
0

59y990
358

60y928
0

lq471
24y026
10q540

0
545q560

462
45y698

0

0
0

233)064
47w961

7y052
0
0

84y021
946y040
24el28
16y386

139'94
0
0
0

114 v '362
132y990

0
0

3&265
0

793.y812
0
0
0

710
1y511w995

34y570
4y949q202

80y778
0

820
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RANKTITL

19'f'3 PROPEPTIES AL&HABETICALLY PAG=

S

S

S

 S
S

0
S

0
S

S

S

BIB
CQDC

22744
21476
27588
24538
10954
57072
22360
26473
20681
21736
18543
23857
94731
57834
58272
26585
11004
23136
11017
169i1
11020
11031
06836
$ 2 800
00'f45
20219
25190
20134
11033
11054
11069
11248
27127
25846
21379
2'941 0
00498
27487
06175
27791
19393
24593
56297
57308
94851
11142
11146
11153
57191
11166
19 i306
24249
20166

~r operty-Title

ORDE A!„QF DR ~,'-1UOO
ORDER TQ KILL
OROI i"! AR Y HERO. S
i3RDI NARY PEOPl E
DURGA i'lIZATION y TH=
i3RO POJQ
ORPH AN TRAIf!
OSTE Rf.!Af! ')iEE KENO y THE
OTHER SIDE OF THE fhi3UNTA
i3THER SIDE OF THE;.1OUi'TA
OTHER SIDE OF VICTORY'
OTHER VICTIf1& THE
OTH" R l! ISE ~1A."]

QTRA f'lU JER e LA
OTRA PRIMAVERA
i3UR FAf',ILY HOfiOR
OUR T Q!-! f!

QUR 'f!NIi'!6 SEA)'3f!
OUT OF THE P A ST
OUT OF THIS ')ORLD
QUT-OF-TO!!f!ERST THE
OUTCASTS OF THE TRAIL
i3UTOOQR '1AGAZTNE
OUTDOOR SPORTS'-1A'!
i3UT" R LI!1ITS y THE
OUTF I T y THE
3UTL A"!O

3UTLA!! JOSEY ! AL:.Sy THF
OUTL A'.-! y THE
QUT! A' OF SA'lTA FE
OUTR AG"

3UTSIOEPSy TH=
'3UTS IOER S y TH":
3 VER THE BRO OKLA f'! BR I OG":
OVER BOARD
OVERBOARD
Q:!EfJ i1AR SHAL I C '3UNSELOR
0'UFO RO BLUES
OZZI E Si1I TH ~ S SP ORTS FAN
P ~ Oi i! E SCAPE q TH'=

PAC-13 PR VIE!! SHOU
PACK I"l'T IN
PACTQ OIABOLICQ
PADRE PI STOL A Se c.L
PATELLA NOVEi! TA
PAL&"'t SPRI".!GS;!EEKEiifD
PALS OF THE GOLD "! VEST
F'Af']A f.!A SAL
P 4&lD ILLA INFERNAL'A
PAi~]I C IW THE CITY
P APE R CHASE y THE
PAPER !3OLLS
PAPER LIQf!

INy THE
If.'y THE-PART
HE

AT LAB

Pel-
YeQr

1980
1974
1986
1980
1971
1978
1979
1983
1975
1978

1981

1985
1940
1978
1947

1970
1949

1974
1981
1976
1943
1944
1973

1983
1984
1978
1 387

1984

1983
1968

1963
1 952
1957

1968
1973
1982
1968

Household
Viewing

Hours

831
0

3y332
88y386
6y622

0
0
0

7y158
284y532

9y013
2y239

0
0
0
0
0
0

295y120
719q649

10y682
0

3y134
8y390

0
218 '23

39y336
3q125q775

12y971
0
0

570y917
78y672

0
56'86

1y020y480
13y561

708y564
1y446

51y096
686

50e478
4w790
4y574

0
1e 291

0
0
0
0

16e146
646y472

0
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1990 PROPEf»TIES ALr HABETICALLY PAGE

BIB
CODE

Prooer ty-Title Rel- Household
Year Viewing

Hours

S

S
0

S

OS

S

0

S

S
5

0
S
S

S
S

OS

S

0

S

19460
18445
57830
25385
26111
2l 737
27566
111'» 5
94646
57802
04592
11199
112': 5
27803
19457
11232
26817
01876
57882
967'4
29452
25812
27325
11284
ll2R7
11301
57062
04618
58192
57061
27'l25
20 693
28992
06191
17310
11326
93239
10730
215 0
10731
95326
18872
58251
2721 1
11351
16391
56475
11366
11369
57881
00 788
28771
28455

PAPE R NOOi!
P AP I LLOf!
PAP I TO QUERIDO
PARA D:- y THE
PARADISE
PARADISE ALL=Y
P ARA OI SE ~~1OT El
P AR 4 '3 I S E y H A!-l ~ I I 4 N S T Y LE
PARA ISO
PARA ISO
PARALIKAS SR==K SHO'-f
'oARDON HY STRIPES
PARI S RLU":S
PARK IS f-1li"lE y TH-
PARKER LE'!IS CAN r T LOSE
PARR ISH
PART:lERS
PARTRIDGE FA;~ILY y THE
PASA PORTE A LA '1UERTE
PASI OMAR IA
PASSAGE TO I I" OIA r A

PASS IOhiS
P h TER'lI TY
PATS Yy THE
PATTOf'!
PEACEr.BEAKER& THE
PECAO'3 DE Al.10~
PECAOO DE OYUKI
P=CA DORA Se LA S

PEDRO EL DE GUADALAJARA
PEE-'-!=E» S BI" ADVENTURE
P=EPEAS
PEGGY SUF GOT f1ARRIED
PEilil STATE F 3

"THRALL

HIGHL
PENNA']T CHAS-
PENNY SER=NAOE
PEOPLE AR:- TALKI'!G
P- QPLE ARE TALKI G

PEOPL:. THAT TIF1E

FORGOT'EOPLE'S

S COURTS THE
P=PE PLATA
PEPP ER'.lI i&T PLACE
o'=RDO"'~ LA HI J A DE '!AD I
P=RF ECT CRI llE
P" RF =CT FRIDAY
PERFECT STRA"!GER"=
P:RGOLA D:- L AS FL R=:- q L."

PERILOUS VOYAGE
PERILS QF PAULI~!E r THE
PERO SIGQ SIE'fD:1 EL REY
P:RR Y f1 A SON
P=RR Y ihASOig~ CAS:- OF THE
P RR Y ~&A S N: CAS: OF TH"

IGHTS

L

VEf'!GING AC
f.",UP DERED HADAL& q THE

1973
1973

1984
1982
1978
1985
1966

1942
1961
1985

1961
1982

1984
1984
1981
1964
1970
1956

1985
1 Q7%

1 986

1941

1977

1990
1 970

1 969
1947
1 989

1988
1987

16y848
678y082

0
0

16y060
242y615

17y618
17r116

0
0
0
0
0

24t738
250t656

lq895
46y956
32e591
26e594

136'27
20e900

480y497
30e750

0
2r381y638

0
0

24y600
0
0

202y9RO
0

358s120
24r669

4s753
22y998
16e626

441y650
0

2y954r3.45
lq040

17y831
0
0
0

246e208
0
0
0

24'76
38y209y836

7y946
225y552
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1990 PROPERTIES ALPHARETI CALLY

BIB
CODE

Property- Ti t 1 e Household
Vi e;.irjq
Hours

~ S

S

0

 
S

S
0

S

0

0
S

4

S

OS

27301
28179
276jJ /
20 690
57 055
20097
56376
57132
97'='70
1 1 3i'i2
01 j~" 3
11330
26348
23065
11333
2j3 696
19459
27617
97 608
11467
95621
23130
136 '6
20911
11482
20375
2li 6g ~

11 483
29672
11492
20981
20980
209:2
23093
27135
56375
256@5
08359
11514
56 672
57'= j30

29067
11523
98166
11531
24705
11535
95324
19661

11555
11556
11558

P ': R R Y '"l A S Q f!

PERR Y '-lA SQj~l:
P=RR Y f.lA SQf'l»
PiERS ECUT I Qi'l

PERSEbUIj3i3 P
PERS Ql! AL I TIE
PERT UR8 A Dj3Sy
P'=RV ERS Q S y

;- =T HEAL TH T
P=TE KELLY~ S
PETTICOAT JU
j~ETU! I A

P=YT'3f PLACE
PHAfjf TA SY
PHA'l T j3'! C Q!-!8

PHAfl TQM QF T

PHASE Ijf
PHILAD" LPHIA
PHILLIES PRE
PIGEj3f! THAT
P IGG SBURr PI
PIGS VS FRE
PILSRIl-l JOUR
P I bl E C A f! Y Q i l

P Ij!K JUfi! j LE %

PI!i]K PAfj! THER
P I f'j K P A f'! T HER
P I fi!K P A ti! T HE R

P I i&0 CC HI Q E"-"

PIOf! EER flhRS
PIPP I GOES Q

&IPP I Il! THE
P IPP I LQ&!GST
P IRA Hf! A

P IRA fiHA I I
P IRA TAS 0= L
P IR A TE f-l'3V IE
P IRA TE q THE
PI ST OL PACKI

IST 3LER A y L
PISTOLEROS F
PITg THE
PLAC E, I j'& THE
PLAC IDO DQflI
PLAI "!Sj'-lA!~l e T

PLAi!ET '3F DI
PLA'3 = T OF TH
PLA T A VI S I Qi!
P! AY IT AGAI
PLAY If!6 FOR
PLAY flATES
'~LAZ A SUITE
~LEASE Dn&,&T

CAS = QF THE
CA S'= OF THE
THE CASE QF

i3R ! 0 LEY

l OS

EST
RLU=S

i~!CT I '3i'!

THE f!EXT GEf:!ERATIO".

'3Yy THE
PARADISE

E!Tw THE=XP ERIN
VIE':l
Ti3OK R Qf'1

AKS
ilEY
I S 8 U P f'! I

THE

Eq THE

STR IKES
TH-

PERi3R GF
HAL

BQQRD
Si3U TH S

OCKI '"".

S P A lif "il I f!9 y TH E )
"'lALASI A q LQS
THE

i! f ii

A i-lOS

SU l

!j!A )

HE
i'j OS A

AP
URS

S A'-l

T I 'lE

flOT QR I GUS f!Uf&y THE
S I i'l I S T E R S P I j I T q T H E

THE SH O Q T I i'l G S T A R

1 968
1985
1979
1941
1974

198@

1976
1960
1987
1949
1971
1974
1 373
1978
1 981
1964
1 982

1984
1951

1 936
1978
1968

1 972
1980
1972
1971
1960

211p954
247y%57
247'94

0
0

239y037
0
0
0
0

92y875
0

477y 330
536

0
0
0

82'34
14y143
13y038
24y745

0
0

810
1y193y647

5y864
236y752
961y298

3p638
0

35q290
35y844
37y786

657q830
25)80@

0
586

0
0

14&364
0
0

22y265
0

730
19&7@4
30y014
27/272

5 i3 0
5q129
ly140
6e 383

6 .5)942
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Proveri:y- Tit1e R el-
Y89r

Hou si..ho 1 d

Viewing
Hours

S
S

OS
S

0
S

0

 

 S
S

0

S
S

 

11563
22965
22746
09923
946i'»3
57 1Q2
19838
11577
11579
25926
1'243
005C5
0v 5i'6
2%993
17756
25985
29411
11592
11596
27481
08 6@/
25979
27%73
1160@
03372
116i38
20 135
22 321
23048
11625
20196
25782
11637
11639
27570
11665
20703
11677
5730 2
57908
23385
92190
20118
11639
11690
11 699

70 1
117'J2
22222
23925
93~2%
18644
04601

i'I Y— LEA SURE OF
Pi EASURE PAL

LUT OJ J I UFI I i]
P'-'i lJAGAZIi'JF
Pi3RR ": D I A RLA
Pi3RR. S ILEGAL
P3CKET ~-lO"JEY

, QCKETFUL OF
POI/J T» THE
P ' I 8 Oi' 0 Y

P'3i I C= ACADE
POLI CE STORY
'i3LI CE "r'-'A'~
'"'L I C~ "0"-'iA i"

POi L YA'Ji" w

Pi3LTE RGEIST
P '3LT ERG. 1ST
PO'JY ENI-'RESS
POOR DEVIL
POP'- QF GRE"
POPE YE
QO'QE YE
POPE YE DQ YLE
Pi3RK CHOP HI
P'3RK Y PIG
Pi3RT OF FORT
PORTADA
PORT RA I T OF
P 3RTRAIT QF
POSE IDQJ'J ADV

PQSSt
POST '1A &J A L':JA
P i3 T '". ' 0 L D

P 0'-." D E R K E iG

P&AY FQR DEA
PPAY FQR THE
'='"iE'1 0"'J I T I Oti!»

PRFS IDE/JT» S
PPESO t'JQ»
PRES 3S SIiJ C

PRETTY "'AIDS
PRETTY PIGGI
PRES IEi.!: THE
PRID- AriD TH
PR ID = QF l-tAR

'~RID 5 QF THE
PRIDE OF THE
PRIEST-KILi E
PRI'-J 5 CUT
PRI i'l E SU SPEC T
&RI".iE T If.lE
P R I i.i c T I i-l c

PRI'] RA PLA»JA

H IS C Q)&JP

ACE
CIDE':lT»

l-IIR ACLF"

~" Y ( A ~J I"-1 A TED )

Ct rJ T t RF iOLt}

I I: TH~ Ci TH R SI DE

'J:..JICH VI! LAG E

LL
FR It 'JI3S
Y THI EF:-S

A STR IPP ER
O'.'J E SCQR T
r iJTUP =» THE

TH
-JILi3CAT
TH=

PLArJ E IS
=L

ULPA
I i~!

lJE&& T Sr
PASSIO

YLA;:J D

PLA I i'JS

YAiJK=ES

iiIS 8 Ii!6»

TH',O',

VEJ'J DAYS
THE

THE

YS R I'*lGS T!JI C" » THE

1972
1961
1971
1985

1983
1960
1 982
1986
1953
1 972
198%

1979
1980
1972
1975
1 981
1941
1970
1 985
1974
1975
1 971

1957
1950
1944
1942
1971
1972
1982

35»1@5
5»916

10»258
1»198»014

3»723
15»430

296»587
0
0

7 i»454
l»258»939

760»456
0

11»lo8
7»557

2»431»801
65»25%

8»268
13

6»168
582»162

58»354
%6»118

8»89%
263»i603

9»157
34»964

0

0
l»692»520

24»666
8»518

0
2»063

13» 762
0
0

0

3»099
126»467

10»709
135»803

0
14»485

0
0
0

18» 128
7» 046

0
0

0
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1990 PROP:-PTI FS Af PHABETICALLY

BIB
CODE

property-Title Househo1 d
Vi e~ling
Hours

S

S
0

S

0

S

0

 

0
S
S

0

11707
25192
11715
04621
23868
11717
32533
30 061
29~93
20 122
00052
11 742
25307
10747
24379
25623
24732
26599
2G 171
11758
29008
26021
242"7
57161
56274
58218
17841
03.06
02252
56140
28927
21654
23335
11793
19139
23479
28543
26586
26330
25125
118"8
11811
26029
30876
11816
18407
3i'59
11829
59120
20. 54
15057
11~43
11849

PRI WC A;! D T H= PAUPER, TH=
PRIi!CE OF THE CITY
PRI:JCE VALIAi"JT
PRINCi- SA CABALL~i Oy LA
PRIf!C. SS AND TH: CABBIES THE
~Rib!CESS Af'JD THE PIRATEt THE
PRIiJCESS BRIO:y THE
PRIf!CIPALt THE
PRIS Old

PRISOi!ER OF SECO'JD A VEJJUEe TH=
PRISOf!ERf THE
P R I S O i"J E R S I 'J P ET T I CO A T S
PRISOi!ERS OF THE LOST U'"J IVERSE
t RIVATE S=NJANIlJ
PRIVATE BENJA'.&IN
PRIVATE EYES

RIVATE FIL&S OF Je EDGAR HOOVER
PRIV ATE LESS Qfi!S

PRIVATE LIFE OF SHERLOCK HOLMES'HE
PRIVATE f'JAVY OF SGTe O~FARRELJ y THE
PRIVATE RESORT
PRIV ATE SCHOOL
PRIZE FIGHTER~ THE
PRQCESADASy LAS
~ROC "SO A Uf~JA ESTRELLA
PRODIGA~ LA
PROF AiiJE COr1EDYt THE
PROF I LE
PROFILES
PROGRANADO P ARA l!ORIR
PROJECT X

PROJECT KILL
PRQi'1 &'JIGHT
PRQ'-1ISE HER A~!YTHING
PRO"..1 I SE HIl'-1 A i~!YTHINi ~ e
PRQ',-1 ISED THE
PRO"! ISED LA""JD
PRO'-3 ISES TO KEE"-

PROTOCOL
PROTOTYPE
PRUD"=i!C" A&f0 TH= PILL
PSYCHO
PSYCHO
PSYC HO I I I
PT 109
PUBLIC PEOPLE/ PRIVAT LIVES
PUDD '!HEAD "I LSOi J

PUEB LO
P Uf1

P UllP I T UP
PUi'JKY BRc.'!STER
PURPL= PLAIfJ q THE
PURSUIT

1937
1981
1954

19S1
1 945
1987
1987
1988
1975

1 950
1983

1980
1980
1 978
1980
1 970
196S
1985
1983
1979

1969

1987
1977
1980
1966
1974
1979
1987
1985
1984
1983
1968
1960
1983
1986
1963

1 984
1973

1955
1972

9y045
Sy007
7e214
1y198
3t 646

46q360
172y194
663y374

16y7SO
0

153
0
0

94y612
448y991

3q044
0

18y590
1 f 377

0
107e025

94e932
0
0

32e576
11)783

0
0

2y087
0

394 y 268
5y388

23'72
0

6y 372
0

5y S92
20y888

256y890
0
0

914y024
213y578
452y202

2t548y572
0

65y180
0
0

106y715
1&530y769

0
0
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1990 "-ROPKRTI =" S ALPHABETICALL Y

T

I

I

S
Ss

 
s
S
S
S

Os
S

S

S

S
$

0
S
S

0
S

0

BIB
CODE

24952
06230
17758
O'.J 65 6
99098
94969
57042
57040
18923

27064
11913
56257
04637
07848
97950
09619
11922
21762
11923
18152
22109
11936
20451
03215
19865
11951
11954
26022
24 380
167 9
19930
11963
11977
11994
23551
06242
12009
20164
92282
06835
20914
06382
06270
22966
57509
12045
23655
01460
12051
57913
28670
27 ~68

Pr operty-Title

IB THE BROi"JX

PURSUIT OF D»B» C'3OPKRi THE
PUTT PUTT GOLF
iJUAC KSER FOR TUff= HAS A CnUSI "J

QUAi~J TUf.1

QUAi'1 TU'3 ~|ARK - TIi~!3
rJUE CHIC AS
QUE L TIRAS CUA~JOO SUENAS;1EJ.
QUE P!0 '."1 E BE S«EL NA & I AC HI
OUEE'i OF THE STAROUS T BALLROO&'l
OUEST FOR FIR:-
QUEST FOR LOVE
QUIE T f1 A N y THE
QUIf!C:- HORCA S PARA U~J ASESINO
QUIi~tCEAfJE&A
QUIi!CY
OUIROPRACTICA Y SU SALUD
QUIZ KIDS~ THE
R»P» '1»

RABBIT TEST
RABR IT y RU!'J

8 AC = FOR THE YA~J K:-E ZEPA YR
RACE FOR YOUR LIF=t CHARLIE BRO
RACHEL'ACHEL
RACI |KG~ S idE',J LESE'JD
R ADA P '1Ei'J F~ 0,"" THE f.l Oof'J
RAFFERTY AND THE GOJ D OUST T'JIN
RAGE
RAGE OF Pi R I S q THE
RAGGEDY '-lA"1

R AGI f! 0 BUlL
RAGS TO RICH =S
RA IO Of J K~ATE BSE
RAIDERS y THE
RAILS If! TO i ARAf1IE
RAINS Cq;.1Eq THE
RAISE. THE TI TANI C
R A'-18LIN & ROD
RAf1P AGE
RANCHO DELUXE
R.~iXD Y A YERS
RAf!GER CHARLIE O'JD ROSCOE
RATS 0!.1 FOR A LICE
RAP AROUND 4 TEE".JS/OI SCUS SIO&J)
RAP TOU
RAPE A'JD '&ARRIAGK ~ THE R IDEOUT
RARE BREEDS A

ARE BR EDy THE
RASCA DAZZLE
RAT PATROL
RAT RACE y THE
RATEROy EL
R4JJ COURAGE
R AJJHKAD REX

Re)-
Year

1981

1970

1975
1 986
1975
1981
1 971
1 952
1973

1970
1978
1970
1981
1977
1968

1975
1 972
1938
1 981
1980

1977
1964
1954
1939
1980

1977

1980
1981
1966
1 980

1984
1987

Household
Viewing
Hours

40y626
2|646
7y794

0
26&585

0
0
0
0
0

2y 686
71y182

0
78y051

1y358y453
5y660

44&940
0
0
0

817
42e924
18q542

0
0

2y854
21y652

8q279
0

72& 244
0

ly914y720
0
0
0
0

369t255
0

4y074
2y182

176y903
0

15y226
0

605g839
lly538

3y071
16y756

0
5~ 236

0
13e306
5y250
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1990 PROPERTIES At PHAR TICALLY

BIB
CODE

'; roperty-Title Household
vl ew i rig

Hout s

S

~ S

S
0

S

0

0

S

S
0

S

12i364
27+3
16288
12080
26818
10101
12081

12482
7 6 0 9 ri

0 %669
5'3133
2587%
066".2
12116
17762
27484
23807
30 167
12138
12145
27495
19213
12164
93 J5
255" 2
16942
33372
12175
18423
24253
06649
20 915
121s3
20961
12195
12203
2%540
13615
27536
18631
26361
96726
2939%
26600
22043
27462
12236
12239
22692
12293
283F 6
20709

R A':!H ID'
E- A f l I f-1 A T Q R

REAL GHOSTBUSTER
REAL GLORY'!1E
REAL LIFE
REALL Y RQSI=

AP THF )It D

VIE'-l "-1I RR»
REAR ~.-lI f! Qr1'-i

Ri. ASO!'l TO LI VEq
REBELDE
Rr BE L I Q f.f DE L AS H

RECKLESS
RECQRD BREAKERS
RLD HADr.E QF COU
R =D BAD'"~ E QF COU
R E D D A '.l f l

RED FL.AS: TH:- UL
RED KIi'l6 p ':lHI TE
REQ "-1c f !AC" y TH=
RED RI VE iR

R" Q Si3f'l JA
R ED SU~i!

R =D TO f'1 A H A!-lK

Rr D& HQT v CQi3L.
R =D- LIGHT ST If.'5&
REDI SCQV. RY 3F T

Rc DS
R =FL. CT IOUS I if A

REFLECTIO&!S OF
REHi. ARSAL FQP ',.1U

REDlO SALVA JE
REI VERS y THE
R =t A Xy FREDDIE
R =LE "!T LE SS
R'=i1A RKABLE "1R o

R Ef-1 E "18 E R '-,'H = "!

REl.tE i1BRAf~]CE 3F' 0
REi-1I ~i!5Ti3il STE =LE
R='.1O ! ILLIA ~S:
REf'1OTE COi! TROL
R E i J E 6 A D E f~] I i'1 J A S
R. NO 1 ! A T Ii3'lA L CH
R E i"

1 T - 4 - C '3

R- PO *-1Af!

R ESC UE F R 3 "1 9 ILL
REST I']6 PLACE
REST L:~S BR E'3y
RESURRECTION! OF
RETURi'l Ei~l6AGE'1r 'l
RETURil FR vl-1 THE
R E T U R i~! F R i3'"1 !-f I T C

RETD R'",! QF A ~"'"iAi'l

fi'I Q

3RLD OF SPEED
P AGE
RACE p TH"

TIftA TE C Af-'E

K "!I'T

THr
H "QPL'3

GQLQ'il
URGE R

R f3ER

~ lilY PACK. P THr

A f1P I O ii'~'t I '- A 1 R R A C"

I 6 A "l ~ S I S L A i~] D

THE
ZACHARY
T

ASHES
H f 1OU ilTA
CALLED H

!lHEE L ER y THE

I il
ORSEq THE

DVEflTURE BEG IflS y THE

1942
1984
1954
1985

1951
197%
1984
1981
1989
1949
1948
1985
1972
1 967

1981
1967
197%
1982

1969
1 966
1 977
1 959
1973
1982

1 988
1984
1 978
1986
1957
1 971
1978
1965
1 978
1 976

6&336
11/152

2&277&897
0
0
0

0
255y045

1y209y883
443q91%
123q844

22y%18
427y117

0
634y 547

0
272e182

0

37&1%0
0

30y317
2y005y085

369s290
0

1q 824
0

2q 083 y 436
28y584

0
0

26'80
0

4y264
0

0
724y024

3y236
0

164y722
168~7rj8

43~417
5y666
2&638

318&146
60y320
44t 836
57y966

0
0

4q544
0

1:5y696
14y433
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1990 PROP" RTIES ALPHABETICALLY

8 IB
CQ Dt=

Property-Tii: te Rel — Househo!d
Year Vie.sing

HoUrs

~ S

~ S

OS

S
OS

S

S

0

S

S

S 

1 &227
o~ 992
12252
27632
12 57
26781
29697

A2
20711
23831
12271
15759
20713
27164
28391
1901%
227-5
9 188
26476
28827
22%18
23052
22'3 f6
05096
56677
'5 71 30
1051'f
25566
15752
96011
09937
16578
0 251
04659
25499
2~'. 71%
12 358
199%8
26925
02915
o6881
26334
26458
12640
12%41
57 "25
12@62
19322
12067
12856
14765
?6335
17647

S:-Yy THE
C A iP] Q f']

J A'-lE S p T HE
L Sll ARTy THE
T'3
f"'! A SO i J y T H E

V If]G DEAD
iJ FR'3l1 U oi! IC
~i&K P Af']THER s
BELS
V=f]

RETU ~'] rtF BE"'J CA

RETUR "J OF FR A "JK

RETUP.'! ~3F FR Ai]K
RETURt'iF l]AX;.]EL
RETURi! OF "-tR o l40
R:-TUR&J QF PERRY
RETURi] OF THE LI
RETUR"! QF TH E l14
R,ETU Ri] l3F TH:- PI
RETUR~] OF TH= R=
RETUPi] QF THE SE
R, =TUR~i] TO ED Eit
R" TURi] T'3 'JACOB]
RETURi'] Ti3 i]A YBER
RETUPf] TO OZ
REUiJ I Qf~]

R EUi] I 0 "]

REVA i!CHA y LA
REVE f!GE OF THE ""]

REVE'JGE OF THE
REVE",]GE QF T H

REVE ~]GE OF THE S
REVEi]GERS'H=
R- VER" l]D DAVID P
HEY D:- L 4S P I ST'3
REYES DEL CO'JTRA
R-JYTH'l '='LUES
R ICH Ai JD FA'! OUS
RICH Af]D FAi! OUS
RICHARD LEUI S: I
RICHARD SI:1;.]Q ]S
RICHIE R ICH

f J
- LSQf|,'

RICO S TA'-'BIE~t LL
R IDD LE OF THE SA
~ ~DE A ':J ILD P't ! Y

RIDE THE HIGH CQ
RIDE R Qb! THE PA I
R IDI f]G !.lITH DEAT
R IFL 5 "A'J TH 5
R IGHT OF THE oEQ
RIGH T STUFFy THE
RIGH T TQ KILL~
R IO BPA V'3

RID COf)CH3S
R I 0 5 SC 0 ~~]0 ID 0
R I O ".. R A! D E

IQ LOB.
RIOT
RIS= if! D FALL QF
R ISK I ~!6 IT A LL
2 ISK Y BUS If'!E SS
ROAD ATLAf]TA

CQU('] TY
Y

=RDS
=ROS II:
I f&K P At'JT

TEPF Q PD

DS I'] PAR ADI SEf]ER
HER
l,iIVE

AUL
LASy
BAND 0 y L "38
'.,'ARD S

'.]rtRt D ~ BEST TH»
'"! I "J PA Ii'!
SHQ':! y THE

TRIBUTE
0"-A~' LQ S
i! OSq THE

Ui]TR Y

H

PLEp THE

LEGS DI Af]Oi!D» THE

1988
1980
1940
1980
1965
1985
1 985
1983
1975
1981
1 966

1975
1986
1 985

1 98%
1987
1978
1980
1972

1979
1976
1 962
1970
1 976

1986
1983
1985
1959
1964
1948
1950
1970
1 968
1960

2y 330
5y 510

14y632
49e636
10y812

0311612
36,982

'f ~ 702
2y 566

18'36
0

0
0

141q586
105&%08

2%&417
%70y468
214y849
327y%54
274y990

7g450
5y160

6@9y154
0

24q076
0
0

23y636
94y702

%»%15
1&648

280935
11)869

1%2|400
0

0
676p780

10y686
16y978

396e880
10w699
30yl58
29y040

107y%07
35i37%

ly9%4
776y972

2y32%w672
0
0

1 $ 221
762y256

ly483
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1990 PROP EPT I ES ALPHABETICALLY

T

Y

P
,
~

BIB
CODE

~r operty-Tit le Re)- Household
Year Viewing

Hours

 
S

-OS

S

~ s

S

OS
S

S

 

l ~

S
S

s

S

0

26240
12495
06841
12499
12501
12503
12504
25181
26888
04638
12528
18116
56676
26732
26878
00518
96510
97356
12557
20 718
&33376
24122
28976
95053
06260
22967
96950
18425
20084
21738
18733
22171
12587
12589
12591
25875
126i35
00 608
94723
24323
08735
56248
57029
56247
06268
12638
12646
12656
126 J9
14529
2G 722
19829
22045

ROAD GAl1ES
ROAD TO l1OROCCO
R'3AO Ti3 P" RFQR'lA "CE
ROAD TO 9 I 0 y THE
ROAD TQ SINGAPORE
ROAD TO UTOPIA
&GAD TQ ZAI'lZIBAR
ROAD '.!ARR IOR
Ri3BBr.RS QF TH= SACRED VQUf'lTAIfl
ROBE RTO CARLOS ( flUSI CA)
ROBI l Af! D THE SEM".N HQQOS
R QBI 'I HOOD
R QBO I f1F i3SI 8 LE y

- L
ROCK»l'OLL HI GH SCHOOL
RQCK ABYE
ROCKFORO FILES'HE
RQCKIi]~ RQUilO CALIFORNIA
'ROCK IN~ 'TH JUDY O':- TSON
ROCK Y

POCKY
Ri)CK Y AND HI S FR I:NOS
ROCKY II
ROCK Y I &J

ROCKY~ Af1 AI'1ERICAf'l HERO
RODE Q

RODEO GIRL
ROGER GRO'3""1» S BLOCKBUSTER SU'.0'lE
ROLL y FR EI3DY y R'3LL
ROl L ERBA LL
RQLLERCOL STER
ROLL «RGA flES
ROLL I"lG THUNDER
RONA N HOLIDAY
RQPiA'il SI RIflG OF 1RSe STONEy THE
R Qi.1A flCE AilO R HYTHl.1
RQii1A &1T I C CO&'1 EOY
ROf1= ADVEflTUR:-
ROI'4P E R R 0'3I'-1

RQ'lALD ~'COONuLO CHILORE'l ~ S CHAR
ROOSTER
ROPE RSy THE
ROSA DE LA FRONTE~A
ROSA@ac OE LEJOS
ROSAS BLVI.CAS PAI A ".1I HERVANA N

ROSE KEN~!EDY: A I'-'OTHER'S "-TORY
ROSE OF THE YUKQ'l
ROUGH fdI GHT Ii'l J'= RICH Q

ROUND-"RS y TH =

ROUSTABOUT
ROUS TERS
ROYAL FLASH
RUBI
RUBY

I TIES CHR ISTIiif AS PAR

1 981
1942

1947
1940
1945
1941
1981
1982

1948
1 976

1979
1985

1974
1975
1977

1977
1953
1961
1 940
1983
1962

1949
1967
1965
1964

1975

15y908
15'02

0
ly484
9y580

0
31y850

257)620
39 696

0
0
0
0

15q254
5y462

808y286
0

24y594
49y833

186y904
3q992

233y890
267y044

63y374
0
0

ly603
0

969y728
ly262

153y492
658

7y838
0
0

6y834
2y 880

15y838
llq846

5y996
64y320

0
0
0

7y945
0

6y 381
580y942

11y164
0
0

349q135
0



~ AUG 13 1 393
RA;]K TI TL

1990 PROPERTIES ALPHAB- TICALLY PAGE

B IB
CODE

,- r oper ty- Ti t 1 Household
Vie&;ing
Hours

0

S

S

OS

S
0

'OS

S

0
S

S

0
S

21 112
15 330
57292
19944
26105
24321
12 679
03521

18911
18475

3I i8
29412
570m 1
127i»2
273'-2
12712
00543
24994
22306
2013 f

57 '852
927:2
12715
12723
27513
12733
12734
25832
00791
249i. 0
22389
15197
2 '153
12801
27297
229 8
12807
25636
22058
12815
12816
98159
12 ",40
12845
01900
571~1
57425
07465
12 '51
1 ~ P55
1 857

RUBY
RUDQ
RUFI
8 ULI
3Uf',B
R U;.1O

RUi!
RUi]
RUN
R U]']A

RUfi!A

8 Url'.J

RU»]f]
RUSH
RUSS
RUST
R YAf]

i.i

S~Qo
SoOe
SABA
SABA
SABA
SABA
SABR
SACP,
SADD
SADO
SAHA
SAIfl
SALA
SAL
SALL
SAl T

S if-1

» Ai'i A

c Afif E
4 I 1S

SAf)S
S A'lU

8 Ai«

SAr]
SAf.]Q
SAi~]Q

SAf]F
SAiJG
S A~]'»

SAfJT
SAr! T

S Ai~]T

SAr]T
S Ai'lT

".S'.l A] D

LPH A'JD FROSTY&S CHR
O'J»
'JG C1 ASS» TH

LE FISH
P QF 'iAR»
FOR Ci3VE R

F i3R YOUR LIF ":

SIL~ '«T» P U'i] '3=v.P
i!AY BARB q TH=
;'JA Y ';J I TH THE -. ICH Afl
Ii~!6 BPAME
Ii]G SCAR- D

IT
I A I']8 A RE CQ -1 I jg]G»

LER» S RHAPS3DY
»S D AUGH TER
0 A D T %

P~
T I TAl] I C

Q3 6 I GAi'] TE
DO f" AS» U&]

DO i"l OCHE
T pi,

I JA
r D i»R 3U",]D

T H = ';.! I ~]D

TR Al1P
RA

T» TH=
,'-]Af]D- P

Y J=SSY RAPH 4=L
Y

',»HI SKZY
wIThfi: THE Il ITCH Sf'JY

TIl']E» f'JEXT Y=AR
Qf'! Ai']D DELIt AH
'3i~] A f JD DELIL AH

RAI
A'JTQ fi=
Af]T i3']E A fi BUS H

FRANCISCO CHRi i)ICLE
S OF I!J&3 JI:".1 A

Y THE SEAL
!3RD 'Q]']
R" DE HI RAZA» i A

RE Y FUEG'3»
Ai CL A US IS COi';I'JG TQ

F=;ASSA" E

FE TRA IL
IAGQ

Ci3;! TRA BLU. D='1Q'J

I ST;1A S I 'J JUL Y

D F A f"1 QU S

PUSS IA N S A R= C 0'1 I "JG» TH =

i3ER STQR Y

CHIf! ESE f]E'';l YEAR PARADE

T O';J i]

1 971
1983
1980
1955

1983
1986
1 979
1966
1 985
1970

1981
1 979

1970
1954
1983
1958
1950
1983

1974
1969
1986
1978
1 951
1984
1 979
1953
1949

4»076
0

5»854
0

0
11»364

0
186»696

4»128
2»585

147»101
0

435» 352
0

7» 673
0

1»589»018
0

7»278
5» 492

341»635
0
0
0

12»508
3» 6'J8

1»2'30»206
5»186

11&996
1»253

15»060
64»002

3»053»582
11»072

994»150
20»280

323
0

5»234
1»611

0
0

1» Gr]7
45» 160

59912
14»216»064

11»076
0

15»158
10»582

8»220
0

1» 166



~ AUG

TITL
~POP = P TI = "-

J LPHABET I CALL Y

T

Y

p

RIP
COD

57833
22471
12 o75
06276
21448
23556
94718
12J 1
19918
20 727
27554
19633
2127
12918
260)1
25915
26241
12932
21435
12936
12938
245 JJ8
26269
12952
24256
98158
96768
QQ J'. 78
20 729
17772
27214
12976

15095
12~"=3
24278
235"-', 0
07685
12 992
12998
13010
13011
25787
217 '1
13018
13022
17841
25788
13437
13042
27557
13063
13065

Proo f'ty-T "lt 1

'ART

SATA
SATA
SATU
SATU
SATU
SATU
SAVA
SAVA
SAVA
SAVA
SA Vi-„

SCAL
SCAL
S CA'i
SCAi'!
S CA "i

SCAP,
SCAR
SCAR
SCAR
SCAR
SCAR
SCAR
SCAV
SCQQ
SCQQ
SCOQ
SCOR
SCOR
SCOR
SCOT
SCOU
SCRA
SCRE

SCR'CRU

SCTV
S:A
S:~A
S:A

A

S=AR
SEAR
SECQ
SECQ
SECQ
S" CQ
SECR
S- CR
SECR

AJ:JT .-!EPE. OLJ=

BROTHERS

P REV I

E'„';J

I FE» THE

FOR =L JJA'JGO» LA
'J» S CHEE PLEA D. RS
'iiIC RITES QF DRACULA
RJDA Y;-'QR J'J IJJG
RDAY JJI GHT F EVEP,
R"'i

PROV CT
G'=

GE BEES» THE
SISTERS

i J J! A H S l-i I L E S
TH= TIGER

A'-! A G

PHUT'JTERS» THE
DAL SHEET
DALOUS
'!ERS
ECR iQ',.-i

=CRQt-i O'F R'Ji'J i=Y i"iARSH
ED TO DEATH
FACE ''JQ8» TH=
L- T AfJD THE RLACK» TH.
L' T Q»HA~A I!AR»
S QF DRA CULA
=~!GER HUiJT
8Y DQQ A "JO T H' =I Ur T
'J Y DOQ JJ EETS THiE 8QQ
J=: Y-DOQ
CHY
&IQ
P1Q "i ';.'I TH T';iQ TAILS
T QF THE AJJTA RCT IC
T» S H Q t'J Q iR

RBLE
PRETTY ~EGGY

Ai-JERS
PLES

'JE T';! QRK
O';!AS. » Ti JE
HA';JK
iiIF ~

'.!QLF y TH=
'.JOLVES» THE
'..! 0 P L D S U;-"-l E 7 A D V E i' T U R

CH» THE
CHEP S» TH=
"JD CHA;JCE
'JD HAi'JD HEARTS
'JD T I ".JE A RQUi". D» THE
"JDS
:- T A D"'iIR ER
ET Ii'JVAS IiQJ'! y THF
=T LIFE QF A". A'JEPICA

1977
1 973

1972
1976
1974
1982
1973
1973
1968
1985
1 984
1981
1973
196@
1947
1 962
1983
1980
1971
1979

1976
1973
1982
1948
1980

1 955
19@0
1957
1941
1980

1948
1956

1980
1 961
1966
1985
1 96%
1968

Household
)J l e!.Jung

Hou f's

0
0

0
0

0

0

0

Q

0
0

962
0

8»556
r 0 1 &22

8»800
25»260

0
0

2»940
18»158

809
17» 337

0
2 »938

41»572
12»016

l»770»62%
0

l»7%8
0

l»54@
Q

A6»622
0
0

1»004
251» 118

0
820»910

0

215»10%
89203

11»955
0

59»850
0
0
0

15»i398
69»128

Q

Q
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RAi~]K TI TL
1990 PROPERTIES A LPHAR ETI CALLY

81b
CQDE

Prooert y- Tl t l e Household
V 1 e!8 1 A g

Hours

296%2
130" 5
23131
26 ~.'.: 2
18229
18030
25:-'1 6
05641
13118
56 672
57020
13126
236~1
26112
99636
21119
22052
2%385
57019
57 i318
371 37
13142
23818
22437
13150
20215
20919
24985
13169
13163
27%!. 2
296%3
192%8
2%9*" 6
197%2
131'=5
13196
18998
13235
30'6
13263
20958
13248
223~3 0
19885
23 752

75+i.'
32 72

28678
27+39
13295
23389
22502

SEC R

Si CR
SECR
SECR
SECR
SECP
S=CR
SECR
SFCR
S:CU
S» CU
O'=CU

S:DU
8=DU
8 =DU
SEE
SEED
'h i

SEGU
SEIS

i0ti"
SEf]D
S'=i)I
S:id I
SFf!S
S:f'] S
S& f]T

p
SERG
SERG
S=RI
S=RP
SERP
S:-SS

SEV=
S~ VE

SEVE
S=V:-
i

SEX
S:-X
SEX
SHAD
'= HAO
SHAD
SHAD
SHAD
SHAD
S]-]AF
SHEAF

SHAF

cT QF NY SUCCESS q THE
ET QF TH = Ii]C AS
:T '.-,'AR Q~ JACKIE~ S GIRLS~
ET ~JEAPQflS
=T ':)~3RLD
"TS A'lO '1YST=RIES
=TS QF A 'lAR RIED f'.Ai~j

: TS OF A '«SYCHIA TRIS T
=TS QF l]Q'&TE CARLO
ESTRQ DE CA"..1A" Ei'lb & «L

S T R Q ''i & C A ~ U LC O

RITY RISK
CTIQ "] QF Jt3= TYi'JA~]y THE
CTIi3f'! y TH=
CTQR y EL
HO';l SH RU!JS
If]G ~3F S ARAH 8UR f! Sy THE
S LIKE OLD T I ES
I&E TUS P ASO"-

DIAS PAR% iitQRIR
RQfj

'1E f]Q F L O'JESS
3R TR IP
3RS
ATIQf]S OF 1945
IT1'Ey PASSI 3~]AT = f.JAP] y A

II'lk L 9 THE
E"-18E R GU'!
E~f]T RUT LEDG:-

THE

E'lT AiJD THE RAIf'JBQ'.Jy THE
ICQ
IQf]S

A L, Qi ~! E

OA YS I f! ~lA Y

rU '~ TQ — A

f.'- U P S y T H

'!TH 34!;Ji] &
TH=

'JTH SI 6~] y THE
"! TH VQYAG= QF Sl'!BAD~ THE
A'! D T'E '1ARR I . 0 ':! Qi-JA'!

Af]D THE SIP]. L' IRL
A"!D THE S I'i]GL:. P AREi'] I
ES QF L. A.
3 RQX& THE

QF DE~TH
QF THE TH Ii! ',-JAl]

~i,l P LA
0".L Af! "3S

T

T If! AFR ICA
T& S BIG SCQR =.

TH=.

198%
1971
1 951
1986
1983
195%
1 979
1982

1978
1979
1980

1964
1 981
1977
1 944
1977
1 977
1983
1 960
1968
1 980
1987
1 973
1983
1975
1964
1958
197%
1 96%
1988
1958
1977
1 964
1979

1980
1982
1941
1986
1985

71
1973
1 972

84&250
4y306

0
1 y '"82
1y114

19)468
0
0
0

0
0

0
0

241 $ o97
59q728

0
%11&072
210y797

0
22y418

0

1y814y050
0

5y 342
0

0
0

15q230
7g163

0

2y 288
188y65%

16&977
10&712

!3

21y338
0

1$ ~ 68$
9) 130

0
912y48%
422y65%

11%253
9y%04
5y129

0
2y017

978
11y168

0
777y710

0
218'85



 AUG 13 1993
RAf!K TI TL

1990 PRODEPTIES ALPHABETICAL]- Y PAG=

8IL
COD":

Property-Ti 4 ] e HOUsehQ I ci

Vie,."~ng
Hours

S
C

S

S
S0

HAG GY

SHAK A ZULU
SHAK IEST GU "l Ii']
SHAi'1ROCK HILL
SHA'-1 '! A R I
SHAfl 5
sHAR E THc i3 «D
SHAR KY~ S l1ACHIf!'-
.HARO'i: PORTRAIT

SHAT T=R=D VQ!]S
SHE I-!QRE A Y':-LLQ

HwVIi']~ e 9
SH~~ S f.:.'ORKI']G H'HE-

',! OLF OF L O'JD
SHE= P'1Af! y TH:-
SHER Li3CK HQL'-1=8
SHER Li3CK HQL f1ES
SHE R L OC K HOL '""=S

SHERLOCK HOLf-1:-S
SHER L 3CK H'3L'-1=S

SHERLOCK HQL'1ES
SHERl i3CK H'3L'-1=S
SHERLOCK HQL'-1ES
SHE R LOC K HQL "iiES

SHE%I OCK HQL"'ES
SHERLOCK HOL'&ES
Si-]IR TS/SK If]
SHQGUi]' i.! If l JA
SHQ3T THE NQO']
SH03TISTy THE
SHQ»If]G SER VICE
SHOP S "1I TH
SHORT CIRCUIT II
SHORT CIRCUT
«HOT I"3 THE DARK
SHOU Ty TH=
'~HO':J 13E CADA '3I A

SHO" DF CHAR YTI'l
SHO':i DE L AS DQCE
~HQ'-'~ ""i RC v "]O

0',90';J DE P AUL RQD
S H U T T E R E 0 R i3 i3 '1 y

S IDE KICKS
S ID:- LI "]E SPQ RTS
SIDiJ' SHQRR:
SIEG: OF FIREBAS
SIE".1PRE E''] f30 ]I']
"- IE;-1 ~RE HAY U']A
SIESTA
S IET E Ef] LA '1IRA
SIGI'] IT DEATH
S IGi'~] 3F Z3RR Qy T

S IGi'J S OF THE T If]

13
1 J 793
13304
133'38
57495
13309
05113
25196
21 '"57
25817
1 3 352
29606
13394
1 3882
13357
113i4
12941
13379
13381
17"~4
13383
04006
19616
11854
149:0
13384
13418
26363
25876
207 f3
06285
06287
30 Oi31
29010
13458
25483
04696
04697
047CR
QJ1 „11

93375
13478
13486
068«3
23 832
3q r 713

04716
951 '0
29537
56229
17546
181&:7
1 3 7 '='

THE ';JEST

OF A if1I STRESS

RI
ABY

';]A

3."'J

Y THROUGH COL] EG=

F DEATH
CLA!;]

il EAPOf]
i;] 0 f'1 A i~]

iJ GRE=i~]

P ARL 0
SCARLET
SECR. T

SPID" R

'.-]0;-1A'] I
ATH
ED TO K

CRK
IT TC A

R BY 1'! I
i'JGTQ",!

THE
THE
THE
TH4
THE
S D'.

RESS
t„i

U.:~ SU
E RRO
A SHI

A ".'] D

A i]D
A'lD
Af&!D

A "]0
FACE
If! D

I t'!,"']

If] P
Ifl T

l f

I1L

LGIERS
GHT

"-: IGU. Zy
THE

o'

'i 7

SUEGRA

9 I RL ~ S BEST FBI c.i']0
GLORIA ~ THE

1968
1949
1975
1953

1981
1977
1984
1949
1988
1952

1958
1944
1944
1942
1944
1945
1943
1946
1976
1 945
1946
1943
1973
1982
1982
1 976

1988
1986
1964
1979

1967
1974

1 987
1984
1974
1 960

0
259y408

31y324
0
0
0

0
251q520
318y684

6y836
1y508y136

743q973
1y658
6y860

1y889y939
67y205
49y674

0
50w030

841
82&867

0
0

0
0

6q599
0

19'86
0

193y974
1&672

0

593y116 .

377yQC6
1&104&593

0

0
0
0

11y558
62y190
10~907
14y201

1 f 869
0

88'12
146&794

14y892

0
0

1s 810
0



 AUG 13 1993
RA~]K TI TL

1 390 PROP ERTI ES ALPHAB=TICALLY PAGE

BIB
CODE

S

0
S
S

0
S

OS

S

 
S

0

S
0

25672
5 7
22 6'
26061
21 937
56459
28336
2"'201
13537
13614
2~3 747
23455
110"8
9 3:-i 3 ~3

19133
13561
13577
13588
t36 4 3 9
13603
1 3 61 2
26094
256J9
16814
27438
13632
25638
26722
26
23928
21739
213A7
98025

13661
23817
20 749
1987'29'~

3
13690
21030
2'~ 422
27 )64
24924
13768
16563
29037
13723
19352
27366
23929

166&9

Prooerty-Tkt 1 e

SILE'JCE QF TH: HE'RT
SILE i]C IO ASE S If]Q
SILE t'JT PART~'PER y THE
S ILE ~!T R AGE
8IL f'T V ICTQRY. THE K

SILLY VA CIA q LA
SIt VER BEARS
SI.l VER BULLET
SILVER CITY KID
SILV=R SPQOf]S
SILVE'& STREAK
SILV=~ ADQ
S If.lO "J 8 SIf1Oi'J
SI].1PL=f-1E'ATE ~"'ARIA
S Il/P SQi!S q TH=
SIi]A I CQ]1 "1Ai]DOS
SIf]G y f]=19HBQRg SIi&B
SINAI"'J'r I'J TH= RA If'J
S I ['] fq S Q T I Q t ]

8 Ii]K THE 8

IS '-1ARC

K

SIf'JS OF RACHEL CADE&
8 ITS QF T'E FATHE~
SIf]S QF THE P AST
S~SKFL K EBERT
S 1ST E~ i1AR i)A RET ~'JD T

SIX BLACK HOPS'=S
SIX PACK
&I & PvCK w~'li'] I~
SIXTE" ~] CAfJDLES
SIZZLE
SKATEROA RD
SKI LIFT TO DEATH
SKI TO!;Jf] UoS e A.o

SKI I 'l'3
8 K I i'] 6 A l" E

SKOK IE
SKY RIDERS
SKYJ"CKED
SKY':l ARD
SKY'JA Y TQ DEATH
SLAP SHOT
SLAP STICK OF A~]OTHER
SLAUGHTER HI GH

SLAV QF
Sl AV ES
S L E D G i H A ".1 i"1 E '

SL=E'~ QF DEA TH
SLEi! D" P, THREADy THE
SLE'UTH
SLIP Sl ID= ADJJE".TUR=S
S I

"1 A L L K I L L I i" I 6 e

S "IAL L ':,'Q "Jt3E&

S'1AS H HI TS

I TT Y a& ~! =IL S TO~ Y

THE

HE SATURDAY i&IGHT L ADIES

1 979
1982
1979

1985
1944

1968
1944
1952

1960
1 961
1 985
1984

1986
1 962
1 982
1975
1 984
1 981
1978
1978

1 971
1981
1976
1972
1980
1974
1 977
1984
1985
1978
1 9QQ

1978
1 965
1 973
1978
1981

Household
Vi e&ring
Hour s

14y235
0
0

208~474

0

1 y 736
38t996

0
2q080y130
2q267&429

318t451
816w905
685y180

3g617y449
0
0

55y232
757

16)932
0

5y372
1g544q956

213&276
477y758

1y 962
73y185
2y401

1q199y322
3y546

0

5y 138
0

17/539
3g910y055

5g728
0

882p180
0
0

168y153
7y196

12y242
5y652
2y074

353)719
0

18q410
1p026

0
0

904y081
10yl39



 AUG 13 1993
R»t 1 JK T I TL

1990 PROP ERTI ES ALPHABETICALL Y

T

Y

P

RIB
COD:-

'- r oo "r t y - T ~ t 'f . Household
Vie:.&i ng
Hours

OS

S0

 

0

 

S S

 
S
S

13761
i)921
19955
13763
19'308
20920
243" 4
26030
16324
25972
137'
062 ~ 8
05864
13if. 5
252'
i) 7&70
06851
13~} 33

24167
26 "42
13"43
27157
09633
2 373
13'"49
57179
13854
24545
29607
13857

2& 73
13"64
21343
25i98
13869

24611
29052

04743
04744
22752
i 3); 3
1390i k

21 Al 5
13927
13955
98074
09647
26099
56219
139'J 1

c',»AS
S'-1»A S
S;-1 IL
S "II L
S"'1GK

S'10K
Sr1QK
Sf1QK
S '-1UR

S '-1UR

S'/AT
Si!EA
S t'!G:l
S.:'! Q»:I

SQ F
SOAP
SGCC
SQDQ
SOLD
SOLO
SOLO
SQL
SQL=
SOLI
S)LI
SGLQ
S Qr.18

S t) f1E
}11,

S ')'.1E
)»&'I ~

S )»1E
S Q;.1E
SQ&&t

i',»

8 t) tlC

8 Qf'-1

G i'1

S Q&'tQ

8 Q "1')

St)~l
S)~!
S )fl
S') f»!-

SOf'! "~

SGf'lG

SQf!9
S ')i'!R
SOPH
St)R
'= uR')

UP
H-UP ')

t-
I! H

ll
f

' Ai!D
EY A~!D

EY Af!D
FS
Fs Ar»D

CHED
K PEAK

JGF!
S GF K

I r!E

I »!TE U STA TE 5

YGU St)Y "I DQ"

THE PA'!DI T

TH= RA !DI 7 II
THE 8 Af!DI T-PART 3

T H:- r" I} GIC FLUTE y THE

IL I.'-1A"!JARG y THE

ER - Ar.1E 8 ICA 'l Ii'l
fl At! D GQ""t&»R»-'}H
Pl:Rg O'TQRY
I ER' STORY'HE
I- Rw THE

SURVIVOR
SURVIVOR

D 5')LD
TAR Y "'1Af!

&
TH=

'Gf'1 A !D SH, 83
DE LOS HI J )S~

CAf'E RU"!I! I"!G
KIf]D ')F
K I I'l O GF I.lQ'l DERF
LIKE IT HOT

eQDY KI.LLEO
P&')OY UP THER = LI
Q'! I S i! ATCHI'!6
T H I f'l 3 A 8 0 U T A '&1 El
THI "&6 EVIL
THI'! 6 FOR JOEY
THI f»! Ci SQ
T H I''l 9 ';-! I L D

',!HER E Ii'!
S r! QVI')S

Y SER
')F FLUHRE ~

f)F 9 QD ~ S COU", TRY
i)F 5t)DZI LL~
RISE: A f'IRA CLE

I S 8ORr! y A

G}F TH&E THIirl "lA!J

S FP ')'.1 THE HEART
ISAS
I=» S CHOICE
'I" TI CH:-

RI TY K1LL

UL

A l!DHUSR
KES
g] &

IA

')F LOVE

3')OP SOCCER ASSGCIAT IQ

1947
1 976
1 975
1973
1970
1977
1980
1 983

1963
1984
1981
1982
1969
1 984

1979
1959

1959
] +Qg
1987
1959
1 978
1956
1978
1984
1971
1 977
1 9'32
1 986
1980

1 963
1948
1967
1978
1948
1947

1 982
1972
1973

0
0

1p286
Q

0
1 y 414'03
1y074&849

70y566
325y127

0
5y058

0
0
0

17y874
159y888

1y590
0

89s568
6y732
5y 364

617
0

1 $ 537
Q

.1y919y933
0
0

2y636
64q242

6y601
53yl02

0
8y 532

2q721y314
3&509
5&270

13'50
246q806

20y062
0

3y174
210y414

0

58& 0'32
618~880

3q 320
1y062

0
0

29y937
0
0



 wUG 13 1 ~~3
RhflK T I TL

PROPERTIES ~l PH f-!ETICALL Y

T

Y
C'

08
S
n

S

dl&
COD=

139-2
139~3
5 7'456
28669
1 !033
94485
14013
24767

99018
57876
01635
2786o
27576
29414
26062
14 t.'32
14034
248'-.'5
960 71
22274
14058
14061
27863
14062
24387
09255
14371
14072
26727
14 385

24954
14095
19636
1 o 1 62
1 9 74 1

0:855
06320
065:5
26 '& 37
14113
14135
30"45
2J7o7
27691
19665
19864
20185
'~ 63~ )
13561
24 796
20123

Property-Ti t 1 e

S'3RR ~~'*fFUL JO
S '3 R R Y q ':l R ~ f& 6
S '3 S T: ", l I !3 0
SOUL ".IQ.']

SOUL TRODI~'OUi'1'3Cf-f

ECK
SOUT H PACIFI
.OUTHE R'! CO'.-1

SOUT fERf! DOU
SOUTHER,"l SPO
S t3Y:~UR!3 i'1E g
SPiC": KID=TT
«" aC = RvrE
SPACE RAIDER
S~ACEPAL1 S

SPIC EHU~l TER:
",t IgH C~P

SPA'& ISH ftAIi~!
SPEC IAL HULL
S PEC I w L f1'3".1E

SPEEDTP ~P
SPE" O';.'0 Y

SPEL LBQU'lD
SPEL LCA S TER
SPE'!C=R.' "-10

SPHI !X
S~ID =P "O "fAf!

SPIf)OUT
SPIRAL ROADER
SPL.i SH
8PLE '! DO" Ii'f
9PLE'lDOP I'l
SPLI T I'.~AGE
SP'30 KS R U;l ':l

SP3R TS E XPRE
SPORTS P~OBE
SPQR TS QUE ST
SPOR. TS TEST
~ - OR TS,1& i f S
SPOR TSffiif & S
SPRI '!G e RE&K
SPR I ":! GF I ELD
SPY 'fHO CGffE
SQUE =ZE y THE
SQUI

Rf'QUIZZY TAYL
SRQ S~LUTE T

SSSSSSS
SST»»»DEATH
ST JUDES'S H

~ LSE'fH- A

T H l P$f/

ST. I~JES

;!E S
'!U'18 = R

L 0 f-1 iiJQ ~

C TR.~ T.L

FORT
8LE CROSS
ITS lf A f~]

I CAf'.f 0

U;) Tg I,'1

ILD

FR I='!D
S 1O'AC AS" 'lITH K f'! TUCKER

R IFL.
I i&] FR Q'1 TH= COLD

'3R

,3 gL„"CK =r! TER TAI;;lERS

FLIGHT
3SPI TiL

4DVEf! TURES I~'f THE FORBI DDEi'1
'.1YS T:-RY

T!E

"! TS

1949
1948

1981
1973

1 986
1983
1987
1983
1935
1945
1983

1978
1 968
1945
1987
1 963
1981

1966
1 962
1384
1 961
1981
1982
1941

1983
1952
1966
1987
1 976
1984

1973
1977

1 '381
1 976

Household
Vie«ing

Hours

20y596
13&654

0
48'62

4y 064y291
2y 319

0
0
0

1y 140
0
0
0

11y846
955)863
115'76

0

699y080
0

2q388
92oq513
751yl84

51)452
0

37y451
0
0

462 '84
0

386'93
19yl09

0
0
0

6p067
0

0

0

0
38y861

7y940
0

18y424
21t928

0

9y 654
6q 670
By238
2~478

ly688y735
49'98

121$ 33
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1990 PRO; ~TIES ALPHABETICALLY

BIB
CODE

Prooerty- T i t 1 e Household
Viewing
Hours

I»
P\

 

0

0

 

S

,0
S

,0

14161
14174
14177
141" 2
141~~ 9
198AB
17787
27628
21118
09259
26479
14210
14"67
20115
00066
24391
17068
1 4 2 fl 3
26&.'95
28490
30 766
26160
26838
21567
G6817
18971
14234
14236
273 3
24368
14246
29551
30 &395

14254
14256
14261
29395
19851
27494
17790
26918
25857
15669
21032
26628
14281
30096
14289
1&593
14326
14329
14330
14331

STA":- DOOR
STAGECOACH
ST~9 COACH ='Y~RESS
STAGECOACH TO FURY
STAL AG 17
STAL K THE. ';ll LD CHILD
S TAL K I )~IG VOOiY y T H =

S T A,"& D A L 0 'I E
S TA &!D I 'I G TALL
STAR 8! AZERS
STAR CHANRER y THE
STAR IS 8&3R"I y

STAR S":ARCH
STAR SEARCH Ii]TER~IATIO"]AL
STAR TREK
STAR TREK 1 THE '-I3TI OI! P IC
STAR TREK: THE i! EXT GENERA
STAR!
STARC&OSS~D
STAR OUST i'1Ef.&ORIE S
STARFLIGHT 0&!E
STARK
STAR [&A~!

S T A R SH I P I N V A S I 0 i'I

STARSTUFF
STATE DEPART",Ic.IIT FIL" 649
'ATE F.'R
STATE OF TH= UNI 3bl
STAY I".8 AL I V:-

STEEL
STEE L CLA':.'y THE
S TE E L D A I! i&I

STEELE VUSTIC=
STE:-LYARD RLU=S
STELL& DALLAS
S TEP OUT OF LI&!E
STEPFATH":Ry THE
STE~F3RD !IIV:-Sy THE
STEPHEN! K I~&]G y S C ATyS EY
ST- RILE CUCKOOy
STICK
STIL I OF THF '! I G'dT
STILL TH" BEAV:-R
S TII!".y THE
aTOt'- PILLO"
S TOO &3E y THE
STOOG'=IIA'! IA
STOo y YOUy RE KILL II!G 'lE
STOR Y OF A P=OPL.:
STOR Y QF SEABISCUITy THE
STOR Y OF VERl!'3~! '!D I~ERIE
STORY OF ':! ILL ROGERS y THE
STORY Ofl PAGE 3i! =y THE

TURE
T I 0-!

CASTLEy TH:

1937
1939
1942
1956
1 953
1976
1968
1 985
1978

1983
1937

1968
1 985
1980
1 983
1985
1984
1977

1949
1 962
1 948
1983
1980
1961
1 9'37
1987
1973
1937
1970
1987
1975
1985
1 969
1985
1982

1973
1985
1953
1985
1952

1949
1939
1 952
1960

0
40y180

0
3y265
By690

0
7y075

10y068
15y 472

0
151y492

0
5y 010 y 049

844
2y299y672

354y906
9y009y792

10y377
0
0

23y672
0

4y 781
0
0
0

7y 385
12y981
22y314

0
0

182y046
28y940

ly230
34y816

0
57y714

897y155
159y570

9y540
836y594

26y680
4y369

ly483y540
1y526

0
2y 592

242
5y194

742y950
0

1y 332
0



~ AUG 13 1993
Rel']K T I TL

1990 PROPE R TI E 8 ALPHABETIC ALLY

F! I8
CODE

Pr ooort y-Title Hous8holcl
]f1 eA lag

Hours

~ ".

5

2" 060
1/792
14340
2&719
25916
14373
201;1
221'~5

21530
25877
14396
14399
14409
22054
14418
14421
24421
199:2
"8438
266 1
~"436
26749
2 3'
14436
00541
14438
18924
252'
96151
16343
28673
19938
27618
27253
22060
04747
19260
2f'46
19971
26783
26938
g5610
248'
25917
14512
21393
14513
273&5
29608
26 720
231ii3
06346

STOR

STRA
STRA
STRA
STRA
STRA
STR~
STRA
STRA
STRA
STRA
STRA
S TiRA

STRA
STRA
STRA
STRE
STR=
STRE
STRE
S THE
STRE
STRE
STRE
STRE
STRE
STRI
STRI
STRI
STRi3
STRY
STUD
STUF
S TU']
S TUi'i

SU E

SUB:1
SUCH
S UDI3

SUDD
SUIC
S Uf.1;-1

S U i"1 f-1

S Ulh t)

S U".1 '-1

S U;.1:.1
~

U f 1
II'i

U41 IIN

S Ul'!

S Ui~]B

S U~i]D

YTELLER« THE
A'.iA Y TQ THE 'f ]Of!
"GE ADVE"TUB"- A

']~E RRE"
~i]SL I f'IVA D,=RS
"6E "1RS CRA'=
fl'";E P 3SS =SSI Qi"i'F;-iR
f! f3E SHAD Q!.]S I i! A i'l Ei".1

i'!RF'R Ab'D THE GU1'] FISH
f]GER Ii~] f'UR H iUS E

:i]GER IS ! ATCHIf']b & A

f'r~~R Gf.] THE PRO'.] L
i']i)ER ';!HG 1 O:3K= LIKE
"]i3ER S Of" A T R A Ii',
."'!SERS: TH= ST'3RY OF
Tf 6 I C AIR C(3".1".]Af! 0
i i D Q

E T 8 A.'c D I T S

ET KILLIf!r..
:T TALK
=TS GF F I RE
:" TS OF 6'3LD
. TS O~ JUSTI C:
. TS '3F LoAo
ETS OF LA "EDG
::- TS i3F SA "1 FRA i']CISCG
=TS OF ".Ai~] F"" ANC ISCQ
KE F:3i~CE

VI "]6 FOR SUCC=SS
"1ED IC I "]5

KER
IQ
F« THE
T ROCK
T S= VEf]
STRELl A FAVORTTAS
ARI'~E X-1
r 0 G D F R I E i'i Q S

Ef! T ERROR
E i]LY
IDE;.MURDERS& THE

F A~i! TA SY
t.„ I i:; L
Li3fJERS

ER OF «42
Q F f-1 Y i3 E 'f

V& A i'] S i3 1 9

RE]TA1
SCHOGi

'LSG RISES« TH" P APT
U~~]

AY f! ISHT & f]U SICJ'~JARI

S o OLIVER «THE
P TY R GO"-1

TFP, q THE

A l-'IQ Ti!ER Ai]D DAUGHTER

THE
TH~

Tf-f E

I ~. "-ART II
=TY)

1977
1 974
1956
1983
1 982
1948
19 77
1977
1976
1978
1982
1'953
1974
1951
1979
1955
1971
1951
1976

1984
1986
1985
1979
1949

1 969
1971
1970
1954
1 986
1984
1983
1982
1971
1 978
1959
1985
1987
1 384
1979

0

17'44
0

7«856
21« 30

0

0
1«870
5«400

19q200
0

0
21&962

0

25«460
1«708

0
735«180

1«429
4«000

0

0

2y '3'32
1«205

355«639
2«696

1«0".'6«766
0

0
23y318
18«096
37&632

0
0

0

19«918
0

16«276
12«959

0

45« 596
738« 548

0
0

0
25«268

316«234
456«312

2«162
12q278

0
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1990 PROP=P TIES ALPHABETICALLY

8
I'c'ODE

i" rop:r t y- Ti t 1 Household
V8 e"'1 fig
HoUr8

OS

S

S
OS

S

S

0

0

0

OS

~ S

S

14533
14544
25- Cl
19 ~43
14563
14263
19261
20169
26113
20170
19472

19620
21117
01485
23515
25203
27029
29517
17782
57069
17798
14571
14570
22055
23183
25369
26 I363
30033
14587
20951
26 243
2" 7~0
19%7
2531 1

14612
25818
26 339
14643
22757
1 9 1 J.

li ' 4
30 '32 f

26024
2"979
14656
27030
06352
19646
13574
57854
26735
14676

SURD
SU]i]D

SUf]S
S Ui'] S
SUf]S
SUPF
SUP.
SUPE
SUPE
SUPE
SUPE
SUP=
SUPE

U Q~

SUP=
S UP:-
SUPE
SUPE
S UP:-

SUPE
SUPE
SUPP
SUPP
SUPP
SURV
SURV
SURV
SURV
SUSP
SUSP

S'.:! A ji!

Si;jA 8
S':]EE

) I5 '~EH

S i.t

i~ i,] I 'ii

S!lI f]

Si.]IS
S':] IS
S '.] I T

S!" I T

«']QR
S':! ORS'R
SHOR
S YBE
SYBI
T+J ~

TACO
TAG
TAHI

iQ i.i i']

'3 l] i"'] E R S y T HE
= T L I.']OUSIA! E
HIii= POYSy TH=
HI*]E PATRIOT ~ THE
R CHARGE RSy Ti]E
R COPSE'H"

FORCE
FUZ7

R f~ARIO BROTH=RS
P SPORTS FOLLIES
RBQY
ROAD
RDQf1 =

I l

R;]Afi
Rf.i A f] I I
R""'A f] I I I
R'.iAi'] IV: THE QUE
R]QDEL '3F THE '.]O

PPQL.I CIA 88i:
3~T YOUP LOCAL G

0" T Y3UR 1 OCAL S

i3SE T"]EY GAVE A

IVAL QF OA "]A y TH"
I VE!
I V I i']9
IVOR Sy TH»
ECT
IC I Of]

TH I ']6
TH If]G

HBUCKLER
T HOSTAG=
T L'BERT Y

T f]QVEf"]8. R

T R5VEi']G '=

SHIFT
GIf&& O'] A RAIf]83
S CQf]SPIRACY
S FA"-I I LY 'CQR I f]SO fi

CH!
CHI f]G CH A "i]f]E LS
0 A']D TH- SQRCER-
0 OF G I D Qi']

0 OF THE CO ] QUE 7'3
0 QF TH= VAL I Af]T
RVISIQN

PAPT
HOOKER

S 0 QRO

SUP',= ~'HO!.]

ST F QP, PEACE
RLD

U "]F I 8 HTE R

H=RI FF
A i'ID i ~ ~ 8 0 0 Y C A &.ii'-

1 941
1950
1983
1975
1968

1978
1 980
1 983
1 987

1984
1971
1 969
1970
1 979
1976
1985
1983
1987
1941

1982
1 376
1 975
1986
1968
1984
1984
1945
1975
1 975

1988
1982
1986
1962
1984

1 y 707
Q

7q560
0
0

387
357y977
389y416

0
2y332y795

21/373
533y043

Q

1y102y880
889t285

99y560
1y367y676
ly533y186

9y696
0

3y128y258
74y536

0
495y658

0
1y974y354

92q860
271y859

23.y800
1y389

94&662
Q

0
13'44

0

10q728
96g880

0

3q419
ly338y890

0
56y614

527&331
451y586

0
14q114

5%231
2y074y040
3y346q964

Q

328 172
0



e AUG 13 1 933
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1930 P QP ERTI ES ALPHABETICALLY

8 I8
CODE

Prop orty-Ti t 1 e Household
Viewing
Hours

1

es

~ s
S

S

Se

e

0

e
S

20 782
24035
26736
1 7619
1 f683
95i45
14692
25069
24397
93427
19621
19284
95545
288i8
15117
23411
1 w56 1
14711
14713
58 39'3
26923

2)t 4
21 '362
14 74'7
25774
14769
14770
14773
14774
14775
14776
14777
14780
147'='1
14792
14783
147" 4
147 9
14790
14791
1 }792
14794
14 797
14798
14'.* IJ0
14801
14802
14786
2 )820
0 ~331
20 784
14821
27485

TAKE A HARD RIO:-
TAKE ALL nF
TAKE DQ';! fi

TAKE FIV=
T K= HER SH »S ll
TAKE f!E TQ YOUR
T AKE THE i!Q "] "-

Y A

TAKE THI". JQR A'!
TAKE YOUR BEST
TAKI"]» QFF
TIKI '!G QF PELHA;-i
TALE '=P If't
T ALC SP I f:.: P LUf!O
TALE S FRQfl THE C
T~L- FR 0'") TH U

T ALE S QF THE Uf!E
TALK ABOUT
TALL Iil THE SADO
T ALL '.lA "l RID It~!G
T kit BUEj~l Q EL GI R

T A,"!K

TAPS
TARA'!TULAS: OEAO
TARAS BUf BA
T AR G:- T " AGLE
TARZ ~'l A 'AO HI S
T."RZA i Ai O THE A

TARZA'.i A:"!O THE H

T AR7A '/ A"! O TH"=

TARZ Af! A"'!O TH-
T 4RZ Ail A i']O TH=
TARZ E'l A i~!O TH=
TARZ A'i Ai'iO THE T

TAR7Afi Af!D THE V

TARZA"l - SCAP=S
TARZ Aff F I~'!DS A S
TAPZ Aji GOES TQ
T A" Z A "l T H:- ff AG»f I
TARZ Af TRIUifPHS
TARZ Af!" S OCS =RT
TARZ Afi» S FIGHT F
T A R Z A t~!» S H I D 0 = i'l

T~RZ «'l» S,'~E .l YQR
TAPZ A~i» S P. R IL
TAR7Afi» S SAV AGE
TARZ Ai~i» S SEC RET
TARZ Ail" S THR =':- C

TARZ f i!» THE'PE
TARZA!.l» THE AP=
TAXI
TAXI OR I VER
T- A ~nR T'-'Q
TEACHERS

LEAOEPS
"! O R Ui~i

0 SH QVE IT
HQT

F"- 6 LIGHTf! I~'!G
RYPT
APKSID
XPEC TEO» THE

CQ'!Q CL CQLQRAOQ

LY CARGO» THC

ATE
"-'AZQ'!S
Uf! TRESS
U',"!GL E PQ
- QPA PD !l
"..T SAFA
:-RllA I DS
P PPDERQ
ALLE Y QF

Y

Cl-~A ~"k

RI

'li~I A

FICE'l T

.!YSTERY
Qi LIFE
JU"!GLE
K AD VEf!T URE

FURY
TREA SURE
H ALL E"'lG=

f fA
/i,'1A~l

QhE T'.30 THR E E» THE

1969
1981
1 982

1974

1978

1'383
1981
1 977
1962
1982
1934
1945
1947
1968
1946
1 957
1948
1958
1966
1936
1939
1 962
1960
1943
1943
1958
1955
1942
1951
1952
1941
1963
1 932
1981

0
0

69»130
6»189

0

1»945
139»763

0
0
0

6»910
1»680»261

0
703»070
671»388

0
271»303
337»854

13»090
3» 344

0
54»178

2»620
1»994

0
0

13» 680
0

9» 753
1» 890
3» 279
4»631

0
7»331

13» 716
2» 427

0

47»397
l»887
6»024

23»792
0
0

10»200
6»282

0

13» 464
92»576

266»528
2 »792

5»138
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RA iJ K T I TL

1990 =ROPEPTIES ALPHABETICALLY

T

Y

8 IB
CODE

Pr or. ~ r4 y- Ti t 1 Rel- Household
Year Vl eM1rig

Hours

S

S
S

08
S

i4

14284

18615
92305
22r~ 75
06372
14849
2:3 140

I
25'137
25838
14877
03386
09664
22644
21621
22254
18939
284'33

7ov 7
22971
14905
21 826
14922
21680

2'J 788
"- 7 853
95097

Qql'

96066
14931
15118
28390
14938
14970
14978
14921
14937
27654
15007
2 7 3 '" 6
19259
20 791
03641
09676
U1 915
14483
06875
15 i.i 42
15357
19883
15r63

T:.E i'J

TEE jJ

TEE»
TEEjJ
TELE
TELE
TI. LL
T j-1A

1 P

T jJ

TEi»D
TEj!D
T" ji! "J

T =!'! 8
T i:&~J S
T» i~JT

T:-~~i T

TER
j'ERl"1

T=Rj1
TERR
TERR
TERR
TERR
Ti- RR
TERR
TERR
TERR
TERR
TERR
TESQ
TEST
TEST
T=X
TEXA
THAiJ
THAT
THAT
THAT
THAT
THAT
THA T

THAT
THAT
THAT
THAT
THAT
THER
THER
THER
THE Y

THEY
THr Y

TALK
'-'QLF

A'5E &."UTA jJT j! I~'JA TUR
S A TOUCH D=CISIQ;-!S
P("I ji

V IS I""J'S GRE ATES T CQ
THE" '-JI LLIE BQY IS

S Y QEBA TES
:-RATURES RIS I 'J6
TQ '1Il3jJ I GHT
ER '"ERCIES
:-R TRAP y TH=
=SS=E TUX:-D'3
PEED Aj! D FJRQ';.'»J SHOE
PEED Ai»D BRQ''! SHOE
ACLES
H '-1Qi! TH y THE
I JAL '1Ai~J y TH=
1jJATQRy TH=

GF E! D EAR'../» .'! T

OR A'1Qi'JG US
QR I ~t! A TEXA S TQ';J'J
QR 0 F i1E CHAi~ i..'DZ I LLA
3R Q"'J THE Br ACH
QR QUT i3F TH = SK Y

THE

OR V I S I Q
"J

Y O'JD HER

LEADING!i3

i1E

Y FOX ST CRY'HE
RQ "'113

PILOT
SER IES e THE

S ACR'3SS THE
K YOU ~

&'"-' i'-'1

CER TAIi! FEE
COLD DAY Ij!

TQ At! rJQ
S" CR- T SUl'JD
T'3UC 1 QF '-1I

!! A S THE ~!

'i S E ~! TE R T A I i'J

' E i'J T E R T A I i"„'

S HriLLY "3'3D
I i"! C R = i3 I 8 L

' ll Y j-1A'-1A

": GOES TH=;!
E R":ALLY IS
=~ S jJQ BUSI'J

CALL "1E '1R ~

CAi:E FR 3i" 0
CA,'1» TQ RQB

RIVER
3TQ
L I 'JG

THE PA R

,:'"1 A i»

AY
e,l K

o THIS I
l-1 = Ji!T

;-1EfJT PAR

= I GH BORH
SA!JTA

ESS LIKE
TIBBS!

UT" R "PAC
LAS VEG

TLES

j1jlER C IALS
HER»

T 2

3OD
CLAUS

~HQ" BU&I~'J

1983
1982
1955

1980
1977
1979
1974
1984
19P3
1981
1958
1978
1973
1978
1963
1975
1 986

1982
1966
1 937
1956
1 969
1941
1 986
1962
1 985
1974
1 376

814
72y306

6y445y953
2y999

846y266
22/597
9ls684
11y625

ly901
503y052

4y878
13y425
20y590

0
4y517

0

0
3y 676

315y220
139y232

0

560y431
74y127

7y751
22)096

0
10)966

8w244
0

6q914
0

5y624
ly300

52y008
0
0

14'38
0

0
0

2ly561
30y864
14y865
12y498

1~115
177y970

442
0

4e974
16q836
53y976

8&420
0
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199& PROPERTIES ALPHABETICALLY 83

BIB
CQOE

Prop rty-Tits e Re]-
Year

Household
VieMing

Hours

e
S

0

~ s

OS

e

S

S

15367
15073
19134
17866
15390
15092
25878
151'
21662
273~7
151'VD
22972
15112
15111
15114
26031
19678
15122
1 F'660
04772
15154
15156
24766
26746
2861 3
23358
15171
071 J2
98149
20175
26395
07588
26141
15200
24551
1il 8~: 6
22651
19494
27725
29053
20794
15246
15='48
29696
15255
15261
15272
178(9
11379
29647
21396
15293
029:~9

T flI GHT
-"&AS TERS

r'& T THEY'P

4)lER & THE

iJD
=SS

SEE )!OVIEB IB 24551

TH"

~JDOR

THE

~'S y THE

Sir~A, TH

THEY ORIVF BY NI «HT
THEY t I VE BY i'!I".HT
THEY QiJLY CO'-1= OUT A

THEY O&JLY KILL TH':IR
THEY SHOOT HORSES DQ
T"tEY ';!ERE EXP:-NOABL=
THIEF
THIEF OF BAGDAD'H=
THI F OF BAGHDAD
THIEF OF HEARTS
THI F ';lHQ CA;-"=- TQ DI
THIl'J ICE
THI J .'-)AH GQ&S H~"1=&

THI ~~! '4A!] t TH =

THIN G r THE
THI i~J G r T HE
THIflGS TO CQ".~=

THIRD DA Y q THE
THIR 0 DEGREE
THIRD '! ORLD
THIR TY S ECONOS Q V" R

THIR TY SIX HOURS
THIR TY-8 I "JE STEPS e T
THI S CHILD I S ~&I N=
THIS CHII 0 IS '-'lIfJ=
THIS HOUSE POSSESSEO
THIS IS lJQT A T= ST
THIS IS THE rJFL
THI S LAr«JO IS YOUR LA
THIS f.lQRNI~!6'r S BUSI'J
T H I S T I f-&

-" FO R = V E ~

T~I S 'JEEK Ir'J BASEBAt
THIS !JIFE FOR HI R"
THQliAS CRQ!Jil AFFAIRy
THORil BIRDS'HE
THOR&) BIRDS& THE
THOU SHALT .'lQT K It.L
THOUSAI'JD &LA~!": RAIDS
THRA SHIN
THREE O'" I SOS
THRE E DA YS OF TH:. CQ
THR.:E FACES 0& V=e
THREE F4C:-S '.JEST

FQR THE ROAD
THREE GOOFATH:RS
THREE HUNOR=O SP ARTA
THREE LI TTl E SISTERS
THREE LI VES QF THOr!A
THREE ViUSKET":ERST TH
THREE Or CLOCK HIGH
THRE Z ON A 0 ATE
THR" 5 OUTt A V.sr TH=
THREE ST DOGE S

1940
1949
1975
1972
1969
1945
1981
1940
1978
1984
1973
1981
1944
1934
1951
1982
1936
1965

1944
1964
1978
1985
1 980
1981
1962

1 985
1968
1993

1982
1969
1986
1986
1 975
1957
1940
1987
1948
1962
1 944
1964

1987
1 978
1956

0
0

547y911
839y846

0

3y 687'14
lly466

0
29y110
17y638
10y542
6y186
7y028
2y422

944r970
24r104

0
0

377g968
0

2y838y842
24y042
10y076

ly455q790
0

1 y 672'12
1y089

3lel«6
ly756

15y507
0

779 '87
0

16'79
166'11
277y940

0

7e 707
29y526
86y384

343y267
19y508

8y932
0

ly353y292
8q313
6yl94
8y110

153y695
18y530
18y938

0
1y720y603
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1990 PROPERTIES AL,'"-HA8ETICALLY

8 IF' I- r aseity-Tit1e P e]
Y ar

Household
V 1 e ~] l A g

Hou f's

S

~-

S

S

 
S

S
4

S

S
S
S

T.'!R

THRE
THRE
THRE
THRE
THRE
THR I
THR I
THRI
THR i3

THRQ
T HU!']

T HUi!
THUN

i']

T HUi!!

T HUi~]

T HUl]
T HU.']

T H',&

TIC
TICK
TICK
TICK
TIGE
TIGR
TIGR
TIJU
TILL
TILT
T I i-1

T I:;18
T 1

T I].1E
T Il.1=

T If 1E

TIi"f
TI!'1E
T I '1E

T I,'1E
T I l-1E

T I!'1

T I i.lE

T I i&

Tlf]
T I!]A
T Ii]A
T Iii! Y

TO L]

TO C

TO H

T3 K

TQ K

20 797
25819
15320
1 a '].9
15322
075'9
153'-8
27570
96228
25%90
21509
l 0 7 3 3
18157
27153
15123
193 1

15 f50
1 5 3 72
15374
15378
080 78
15383
26557
133 6
9675%

8 773
56659
57 !3!35

15411
23812

23%62
25625
1 5 "f 3 2
15338
21664
06393
2%762
2 651
15654
19622
26627
24901
15461
955%3
9"938
98 466
13616
26%80
15481
15486
19353
15 f92

TOUGH GUYS
t]I SHFS OF
'-.! OP LOS QF

r«S A CRQI D

E«S A CRQ'. !3

E «S C Q '-! P A '! Y

LL OF 1T AL!
LLKILL
LLS«CHILLS
UGH;JAKE i3 FY

QUT TH A ]

DER ALLEY
D» R AT T"!E i:]

i3 E R i;]A R R I 0 R

3=RF] I RDS: 20
DERSQLT Ai'!D

DERC A, TS
3ER Ii']G JETS
DEP, ii]G TRAIL
113c
TAC i3OUGH

«o TICK».

GATI

"-T T3 H ~V-']
LF l.1 E

RS «9."
DE GUA i]Adk
DE SAi~] TA J

A"!A CALIE'!TE
THE CLOUDS

1974
1984
1960

BILL Y GR IER«THE
G UL.L I VER y TH =

s', 6
L IGH TFOOT

1958
1943
1971

CKo»

T « i" L
ULIA «EL

-!3LL EI Y 1946
1979
1979
1977
1981
1 973

8 A!:] '3 I T S
FOR LOVE«
"-1ACHIi"]'=

i.lACHIi]E «TH=
TQ CARE
TQ i3 I E «

TQ LIV= p

TRA VELERS
TRA VELE~S

RIDER
S SQUAR»
D A I'] A L L " Y

SOLDIER
TUR'!ER: 8RE
TU& ]ER: -"RI
TOQi'DVE~«T

E OR ii]QT TO
4TCH 4 THI" '

VE A!D H ~VE
ILL A CL 9!]N
ILL A t.1QCK I &!

1983
1985
196%
1 976
1 982
1980
1940

VERY RUL
DA,',i CERVAT=

URES
»

1 983
1 355
19%4
1972
1 962

i"! OT

'IRD

A i'!D S'ID E RS: TH~ «1AK Ii'6 OF A

RACHEL]Q

- S 1983
CHQR 1975

1 985

4«142
23«686

772«188
85«793

0
3«287«783

37«812
0

126«306
0

0

0
9«920
3«766

4«975«693
351«501

Q

0
5«250
9«272

8%4«026
0
0

4«460
15«940

0
0
0

167«202
17«730
11«528
29«044

0

15«454
652«440

%«452
2«333

0
0

6@8«495
34%«898

0
0
0
0

2«778
1«582«963

0
131 «892

1«704
23«578
21«682



~ AUG 13 1993
RA i]K TI T!

1'390 PROPERTIES ALPHABETICALLY

S

S

S
S
S

I

S
S

0

S

BIB
CODE

27496

155( 8
1. 981
570&04
562"3
01646
21593
916 -'8
27154
'32923
15541
2 w' 3 o
24257
00 825
09747
18.'l5
21400
273'» 8

15592
15599
22308
156i". 5
22 Oi 76
15616
15621
15624
19967
28441
27161
25640
25822
26632
15651
15653
25124
25 122
15660
28668
15665
17251
15666
24991
27389
57540
57&o1
21395

157&.& 1
27851
27867
27619
53664

rooel tg-T1t le

T 3 L IVE A~]D DI. I!J
TQ R &~]'1A1&! I A ':] I TH L&3VE

TQBR UK

T&3DA YeS FBI
TQDO U~] HQ"-1BR=

TQDQS ERAi] CULPABLES
TQ,'1 A'JD JERR Y

TO'-1 Aif!D JERR Y KIDS
TO'"1 &3A&&JI S SP ORTS BEAT
TO B TH
T &3':1 8 S T &3

' E T &. R R I T '3 R Y

TOi'1'3 8RO!i AT Ty f'J

T Qf-1 0 R R 0!-J e S C H A f1o I 3'.!
TOi"1&3 RRO':Je S CHILD
TQf]1 Gh T SHO'J ST«RR I'.]G JOH "&f,'Y

TOO CLOS FQ R CO'!FQR T

TQP CAT Af!D THE B«VERLY HILL
TQP SECRET
TOP S=CRET
TOP SECRET AFFAI ~

TOo" KA T" ERROR

TQPP =R

TORA! TORA! T&3RA!

T OR &'i] 8 E T ':i E E i'! T':J 3 L O&.I E R S
TiQRi'] CURTA If&i

TQR» QQ BAY
T&3RP =DQ RUi'i
TOTA LLY HIDD E J &I I '3EO

Ti3UC H Af]D GO
TOUCHED
T QUG H E&'J OUGH
TQUG H=ST flANi If] THE ';-]ORL D e T

TOUS HLOV E

T Q U R f'i A
' E & i T T E .1 P i3

T&3';JARQ THE U JK;JO!',''3UJ'

IKE AL CEe A A LOVE ST
T'«&"J LIK= AL ICEe "--TH. '.J AR Y

T&3':.'l&] TA 1ER
TQY S3LDIERS
TOYS If] THE ATTIC
TRAC & Y ULLED.1 A'i SH'3'-' THE
TRAC K OF THE CAT
TPACKDO'-& ] FI ]DI" TH& "Q~DB
TRADI JG PLACES
T R AF I C A ~ii T E e E L
TRAI GO L~ SA !'Rt. CAL I~f'JTE
TRAIL &3F DA "JG:-R
TRAI L=R ASES I']0:-L
TERAI f]y THE
TRAi]C:-R"
TRAli] S -lUTATI O&'! 8

T R A i'! S Y L &&& A 'i I A 6- 5 &. 0 0
TRAP e THE

CA R SO&'J

&3i Y PART II
EARS PART I

AR KILLER

1982
1962

1988
1978
1 984
1957
1945
1 979
1970
1979
1966
1 964
1958

1 986
1983
1983
1984
1 985
1946
1956
1980
1980
1965
1 984
1963

1954
1983
1983

1975
1978

1965
1 985
1 985
1985
1947

Household
Vi eM1ng
Hour s

178y5'30
0
0

21y2 1
0
0

38e200y309
49y766
24y793
25y210
2e062

0

21y728
o 9y 232
43y790

355y445
525y9'34

2y702
Be716

0
12e429
11y104

121y545
4y088

11y493
16y786

1y759y824
1y503e697

0
5e536

0

0
20y712

0
1y447e 820

2y181
0

782y134
7y380
3e156

378e345
0
0

358 e 392
0

0
876

By022
27yd f6
33e090
11y998
6e099

24y692
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B 8
CODE

Pr ooerty-Tl t l e Rel-
Year

Household
Viewing
Hours

1'7~ 12
08949
18878
20.~52
15731
23106
22861
15749
26~61
25776
27369
20 545
26793
56265
04795
57~ 30
06879
18907
15765
25542
97848
15768
26524
18908
3'3 052
15796
27855
26728
158'34
56'399
15806
19013
15822
19966
15829
21399
19088
18987
2'3 142
04791
06421
27620
25137
15866
26875
2'3 1 45
04785
05230
15878
005
14494
199~34
15901

S
S

 s

S

S

0

0

S

S

S
S
S

OS

S
S

TRAP D QEiJEATH THE SEA
TRAPPER JOHN y i."i» D»
TRAV~I " ADV& i'TURF
TRAVEL TRAVEL
TRAV IS LQGA'i y 0» A»
TREACHERY Ai!D GR. ED QN TH
THEA SURE I SL A"!D

TREASURE OF SIERRA MAORE
TREASURE OF THE A"'lAZCi'J
TR=ASURE aF THE YANKEE ZE
T PEA SURE TRA I'J
TREA SUR 5!
TREWCHCOAT
TRES CO "3TRA EL 0 =STI &JO

TRES GE'SERAC IQ~JE S
TRES HO'1BRES =)i! '1I V IDA
TRIAL BY JURY
TRIAL OF CHA&LAIi'J JEiJSEi~J
TRIAL !JI THOUT JURY
TRIA i!GLE
TRIBES
TRl'B =S
TRIB UTE
TRIL 3GY OF TERROR
TR IP TO BOUt'! T I FUL y T H =

TROG
TROL L

TRO "J

TROP ICAL HEAT !.JA V:-

TROP ICAL! A

TROUBLE ALO~!G TH~ "A Y

TROUBLE l.1A~~J

TPOUBL& 'JITH HARRY'HE
TRUE COLORS
TRUE GRI T
TRU:. GRI T
TRU)'1P CA RD
TRY TO C ATCH A SAINT
TU l-1USICA
TU 0 'JAD IE
TUFF TRAX ('-10TOR SPOR TS)
TUFF TURF
TULI &S
TUNNEL '3F LOVE» THE
TURK -182
TV MUJER
TV i!3VELAS
TV20 DANCE PARTY / PO'SSI 8
T'JEL VE Ai'!GRY ~1E'J

T!!EL VE O&CL'3CK H IGH
T'-J» !TY i."Ii'JUT. 'JOPKOUT
T"'='JTY Oiir HOURS AT '~Ui~!I C

T'.JEN TY THOUS A;JD YEARS I&i

P LA!~!E T OF THE gP" 9

PHY&

L= VIDEOS

H

SING SI)JG

1970
1 974
1962
1948
1983
1981
1981

1 975
1948
1974

1970
1980
1975
1985
1970
1986
1 982
1952
1956
1953
1972
1955

1969
1978

1975

1984
1981
1958
1985

1976
1933

10q608
ly030y130

17y111
2q092

0
0

16y390
22y965

0
0

9y 176
4y 695

0
24q076
lly270
6yl00

154y948
0
0
0

213y398
845i172

0
15y537

0
0

10y508
38y986

0
0
0
0

llt198
148g656
138y155

0

103q514
4y362

16i846
57y594
82y961

4y510
0

35y424
16w616

127w964
2e617

43y492
15s648
34q820
50y494
19y104

123y374
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1990 i- RQPERTI =8 AL~HAPETICALLY

T BIR
Y CODE
P

0

Property-Titli Household
V {eM1r{q

Hour s

'

S

,'OS

S
0

S

15890
17842
3ci 271
02166
1561 9

00555
26i334
20 931
15964
26508
15'372
15996
21 394
160i33
i39301
20834
95536
24036
25844
22472
23606
59109
01649
16027
16029
16034
25918
16u39
16u 75
03391
26794
24733
17555
ij3243
011~3
26482
95 39'3
16107
29353
57868
16121
04801
04811
16136
1614Q
27488
25777
16169
25923
16171
19331
28676
26933

H QF ITS SOUL

QUIGLEY

OUSTEAUy THE

S3

i:i! TY FOUR {{QOR g TO
T"='J T Y-0'{~ JU''{P 8TR= ~T
T':! IC SHY
T !IL I GH T ZO"'! E

I!!IL IGHT ZO,'! Ey TH"
T'! Il IGHT ZQ{'! E y TH= & HOUR &

T'.! IL I GHT ZO{'J E":"Pi3 V IF ~ THE
T'-! IL IGHT~ S L AST GLEA{'lli'JG
T!!O i{PS» CAR ROLLS'HE
T&!0 QF A KI'JD
I'.! i3 0"! A GUI Li i3T I '!E
T'!0 Y=A R S 8EFi3RE THE ilAS T
T';!0-FIVE y THE
TYCi30
U S FAR"-1 REPORT
UoS» PRO SKI TOUR SEP IES
UoS» S»R» ',"~l)TI0 i Iii S AR{
UFQ»S ARF REAL
ULTIMATE SQLUTIi3 "i QF GRA CE
ULTI {iA TE THR Ii 1y THE
ULTI i{ATE ';!ARR IQR y THE
U ~JA {'!i3CHE E"-{ BARAZQSA
U']CL {'LDQf S CA TQQ 'i SHQ!
U{'i!COi'iQUE RED
U'!DEFEATED, THE
Ui'JDE R CA PR IC i3

O'.{DER FIRE
UiJDE R {lE RICA L I S TARS
U,"!D= RC OVER !JO'-{O'J
Ui'{DE '-'DQG

U;!DEPGRADS» THE
U{!D= R":ROU'JD ACES
Ui!Dc.i GROUi!D "{Ai!y THE
U "z 0 E R S E A K I t ' r{ 0 f1

O'!D= ~~SEA '-!ORLD QF JA CQU» S C

Ui!FAITHFULLY YOURS
U!FI!JI SHED 8USI"! ESS
U'&Fi3 ~r.'I VEi!y THE
Ui!H'3 LY y THE
Ui'JI C '3 T E S T I 6 0 ~ E 1
Ui! Ii'J VITEDq TH'=

U!JIVISIQ{J - DEPORTES DISPORT
U~'!I V ISI '3{'! Y LOS {i! I {'!OS
Ui!'l A SKE 0
UHS I i'!KA 8LE 'l iLL Y 8RQ ~'~~"s y THE
O'i T I L S E P T E,"-l R. R

U{ F RO { THE 0 PTHS
UP P RI SCOPE
UP THE CREEK
UP THE {30i!)J STAI R CAS ':-

T H+ S AtiDR 0'l
UPHILL ALL THE !JAY
UPS K DQ {!{JS

1989

1983
1977
1947
1982
1965
1946
1978
1947

1979
1985
1 374
1975
1 978

1947
1970
1949
1983
1950
1946

1960
1988

1950
1 964
1984
1979
1 959
1 984
1967
1972
1985
1983

441
3y852y3"4

12y744
3q150&517

10y122
48y323
56y296

5q674
0

10y268
ly434

{3

0
0

193»572
0

202
250y494

5yl36
2y128
6y702

0
0

0
22y026

3y833
0

15y255
0

73y825

lly240
2y798

0
1y502

0
2y565

822
31y514

0
101y531

26&828
284g892

0
24y329

0
5y951

48y182
49y228

0
0

23yl'34
5y552
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1990 PROPFRTIES ALPHABETICALI Y PAGE

T

Y

P

S

~ s

'OS

S

0

S

S

0
S

'

BIB
CODE

959 '8
19964
24553
26".64
06534
15133
22083
1 78t. 8
16201
30 315
22084
98230
57851
26248
16203
01651
16211
162'2
23399
29669
56412
22380
16225
17819
23045
1D232
16233
16239
27762
28869
56651
08353
21401
07019
08393
25824
27745
58173
56446
58513
16257
16267
16268
16272
26507
16278
32554
27568
23932
15711
25858
25297
l9931

Proper ty-Title

"COST !.IASNy 7

-Ry A

UPSTATE DO!!N TO!-JW

UPTO'-!lI SATURDAY 'II GH T

uRea'! CO:!RQY
USED CARS
USI! 4;;(RE STL I »! 6
V

VACA TIOI'i! IN HELL y A

VALACHI PAPERSy THE
VALOEZ I S COI1I&JG
VALF '!TINA
VALE'!TI'! E
VALE'.!TIy!EyS DAY THAT AL
VALE RI T IENE UN A:1AN T =

V&LLEY GIRL
VALLEY OF HU ITEQ '1EN
VALLEY QF TH= DIi!OSAURS
VOLLEY OF THe. EAGI ES
VALI EY OF THe. Gl!A"!GI y TH
VALL =Y OF THE KI "! GS
V AMP
Vh&lP IRASy LAB
VAtIP IRE
VAi']P IRE BATy THE
VA'-IP IRE I QVERSy THE
VAN
VANI «HED
VANI SHING A&'-1ERICA&! y THE
VANI SHING &!ESTERN Ry THF„

V4SECTO "1Y DELICATE iIATT
VAUL T OF HOR ROR
V+CI NDAR I Oy
VESA$
VEGAN
VEG" TABLE SOUP
V:-GETABLF SOUP II
VELVET
VENDETTA
VENG A,!ZA DE D y JA,.tGOy
V"=NG A"! Z A OEL LOBO NEGRO y
VENGEANCE IS i'IINE
VENG=ANCE OF FU !1~NCHUy
VENG =AN C" VALLEY
VENGEANCE VO!"
VERA CRUZ
VERD ICTy THF
VERTIGO
VICE VERSA
VICE I!ARS
V ICT IllS
VICTO R A 'z! A R D S y T H ""

V ICT OR/V I CTOR IA
VICTORY
VICTORY AT ENTE'3':.

Rel-
Year

1 974
1980
1980

1979
1972
1371
1965
1979

1983
1942

1 '951

1954
1986
1968
1 979
1933
1970
1976
1 970
1955
1 950
1986
1973

1978

1975
1968
1951
1955
1954
19S2
1958
1988
19S6
1981

1982
1981
1976

Household
Viewing

Hout s

0
0

111y663
152y998
273y033

2y309y570
0

120y011
5y346

0
3y 236

13y 718
0

ly034yl37
0
0
0

6y 660
941 y 831

0
0
0
0
0
0

97y990
0

2y 587
0

297y997
14y364
96y849

0
Sy 297

0
14y320
95y102
23y 910

0
0
0
0
0

617y431
73y095

136y164
780y238

0
0
0

38y27S
202y220

10y710
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Prover ty- Ti 1:1

S

0
S

S
S

OS
S

S

,0
S

S

'

92449
20116
261'2
2i3813
163~*'8
16315
16320
24318
2896]
57173
1 6 332
30075
02837
16303
17821
i3 %816
2765.2
197i3 3

96 3'36
15659
16352
25585
23356
0@818
06461
57467
15131
28435
59303
26765
1637'7
57065
20816
16384
26396
20817
01327
22756
24~i57
16611
16412
16+16
20283
17823
21449
1 9'2
22088
32555
13997
18539

2/39
3/828
0 29 28

V IO 0 CHAL] Ei]'3E
V I O E G P 0!.! E R

V IOF t3OPQ:"E
V IBILAi&JTE FORCE
V I 3 I LA&] TF HI DEQUT
V IKI 'JGS y THE
VILLAGE GF TH OA'Ji'J=O
V ILL A I i%

V I JJO I CA T QR y TH"=

VIOL AC I Oi] y

VIOLEi!T ROAD
VIPER
VIRG IL '.JARO& 8 CH A]1PI Oi'JSH
VIRS I"!IA CITY
V IR9 I»]I A HILL STORY y TH-
VISI Gil '3F ASIA

}%]S GF CHRIS Ti AS PAS
V ISI O'JS QF E I SHT
VISIG'!S GF FR=EOQ"'1
V IS I O'JS OF SP«EO
VISI T TO A S1ALL PLA~&'~ T

VISI TI]lG HOURS
VISI TGR y THE
V IVA LA SALUO
VQ IC 'F AGR. I CUL TURE
VQI C E OF THE HEA R T

VOLT RGid'«OEF E JOE& OF TH
Vi3] Ui]TEERS
VQLV=R 0 i'AC:.R
VGN RICH THQFE'J A"!O EJRQ].-l"]

Vi3]'J RYAN] ~S ~XPRE S
VQYA i9E OF T- RRi3R THF AC
V'3YA GE OF THE OA i]i]ED
VOYAGE GF THE YES~ THF
VULTURES
!]oC~ FIELDS Ai!O .'lE
!.J A 8 0 i] T R A I ii]

.','A I K I K I
!JAIT ~ TI L YOUR '-19TH=R, 6=
'-.'A IT ~ T ILL T H = SUil SHIi]E
'.JAIT U']T IL 0 ARK
',JAKE QF THE R:-0 '-!ITCH
'-! AKE y RA TTLE Ai'JO RQL!
'l~t K Ii]6 TAl L
i]A1 K Ii]9 TALL F Ii~] AL CHAPT
'..J A l K I *J 5 T A L L - P A R T 2
']ALKI !6 THROU", J THE F'%-
':]ALL STR =:T
'..]ALL STREET JQURi]AL REPQ
'] ALL S TR EET JOUR ']AL TELE
i!ALL Y ~ S ':]GRK SHOP
J! ALT ER ".1ERCAO'3
'Jiiii'JTEO O: AD GR A L I VE

I P F I SH I J'J &3

H1LL = LAURO

TS H Qi]E
S y i!ELL IE

ER

RT
VISI Qi~]

1983
1976
1 950
1958
1960
1979
1986

1958
1988

1940
197%

1960
1982
1980

1985
1973
1971
1 '965
1990
1 976
1972
1984
1 976

1980
1983
1952
1 967
1968

26y989
171e003

31&244
452

0
2y124

389&735
1y982y260

7y766
0

0
95q032

936
0

Ay970
0
0

13y826
0
0

7e786
0

22y690
0
0

50y300
0

24q104
0

310y029
%11&255

2yl49y262
20y565

0

As854
0

95y481
0

12y884
0

29y490
921y305
2139 f23

2y 333'10
ly757y520
ly850y226

0
255) 365

51y730
ly339
6e526

0
0
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1930 PROPERTIES ALPHABETICALLY

T

:0

rroQert j-T141 e Household
Vie;ring
Hours

0

0

S

S

S
~ S

S
S

S~-

S
, ~

 

21066
14450
27478
16485
23576
16489
18445
164-0
16493
16495
26065
19332
26366
253'5
24907
283A7
16519
27612
13849
16539
16543
17237
166'39
16669
19760
14 513
24170
29457
14294
06503
26499
19740
17521
26919
10 il73
17306
16593
21832
25780
16637
16640
93348
16642
16665
17827
16792
19890
16676
16679
26643
15444
07403
16695

MAR
!.JAR

!JAR
.JAR

':J AR
'.J AR
!-J AR

',~ AR

!JAR
';J ARL

.'-.J A RL
"AR -J

'. ARR
!-! ARR
!J.»RR
;lATC

'.l A VE
:JAY
'.]AY
':J AY!;l

.JE~R
IP JV

j 8
l,lgg S
'.JEDD
!.J FED

!JEEK
l]i EK
!JEFK

';J EFK
!]EIR
t.l

!lELC
!..J ELC
'-]ELC
'JERE
'.J EST
'.JEST
'JEST
':.'EST
! JEST
':J =ST
':]HA T

!]HAT
&.:]HAT

':]HAT
':JHA T

'.! HAT
'.,'HA T
'-JHA T

i-J G i-JE i] y T H-

!JGRLD
ELA|JD

;." 0 U'] T A I f l q A

i]O CHASE

BRI STOL
R 8OYS
0 "]

JET'-J~" 'J i."=~'] 4 'D

CHRG~JICLE 8
G A i.", E S
OF TH = 6 ARGA i JTUA a
OF THE R GBGTS s TH
OF THE '.-l ILDC A TS
OF TH= L.'ORLD S
OF THE !JGRLOS& T&

!JA6GJ'l
GCK
GROS QF ATLA t" TIS

O E C E i.l BE R e A

I OR '3F THE L '3ST
I~RS J3F THc. "AST
I',3RS y TH"
H- R Iil THE !l0~3OS
RHQLE
LE/'J G TH
!JE ':J ERE'HE
"..'EST e TH'=

ARD GIRL q TH»
GVE LUCY

i'J 0 A ~J G E L S
J']E VER BEE'J LIC K

GF T HE S VIDE".
TER
Ii]6 Of] !" ALTO~~]'~S

S
Ii'J REVI ~ ':l

E~i!D iJAGA ZINE
'=i]D PA SS
E~JD TRAVEL UPDATE

JD '-'I TH rRGOK
D SC IENCE
&3""E BACK y KG T TER
t3i]E H~NE
Oi-JE H G~'J»

& 8'3 H;*JJ']Y

0'-lE H'3i!E y SGLDIE
"GLF GF '-JASH I JGT

-'OI f]T S TORY ~ TH
BID F ST GRY

THF
BQU 'JD

JARO TH& 'JO'1 - F
!.!ORLD

COUiJT R Y

D O'Jl'J Y

A ':JAY TG GO
ARE BEST FR I '=t'JOS

'JA I TS RELG':l
~ S H APPE~JIi'JG "]O!J
~ S H A & P + I'J I J'J G &

~ S i.] E! J P U S S Y C A T ~

1953
1967
1959
1978
1973
1983
1 983
1979
1980
1967
1983
1973
1967
1957

1955
1943
1970

1971
1972
1973
1950
1961

1 959
1951
1973

0
1&192

458y132
0
0

10 F 638
385q024
733y799

2y246y511
54y063

5y389
11&834

0

Q

52q464
4)002

25y068
23y202

ly941
By613

0
245'30

0

302
0

1yQ04yR19
12&788

18.0 F 049
5y 623

590
0

19~153
1/399

ly193y902
435y912

Q

Q

0
82 f

0
45y033
87q558
1/331

1q172e385
694)772

7~781
103y879
20y097

4q631
37p424

168y139
502o055

ly704
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1990 PRQPePTIF ALPHAB; TICALLY

BIB
CODE

P f' p e r t )t T 1 t l e Household
Vie!ainq
Hours

S

0

0

 S

S

S

 
S

16691
02589
16701
01653
27577
26459
231 fG
19 683.
20152
0 691.1
23521
1674%
17557
167@7
26644
26025
22 757
19755
21740
16768
22940
1 7" 3
16784
221 32
19212
2 3372
24554
20 936
21 7'37
18=15
199 1
16850
23789
16860
16861
151@3
26066
25880
16873
25833
20269
19627
20823
21270
02933
16910
21 895
26615
01511
26920
16935
169~~4
301" 0

'..'HAT EVER HAPPEPlE
';!HEEL OF FQP, TU~!E
'.,'HEEL OF FOR TU!NE
'..lifEE LIE Af!D THE
'.!HEELS GF F I PE
'-'H~ ~i G R E A M S C G;l E

TH. C I R CUS
"'Q'- iij TH: LES - f!DS
'!HEf! THE f !OR TH
';!HEfJ THF STARS C

liHEiif TI f!E RAil QU

UHt. R 'A l!GER L I V

!!HERE DG=S IT HU
'-'H~R ~ "AXLES O'~R
'-lHE RE THF BG YS
'.!HER c THE BUFFA!
'.-lHERE THE LADIES
'-'HER THe. R D Fe
':lHIC H i!A Y I S UP7
'.!HI Ci I UA Y TQ THE
'-l H I S, E R I fi! r D - A T H

"HISP-RI "6 SKULL
'.-iHIS PER I ~'JG S"-'i I TH
!WHITE BUFFALOS T

'!HI T E L I GHTfil If!6
'!HIT E fl I SHTS
':!HITE f:!A T'. R REBE
';!HQ IS H ARP Y KEL
::;!HO IS K ILL Ii'liS T
'lHn I S T O' L ACK
"HG KILLED THE C

I!HG SLEi," AU "l TIF
;'!HO& LL STOP THE
l!HQ& S AFRAID 3F
',!HO~ S BE'J SLE" P
'.!HQ~ THE BOSS~
"HGL LY iiGSES
1!HOSE LI FE I S IT
'.:lICKED C I TYq THE
';l ICK ED LADY'HE
-'IDG iT
'-!

IDG'!

ILB Y CQflSPI

CRACY

i.l ILO AflD ';!GQLY
!" ILD BILL HICKGK
'.! ILD FRG~!TIER ~ T

':! ILO GEESE'HE
'.! ILD HQR SES
'-'LD K Ii'r DO -l

':,'ILD

LIFE'S

TH=
'! ILiD i''l 0 R TH i THE
':! ILD ROVERS
':! ILD TH I "!6

D TQ AUi'l T AL I CE'7

CHOPPER BUfiCH

T iRU

C A'-fE

DIE
I !D

T

P T'8

G RG

QQ
~ "'i 3

TG TG!if!

BLG'.l S
GUT

RQifS

FRQ fl T "7

THE

H.-

LS
LE R'0

DAH
'=fl TE
ei nQQ
P A I i~!

V IRG
I f~!G

Ali!D !!HY IS HE SAY I".l

TUFT i~iEi] ~

LIA~
RFOLD f-fODEi &

Ii! I A !!QQLF~
I'l f-1 Y BED~

6 THOS=

1941

1985
1985
1981
1972
197%

1980
1950
1972
1969
1984
1980
1980
1974
1 977
1971
1971
1944
19%8
1977
1973
1 '385
1983
1971
1977
1 '375
1 977
1972
1978
1966
1963

1980
1981
1950
1 '383

1947
1 978
1985

198@
1952
1 971
1 '387

0
4q%42y007

0
0

1'3 e 360
0

0
0

926y808
8y074

0
0
0

5y 703'8%
0
0

0
0

6'37t082
0
0
0

14y543
'37y880

7y f14
5y130
1 y 798

0
10y614

0
21y959

956
0
0
0

15y727y700
23&630

353
0
0

31y862
0

67'94
0

1y680
0

278e348
50y926
31y598
72q754

1e061q938
3y680

59y91%



 AUG 13 19~3
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1990 PROPERTIES ALPHABETICALLY

"- r o p ='r t y - T 1 t 1 Household
Vi e:&irig
Hours

22089
2/+25
01512
01330
27512
16968
2393%
16970
17671
16976
16977
26%66
21794
27798
16991
1 7 &2

1700 9
20591
21620
26721
33533
17032
17035
21%'
264'.:3
97452
22976
08329
15144
25211
21 kl5
27538
17104
16227
21940
171%6
22931
20'='26
17153
07011
17154
17155
16118
01656
23133
98829
33097
232'~ 9
1%g95
92909
06551
16912
16561

THE

ED HOLLY'.!OOD

':!ILD ':! ILD llEST REVISITED y TH
'-iILD "'3i-'IE'1 OF CHASTITY GULCH
'.! ILD e ';! ILD '.-:! ORLD OF Ai']If"1 ALS
':JILD g ':]ILDp ':~ESTy THE
'.] IL3ERi] "" F Ai1IL Y PART
'JILL Pf ~~]i]Y

LJ ILL y Ge GOR*3Oi'l L IDDY
';] ILL ARD

:JIf]y LOSE QR DRA';!
'!If]C HESTER o 7 5

'.-JIf!D ACROSS THE "VERGLADES
'JIf]D IX THE t! ILLO';lSp THE
;!I&]D S QF KIT TY H A'.!Kg THE
':.! Ii]D',! ALKER
':! If'JG S OF AGL=S y THE
':! If@]ER TAKE ALL
']Ii]T" R KILL
',! I f:] T '= R S P O P T S C A S T

!.J Ii]T ERH A':! K

!J I SF GUY S
':JITCHTRAP
';l I TH 0 S Qf! G I'!,"-1 Y HEART
'.lITH S I X YQU G T EGG ROLL
:;! I TH THIS RI"! 8
,'-! I TH OUT A TR ACE
.lITfJ =SS TO SURVI VAL
':! IZ ) THE
llKRP I i~] C INC I i~].»JA TI
';]i3LF Ri3CK TV
';l QLF E.'!
',! Oi'1 A f J C A L L E D "-"3 S 5 8 y

!.JQi.1A f] If'J RED & THE
'.! Ql]A '] OF TH YEA P
""""'hi! 'S PLACE &

E fi AT i]F'ST PQ I!IT
f JOi]E ii] OF THE P RE H I ST 0 RIC PL A

!-]Oi]= 'J ~ S R 0~3",1 y TH .

"3i] Trodi] T&f] TH Di3i 'iH'3 AV

!!OND =R l.1A«J

!-Ji3ND ER HQf'iAf'J

'JQi]Dc.R (lO 'iAfl

';]Of]D:-RFUL CQU"!TR Y e THE
!JQi&DERFUL i]ORLD QF D ISi]E Y

'-JQOD Y 'l'3QD ECKc w -' RIE.'D~
;JORD OF HQf]3R
'!QRK I'f Of'& THE DP. Af"1

,'.l OR K I i] 6 T R A S H

'.!ORLD ACCORD Ii]G TO C ARP
'-li3RLD CH A'-1PIOi]~HIP "R"-STLII'ii.
.! ORL D CUP SQ CCER
'.lOP,LD CUP-SKI If]G
l-.! Q R L i3 J E T S K I F I 'l A L 8 y THE
':.'3RLD OF AUDUROf] SPECIALS

1 978
1 968
1981
1971

1976
1 986
1 989
1952
1 968
1 978
1983

1981
1978
1984
1 942

1974
1959

1990
1 982

6q 632
3y276
4~567

2y2 8y242
21y650

8y226
0

%28&358
219&993

0
285

4&576
0

6yl56
ly099y834

ly045y648
0

0y 985
19y150

0

3y 683
32$ 722

0
19 } 2ol
23q897

0
7%0y343

5y186
51~856
21y290

105w196
0
0
0
0

14&682
0

50y340
0

2i39 y 490
1q 743

1y26@y375
1p%14p202

Ry916
3/852

20'2%
97y285

25y5%3y759
0

12y670
0

1y065y1%3
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1990 PROPERTIES A L~HABETI CALL Y

BIB
CODE

r 0 0 e r' ~/ - T 1 t I 6 Rel- Househo] d
Y 6Br'1 eM 1ng

Hour s

 
S

S
S

IO

93657
26926
17181
18960
24399
19365
95P,99
1& '-'69
06555
1720 3
20307
23310
2U 311
30848
57'"20
1 723&
23482
17243
25 '-" 8.1
27496
25919
17=65
06558
27479
56976
065 2
07441
2 i'.i83
95994
56150
18"59
1790
9'~ 451
09705
18213
29555
173~: 0

17318
17395
27'40 1
17329
19476
17352
17357
2839'7
07900
17369
21411
20 .33
17374
16366
18495
26734

3RL iD GF DIF
",GRL D OF DRA
'.-! GRL D GF HE~!
';i QRL 3 OF HQR
'RLD» S GREA
'..JQRLD» S GREA
."QU;1 DE D B = AR
"RAT H nF r'QD
'! «ES TLI&JG» S
;JRO'I.-. 1-1Ai'J» T
i'-'F UP - P. TA

'-! 'JF "R E S T L I «J

':!'.!F ',,'RE STLI"'1
X i.1 A ii ':J I TH
YA SQ'-1QS HQN
Y Af!KEE DQODL
YAfJKS
YEAR ".889
Y" AR QF LI&jI
Yi AR OF THE
Y ELL O';!BE A RD
YELL J'JSTO "JE

YELL n'! S T Qi'! E:
YEAST L

YERB A SAiJGRI
Y E S» "-t I i~ I S T E

YES» VIRGIf'! I
YEST PDAY» S
YQ Cn;-1PPG A

Y O Y l', I l-1AR I
YOGI AfJD TH=
YOGI REAR
YOGI BEAR
YOGI»S FIRST

YQU CA"1'T HU
YOU CA'I» T TA
YOU» LL iJEVER
YOU» R= A BIG
YOU "1:" A "JD FR
Y GUS iG A T HEA
YOUNG BILLY
YOUfi'f! HEA
Y QUii 6 L I Q«ilS»
YQUil G LQI'JER»
YOU~'~ QPLE
YGU'J G PHILAD
Y 3Ui'J 9 R U &! A':J A

YOUi!G SAl1SGlJ
YOUfJG SA VAGE
YQUi! 0 Uf! I VEP,
YOUI'1'~ 'i A R LQ
YQU'J:- '-JARRIO

'JG D A ''! 6 E P n U S L Y» THE
DRAGG J

KFLLY
SEAS3i'S AFT" P THE FIR'""

", "!TA

(C 0"..IED

TH ='wE

CHILD
SA;'1UJE P

ACHI
Iris'IQ

Y)
IS A SA:":ITA CLAUS

I'! OF TH SP ACE B =ARS

D THE f'&A

CHR I STt.l
c ~C !I P,

PRY L3VE
K:- I T !-JI

SF E,'1F
ROY '~o"

c& T

YQU'!G
RT» THE

TH:-

THZ
» S SP=CI
ELPH I Ai~!S

YS» THE

GICAL FLIGHT OF THE SPRUCE GOQ
AS

TH YOU
AGAI ",

ALS
TH"

S» TH=

RD» THF

F ER I ICE

C ULA
RY gl IEj~lT» THE
S=S» THE
T- ST ATHLFTiE» THE
TEST STUJ!TS! A TRIBUTE TQ HGLL Yt-! 0'3D ST

THE
GREAT- ST HITS

GF i!RFSTL I"!G
0 CH ALI E'AGE
G SPOTLIGHT
-RAY =YES» THF
PRES

D 4! ID Y

1979
1964

1973

1972

1956

1942
1979
1 965
1983
1985
1983
1959

1987
1988
1 938
1973
1 967
1 979
1954
1 969
1938
1 958
1968

1959
1977

7»024
10»336
9»578

Q

13»202
228»473

0
759»204

1»011»194
Q

1» 328» 937
943» 637
273» 328

0
2»078
2»410

0
0

7»096
1» 1909331

0
22»028
24»237

6»858
0

5»904
1»245

Q

2i01»776
0

8»116
2» 778» 449

6»670
29»820
22»536
13»998

0
0

Q

10»204
44»123
7»408

0
2»216
8»888

0
0
0

2»347
852
771

1»286
32»900
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T 8I8 ~rooerty-T1t] e
Y COD'.

P el-
Year

Household
Vj e!qi ng
Hours

S
S

27499
17410
0% '&%%

17421
9b141
25613
26244
20059
17033
27746
27860
28674
20430
i3252
244~~ 2
21 )73

YOU&J GBLOOD
Y&3URS~ ".]INF Ai"JD OURS
YUGO SLA V I Ah! SHQ'"
YUKO'! VE,"JGEA JJCE
YURI '

A ISLA De.L SOL«
ZAi~! Y AD VEi~JTU &&S '3F ROB Ii J

Z APP ED!
7~2'33 U

7~PP" LIi'i
ZERO

BUOYS

ZOJJF TROOPER S

ZOO GA "JG t THE
ZOO LIFE '..JI TH JACK HA'll'lA
ZORRO~ S BLACK !!HI ~'ORR

O q THE G A Y i3L AD»

ZUHA REACH

HOOD g THE

1 986
1968

1984
1 982

1971
1986
1985
1985

1981
1978

32y032
87y804

0
0
0
0

112y570
28y095

0
3y 708

22e930
0

730
0

27y158
9y150



Testimony of Marsha E. Kessler

Summarv of Exoerience

Since 1977 my profession has been the collection and
distribution of cable television royalties in the United States.
I was a founding member of the division within the Copyright Office
responsible for collecting the cable royalties. In that capacity
I became thoroughly familiar with the compulsory license for cable
systems, i.e. Section 111 of the Copyright Act which addresses
cable system royalty fee liability for the carriage of broadcast
signals.

In addition to knowledge of the compulsory license, I was
required to interpret Section 76 of the Federal Communications
Commission ("FCC") regulations, in particular the rules governing
cable system carriage of television broadcast stations (76.57
through 76.63). From these referenced sections I became
knowledgeable about signal carriage concepts such as "35-mile
specified zones," "significantly-viewed," and "grade B contours."

Since 1982, I have been employed by Motion Picture Association
of America ("MPAA") where my familiarity with the compulsory
license and with FCC rules and regulations has been a primary tool
in the representation of Program Supplier interests. My most
significant responsibility at MPAA is the allocation of the royalty
fund to the over 100 companies we represent.

In addition to coordinating the payment of royalties, I have
had a number of opportunities to appear as a witness before the
Copyright Royalty Tribunal ("CRT"). My testimony has focused on
primarily on MPAA's use and interpretation of the compulsory
license and FCC rules and regulations. I have also testified
before the Canadian Copyright Board with respect to similar issues.

Once a year, I assist companies in the filing of their claims
at the CRT. During the year, I provide other assistance to and
representation of our claimant companies as needed.

Purpose of Testimonv

The purpose of my appearance here today is (1) to explain my
involvement in the process that goes into producing the special
diary study and the new meter study that will be offered as part of
Program Suppliers'ase, including both the determination of
distant v. local cable carriage and the assigning of television
programming to various categories; (2) to describe the data
provided by the diary-based study; (3) to discuss how MPAA uses the
diary-study data, including a description of household viewing
hours; and (4) to report on MPAA's decision to include a meter-
based study as part of this year's presentation to the Tribunal.



I will also provide some background information regarding material
to be presented by our witness from Twentieth Century Fox.

The 1990 Special Studies

Program Suppliers'990 case includes data from two separate
studies both of which measure television station viewing in distant
cable households (CHH). One is a diary-based study; the other is
a meter-based study. "Diary-based" means that the distant cable
viewing data upon which we rely were derived from diaries completed
by television households selected by the A.C. Nielsen Company.
"Meter-based" means the distant cable viewing data were derived
from meters placed in. television households selected by Nielsen.

The Diarv-Based Studv

For over a decade, MPAA has annually commissioned a special
diary-based study from the A.C. Nielsen Company to help us perform
our cable copyright work. The diary study is the pivot upon which
virtually every cable copyright project we have ever undertaken has
turned -- e.g. our presentations before the Tribunal; the
calculation of individual Program Supplier shares of the royalty
funds; and the preparation of exhibits in infringement cases.
Absent the diary study, we would have no basis upon which to
conduct any of our cable royalty-related activities. It is my
expectation that we will continue to commission this study in the
future.

The diary study is actually the melding two types of data
broadcast and viewing. "Broadcast" refers to the identification of
non-network programs aired by television stations included in the
study (" sample stations"). "Viewing" pertains to counting the
number of cable households located outside a sample station's local
market who watch a particular program on that station. The study
thus addresses the primary focus of the compulsory license — i.e.
cable system exposure of copyrighted programs outside the
television market in which the work was originally licensed.

The 1990 diary-study results were derived from the compilation
of data from two separate sources -- TV Data ("TVD") and A.C.
Nielsen (" Nielsen" ). Nielsen provided distant signal viewing and
TVD provided television station program schedules. A third
company, Cable Data Corporation ("CDC" or "Cable Data" ), merged the
two data bases and computed household viewing hours.

The first step in the process is determining the stations to
be measured by Nielsen. The data from which the selection was made
were provided to MPAA by Cable Data. The selection of the sample
stations for 1990 was made by Allen Cooper of MPAA, and his
testimony will address the criteria used to derive the sample.

Nielsen relies on diaries completed by cable households in



order to determine distant viewing. Nielsen places these diaries
randomly throughout the country. The data are collected from the
diaries primarily for many reports unrelated to the MPAA Study.

The raw diary data. make no distinction between "local" and
"distant" CHH. For purposes of royalty distribution, our concern
is distant signal viewing, so the diary information has to be
adjusted to exclude local viewing. It was my task to advise
Nielsen of the areas in which each sample station's cable system
viewing was considered local. This was done on a county-by-county
(or in some cases, partial county) basis. I informed Nielsen of
those counties that are considered local for a particular station.
Nielsen excluded all diaries from those counties in its analysis,
so that the resulting count represented distant signal viewing
only.

Exhibit (MEK-1) describes the process by each station's
distant viewing areas were determined. As the exhibit explains,
the analysis of commercial stations'ocal areas depends on the
market to which the station is licensed. A different approach is
taken for noncommercial stations. The review described in this
exhibit was undertaken for each station in the sample.

The data furnished to MPAA by Nielsen consisted of distant
cable viewing to each sample station on a quarter-hour (QH) by QH
basis. Due to the fact that the availability of Nielsen's diary
data for all television markets is limited to the months of
February, May, July and November, our study is also limited to data
for those months. The time periods covered were 6:00 am to 2:00 am
the following day.

Thus far, the material I have presented pertains to the
viewing side of the project — i.e. the process by which Nielsen
determines how many distant CHH watched a particular television
station at a particular time. The next step is to determine what
those distant CHH were watching. This is that facet of the project
to which I earlier referred as "broadcast" data.

Beginning in late 1989 and for purposes related to our
distribution of funds to represented claimants, MPAA began
purchasing television station program schedules from a company
known as TV Data. TVD supplies weekly television station schedules
to newspapers for use in their Sunday supplements.

TVD sent Cable Data computer tapes with the schedules of the
sample stations. The schedules were also on a QH-by-QH basis so
that the TVD programming could be merged with the Nielsen viewing.
The data base now consists of two elements, programs and their
distant cable viewing. It is important to note that the broadcast
and viewing data are limited to non-network programming because
network programming is not compensable under Section 111.



Next, according to instructions from MPAA, Cable Data began an
examination of each program in the data base. The purpose of
examining the programs was to assign each program to one of the
Tribunal's programming categories, based on the definitions
established in prior proceedings — e.g., local, syndicated,
devotional, sporting event, non-commercial programming, etc.
Assigning all the programming to the various categories makes it
possible to measure each category's distant cable usage relative to
that of the other categories. In other words, it then will be
possible to evaluate questions such as, "What was the level of
distant cable viewing of syndicated programs compared to that of
local shows?" and so forth.

Many programs appear in the study year after year and
therefore do not need to be reviewed anew. However, there are many
new programs that show up each year, and each must be researched in
the available resources to determine its appropriate category.

The categorization of programs in the 1990 diary study was
undertaken by Cable Data Corporation. Resources at the company's
disposal included publications such as TV Guides from the
applicable station and date. Arbitron's Television Syndicated
Program Analysis ("TSPA") and Nielsen's Report On Syndicated
Programs ("ROSP"), pages from which are shown in Exhibits and

(MEK-2 and 3) were particularly good for identifying
syndicated programming. One of our essential publications are the
Television Procrrammincr Source Books (which we call "the BIB books")
for series and feature films. Exhibits and (MEK-4 and
5) are pages from these books.

Another resource that is sometimes helpful in identifying
local programs are the claims filed by the sample stations at the
CRT. I reviewed a number of the claims filed by the sample
stations and made notes of the local programming claimed by those
stations. I made copies of those notes available to both Cable
Data Corporation and to Nielsen.

For the first time this year, the CDC staff had access to TV
Data's system of categorization -- which was to some extent helpful
in assigning program types. Exhibit (MEK-6) contains TVD's
categorization criteria. TVD's criteria differ from the Tribunal
criteria, and consequently the TVD categorization had to be
adjusted to match the Tribunal's definitions.

Exhibit (MEK-7) is a copy of the program categorization
guide MPAA provided to CDC to help them to assign a program type to
each show. The categories represent five of the claimant groups
appearing before the Tribunal -- local (for U.S. Broadcasters),
syndicated series and non-network movies (for Program Suppliers),
devotional (for Devotional Broadcasters), non-commercial (for PBS)
and sports (for Joint Sports). There is an additional category
called "other" representing programming about which no information



can be gleaned.

The categorization of programs is a thorny task. A cursory
review of Exhibits and (MEK-6 and 7) will immediately
reveal the challenges (read headaches) encountered when setting out
to assign programs to individual categories. The Tribunal has
defined seven unique categories of non-network programming for its
distribution purposes -- local, series, devotional, movies, sports,
non-commercial, and other. The TVD document reports some 36
program types including four different divisions of movies, six
categories of sports, three kinds of specials, etc. TVD
categorization offers no allusion to local programming so that it
is impossible to distinguish which sports, devotional and news
programs are local and which are not. Even with all the resources
available -- TV Guides, ratings publications, directories, other
companies'ystems of cataloging programs, calling the station etc.

categorization consistent with the Tribunal's needs is not and
cannot be counted on to be a smooth-flow process.

Some of the work is easy: everyone can figure out that
"Little House on the Prairie" is a series and "Casablanca" is a
movie. Most sporting events are easy, too: Atlanta Braves
baseball games are clearly sports for Tribunal purposes as is NBA
basketball. But what about some (but not all) of tbe wrestling on
station WTBS or a show like "Gorgeous Ladies of Wrestling (GLOW)"
featuring women wrestlers? It turns out that wrestling, which I
think of as a sport, is not a sport for royalty distribution
purposes. In the example given above, a wrestling program can be
local or syndicated, but not a sporting event. Likewise, many
other sporting events e.g. golf, car racing, skiing, volleyball,
boxing, horse racing, etc. aren't sports for Tribunal purposes.
Most are syndicated and some are local. Frequently we find local
bowling. So, a rose is not a rose is not a rose.

Another example of tbe difficulties faced in categorization
are programs affiliated with entities such as National Geographic
or Jacques Cousteau. The National Geographic and Jacques Cousteau
series can be found on commercial and non-commercial stations, so
some of them are grouped with the PBS category and others are
assigned to the syndicated series category.

Still another illustration has to do with the devotional
category of programs i.e. syndicated programs of a religious them
or religious nature. Some programs cause no difficulties: e.g.
"Expect A Miracle with Oral Roberts" and "The Old Time Gospel
Hour." However, many stations broadcast a religious service
entitled "Mass For Shut-Ins." The facts that 1) this program is of
a religious nature, and 2) the same title appears on multiple
stations, would tempt an inexperienced reviewer to assign "Mass For
Shut-Ins" to the devotional group. However, our experience over
tbe years bas been that these programs are individually produced
for tbe station which airs them and that tbe services are broadcast



only by that station. Therefore, for royalty distribution
purposes, "Mass For Shut-Ins" is not devotional but rather local.

Another example of a typical anomaly in the categorization of
devotional programs is a program entitled "World Vision." Before
doing any research, the reviewer knows one or two things about this
program. One is that the program appears on multiple stations.
The second thing the reviewer may know is that MPAA represents a
Program Supplier claimant named Worldvision. The speculation
arises, "Could World Vision be associated in any way with the
syndicator Worldvision and might this be a one of that company's
programs?" (This actually happened and the program temporarily was
credited to the Program Supplier Worldvision.)

At the time I was writing this paper, and by chance, I had in
my office a small description of World Vision, Inc. The literature
indicates it "is a non-profit, Christian, humanitarian agency which
ministers to children and families, provides emergency aid, fosters
self-reliance, furthers evangelism, strengthens Christian
leadership, and increases public awareness of poverty around the
world." It is my own personal knowledge that World Vision, Inc. is
connected with the television program "World Vision." The program
is a vehicle for raising financial support for the agency's mission
projects around the world. It is filmed on-site and focuses on
people in various parts of the world in need of food, education,
health care, etc.

What would Solomon do with this baby? The program "World
Vision" is distributed to multiple stations, so it clearly is a
series. But is it a Program Supplier series or a Devotional
series? The program has the character of missionary work and is
associated with an organization whose stated mission is based in
Christianity and whose focus is on evangelism and Christian
leadership. This suggests that the program might be considered
devotional. But the fund-raising, documentary aspect of the
program conflicts with the requirement that a devotional series be
religious or spiritual in nature. We currently categorize "World
Vision" and other such programs as syndicated series. However,
Program Suppliers are not wedded to this decision and would not
object if the Tribunal were to instruct us otherwise. To my
knowledge, there are no claimants either for the "World Vision"
program or for any of the other similar shows.

One last example illustrating the difficulties in program
categorization has to do with news programs. News programs come in
a variety of formats and they ultimately are assigned to one of
three categories — local, syndicated or PBS. Many local news
programs are easily identifiable because the name of the program
provides a clue: e.g. "Channel 9 Eyewitness News."

However, there is another group of news and news-like programs
whose category is not so obvious, for example "MacNeil, Lehrer,"



and "Headline News." These programs cover current events and
appear on multiple stations. However, the former is broadcast by
non-commercial stations, and the latter by commercial stations.
Therefore, the first is assigned to the PBS category whereas the
second is grouped with syndicated series.

Assigning television programs to the Tribunal-defined
categories sometimes requires the suspension of every-day logic,
rationale and experience to accommodate a system particular to the
royalty distribution process. Church services aren't devotional.
Sports aren't sports. Cultural and documentary programming aren'
educational. It is a difficult and confusing framework within
which to work, and care must be taken to be objective so that
programs are properly credited.

Once the categorization has been completed, the diary study is
ready for interpretation and analysis. The broadcast and viewing
components had been merged. We now know the names of the programs
that were broadcast and what kind of program each was, and we know
how many distant cable households watched each one. It is now time
to evaluate the relative share represented by each category of
programming. In order to do this, we calculated household viewing
hours ("HHVH")

HHVHs evaluate a program numerically, taking into account both
the amount of broadcast time in QH measurements and the number of
distant cable households per quarter hour the show achieved. The
formula is as follows:

( QH/4) * average distant CHH

Descriptively, we would say the formula: Add up all the
quarter hours a particular program was broadcast in an individual
time slot. Divide that number by four in order to express the
number in terms of hours. Multiply the hours by the average number
of distant CHH that viewed the program. The result is the amount
of distant signal viewing (HHVH) achieved by the program.

Here is how the formula works:

Say, for example, on a particular date at a certain time,
station WBDY ran. a one-hour (i.e. 4 quarter bours) show that was
viewed as follows:



Unit

1st QH

2nd QH

3rd QH

4th QH

Distant CHH

30, 000

31,500

31, 600

32 000

31, 275 (average)

HHVH for the program for that program on that station at that time
slot would be calculated as follows:

(4 QH/4) * 31, 275 = 31, 275 HHVH

Once a numerical value has been calculated for all programs in
the Study, the relative shares of the different kinds of
programming can then. determined. The QH and distant CHH figures
alone can each compare the relative shares of the different
categories of programming only in terms either of broadcast time
(QH) or of viewing (distant CHH), but not both at the same time.
The HHVH formula acknowledges both components, amount of broadcast
time and amount of viewing, as critical factors in the evaluation
of a group of programs'elative worth. Using the HHVH numbers,
Program Suppliers can. assess the standing of our programs (in terms
of both time and viewing) in relation to the programs of the other
groups combined.

Exhibit (MEK-8)) provides the results of the 1990 diary
study. The data are grouped, first alphabetically by station, then
by program type, then alpha by program within. each category except
movies. At the end of each station's entry is a summary by program
type showing amount of broadcast QH and distant cable viewing. The
last page sums all stations'rogramming according to type and, for
each type, shows the amount of time and distant signal viewing,
expressed in HHVH. Allen Cooper will include an. interpretation. of
the data in his testimony.

The Meter-Based Stud

MPAA has offered the diary-based study as our primary piece of
evidence in almost every Phase I presentation we have made here at
the Tribunal. Although the diary study has been generally well-
received and has played an. important role in the Tribunal's
assessment of the parties'laims, it has not gone without
criticism.

Two of these criticisms have been 1) the accuracy of the
viewing data as reported in the diaries and as transcribed from



diary to computer, and 2) the time periods included in the study.

In its 1989 Final Decision, the Tribunal indicated, "...we
would like to explore further whether metered viewing can be used
in a valid way." As a result of these criticisms and of the
Tribunal's desire to look at meter-gathered data, Program Suppliers
have commissioned for the first time a meter-based study to augment
our 1990 case before the Tribunal.

In its 1989 Final Decision, the Tribunal indicated it was
concerned about the "multitude of errors that can occur using the
diary method." The type of errors that were the focus of concern
were possible inaccuracies in the diary respondents'eporting what
they actually watched, and possible errors in process of coding the
diary information and transferring the data to computer.

It is Program Suppliers'elief that the error rates were
minimal rates and had no effect on. the overall results. This
belief was supported by minuscule standard errors. The standard
error rates in the 1989 diary study were plus/minus 0.096% for
series; plus/minus 0.098: for movies; and plus/minus 0.084'. for all
other programming.

Nonetheless, Program Suppliers have sought to address concerns
regarding diary-based viewing by using data collected by meters
electronically connected to television sets instead of diaries
completed by viewers. Mr. Lindstrom of A.C. Nielsen will provide
in-depth information regarding the process of gathering data via
meters.

The second area of criticism of the Nielsen viewing studies
had to do with the time periods included in the diary-based study.
Perhaps a little background and history may be helpful.

Nielsen gathers diary-based data from all television markets
for the months of February, May, July and November ("4-cycle
data"). For some additional markets, Nielsen also collects diary
data for the months of January and/or October so that for a group
of stations there are data for up to 6 months out of the year ("6-
cycle data").

In early distribution proceedings, Program Suppliers offered
4-cycle data to support our claim. The other parties and the
Tribunal were concerned that 4 months'orth of data were not a
sufficient basis for determining distant signal use of television
programming for an. entire year.

Subsequently, and in response to this concern, Program
Suppliers added the one or two additional months whenever the data
were available. It was and is our belief that the more data that
are included, the more accurate any measurement is. The 6-cycle
data were included in our cases for 1983 and 1989.



In its Final Decision for 1989, the CRT felt that the "two
additional cycles were unusable for Tribunal purposes," and the
agency limited its decision-making process to 4-cycle data. In
light of this observation, Program Suppliers have limited the data
presented in the 1990 meter study to 4 months.

In terms of the logistics of the meter study, nearly all of
the work was done by Nielsen or by entities other than MPAA. Cable
Data Corporation supplied Nielsen with listing of stations carried
as distant signals during 1990 from which Nielsen drew the sample.
As an aid to program categorization, CDC also supplied Nielsen with
a tape of television station programming for stations that were in
both the diary- and meter samples. Nielsen selected the sample,
categorized the programming, and will present the results.

The two aspects of the meter study in which I participated
were in the classification of counties as distant or local to the
stations in the meter sample and the providing of categorization
guidelines to Nielsen.

With respect to the county evaluations, I used the same
process to analyze the meter-sample stations as I have described
for the diary-sample stations. Insofar as the categorization is
concerned, I have enclosed a copy of a letter to Nielsen commenting
on various issues in categorization. A copy of that letter is
included in this testimony as Exhibit (MEK-9) .

Comment On The Diar — and Meter-based Studies

Both the meter and the diary studies have the same objective
to report and measure the actual use of television station

programming by distant cable viewers. In my judgement, both
studies perform well in that regard. The studies do not report
opinions. The studies are not analyses of what the consumers of
television programming wished they could view or thought ought to
be available.

The studies quantify usage of the programs actually available
and offer a method to measure the relative use (viewing) of one
program over another, e.g. the use of sports programming compared
to devotional programming or the use of local programming compared
to non-commercial programming. It is my conviction that either
study individually and both studies collectively are an accurate
assessment of what television stations chose to broadcast and what,
among a plethora of programming, distant cable viewers chose to
watch.

Back round Work For Pro ram Su liers'itness From Fox

In the preparation of Program Suppliers'990 case, I had the
occasion, to discuss the issue of "spill-in," i.e. the effect of
distant signal importation of the same program into a local market

10



with researchers at Twentieth Century Fox. After our conversation,
we determined that I would do some preliminary work in this area
with respect to the television program "A Current Affair" ("ACA").

The first step of the project was to identify television
markets in which ACA was broadcast during 1990. My source for this
information were the Nielsen ROSPs for the four 1990 sweep periods.
There were a little over 180 markets in which ACA was broadcast
during 1990.

After identifying the markets, I looked up each one in the
Cable Atlas referred to in Exhibit (MEK-1). Based on eye-
balling the various maps, I made a judgment as to whether I thought
there might be some relationship between the station in that market
and other stations in adjacent markets with respect to distant
cable importation. The analysis was similar fashion as the county
analysis I did for the diary and meter studies. If I judged there
might be a relationship worthy of further investigation, I made a
note of the potential distant station and market.

After completing this analysis, I forward the project to Fox
for that company's use.

11



I declare under penalty of perjury that the foregoing is true
and correct and of my personal knowledge. Executed on August 16,
1993.

Marsha E. Kessler
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EXHIBIT

~MEK- I



Exhibit.

Determination of Distant and Local Counties

(MEK-1)

When determining their royalty payments, cable operators must;
determine which of the stations they are carrying are local and
which are distant. The first thing they do is identify the
television market.(s) in which the communities served by the cable
facility are located. This is because the FCC rules that governed
"must carry" (i.e. local) and "may carry" (distant) were based on
the television market to which the system is subject. (These
rules are no longer in effect.; however they continue to serve as
basis for determining local/distant. carriage).

A system may be subject, to one or more of four market
designations: Top 50 Markets; Second 50 Markets; Smaller Markets;
and/or Outside all Markets. The jargon for describing the Top and
Second 50 market,s combined is "Top 100 markets" or "Major Markets."

Once the market is determined, similar sets of criteria are
then applied with respect to the system's carriage of a television
station within that. market. These criteria include the station's
status as significantly viewed {SV); and/or the market's specified
zone; and/or the Grade B contour.

The rules are different for commercial and non-commercial
stations.
1. The "Si nificantl Viewed" Standard

FCC rules provide that if a commercial station qualifies as
"significantly viewed" in a county or a community, then a cable
system's carriage of that station in that. county or community is
considered to be "local." There is no direct liability for cablesystems'arriage of local signals.

The term "significantly viewed" (SV) refers to a measurement.
of the extent. to which a television station is viewed in non-cable
households. Section 76.5(i) of the FCC rules provides the
following criteria for the SV standards:

{k) Significantly viewed. Viewed in other than cable
television households as follows: (1) for a full or partial
network station — a share of viewing hours of at. least. 3
percent (total week hours), and a net. weekly circulation of at
least 25 percent; and (2) for an independent station — a share
of viewing hours of at least. 2 percent (total week hours), and
a net weekly circulation of at. least 5 percent.
The rules define "share of viewing hours" as the total hours

non-cable households viewed the station during the week expressed
as a percentage of the total hours that the same households viewedall television stations during the same period. "Net weekly
circulation" refers to the number of non-cable households that



viewed the station for 5 minutes or more during the entire week
expressed as a percentage of total non-cable households in the
survey area.

To determine which counties are SV for a particular station,
I refer to the FCC's listing of SV stations as reprinted in Warren
Publishing's Cable & Station Coveracre Atlas (" Cable Atlas" ), a
portion of which is included at the end of this exhibit and is
labelled Appendix A. The list is organized alpha by state, and
then within state, alpha by county.

2. Specified Zone

A commercial television station's "market" is determined by
means of a 35-mile circle described about the community to which
the station is licensed. A cable system's carriage of that station
to subscribers located within that 35-mile radius is considered to
be "local." As I indicated before, there is no direct liability
for cable systems'arriage of local signals. The circle is
sometimes referred to as the "35-mile specified zone."

Appendix B is a page from the 1990 Cable Atlas showing the
specified zone of the Denver market. Although it is not obvious
from the copy in this exhibit, the circles are of different colors.
Red circles are major markets; green circles are smaller markets.
Use of the various circles will be explained further in this
exhibit.
3. Grade B Contour

Like the 35-mile specified zone, the Grade B contour is a
circle, a frequently irregular circle, centered around the
television station's transmitter site. "Grade B service" refers to
the quality of picture expected to be satisfactory to the median
observer at least 90% of the time for at least 50% of the receiving
locations. Sometimes, when describing the fact that, a station's
Grade B includes a particular community, we say the station "throws
a Grade B" around such and such a place.

A cable system located in a smaller market is permitted to
carry on a local basis (i.e., with no direct royalty liability) anystation licensed to another smaller markets whose Grade B
encompasses the system. A system located outside all television
markets is permitted to carry as local any station within whose
Grade B the system is located.

Regardless of the market in which it. may be located, a cable
system is allowed to carry as a local signal any non-commercial
station whose grade B encompasses the community(s) served by the
system.

Appendix C is a map from the Stations Volume of the



"Television 6 Cable Factbook" that shows the Grade B contour of
television station KCNC in Denver.

Actual Exam les of Count Anal sis
The county analysis is necessary because the FCC's definition

of television markets differs from Nielsen's definition. After the
sample stations for the Nielsen diary and meter studies were
selected, the next step was to identify counties associated with
each station in its Nielsen-defined market. The starting point for
the 1990 analysis was Nielsen's "US Television Household Estimates"
(September 1990). This publication lists all Nielsen markets,
known as "designated market. areas" or "DMAs." The DMAs are
organized in alphabetical order, starting with Abilene and ending
with Zanesville. Each DMA heading includes the counties that,
Nielsen associates with that individual market..

Appendix D is a page from the booklet which shows the listing
for the Denver DMA. As the page indicates, there are 51 counties
associated with the Denver DMA.

Because counties considered local to a particular television
station by Nielsen may not be the same as those considered local by
the FCC, my task was to identify which DMA counties are considered
local for royalty purposes so that viewing from those areas can be
excluded from the Nielsen studies. Below are examples of the
process as actually applied to three television stations included
in the 1990 Nielsen diary and/or meter studies.

Ma 'or Market Station
Commercial television KCNC is licensed to the major market

Denver (Market f32). The analysis begins with defining the Denver
DMA counties. As per the Nielsen publication, there are 51
counties assigned to the Denver DMA. (Appendix D)

The easiest way to identify a commercial station's local
counties is to look them up in the SV list in the Cable Atlas. If
a station is listed as local in a particular county, then I
classify that county as local and do not review it any further.

The SV list indicates that. KCNC is SV in 25 of the 51 DMA
counties:

Adams, CO
Arapahoe, CO
Boulder, CO
Chaffee, CO
Clear Creek, CO
Denver, CO
Douglas, CO
Eagle, CO

Elbert, CO
Garfield, CO
Gilpin, CO
Grand, CO
Jackson,CO
Jefferson, CO
Lake, CO
Larimer, CO



Lincoln, CO
Moffat, CO
Morgan, CO
Park, CO
Routt, CO
Summit, CO

Washington, CO
Weld, CO
Albany, WY

In addit.ion to the 25 DMA counties, KCNC is SV in two non-DMA
counties -- Teller, CO. and Laramie, WY. Those two counties were
also excluded from the distant. viewing analysis.

The final steps for the remaining counties were to look at
each county's position with respect to: Denver's specified zone;
any other (non-Denver) television markets; and KCNC's grade B
contour. In order to do this part. of the project, I referred
simultaneously to the Denver specified zone (Appendix B) and to the
map of KCNC's grade B in the 1990 Factbook (Appendix C).

There were two criteria remaining by which each of the
remaining counties could be analyzed. One was to see if any of the
non-SV counties were located inside Denver's 35-mile zone. Any
such county would be considered local. There were none.

The second criterion was to see if there were any counties
located outside all television markets and inside KCNC's grade B.
There were a number of counties that were located outside all
television market.s, e.g. Yuma County, CO. However, none of the
"outside-all-markets" stations were located within the grade B, so
none could be classified as local.

In the case of KCNC, the remaining 26 DMA counties were all
designated distant, which means Nielsen was instructed to measure
cable viewing that. came from households located in those counties,
namely:

Alamosa, CO
Gunnison, CO
Hinsdale, CO
Kit Carson, CO
Logan, CO
Mineral, CO
Phillips, CO
Pitkin, CO
Prowers, CO
Rio Blanco, CO
San Juan, CO
San Miguel, CO
Sedgwick, CO

Yuma, CO
Fallon, MT
Box Butte, NE
Cheyenne, NE
Dawes, NE
Deuel, NE
Keith, NE
Kimball, NE
Campbell, WY

Carbon, WY

Goshen, WY
Niobrara, WY

Platte, WY

It is important to note that any cable viewing attributable to
KCNC, other than from counties I have advised Nielsen are local,



will be counted. Unless a county is specifically excluded from the
count, all cable viewing to KCNC will be recognized as distant.
viewing.

Smaller Market Station
Station WLEX is a television station licensed to the smaller

television market of Lexington, KY. The distant/local analysis for
WLEX follows a similar pattern.

The Nielsen booklet indicates there are 36 counties in the
Lexington DMA. (Appendix E)

As in the previous example, I first eliminated as many local
counties as I could by identifying the SV stations in the Cable
Atlas. (Appendix F) There were 30 such stations:

Anderson, KY
Bath, KY
Bourbon, KY
Boyle, KY
Breathitt, KY
Casey, KY
Clark, KY
Estill, KY
Fayette, KY
Fleming, KY
Franklin, KY
Garrard, KY
Harrison, KY
Jackson, KY
Jessamine, KY

Knott, KY
Lee, KY
Lincoln, KY
Madison, KY
Menifee, KY
Mercer, KY
Montgomery, KY
Nicholas, KY
Owsley, KY
Powell, KY
Pulaski, KY
Rockcastle, KY
Scott, KY
Wolfe, KY
Woodford, KY

In addition to the 30 SV DMA counties, there was one non-DMA
county -- Robert,son, KY -- in which WLEX is SV, making a total of
31 SV/local counties for WLEX. I instructed Nielsen to exclude
viewing to WLEX from households located in all 31 counties, because
the goal is to measure the station's distant. signal viewing.
I did not need to look at these counties any further because their
local designation had been determined.

I then looked to see if there were any non-SV counties located
inside the Lexington specified zone. (Appendix G) Any such county
would be considered local. There were none.

Because Lexington is a smaller market, a cable system located
in an adjacent smaller market could carry WLEX as a local signal if
WLEX's grade B encompassed that county. There are other smaller
market. counties in the area surrounding Lexington, for example Clay
County located within the Beattyville smaller market. But. WLEX did
not throw a grade B over Clay or any other such county. (Appendix
G)



One Lexington DMA county is located outside all markets
Wayne, KY. Had WLEX thrown a grade B over Wayne, the county would
have been considered local. But the grade B fell short, of Wayne
County, so Wayne was considered distant..

To sum it up, of the remaining 6 DMA counties, all were
considered distant.:

Clay, KY
Laurel, KY
Perry, KY
Rowan, KY
Russell, KY
Wayne, KY

Nielsen was instructed to include viewing from those counties
because that viewing was considered distant..

To reiterate, Nielsen was directed to exclude only viewing
from counties I designated local. Cable viewing to WLEX from all
other counties in the United States was counted as distant.

Non-Commercial Station
I indicated earlier that the signal carriage rules for non-

commercial stations differ from those for commercial stations. The
commercial station rules are very simple: any cable community
located within a non-commercial station's grade B may carry that
station as a local signal. However, nothing is truly easy in this
world as the analysis for one non-commercial station, WTVP in
Peoria shows:

The starting point for non-commercial stations is the same asthat for commercial stations, i.e. defining the Peoria DMA counties
from the Nielsen publication (Appendix I). Peoria has 9 DMA
counties.

The next step is to look at WTVP's grade B contour. The
Eactbook does not provide individual station grade B maps for non-
commercial stations, so I looked at a map of Illinois which shows
the grade B's of all television stations operating in the state.
This map, shown here as Appendix J was a taken from the Cable
Atlas.

One of the frustrations in doing this kind of work is that the
maps are often difficult to read. The map of Illinois is a good
example because the county lines are not clearly delineated and it
is not. possible to see clearly where the grade B falls with respect
to individual county boundaries. In the case of WTVP, nearly all
the designations involved subjective decisions.

In my judgement, four of the DMA counties were clearly within



WTVP's grade B — Mason, Peoria, Tazewell and Woodford Counties, IL.
An additional non-DMA county also seemed to be inside the B, Logan,
KY. These counties are considered local, and Nielsen was advised
not to measure viewing from households located in those counties.

Based on my best judgement, I designated 4 more communities as
local for the following reasons:

Fulton, IL because the grade B generally covered the
county and the largest cable community {Canton) was
located inside the grade B.

NcLean, II because the grade B generally covered the
county and the largest cable community (Bloomington) fell
inside the grade B.

Marshall, IL because nearly the entire county is inside
the grade B.

Stark, IL because nearly all the communities in the
county are inside the grade B.

Because I determined that. these were local to WTVP, I asked
Nielsen not. to measure viewing to WTVP from communities located in
those counties.

One DNA county was outside the grade B, Putnam, IL. Nielsen
was directed to include cable viewing to WTVP from Putnam County
because it. is distant to WTVP for royalty purposes. In additional,
Nielsen measured viewing to WTVP from any other non-DNA county not
specifically classified as local.

~Summa&

The process described above was applied to all sample stations
in both the diary and meter studies. The analysis had to be
applied on a station-by-station, county-by-county basis. Again,
the object.ive was to identify all local counties so that Nielsen
could be instructed to exclude viewing from those areas. All other
viewing to a station was considered distant, therefore, was counted
in the Nielsen analysis.
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civil damages of up to $50,000 and criminal penalties of up to one year
imprisonment and up to $25,000 in fines.
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FEBRUARY 1990 Program Totals
BEST OF NATIONL GEOGRAPHIC SYNDICATED PROGRAM ANALYSI

49 MARKETS TELECASTING
49 STATIONS TELECASTING
44 PREVIOUS SPA'8

NOV 71 FIRST SPA

DISTRIBUTOR GENES I 6 ENTERTA I NMENT
PROGRAM TYPE NATURE/WILDLIFE TRAVELOG
PROGRAM DURATION 60 M I NUTES
NETWORK AFFILLIATION %%d 18 ~ 6

AGGREGATE TSA PROGRAM TOTALS FOR HOME STATIONS
DAYPART IN WHICH
TELECAST BEGAN

TOTAL TVHH PCTNUMBER TVHH

MKTS RTG SHR

NO.
STNS TSA

(000) VPHH

WOMEN 18+
TSA
(000) VPHH

TSA
(000) VPHH

WOMEN 18-34 WOMEN 18-49
TSA
(000) VPHH

WOMEN 25-54
TSA
(000) VPNR

WOMEN 66+

M-F MORNING 9-12
M"F AFTERNOON 12-4
M-F EARLY FRINGE 4-6
M-F FRINGE 6-7
M-F ACCESS 7-8
PRIME TIME 8-11 M-SA

7-11 SU
M-F LT NWS 11-11:30
M-F LT NIGHT 11:30-1
SA MORNING 8-1
SA AFTERNOON 1-4:30
SA FRINGE 4:30-8
SA LT NIGHT 11-1A
SU MORNING 8-1
SU AFTERNOON 1-4:30
SU FRINGE 4:30-7
SU LT NIGHT 11-1A
SU/SA SO/SO

3
2

16

2 7
4 12
7 18

2
4
8
1

49

2 10
2 8
5 12
2 22
4 8

12 4 7 738

31
41

573

8
70

186
11

1662

17

1

2
4
1

36

12

3
2

16

2
4
8
1

49

1 25

22
34

459

71
83
80

6
55

160
8

1281

75
79
86
73
77

536 73 101

6
9

85

1

5
27

1

235

14

19
22
15

13
7

15
9

14

10
22

178

32
54
31

2
12
61

4
522

25
17
33
36
31

233 32

8
20

180

26
49
31

2
15
67

4
536

25
21
36
36
32

240 33 268

13
11

251

4
39
81

4
672

36

42
27
44

60
66
44
36
40

MARKET NAME
SIGN ON/SIGN OFF SHARE

DAY/TIME/TELECASTS
TSA (000)

CALL CH NO
LETTERS AFFIL

LEAD-IN PROGRAM
TITLE

ADI Program Totals
ADI

TV HOUSEHOLDS WOMEN 18+ WOMEN 18-34 WOMEN 18-49 WOMEN 25-64 WOMEN SS+

COMPETING PROGRAMS RTG SHR
IDX IDX

RTG SHR VPHH RTG SHR PH
RTG 8HR

RTG SHR VPHH RTG SHR VPHH RTG SHR PN

ALBUQUERQUE
SAT 6:OOP 3T/C

TSA&000)

SAT 6:OOP 3T/C
TSA&000)

NWS 4 NW MEX&
ACTN 7 NWS 6&
INSIDE VIDEO&

BAKERSFIELD
WEO(10: OOP 1T/C

TSA&000&

CHINA BEACH
WISEGUY
ARSENIO HALL

BOSTON
M"F 2:OOP 15T/C

TSA&000&

KGGM 13 C

KGGM+ 13 C

KOB +
KOAT+
KGSW%

04 N

07 A

14 F

KBAK%
KER0%
KDOB%

29 A

23 C
45 I

WQTV% 68

KG ET% 17 N

YR NW NM SA1

YR NW NM SA1
NBC SAT NEWS
ABC SAT NEWS
SUPERBOY

DEAR JOHN
ANYTH BUT LV
JAKE-FATMAN
BIG MOVIE

14S/S
4 11 108 138

22
4 14
5 13 126 163

26
5 16
9 25
8 22
2 4

216/8
6 21 162 263

13
8 14
9 20
5 12
4 9

18/S
1 5 13

4

3 12 79
18

3 15 70
4 13 79

20
4 17 73
7 27 82
6 22 75
1 5 67

5 26 88
11

6 12 77
8 24 71
2 7 42
2 6 86

16
1

3 13 29
7

2 13 17
3 16 30

8
2 13 15
4 21 18
4 21 20
1 4 22

3 13 54
12

2 14 35
4 15 51

13
2 15 35
6 26 45
4 18 36
2 7 67

3 12 40
9

2 13 30
3 14 39

10
2 14 31
7 29 45
4 16 30
2 7 67

3 8 19
4

6 18 39
4 10 22

6
7 21 36

12 29 36
11 30 36

1 2 11

12

LIFE TO LIVE
DAYS LIVES
AS WRLO TRNS

WCVB
WBZ
WNEV

05 A

04 N

07 C

1 NORWAY ST
ALL MY CHILD
GENERATIONS
BOLD-BEAUTFL

7 24
5 17
4 14

7 29 101
4 18 89
4 16 97

8 37 43
4 18 30
3 13 26

7 34 68
4 18 49
3 15 50

6 30 52
4 18 41
3 14 41

6 22 32
5 18 37
5 19 47

BUFFALO
SUN 6:OOP& 4T/C

TSA(000)

VAR I OUS
VARIOUS
VARIOUS

WNYB% 49 F

WIVB
WKBW

WGRZ

04 C
07 A

02 N

DISNEY MOVIE
VARIOUS
VARIOUS
NBC CL BK-SU

3
13
10

4

4S/S
3 31

8
10
31
24
10

38 1 2 64
5

2 7 59
10 33 86
9 26 90
3 9 73

1 6 30
2

3 15 36
3 13 9
5 23 19
2 8 15

1 3 40
3

2 13 45
5 19 23
7 29 42
2 7 23

1 3 40
3

3 13 45
6 23 26
8 30 45
2 9 31

1 2 23
2

1 9

20 45 68
11 23 39
4 9 42

CHRLSTN-HNTNGTON
SAT 7:OOP 3T/C

TSA&000&

HEE HAW

STR TK NX GN

WHEEL OF FOR&

CHARLOTTE
SAT 7:OOP 3T/C

TSA(000)

HEE HAW

MAMAS FAMILY&
STR TK NX GN

WCHS
WVAH

WOWK

08 A

11 F
13 C

WBTV 03 C

WSOC
WCC8%
WJZY%

09 A

18 F
46 I

WSAZ 03 N

NBC SAT NEWS
ABC SAT NEWS
MASH-S-W
CBS NEWS-SAT

CBS NEWS-SA&
ABC SAT NEWS
THE JEFERSNS
WAR OF WRLDS

298/S
10 21 256 263

57
11 27
10 22

6 14
6 12

298/8
7 16 185 200

56
10 28
12 28

6 14
4 9

8 22 84
48

10 30 89
7 21 75
3 8 50
6 17 94

4 13 62
35

7 28 75
10 31 83
5 15 79
3 9 66

8 35 28
16

3 18 10
1 6 6
4 19 23
2 9 11

2 10 8
5

3 23 11
3 15 10
4 22 23
3 15 26

7 27 46
27

6 28 34
3 14 25
4 16 40
3 12 31

2 10 21
12

5 24 29
4 17 20
5 22 51
4 15 54

7 25 41
24

7 26 32
4 15 26
4 16 40
4 14 36

3 12 27
15

5 22 29
5 18 23
6 21 49
3 13 46

11 19 36
21

17 32 48

15 27 46

2 )0
10 20 63

8 15
19

15 35 46

24 46
5 10

ll
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MARKETS REPORTING 156
STATIONS REPORTING 208
TOTAL TV HH'8 IN DMA'8 84,242,620
DMA % OF U.S. 92
EPISODES AVAILABLE 52
DIST: TITAN SPORTS
TYPE: SPORTS EVENT

WORLD WRESTLNG FEDERATfON
REPORT ON SYNDICATED PROGRAMS 60 MIN.

N S I A VE RAG E WEEK EST I MATES
JUL 1990

SUMMARY BY DAYPARTS
DMA HOUSEHOLD SHARES BY MARKET RANK DMA HOUSEHOLD SHARES BY MARKET RANK

DAYPART

DAYTIME(M-F) I

EARLY FRINGE(M-F)

PRIME ACCESS(M-SAT)

PRIME(S-S)

1-35 26-50 51-100 101+
NO.OF % NO.OF % NO.OF % NO.OF
DMA'S SHARE USIA'8 SHARE BMRS SHARE UMA'8 SHARE

3 4 1 6 1 4

DAYPART

POST PRIME(S-8)

WEEKEND DAYTIME(S&S)

WEEKEND PRE-PRIME(S&S)

AVG. ALL TELECASTS

1-25 26-50 51-100 IOI+
NO.OF % NO.OF % NO.OF % HO.OF
DMRS SHARE BNA'8 SHARE DNA'S SHARE UMRS SHARE

9 5 5 13 15 13 27 13
25 11 20 12 39 12 45 13

2 2 4 4 4 7 5 15
25 10 22 11 45 11 64 13

DAYPART
No. NO.
OF OF U.S.

MKT's OIRA's TV

DMA H/H

AVG

O.H. SHR
RTG

TOTAL HOUSEHOLDS AND PERSONS

CHILDRENMENWOMEN TEENS
TOTAL

HSHLDS TOTAL 18-49 25-54 TOTAL 18-49 TOTAL TOTAL
(000) V/CVH (000) V/CVH (000) V/CVH (000) V/CVH (000) V/CVH (000) V/CVH (000) V/CVH

DAYTIME (M-F)t
EARLY FRINGE (M-F)

PRIME ACCESS (M-SAT)

PRIME (S-S)
POST PRIME (S-S)
WEEKEND DAYTIME(S&S)

WEEKEND PRE-PRIME(s&S)

TOTAL DAY

AVG. ALL TELECASTS

5 5

56 56

129 129

15 15

156 156

5 2 4 91
26 1 8 396
86 3 12 2523

8 2 4 118

2480
3 11 20

50 55 36 39
199 50 124 31
950 38 518 21

59 51 35 29
987 556

8 39 4 22

56 62
172 43

1150 46
59 50

1146
9 46

70 77 23 25
243 61 94 24

1559 62 577 23
73 62 41 35

1530 590
12 61 5 23

23 25
60 15

863 34

42 36

808

6 32
LINE 1 REPORTABLE

STATIONS
MARKET TJL ON AIR

FOUR WEEK AVERAGE
TIME PERIOD AUDIENCES

(THIS PROGRAM vs. PRECEDING HALF HOUR)

PROGRAM AUDIENCE SECTION
(SYNDICATED PROGRAM ONLY)

COMPETING
FOUR WEEK AVERAGE

TIME PERIOD AUDIENCES
TOTAL DAY

STATION CH. NET. DMA SHARE

START NO. OF
DAY TIME T/CS.

LINE 4

LEAD-IN-PROGRAM

DNA % PERSONS SHARE % 4

H/H

RTG

WOMEN

TO- IS- 25-
TAL 49 54

3 4 5

MEN

70- Is- 25-
TAL 49 54

6 7 8

TNS CHD

70- 70-
TAL TAL

9 10

DESIGNATED MARKET AREA DMA
AREA

H/H
SHR

RTG

TOTAL

ADULTS

13

(000) TOTAL

HOUSE-
V/IOOVH IIOLD

STATION TOTALS

PERSONS (000) & V/100VH

MEN

TOTAL 18-49

18 19

WOMEN

TOTAL 18-ls 25-54

15 16 17

TEENS CHILD

12-17 2-11

20 21

CORRESPONDING TIME

PERIOD—3 HIGHEST

COMPETING STATIONS

STATION PROGRAM

DMA

AREA

SHR

23

H/H

RTG

22ALBANY-SCH-TROY EA 6
WXXA CH.23 IF 7SI

FRI 12.00M 47/C
ARSENIO HALL

SAT 11.00A 47/C
HWA WRESTLING

PIARKET A VG.

ALBANY, GA EA 5
WFXL CH.31 IF 10'AT7.00A 4T/C

EARLY EARLY SH

SAT 12.00N 4T/C
SOUL TRAIN

HARKE7 A VG.

ALBUQ-SANTA FE MT 6
KKTO CH. 2 I 2&

SAT 5.00P 47/C
TAKE TWO

1 7
2 10

2 13
2 10

2 22

4 14
4 14

1 4
1 3

5 8 6
10 14 11

11 10 8
9 7

31 12 16

7 4 4
12 21 20

1 1 1
2 2 2

12 16 11
6 9 9

22 23 20
17 17 16

25 24 17

19 14 16
7 810

4 7 6
6 6 5

15
38

10 4
23

36

33 6
36 16

5 17
7

1 7

2 13

2 22

4 14

3 15

1 4

(000)
V/CVH

(000)
V/CVH

(888)
V/C VH

(000)
V/CVH

(000)
V/CVH

(888)
PIC VH

(000)
V/CVH

6
132

13
116

9
121

3
144

5
87

4
183

5
79

2 2 1
44 44 29

5 3 2
44 27 14

3 2 1
44 32 18

1
67

2
28

1
39

1 1 1
11 11 11

4 4
88 88

8 6
72 55

6 5
76 64

2 1
77 29

3 1
59 26

2 1
64 27

4 4
68 68

1
20

1 1
10 8

1
13

1
39

3 1
47 13

1 1
34 28

1 6
16 104

WNYT THT SHW/DV LTT
WRGB CBB LT HITE 1
WTEN+RABC-NTL/INT TH
WTEN+RBGS&TWT/BGS&TW
WMHT ONNR-JL/MTTRS-
WNYT ALVN&CH/SVD 8

WALB G FRM M/WBSTR
WCTV G FRM M/PVT BN
WABW SESAME STREET
WALB ALF TLS/ALF ST
WCTV RGGD HN/CBS ST
WABW IYYH CN C/DSCVR

KOB + STR TK-/NBC-NW
KGGN+ CBS ST /YR NWS
KOAT+ H HW /ABC-HW

3 28
1 10
1 5
4 25
2 14
1 9

2 22
1 9

6 22
1 3
1 3

7 22
7 20
6 17KOB + CH. 4 N 20&

SAT 12.00M 4T/C
))SAT HITE LIVE

HARKE/ A VG.

AMARILLO CE 5
KC I 7 CH. 14 IF 7&

SAT 11.00A 47/C
BETTER YR HOME

1 15
3 21

3 17
1 3

9 13 12
17 17 9

9 11 11
6 7 7

11 8 7
15 15 11

22 28 20
3 3 3

41 25
34 25

15 15

1 15

1 6

3 17 (000)
V/CVH

(000)
V/CVH

I 888)
V/C VH

5
84

5
82

5
92

2 2 2
39 39 34

1 1 1
25 25 22

2 1 1
28 18 18

3 2
45 27

3 3
57 48

4 3
64 55

4 1
65 14

2 4
48 68

1 2
13 36

KOAT+ LL BG 7/LL BG+
KNME I/FX HLLW/FX H+N
KGGM+ SMSH HT/OFF R

KVII+HANML CR/ABC WK
KFOA RGGD NN/CBS ST
KACV CLLCTRS/VCTR G

1 19
1 14

4 22
2 11
2 11KFDA CH. 10 C 208

SAT 12.00N 4T/C
BYRON +J IMNY

HARKE/ 4 VG.

ANCHORAGE YU 6
KTBY CH. 4 IF 11SI

SAT 9.00A 4T/C
WRF EXPRESS

1 7
1 4

3 11

8 11 12
4 1 1

8 11 14

12 15 15
2 2 2

13 15 17
10 12 12

11 16
4

25 10

1 7 (000)
V/CVH

(888)
V/C VH

3 11 (000) 2.9
V/CVH

2
182

4
186

2.2
76

1 1 1
85 85 85

1 1 1
37 29 29

.9 .9 .9
29 29 29

1 1
97 97

2 2
69 62

1.4 1.4
47 47

1
15 34

.8 1.2
26 41

KVI I+ VARIOUS
KC IT SAT SHOWCASE
KAMR //ST NT L/SFLX+T

2 21
2 20
2 19

KTUU HBC SNR/NBC SM 10 39
KIMO HBGS&TWT/E HM-G 3 13
KTVA )7NJR-BSB/NJR-BS 3 11

For explanation of symbols, see lead page. 2153
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SerieS ~ HOur FOrm ~ Drama

group ofyoung doctors who are trying to
balance the demands of their jobs against
their upended personal lives and the
hospital's chief administrator. He doesn'
want the interns given special treatment.
Stars Tom Skerritt, Lisa Eilbacher,
Timothy Daly, Albert Hall and Dirk
Blocker. Co-stars Nicolas Coster. Guest
stars.
Network History: Premiered on ABC-

TV Network as a limited series: 4/5/83
Producer: Fair Dinkum & Groverton
Prods Ltd in assoc with Paramount TV
Terms: National; Export Current Dis-
tributors Export: Paramount Television
Group (Worldwide)

"St. Elsetuhere MTM Teleut sion Distrt6utiott,
USAi (818) 760-5059; Export: (44-71) 233-0901

St. Elsewhere
(13561) 52 mins 137 films '82 thru '88
Synopsis: A realistic and sometimes
darkly humorous medical drama set in an
old, battered hospital in Boston. The
series follows the round-thewlock duties of
the doctors, nurses and patients in that
institution. Cast members include: Ed
Begley, Jr., Ellen Bry, William Daniels,
Ed Flanders, Stephen Furst, Mark Har-
mon, Terence Knox, Eric Laneuville,
Sagan Lewis, Norman Lloyd, Howie Man-
del, David Morse, Christina Pickles, Jen-
nifer Savidge, Denzel Washington, Alfre
Woodard, Ronnie Cox, Bonnie Bertie tt,
Bruce Greenwood, Frances Nuyen and
Cindy Pickett.
Awards: Emmy '86-'87: Outstanding
Supporting Actress/Drama Series (Bonnie
Bartlett); '85-'86: Outstanding Lead
Actor/Drama Series (William Daniels),
Outstanding Supporting Actress/Drama
Series (Bonnie Bartlett); '84-'85: Outstand-
ing Lead Actor/Drama Series (William
Daniels); '82-'83: Outstanding Lead
Actor/Drama Series (Ed Flanders), Out-
standing Supporting Actor/Drama Series
(James Coco), Outstanding Supporting
Actress/Drama Series (Doris Roberts)
Network History: Premiered on NBC-

TV Network: 10/26/82 Producer: MTM
Entprs Terms: Nat'I, Syndication &
Export Syndication Date: 9/88
Current Distributor: Worldwide: MTM
Television Distribution

Saints And Sinners
(00522) 52 mins 18 tapes '62 thru '63
B&W Ii
Synopsis: Starring Nick Adams as Nick
Alexander, reporter, and John Larkin as
Mark Grainger, editor of a city newspaper.
People caught in drama and pathos of
headlines. Guest stars.
Network History: Premiered on NBC-

TV Network: 9/62 to V63 Producer:
Four Star-Hondo Prods Current Distri-
butors Worldwide: Four Star Interna-
tional, Inc [Syndication; Export]

Sam Benedict
(00523) 52 mins 28 films '62 and '63
B&W
Synopsis: Starring Edmond O'rien as a
fast-thinking attorney who handles
unusual cases. Richard Rust co-stars as
his assistant. Series created by E. Jack
Neuman.
Network History: Premiered on NBC-

TV Network: 9/62 Producer: MGM-TV
Terms: Syndication Fall '63 Export
Current Distributor: Export: Twentieth
Television

Sara
(07005) 52 mins 13 films '76
Synopsis: Starring Brenda Vaccaro as a
19th century frontier teacher who refuses
to conform to the schoolroom image. Based
on a novel by Marian CockrelL Co-stars
Bert Kramer, William Phipps and William
Wintersole. Featured are Albert Stratton,
Mariclare Costello and Louise Latham.
Network History: Premiered on CBS-

TV Network: 2/76 Producer: Universal
TV Terms: Export Current Distribu-
tor) MCA TV; Export: MCA TV Int'I

Sarge
(00525) 52 mins 13 films '71 and '72 iI
Synopsis: George Kennedy stars as a
veteran detective who becomes a priest
after his wife's mysterious death. He con-
tinues to fight crime from the parish, rely-
ing on his knowledge from his priestly
duties and police work.
Network History: Premiered on NBC-

TV Network: 9/71 Producer: Universal
TV Terms: Export Current Distribu-
tor: MCA TV; Universal Pictures; Export:
MCA TV Int'I

Selva Maria
(19819) 52 mins 190 tapes '87
Synopsis: Young girl's lover disappears at
the hands ofher supposed uncle, who is
really not related to her at all and has
designs on the young girL Starring
Mariela Alcala, Franklin Virguez
Producer: Radio Caracas Television
Current Distributor: Worldwide: Coral
Pictures Corporation

Serpico
(07391) 52 mins 15 tapes '76 iI
Synopsis: Based on the film and best sel-
ling book starring David Birney as Frank
Serpico of the New York City Police
Department.
Network History: Premiered on NBC-

TV Network: 9/76 Producer. Emmet G.
Lavery, Jr. Prods in assoc with Paramount

Television Terms: Export Cu
tributort Export: Paramount, Teg+Group (Worldwide)

Seven Brides For Seven fir+ers
(13622) 52 miss (1 x 72 mins) '82 thSynopsis: Seven rowdy and orphtu, 11

brothers, from the foothills of north
California, ranging in age from 12 ~h,

have their lives turned right-side up W
the eldest brother takes a wife. ~it)'asedon the 1950's feature film of th

1

same name. Stars Richard Dean Atuh
son, Drake Hogestyn, Peter Horton )t.'hoenix,Tim Topper, Bryan Uttnstt "&

Roger Wilson and Terri Treas.
Netw ork History: Premiered on0'VNetwork: 9/82 thru 3/83. ReturuaL

5/83 Producer: David Gerber Co. ht
assoc. with MGM-TV Terms: ExportCurrent Distributor: Worldwide:
MGM/Pathe (22 eps.)

Seven Faces Of Woman
(07296) 52 mins 7 tapes '74
Synopsis: Series of seven plays exsttth,
ing the various aspects of a contetnporsr
woman at seven difFerent ages, showht8
that she is not always what she appesrsh
be. Different stars for each episode.
Producer: London Weekend Televisiott
Terms: 1st run Syndication V76 & EzptttCurrent Distributor. Worldwide:
Richard Price Television Assoc.

77 Sunset Strip
(00792) 52 mins 205 films '58 thru '63
B&W
Synopsis: Original series starring Efrsm
Zimbalist, Jr., Roger Smith, Edward
Byrnes, Louis Quinn, Jacqueline Beer scil
Robert Logan. Fast-paced private eye
series. With guest stars.
Network History: Premiered on ABC-

TV Network: 10/58 Producer: Warner
Bros. TV; William Conrad, Prod Terms:
Syndication & Export Syndication
Date: 9/64 Current Distributor:
Export: Warner Bros. Intl Television Dis-
tribution

gg Sex And Politics At The En(l
Of The World
(21233) 50 mins 1 tape '92
Synopsis: A 28-yearold New Jersey msn
wins the lottery and moves to Key West,
where he enters a world of beautiful
women, sultry nights & eccentric charac-
tera. Starring Fisher Stevens, Denise
Crosby, Nits Whitaker, Lara Piper.
Network History: To premiere on FOX-

TV Network. Producer: Dick Berg, Allan
Marcil, David Beaird Current Distribu.
tort Export: Viacom Entertainment

Sex Game, The
(00527) 52 mins 7 films '68 B&W
Synopsis: Seven plays about the battle
between the sexes. Available separately or
as a series.
Producer: Thames TV Terms: 1st run
Syndication Current Distributor: DLT
Entertainment/DL Taffner
Titles Include:
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romance with a pop rock singer with a
completely different life style.
Packages: LIST B, THE HEARTWARMERS
Current Distributor:

gg Face The Wind
(33015) 93 mins western '72 $
Cast: Cliff Potts, Xochitl, Harry Dean
Stanton, Don Wilbanks
Director: William A. Graham
Plot: A drifter falls in love with an Indian
girl and this brings serious consequences.
Current Distributor: TLC Communica-
tions

Face To Face
(30945) 121 mins drama '76
Cast: Liv Ullmann, Erland Josephson
Director: Ingmar Bergman
Plot: After a psychiatrist attempts sui-
cide, she experiences courageous rebirth.
Awards: Academy Award 1976: Best
Director Nominee (Ingmar Bergman)
Current Distributor: Export: Trans
Atlantic Entertaiment

gg Face To Face
(31932) 100 mins romance-adventure '89
Telefeature
Cast: Elizabeth Montgomery, Robert Fox-
worth
Director: Lou Antonio
Plot: A man and woman's differences
begin to crumble amidst the breathtaking
beauty of the African wilderness.
Producer: Robert Halmi Packages:
NEW LINE CINEMA PACKAGE Current
Distributor: Worldwide: RHI Entertain-
ment, Inc.; Canada: Telegenic Programs

gg Face Value
(32258) 96 mins drama '91 Telefeature
Cast: Cheryl Pollak, Dale Midkiff, Kirk
Baltz
Director: John Gray
Plot: An up and coming model is terror-
ized by a make-up man who is attracted to
her.
Producer: Citadel Ent. Current Distri-
butor: Worldwide: Hearst Entertainment

Faces
(18700) 129 mins drama '68 $$$
Cast: Gena Rowlands, John Marley, Lynn
Carlin, Fred Draper, Seymour Cassel, Val
Avery
Director: John Cassavetes
Plot: A scathingly realistic examination of
modern marriage and the fears of middle
age, involving lonely married couples and
a prostitute.
Reviews: e e ~ ~ New York Daily News.
Awards: Winner of five awards at the
Venice Film Festival. Packages: JOHN
CASSAVETES COLLECTION Current Dis-
tributor: Castle Hill Television

Facts Of Life Down Under, The
(27732) 100 mins comedy '87
Telefeature
Cast: Nancy McKeon, Lisa Whelchel,
Mindy Cohn, Kim Fields, MacKenzie
Astin, George Clooney, Cloris Leachman
Director: Stuart Margolin
Plot: The gang from "The Facts of Life"
head to Australia to help their sister

school celebrate its centennial. The
escapade involves them in a jewel theft
which leads to romance and adventure.
Network History: 2 Network Plays on
NBC: 2/15/87; 7/13/87; Nat'1 Ratings: 21.4;
14.1. Current Distributor: Columbia
Pictures Television Distribution

Facts Of Life Goes To Paris, The
(24352) 90 mins comedy '82 Telefeature
Cast: Charlotte Rae, Lisa Whelchel,
Nancy McKeon, Kim Fields, Mindy Cohen,
Jacques Ferriere
Director: Asaad Keloda
Plot: Based on the NBC comedy series
'The Facts Of Life." The school nutrition-
ist and her girls spend their summer vaca-
tion in Paris. The trip turns out to be more
than they bargained for.
Network History: 2 Network Plays on
NBC: 9/25/82; 4/2/84; Nat'1 Ratings; 18.2;
16.4. Current Distributor: Columbia
Pictures Television Distribution

Fade In
"Iron Cowboy"

(04419) 86 mins drama-romance '68 $$
Cast: Burt Reynolds, Barbara Loden Ter-
ence Stamp, Ricardo Montalban
Director: Jud Taylor
Plot: Local lover, who never lost the game
of love nor learned the true meaning of
that emotion, meets a film editor working
on location and through her gets a job on
the set. He falls hard this time, only to
have his life become an intense struggle
not to lose someone who proves to be his
kind of woman.
Reviews: 4 ~ e New York Daily News.
Network History: 2 Late Night Network
Plays; Nat'1 Ratings: NRW; NRW. Pack-
ages: PORTFOLIO VI, TAKE ACTION
Current Distributor: Paramount Televi-
sion Group (Worldwide); Worldwide:
World Television Distribution

Fahrenheit 451
(04420) 110 mins sci-fi '66 $$$ EI
Cast: Julie Christie, Oskar Werner, Cyril
Cusack, Anton Deffring
Director: Francois Truffaut
Plot: In an unspecified country, at an
undeterminate period of time, reading of
books is strictly forbidden and readers are
hunted down by authorities. In this
society the function of firemen is to burn
books, not to extinguish fires. What hap-
pens when one fireman starts to read
books he is supposed to burn.
Reviews: 4ee V2 New York Daily News.
Network History: 2 Network Plays; Nat'1
Ratings: 15.9; 1 play during non-rating
week. Producer: Vineyard Films Ltd.
Current Distributor: MCA TV

Fail Safe
(04421) 111 mins B&W drama '64 $$$
EHI
Cast: Henry Fonda, Dan O'Herlihy,
Walter Matthau, Frank Overton, Nancy
Berg
Director: Sidney Lumet
Plot: Due to mechanical failure, SAC
plane on way to bomb Moscow passes
"fail-safe" zone. President promises Rus-
sians if bomb is dropped to retaliate by
bombing an unwarned New York. Based

on Eugene Burdick and Harvey Wh
novel. ecler's

Reviews: ~~~~New York Daily NNetwork History: 2 Network Plays
CBS: 11/3/66; 8/4/67; Nat'1 Ratings: 16811.5. Current Distributor: Col~g
Pictures Television Distribution

Failing Of Raymond, The
(04422) 76 mins drama '71 Telefeat&
$$ U2 eat(&re

Cast: Jane Wyman, Dean Stockweil DAndrews, Murray Hamilton, Tim
O'onnor, Paul Henreid
Director: George Sagal
Plot: Drama about a student seeking
revenge against a school teacher.
Network History: 2 ABC Network playsNat'1 Ratings: 15.7; 16.9. 2 Late Night
Network Plays; Nat'1 Rating: NRW. P
ducer: George Eckstein Packages:
NINETY MINUTE MOVIES Current Distr,butor: MCA TV

Fair Warning
(04423) 69 mins B&W mystery-drarr&r&
'37 $$
Cast: J. Edward Bromberg, Betty Fur-
ness, John Payne
Plot: Fashionable resort (winter) turns
into bedlam when mysterious death point
guilty finger at guests.
Reviews: ~ ~ New York Daily News.
Current Distributor: Twentieth Televi-
sion; Export: Warner Bros. Int'1 Televisipn
Distribution

Fair Wind To Java
(04424) 92 mins action-adventure '52
$$U2
Cast: Fred MacMurray, Vera Ralston, Vic-
tor McLaglen, Grant Withers
Plot: American Sea captain tangles with
pirates while hunting for diamonds, which
he eventually sees destroyed in an explo-
sion.
Reviews: ~~eNew York Daily News.
Packages: HOLLYWOOD 1-2-3 Current
Distributor: Republic Pictures Corpora-
tion; Latin America: Whiland Co. S.A.

Faithful City, The
(04425) 86 mins B &W drama '52 $$
Cast: Jamie Smith, Rachel Markus, Ben
Joseph
Director: Josef Leytes
Plot: Story of the rehabilitation of young-
sters from all over the world in Israel.
Reviews: ~~~New York Daily News.
Producer: Molodeth, Israel Packages:
PREMIERE Current Distributor. Export:
MGM/Pathe

Faithful In My Fashion
(04426) 81 mins B&W drama-comedy
46 $$
Cast: Tom Drake, Donna Reed, Edward
Everett Horton, Spring Byington
Plot: Soldier, on leave, finds girl he loves.
She has become manager of a department
store, and is engaged to someone else. He
wins her.
Reviews: aa4New York Daily News.
Producer: Lionel Houser Packages:
MGM'S PRE-48'S Current Distributor:
Turner Program Services
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NCAA'NHI PC — DUNEDIN ID:815-758-5349 NAR 15'9l 16:15 No.010 P.02

Tv Data has 36 program types to choose from. All yzograILe mustbe typed'omething. The program types affect all aur clients insome say, either through bxeakouts& ie: sports, speoials,
etc. for the show,
religious& etc. or, in whether they receive deseription'g su tlog

Many Program 'Pyyes vill be ayy)ieable for same sh ~s- » arule, the most specific preyx'aa type fax a shoe should be entered.
Rxamplosl Your Baby and You (Syndicat d, Health, Knstruotianal)Select! Health

Skiing 'Pips (Sports Related, Instruotional, Syndicated)Select: Sports Related
Rules:

Always select "sports~ yrograi types first& as opposed toinstructional, network, syndicated, eto.2. Select Syndicated as a last reset't.
if ayylicabl,e.

Kf you use Special, select Musie Special or ChiMxenis Iyeaial
4. Avoid selectiny different yrooraa types vithfn a Xis~a4 filo.5. A foreign program { outside North Amex boa) being airedekolusively en a channel or network is given the Netvoek soriesprogram type, non exclusive airing is given Syndioated.

MOVIE This includes a t, t. ff lms with a theatrioal release orintended for a theatrical releaae. Spanish (Pelicula)
&French (Cinema) and made-for W movies (TV l4ovir) havetheir om types. An aniaated movie is still a movie& nota cartoon.

PRT.TcULA This inotu4es movies in Spanish on Spanish services andstations.
CXNENA This includes laOVies in Franoh on trenoh services andstations.
VV MOVXI Xneiu4es eovies that, ya'oaferr4 on TV, not in CheatorsiThis inal,udes "made fox pay» movies on preaiui channelssuch ss HSO, Shovtiae& ohio.

SMRTIMc IVIlM%'his is a oporting event Mat is not a team vs.to m cohtest. I'xampies! a golf tourhalaonti a hoM0 raoe&bowling tournamonts, a boring match.
TRAN vs TRAM Thi io a epartiny event wihh tee Seamus. Sxamyxees"NFL Football, Na)or League Saseh'all, all star games &Little League.

1Q/Ol/OS
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NAR 15'93 16:14 No.010 P.03

Pxcxrram I'van Omaf.Mi

SPORTS AN'tHOLOOY This is for sports programs that feature werethan ona sport. Rxamp1,os: Hide world of Sports, Spcrts
Sunday, Sportsworld, olympics etc.

SPORTS RRKATRO Shows dealing with sports ino3uding interviews,highl ightsi rosultsg ansi y isy instructions etc'xawples~HPl Today, Super Sowl Highlights, SportsCenter,coaoh's shows, iishing showa, skiing tips.
PLAYOFF SPOR%'his 9,nol,udea the Super Iowl& Noild SerieSi NCAA

Playoff, stanley Cup Playoffs, NIA Playoffs. The tina2s
oC any team vs. team season.

$%EUoo spoRT Any sporting type program where the outcome is
predetermined. Sxasplest roller derby, professional
wrestling.

SFICIAL Generally a One time~Only prOIram thae, deViateS iree the
riormal lineup. Use Music or Childisni s 'Special henri &he
generic program type.

CNXteaaÃ ~ S SPECIAt SPeoialS deSigned epeoiaioaily fOr Children 33
yeats and under.

NSIC SPSCXAL Cenerally, one-time-only concerts, recitals and
performances.

NsTwoio'IRXts any open-ended series running on the networks or
. ma)or cables that can be continued due to audience demand

NZNZSIRIRS A prograa longer than 4 hours/3 parts; any limited
series {fiotional or non-fictional) .

FxasT-NN svezcATsp These are never-seen-hetore series or
episodes, distributed vie syndication. These are new
programs that aren't aired eicclusively on any network or
bable ~

SYNOXCATRO SIRXIS All piNgraeaing aired on a channel except
programminy produced exclusively for them or obtained
through a network relationship.

CHILDREN'S SHOW Xncludes shows designed specifically for children,
12 years and under . Note i children' specials and
cartoons are not included here. Examples: Sesam Street,
Captain Kangaroo, Fragile Rock.

Nlsxc Xnbludes all musie-related se3. ies. Rxamplea: Friday Night
videos, Night Tracks, zn concert, Evening at pops.

ll/RO/93
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~
~ ~

I

W Xncludes shows in which a host or hostess introduces andehato v&h oelehritk,ss, sometimes before a «tudioaudience. Ixamples: Tonight Show, uonahue, Today Show, !0not uso I fva qualifiers on 0'elk shoes.
PXRAHCI All monay-belated, investment-oriented or huskiness «hcnrs.Ixamp)es& Wall 0tre t Meek, Wall Street Journal Report,smaa't Money& Nation's Iusiness Vo4ay.
NIAL%'8 Health end Sitnsss shove like Weight Watcher Nagaiine&Nediaine Today,. exercise shows and Your Iaby and 'Fouo

IONIZES 4 CRAFTS Hov-'to programs. Imam@le¹) Car Owner 'sNaintenahcs 4uide& Moodvorkinqy Sewinq Mith Nancy g WaleWith Yen.

ARTN Fine arts programs such as hallet, opera, theatricalproductions, museum eWibits.
I ~ ~

RSaXoxoUS Xne)udes religious shows Like Oral Roberts& PercyFalwsll, church services. Copy is not written torevangelist or semon shows.
N21Lxc AFFhxRS xnexudes current events prayzems like Neet thePress, Firing Line, Washington Week in Review, Sightline.

Xno)udes }coal and network news, Wo copy is written !ornews programs.
CARTOON Xnolude«aegulax ly scheduled cartoons suah asFlintstones, Smux'f . Note: animated speciale such asoar fiepd ano.peanuts wou)d go under children's special.

No oapy is written on regularly sahedule4 caLtoon shows.
DAYTXNI'OAP Continuing daily draiasi
IA3cm sHow xnciudes all game shows. Ixampiesi %heel oc Fortune,Jeopardy Price is Right. Also, High School or CollegeOuim Shove with the teams in the subtitle tieM. Ho copyis wr5tten toe'ame shows.
xssvauerzozal any program seeking to teach aaadeILia or theoreticallessons.
FXLLER Programs aired to |ill time between featured prograiis. Oonot create the program, access the finders "Filler" or«Film Fill"

For any program that daesn't tit into any oC the above

11/20/12
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PROGRAM CATEGORIZATION OF
NON-NETWORK TELEVISION PROGRAMS

1. LOCAL

Programs produced by or for only one commercial television station and
broadcast exclusively by that one station during the calendar year.

Excluded from the category are programs comprised predominantly of
syndicated elements, such as music video shows, cartoon shows, "PM
Magazine," and locally-hosted movie shows.

Programs such as parades, telethons, political events, etc. as well as programs
that cannot be positively assigned to other categories may be included in the
"Local" category if they were broadcast by a single commercial station. Care
should be taken to check that such programs were not broadcast by other
stations not in the MPAA-sample.

No program identified as having been broadcast by two or more televisions,
including non-commercial stations, is to be classified "Local." All such
programs are to be assigned to the appropriate category.

SYNDICATED SERIES AND SPECIALS AND MOVIES

Programs licensed to and broadcast by at least one commercial television
station during the calendar year, exclusive of programs assigned to any of the
other categories.

Programs produced by or for a commercial broadcast station and broadcast
by two or more broadcast stations (including commonly-owned stations)
during the calendar year. The stations need not be in the MPAA sample.

Programs produced by or for a commercial station which are comprised
predominantly of syndicated elements, such as music video shows, cartoon
shows, "PM Magazine," and locally-hosted movies shows are included here.

This category includes all movies.

DEVOTIONAL SERIES

Syndicated programs that are of a primarily religious theme.



4. SPORTS

Play-by-play (full game) coverage of professional MLB baseball, NBA
basketball, NASL soccer, NHL hockey, NFL football, NCAA basketball, and
NCAA football. Other "Sports-like" programming e.g. wrestling, golf, car
racing, etc. should be assigned to another category (generally local or
syndicated) as appropriate.

5. OTHER

Untitled programs which cannot be assigned to any of the categories given
above. This category includes such titles as "Filer," "Rain Delay," "TBA," etc.

6. NONCOMMERCIAL

All programming on non-commercial educations stations is assigned to this
category.
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SS
MOTION PICTURE ASSOCIATION

OF AMERICA, INC.
1600 EYE STREET, NORTHWEST

WASHINGTON, D.C 20006
(SOS) 993-19BB

MARSHA E. KESSLER
MANAGER, CABLE COPYRIGHT March 17, 1993

Ms. Jean Watson
Nielsen Media Research
375 Patricia Avenue
Dunedin, FL 34698-8190

Re: 1990 Special Meter Studv

Dear Jean:

I have reviewed the TV Data program types you sent earlierthis week and have prepared the attached informal commentary. You
and your staff can refer to the commentary along with thecategorization guide I have already sent you for use in thereferenced study.

Let me offer a few observations and suggestions about this
work. One is a reminder that, because our study does not, include
NBC/CBS/ABC network programming, the remarks in the commentary (and
your work) are limited to the categorization of non-network
programming.

For purposes of this study, all programming broadcast by the
Fox stations is considered non-network and should be included inthe study. The Fox programming should be categorized according tothe directions in the categorization guide.

Another observation is that, unfortunately, there is not
always a direct correlation between the TV Data categorization andthe rules established for us by the Tribunal. Therefore, myinstinct is that many/most of the titles will have to be evaluatedindividually.

With respect to programming on noncommercial educationalstations — none of that programming has to be individually typed.It can all be assigned to a single group. I believe we designated
category 6 for noncommercial station programming.

One really helpful resource to which you can refer is the
ROSP. It is a given that any program listed in a ROSP is to
categorized as syndicated series/movie.

Paul Lindstrom and I have had numerous conversations regarding.
periods for which program names are available for the sample



stations with viewing outside the DMA. Apparently not all the
program names are available for all stations for the entire year.It appears that the longest period of time for which program names
can be provided for some of the stations is 10 months, the periods
excluded being January 1990 and mid-August to mid-September 1990.
Similarly, the periods for which all program names are available
for all stations are the four sweeps. We went back and forth
regarding which periods we should encompass in this study.

At Paul's suggestion, we have determined that we would like
Nielsen to provide a study that encompasses all the data available
for each station, regardless of whether data are available for
four, six and/or ten months. Then we would like a sub-study of the
larger study. The sub-study would be limited to the four sweep
periods for all stations.

If you have any questions regarding the categorization
commentary or the periods to be covered in the study, please let me
know.

Jean, I know you are working very hard for us,and please know
that we appreciate it very much.

Sincerely yours,

Marsha E. Kessler
Director, Copyright Royalty Distribution

cc: A. Cooper
D. Lane
P. Lindstrom



COMMENTARY ON TVD PROGRAM TYPES

MOVIE All non-network movies are to be assigned
to category 2 (Syndicated series/movies).

PELICULA This is the Spanish word for "movies,"
These entries should be assigned to
category 2 (Syndicated series/movies).

C INEMA Does not apply to our study.
TV MOVIE

SPORTING EVENT

All non-network movies are to be assigned
to category 2 (Syndicated series/movies).
Refer to the categorization guide. The
events used as examples in the TVD
document could be local or syndicated, so
each would need to be analyzed and
categorized individually. The 1996
Crosby Golf Challenge (on KCOP and other
stations) is an example of a syndicated,
golf tournament.

TEAM v. TEAM Refer to the categorization guide. These
events will need to be categorized
individually. Non-network Major League
Baseball would be major sports. Little
League would be local (or syndicated if
on more than one station).

SPORTS ANTHOLOGY The TVD titles mostly look like network
programming which would not be included
in the MPAA study. To the extent such a
non-network program does turn up, it.
would be local or syndicated. (Refer to
the categorization guide.)

SPORTS RELATED Refer to the categorization guide. The
non-network events used as examples in
the TVD document could be local or
syndicated, so each would need to be
analyzed and categorized individually,
"Fishing the Nest" is a syndicated
program. Some coaches'hows are
available to more than one station and
are considered syndicated series/movies.
Others are produced by and for only one
station and are to be considered local.



PLAYOFF SPORT To the extent these are non-network
programs, each program should be
classified either local or syndicated
series/movie or major sports as p e r
the categorization guide.

PSEUDO SPORT

SPECIAL

CHILDRENS'PECIAL

NETWORK SERIES

MINISERIES

Refer to the categorization guide. The
events used as examples in the TVD
document could be local or syndicated, so
each would need to be analyzed and
categorized individually. "WWF
Wrestling" and "American Gladiators"
would be categorized syndicated
series/movie. "Wrestling" on WTBS is
local whereas WTBS "NWA Wrestling" is
syndicated.
Refer to the categorization guide and
categorize as local, syndicated:
series/movie, or devotional as
appropriate.
Refer to the categorization guide and
categorize as local, syndicated
series/movie, or devotional as
appropriate.
Does not apply.
Refer to the categorization guide and
categorize as local, syndicated
series/movie, or devotional as
appropriate when the miniseries is
non-network.

FIRST-RUN SYNDICATED

SYNDICATED SERIES

CHILDRENS'HOWS

While there may be some that fall into
the devotional category, most should be
assigned to the syndicated series/movie
category.

While there may be some that fall into
the devotional category, most should be
assigned to the syndicated series/movie
category.

Refer to the categorization guide. Some
will be local (e.g. L'.A. Kids on KCOP),
others will be syndicated series/movie
(e.g. Multimedia's "Young Peoples'pecials).



MUSIC Refer to the categorization guide and
assign to local, syndicated series/movie
or devotional as appropriate. NOTE: All
music video programs are to be assigned to
the syndicated series/movie category.

TALK SHOWS The non-network show Donahue in the TVD
example would be categorized as
syndicated series/movie. Depending on
the nature of the program, other talk
shows could be devotional series or local
programs,

FINANCE Refer to the categorization guide and
assign to local, syndicated series/movie
as appropriate.

HEALTH Refer to the categorization guide and
assign to local, syndicated series/movie
as appropriate.

HOBBIES Refer to the categorization guide and
assign to local, syndicated series/movie
as appropriate.

ARTS Refer to the categorization guide and
assign to local, syndicated series/movie
as appropriate.

RELIGIOUS Some of the TVD examples belong with the
Devotional series group - Oral Roberts,
700 Club, Old Time Gospel Hour, Jerry
Falwell, etc. However, local church
services (e.g, the First Methodist Church
service on WAFB or Mass for Shut-Ins on
lots of stations) are local.

PUBLIC AFFAIRS Some of these programs will be syndicated
(e.g. Inside Washington on WUSA) whereas
others will be local (e.g. California
Tonight on KFCB). Let. the categorization
guide be the basis for making a
determination.

NEWS Refer to the categorization guide and
assign to local or syndicated series/movie
as appropriate, Headline News (on WTBS
and many other stations) belongs in the
syndicated series/movie group. NewsWatch
10 on WJAR is local.



CARTOONS All cartoon programs
syndicated series/movie
includes programs whose
local and cartoons (e.g.

belong in the
category. This
content is both
Bozo on WGN).

DAYTIME SOAPS These are primarily network and would not
appear in the study, Probably most non-
network titles that might appear would be
assigned to syndicated series/movie.

GAME SHOW The vast majority of the non-networktitles belong to the syndicated
series/movie category. However,
exceptions will crop up from time to
time, e.g. WGN's $ 100,000 Fortune Hunt.
Programs in which local high school
students participate in academic
competitions against one another tend to
be local.

INSTRUCTIONAL To the extent such programs appear on
commercial stations, they are to be
assigned to local or syndicated
series/movie or devotional as
appropriate. Aprenda Ingles (trans,
"Learn English" ) on WPIX is local.

FILLER If it is possible to identify the actual
programming that was used, assign thattitle to its appropriate group as per the
categorization guide. For programmingthat cannot be identified, assign it to
Other,

OTHER Assign known programming to any category
but this one, The Other category is
solely for the use of programming that,
cannot be identified by name. Examples
of such titles include: TBA, Pelicula
Sera Anunciada, Rain Delay, Filler, etc.
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FGC Cable Rules
County, Call Letters, Channel
Number, and Market Name

San Francisco
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco
KEMO, 20, San Francisco (KOFY)

San Joaquin
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, Sacramento-Stockton

San Luis Obispo
KSBY, 6, Salinas-Monterey
KEYT, 3, Santa Barbara-Santa Maria
KCOY, 12, Santa Barbara-Santa Maria

San Mateo
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco
KEMO, 20, San Francisco (KOFY)

KBHK, 44, San Francisco

Santa Barbara North
KEYT, 3, Santa Barbara-Santa Maria
KCOY, 12, Santa Barbara-Santa Maria
KSBY, 6, Salinas-Monterey

Santa Barbara South
KEYT, 3, Santa Barbara-Santa Maria
KNXT, 2, Los Angeles (KCBS)
KNBC, 4, Los Angeles
KTLA, 5, Los Angeles
KABC, 7, Los Angeles
KHJ, 9, Los Angeles (KCAL)

KTTV, 11, Los Angeles
KCOP, 13, Los Angeles

*Santa Clara East
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco
KEMO, 20, San Francisco (KOFY)
KBHK, 44, San Francisco
KSBW, 8, Salinas-Monterey
KNTV, 11, Salinas-Monterey

Santa Clara West
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco
KEMO, 20, San Francisco (KOFY)
KBHK, 44, San Francisco
KNTV, 11, Salinas-Monterey

Santa Cruz
KSBW, 8, Salinas-Monterey
KNTV, 11, Salinas-Monterey
KMST, 46, Salinas-Monterey
KTVU, 2, San Francisco

Shasta
KRCR, 7, Chico-Redding
KHSL, 12, Chico-Redding

Sierra
KCRL, 4, Reno
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KTVU, 2, San Francisco
KRON, 4, San Francisco

Siskiyou
KRCR, 7, Chico-Redding
KHSL, 12, Chico-Redding
KMED, 10, Medford (KTVL)

Solano East
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
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County, Call Letters, Channel
Number, and Market Name

KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, Sacramento-Stockton
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco

Solano West
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco

Sonoma North
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco

Sonoma South
KTVU, 2, San Francisco
KRON, 4, San Francisco
KPIX, 5, San Francisco
KGO, 7, San Francisco

Stanislaus
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, Sacramento-Stockton
KSCH, 58, Sacramento-Stockton

*Sutter
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, Sacramento-Stockton
KHSL, 12, Chico-Redding
KTVU, 2, San Francisco

Tehama
KRCR, 7, Chico-Redding
KHSL, 12, Chico-Redding

Trinity
KRCR, 7, Chico-Redding
KHSL, 12, Chico-Redding

Tulare
KMJ, 24, Fresno (KSEE)
KFRE, 30, Fresno (KFSN)
KJEO, 47, Fresno
KJTV, 17, Bakersfield (KGET)
KERO, 23, Bakersfield
KBAK, 29, Bakersfield

Tuolumne
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, 'Sacramento-Stockton
KSBW, 8, Salinas-Monterey
KTVU, 2, San Francisco
KRON, 4, San Francisco

Ventura
KNXT, 2, Los Angeles (KCBS)
KNBC, 4, Los Angeles
KTLA, 5, Los Angeles
KABC, 7, Los Angeles
KHJ, 9, Los Angeles (KCAL)

KTTV, 11, Los Angeles
KCOP, 13, Los Angeles

Yolo
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, Sacramento-Stockton

County, Call Letters, Channel
Number, and Market Name

Yuba
KCRA, 3, Sacramento-Stockton
KXTV, 10, Sacramento-Stockton
KOVR, 13, Sacramento-Stockton
KRBK, 31, Sacramento-Stockton
KTXL, 40, Sacramento-Stockton
KHSL, 12, Chico-Redding

CENSUS COUNTY DIVISIONS IN

SPLIT COUNTIES
Alameda East: Livermore, Pleasanton
Alameda West: ag other
Contra Costa East: Ambrose, Antioch,

Brentwood-Byron, Clayton-Tassajara, Mar-
tinez, Oakley-Bethel, Pittsburg, Pleasant
Hill, Port Chicago

Contra Costa West: all other
El Dorado East: Lake Valley
El Dorado West: all other
Kern East: East Kem, Tehachapi
Kern West: all other
Monterey West: Carmel, Carmel Valley, Fort

Ord, Monterey, Monterey Penin., Pacific
Grove, Seaside

Monterey East: all other
Napa North: Angwin, Berryessa, Calistoga,

St. Helena
Napa South: all other
Nevada East: Donner
Nevada West: all other
Orange North: Anaheim-Garden Grove, Buena

Park-Cypress, Fullerton-La Habra, Santa
Ana Canyon, Santa Ana-Orange

Orange South: all other
Placer East: Lake Tahoe
Placer West: all other
Riverside East: Palo Verde
Riverside Central: Cathedral City-Palm Desert,

Chuckwalla, Coachella Valley, Desert Hot
Springs, Idyllwild, Palm Springs, San
Gorgonio Pass

Riverside West: ail other
San Bernardino East: Needles
San Bernardino West: all other
Santa Barbara North: Cuyama, Guadalupe,

Lompoc Valley, Santa Maria, Santa Maria
Valley, Santa Ynez Valley

Santa Barbara South: all other
Santa Clara East: Diablo Range, Gilroy,

Llagas-pvas, Morgan Hill, San Martin
Santa Clara West: all other
Solano East: Dixon, Fairfield-Suisun, Rio

Vista, Vacaville
Solano West: all other
Sonoma South: Petaluma, Petaluma Rural,

Sonoma
Sonoma North: all other

ceLenana

Adams
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Alamosa
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque
KRDO, 13, Colorado Springs-Pueblo

Arapahoe
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBIV, 9, Denver (KUSA)

Archuleta
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque

Baca
KOAA, 5, Colorado Springs-Pueblo

County, Call Letters, Channel
Number, and Market Name

KKTV, 11, Colorado Spring-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Bent
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Boulder
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Chaffee
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KOAA, 5, Colorado Springs-Pueblo

Cheyenne
KAYS+, 7, Wichita-Hutchinson (KBSH)
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Clear Creek
KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Conejos
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque

Costilla
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque

Crowley
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRPO, 13, Colorado Springs-Pueblo

Custer
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Delta
KREX, 5, Grand Junction
KREY, 10, Grand Junction
KBTV, 9, Denver (KUSA)

Denver
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ„7,. Denver (KMGH)
KBTV, 9, Denver (KUSA)

Dolores
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque

Douglas
KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KRDO, 13, Colorado Springs-Pueblo

Eagle
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Elbert
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo
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County, Call Letlers, Channel

Number, and Market Name

El Paso
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Fremont

KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Garfield

KREX, 5, Grand Junction
KOA, 4, Denver (KCNC)

Gilpin

KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)

KBTV, 9, Denver (KUSA)

Grand

KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)

KBTV, 9, Denver (KUSA)

Gunnison
KOAA, 5, Colorado Springs-Pueblo
KBTV, 9, Denver (KUSA)

KREX, 5, Grand Junction
KREY, 10, Grand Junction

Hinsdale
KREX, 5, Grand Junction
KOAA, 5, Colorado Springs-Pueblo

Huerfano
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Jackson
KQA, 4, Denver (KCNC)

KFBC, 5, Cheyenne (KGWN)

Jefferson
KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Kiowa

KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo
KAYS+, 7, Wichita-Hutchinson (KBSH)

Kit Carson
KAYS+, 7, Wichita-Hutchinson (KBSH)

Lake

KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

La Plata
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque
KREZ, 6, Grand Junction

Larimer
KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)

KBTV, 9, Denver (KUSA)
KDVR, 31, Denver
KFBC, 5, Cheyenne (KGWN)

Las Animas
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Lincoln
KOAA, 5, Colorado Springs-Pueblo

and StatiOn COVerage AtlaS

County, Call Letters, Channel
Number, and foarket Name

KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo
KWON, 2, Denver
KOA, 4, Denver (KCNC)

Logan
KTVS, 3, Cheyenne

Mesa
KREX, 5, Grand Junction

Mineral
KOAA, 5, Colorado Springs-Pueblo
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque

Moffat
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)

KBTV, 9, Denver (KUSA)

Montezuma
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque

Montrose
KREY, 10, Grand Junction
KOAA, 5, Colorado Springs-Pueblo
KBTV, 9, Denver (KUSA)
KUTV, 2, Salt Lake City

Morgan
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)

KBTV, 9, Denver (KUSA)

KTVS, 3, Cheyenne

Otero
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Ouray
KREX, 5, Grand Junction

Park
KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Phillips
KTVS, 3, Cheyenne
KHOL+, 13 Lincoln-Hastings-Kearney (KHGI)

*Pitkin

Not available.

Prowers
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo
KGLD, 11, Wichita-Hutchinson (KSNG)

Pueblo
KOAA, 5, Colorado Springs-Pueblo
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Rio Blanco
KUTV, 2, Salt Lake City
KCPX, 4, Salt Lake City (KTVX)

KSL, 5, Salt Lake City

*Rio Grande
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM 13, Albuquerque

Routt
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

County, Call Letters, Channel
Number, and Market Name

Saguache
KOB, 4, Albuquerque
KOAT, 7, Albuquerque
KGGM, 13, Albuquerque
KOAA, 5, Colorado Springs-Pueblo

San Juan
KREX, 5, Grand Junction

San Miguel
KREX, 5, Grand Junction

Sedgwick
KTVS, 3, Cheyenne
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

KNOP, 2, North Platte

Summit
KWGN, 2, Denver
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)

KBTV, 9, Denver (KUSA)

Teller
KOA, 4, Denver (KCNC)

KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KKTV, 11, Colorado Springs-Pueblo
KRDO, 13, Colorado Springs-Pueblo

Washington
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KI.Z, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KTVS, 3, Cheyenne

Weld
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KDVR, 31, Denver

Yuma
KAYS+, 7, Wichita-Hutchinson (KBSH)
KOMC, 8, Wichita-Hutchinson (KSNK)
KTVS, 3, Cheyenne
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

CONNECTICUT.

Fairfield
WCBS, 2, New York

WNBC, 4, New York
WNEW, 5, New York (WNYW)
WABC, 7, New York

WOR, 9, New York (WWOR)
WPIX, 11, New York

WNHC, 8, Hartford-New Haven (WTNH)

Harfford
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WHCT, 18, Hartford-New Haven
WHNB, 30, Hartford-New Haven (WVIT)
WTIC, 61, Harfford-New Haven

Litchfield
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WHNB, 30, Hartford-New Haven (WVIT)

WTIC, 61, Harfford-New Haven
WCBS, 2, New York

WNBC, 4, New York

WNEW, 5, New York (WNYW)
WPIX, 11, New York

Middlesex
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WHNB, 30, Hartford-New Haven (WVIT)

WTIC, 61, Hartford-New Haven
WNEW, 5, New York (WNYW)

FCC Cable Rules

County, Call Letters, Channel
Number, and Market Name

New Haven
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WTIC, 61, Harfford-New Haven
WCBS, 2, New York

WNBC, 4, New York
WNEW, 5, New York (WNYW)
WABC, 7, New York

WOR, 9, New York (WWOR)
WPIX, 11, New York

New London
WTEV 6 Prowdence (WLNE)
WJAR 10 Providence
WPRI, 12, Providence
WCVB, 5, Boston
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WTIC, 61, Hartford-New Haven

Togand
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WHNB, 30, Harfford-New Haven (WVIT)
WTIC, 61, Hartford-New Haven
WBZ, 4, Boston
WHYN, 40, Spdngfield, MA (WGGB)

Windham
WTEV, 6, Providence (WLNE)
WJAR, 10, Providence
WPRI, 12, Providence
WBZ, 4, Boston
WCVB, 5, Boston
WNAC, 7, Boston (WNEV)
WTIC, 3, Hartford-New Haven (WFSB)
WNHC, 8, Hartford-New Haven (WTNH)
WVIT, 30, Harfford-New Haven
WTIC, 61, Harfford-New Haven
WTWS, 26, New London

Note—WVIT, 30, Hartford-New Haven,
WTWS, 26, New London, WBZ, 4 & WCVB,

5, Boston are significantly viewed in
Ashford, Brooklyn, Canterbury, Chaplin,
Coventry, Easfford, Hampton, Lebanon,
Mansfield, Pomfret, Scotland, Thompson,
Willingham 8 Woodstock.

OELAWARE

Kent
KYW, 3, Philadelphia
WFIL, 6, Philadelphia (WPVI)
WCAU, 10, Philadelphia
WPHL, 17, Philadelphia
WGBS, 57, Philadelphia
WMAR, 2, Baltimore
WBAL, 11, Baltimore
WMDT, 47, Salisbury

New Castle
KYW, 3, Philadelphia
WFIL, 6, Philadelphia (WPVI)
WCAU, 10, Philadelphia
WPHL, 17, Philadelphia
WTAF, 29, Philadelphia (WTXF)
WKBS, 48, Philadelphia ff

WGBS, 57, Philadelphia

Sussex
WBOC, 16, Salisbury
WMAR, 2, Baltimore
WBAL, 11, Baltimore
WJZ, 13, Baltimore
WTTG, 5, Washington, DC

WMDT, 47, Salisbury

DISTRICT OF COLUMBIA

District of Columbia
WRC, 4, Washington, DC

WTTG, 5, Washington, DC

WMAL, 7, Washington, DC (WJLA)
WTOP, 9, Washington, DC (WUSA)
WDCA, 20, Washington, DC
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County, Call Letters, Channel
Number, and Market Name

Shelby
KHQA, 7, Quincy-Hannibal
WGEM, 10, Quincy-Hannibal
KTVO, 3, Ottumwa-Kirksville

Stoddard
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg

Stone
KYTV, 3, Springfield, MO

KTTS, 10, Springfield, MO (KOLR)

KMTC, 27, Springfield, MO (KDEB)

*Sullivan

KTVO, 3, Ottumwa-Kirksville
WGEM, 10, Quincy-Hannibal

Taney
KYTV, 3, Springfield, MO

KTTS, 10, Springfield, MO (KOLR)

KMTC, 27, Springfield, MO (KDEB)

Texas
KYTV, 3, Springfield, MO

KTTS, 10, Springfield, MO (KOLR)

KMTC, 27, Springfield, MO (KDEB)

Vernon
KOAM, 7, Joplin-Pittsburg
KODE, 12, Joplin-Pittsburg
KUHI, 16, Joplin-Pittsburg (KSNF)
KCMO, 5, Kansas City (KCTV)

KOLR, 10, Springfield, MO

Warren
KTVI, 2, St. Louis
KMOX, 4, St. Louis (KMOV)

KSD, 5, St. Louis (KSDK)

KPLR, 11, St. Louis

Washington
KTVI, 2, St. Louis
KMOX, 4, St. Louis (KMOV)

KSD, 5, St. Louis (KSDK)

KPLR, 11, St. Louis

Wayne
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg

Webster
KYTV, 3, Springfield, MO

KTTS, 10, Springfield, MO (KOLR)
KMTC, 27, Springfield, MO (KDEB)

Worth
KQTV, 2, St. Joseph
WDAF, 4, Kansas City
KCMO, 5, Kansas City (KCTV)

Wright
KYTV, 3, Springfield, MO

KTTS, 10, Springfield, MO (KOLR)
KMTC, 27, Springfieid, MO (KDEB)

MONTANA

Beaverhead
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Big Horn
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Blaine
KRTV, 3, Great Falls

KFBB, 5, Great Falls

and Station Coverage Atlas

County, Call Letters, Channel
Number, and Market Name

CJLH, 7, Canada (CJOC)

8roadwater
KXLF+, 4, Butte
KRTV, 3, Great Falls

KFBB, 5, Great Falls

Carbon
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Carter
KOTA+, 3, Rapid City
KXGN, 5, Glendive

Cascade
KRTV, 3, Great Falls

KFBB, 5, Great Falls

Chouteau
KRTV, 3, Great Falls
KFBB, 5, Great Falls

Custer
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings
KYUS, 3, Miles City, MT

Daniels
KUMV, 8, Minot-Bismarck
KXMD, 11, Minot-Bismarck
CKCK, 2, Canada (CKTV)

Dawson
KXGN, 5, Glendive
KUMV, 8, Minot-Bismarck

Deer Lodge
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Fallon
KDIX, 2, Dickinson, ND (KXMA)
KXGN, 5, Glendive

Fergus
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings
KFBB, 5, Great Falls

Flathead
KCFW, 9, Missoula
KREM, 2, Spokane
KXLY, 4, Spokane

Gallatin
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Garfield
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Glacier
KRTV, 3, Great Fails
KFBB, 5, Great Falls
CJLH, 7, Canada (CJOC)

Golden Valley
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Granite
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

'ill

KRTV, 3, Great Falls
KFBB, 5, Great Falls
CFCN, 4, Canada
CJLH, 7, Canada (CJOC)

Jefferson
KXLF+, 4, Butte
KFBB, 5, Great Falls
KGVO+, 13, Missouia (KECI)

County, Call Letters, Channel
Number, and Market Name

Judith Basin
KOOK, 2, Billings (KTVQ)

KUI.R, 8, Billings
KRTV, 3, Great Falls

KFBB, 5, Great Falls

Lake
KGVO+, 13, Missoula (KECI)

KXLF+, 4, Butte
KXLY, 4, Spokane

Lewis & Clark
KBLL, 12, Helena (KTVH)
KXLF+, 4, Butte
KFBB, 5, Great Falls

Liberty
KRTV, 3, Great Falls
KFBB, 5, Great Falls

CFCN, 4, Canada
CJLH, 7, Canada (CJOC)

Lincoln
KREM, 2, Spokane
KXLY, 4, Spokane
KHQ, 6, Spokane
KCFW, 9, Missoula

McCone
KUMV, 8, Minot-Bismarck
KXGN, 5, Glendive

Madison
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Meagher
KRTV, 3, Great Falls

KFBB, 5, Great Falls
KXLF+, 4, Butte

Mineral
KXLY, 4, Spokane
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Missoula
KGVO+, 13, Missoula (KECI)

KXLF+, 4, Butte

Musselshell
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Park
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings
KXLF+, 4, Butte

Petroleum
KOOK, 2, Billings (KTVQ)
KULR, 8, Billings

Phillips
KRTV, 3, Great Falls

KFBB, 5, Great Falls
KOOK, 2, Billings (KTVQ)

Pondera
KRTV, 3, Great Falls
KFBB, 5, Great Falls
CJLH, 7, Canada (CJOC)

Powder River
KOOK, 2, Billings (KTVQ)

KULR, Br'Bdlfngs
KOTA+, 3, Rapid City

Powell
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Prairie
KXGN, 5, Glendive
KYUS, 3, Miles City, MT

FCC Cable Rules

County, Call Lettem, Channel
Number, and Market Name

Ravalli
KGVO+, 13, Missoula (KECI)

KXLF+, 4, Butte

Richland
KUMV, 8, Minot-Bismarck
KXMD, 11, Minot-Bismarck
KXGN, 5, Glendive

Roosevelt
KUMV, 8, Minot-Bismarck
KXMD, 11, Minot-Bismarck
CKCK, 2, Canada (CKTV)

Rosebud
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings
KYUS, 3, Miles City, MT

Sanders
KREM, 2, Spokane
KXLY, 4, Spokane
KHQ, 6, Spokane
KGVO+, 13, Missoula (KECI)

Sheridan
KUMV, 8, Minot-Bismarck
KXMD, 11, Minot-Bismarck
CKCK, 2, Canada (CKTV)

Silver Bow
KXLF+, 4, Butte
KGVO+, 13, Missoula (KECI)

Stillwater
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Sweet Grass
KOOK, 2, Billings (KTVQ)
KULR, 8, Billings

Teton
KRTV, 3, Great Falls

KFBB, 5, Great Falls

Toole
KRTV, 3, Great Falls
KFBB, 5, Great Falls
CFCN, 4, Canada
CJLH, 7, Canada (CJOC)

Treasure
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

Valley
KUMV, 8, Minot-Bismarck
KXMD, 11, Minot-Bismarck
CKCK, 2, Canada (CKTV)

Wheatland
KOOK 2 Billings (KTVQ)

KULR, 8, Billings

Wibaux
KDIX, 2, Dickinson, NO (KXMA)

KXGN, 5, Glendive
KUMV, 8, Minot-Bismarck

Yellowstone
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings

NEBRASKA

Adams
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Antelope
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)

KOLN+, 10, Lincoln-Hastings-Kearney
KTIV, 4, Sioux City
KCAU, 9, Sioux City

75



FCG Cable Rules
County, Call Letters, Channel
Number, and Market Name

Arthur
KNOP, 2, North Platte
KHOL+, 13, Uncoln-Hastings-Keamey (KHGI)

Banner
KSTF, 10, Cheyenne
KDUH, 4, Rapid City

Blaine
KNOP, 2, North Platte

Boone
KHAS, 5, Lincoln-Hastings-Kearnay
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)

KOLN+, 10, Lincoln-Hastings-Keamey

Box Butte
KSI'F, 10, Cheyenne
KDUH, 4, Rapid City

Boyd
KORN, 5, Sioux Falls-Mitchell (KDLT)
KELO+, 11, Sioux Falls-Mitchell

Brown
KELO+, 11, Sioux Falls-Mitchell

Buffalo
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Haslings-Kearney (KHGI)

Burt
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Butler
KMTV, 3, Omaha
WOW, 6, Omaha (WONT)
KETV, 7, Omaha
KOLN+, 10, Lincoln-Hastings-Kearney

Caus
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha
KOLN+, 10, Lincoln-Hastings-Kearney

Cedar
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KMEG, 14, Sioux City
KELO+, 11, Sioux Falls-Mitchell

Chase
KHOL+. 13, Lincoln-Hastings-Keamay (KHGI)
KOMC, 8, Wichita-Hutchinson (KSNK)

Cherry
KELO+, 11. Sioux Falls-Mitchell
KNOP, 2, North Platte
KDUH, 4, Rapid City

Cheyenne
KTVS. 3, Cheyenne
KSTF, 10, Cheyenne
KDUH, 4, Rapid City

Clay
KHTL, 4, Lincoln-Hastings-Kearney (KSNB)
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

Colfax
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha
KOLN+. 10, Lincoln-Hastings-Kearney

Cuming
KMTV, 3, Omaha
WOW, 6. Omaha (WOWT)
KETV, 7, Omaha
KTIV, 4, Sioux City
KCAU, 9, Sioux City
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County, Call Letters, Channel
Number, and Market Name

Custer
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Keamey
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)
KNOP, 2. North Platte

Dakota
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KMEG, 14, Sioux City

Dawes
KDUH, 4, Rapid City
KSTF, 10, Cheyenne

Dawson
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)
KNOP, 2, North Platte

Deuel
KTVS, 3, Cheyenne
KHOL+, 13, Uncoln-Hastings-Keamey (KHGI)
KNOP, 2, North Platte

Dixon
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KMEG, 14, Sioux City

Dodge
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Douglas
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KElV, 7, Omaha

Dundy
KAYS+, 7, Wichita-Hutchinson (KBSH)
KOMC, 8, Wichita-Hutchinson (KSNK)
KHOL+, 13, Uncoln-Hasbngs-Keamey (KHGI)

Fillmore
KHTL, 4, Lincoln-Hastings-Keamey (KSNB)
KHAS, 5, Lincoln-Hastings-Keamey
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

Franklin
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 14 Uncoln-Hastings-Keamey (KHGI)

Frontier
KOLN+, 10, Lincoln-Hastings-Keamey
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)
KNOP, 2, North Platte
KOMC, 8, Wichita-Hutchinson (KSNK)

Fumes
KOLN+, 10. Lincoln-Hastings-Keamey
KHOL+, 13, Lincoln-Hasgngs-Keamey (KHGI)
KOMC, 8, Wichita-Hutchinson (KSNK)

Gage
KOLN+, 10, Lincoln-Hastings-Kearney
KMTV, 3, Omaha
KETV, 7, Omaha

Garden
KTVS, 3, Cheyenne
KSTF, 10, Cheyenne
KHOL+, 13, Lincoln-Hastings-Keamay (KHGI)
KNOP, 2, North Platte
KDUH, 4, Rapid City

Garfield
KHAS, 5, Lincoln-Hastings-Keamey
KHQL, 8, Lincoln-Hastings-Keamey (KCAN)
KOLN+, 10, Lincoln-Hastings-Keamey

Gosper
KHAS, 5, Lincoln-Hastings-Keamey
KOLN+, 10, Lincoln-Hastings-Kearney

County, Call Lanais, Channel
Number, and Market Name

KHOL+, 13, Uncoln-Hastings-Kearney (KHGI)

Grant
KDUH, 4, Rapid City
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)
KNOP, 2, North Platte

Greclay
KHAS, 5, Lincoln-Hastings-Kearney
KHQL, 8, Lincoln-Hastings-Kearney (ICAN)
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hasgngs-Kearney (KHGI)

Hall
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Keamey
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)
KCAN, 8, Albion

Hamilton
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Uncoln-Hastings-Keamey (KHGI)

Harlan
KHAS, 5, Lincoln-Hastings-Keamey
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hasbngs-Keamey (KHGI)
KBGT, 8, Albion (ICAN)

Hayes
KHOL+, 13, Uncoln-Hastings-Keamay (KHGI)

KNOP, 2, North Platte
KOMC, 8, Wichita-Hutchinson (KSNK)

Hitchcock
KAYS+, 7, Wichita-Hutchinson (KBSH)
KOMC, 8, Wichita-Hutchinson (KSNK)
KHOL+, 13, Uncoln-Hastings-Keamay (KHGI)

Holt
KHQL, 8, Lincoln-Hastings-Kearnay (KOAN)
KOLN+, 10, Lincoln-Hastings-Kearney
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KELO+, 11, Sioux Falls-Mitchell

Hooker
KNOP, 2, North Platte
KDUH, 4, Rapid City

Howard
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

Jefferson
KHTL, 4, Lincoln-Hastings-Keamay (KSNB)
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney

Johnson
KMTV, 3, Omaha
WOW, 8, Omaha (WOWT)
KETV, 7, Omaha
KOLN+, 10, Lincoln-Hasbngs-Kearney

Keamay
KHAS, 5, Lincoln-Hastings-Keamey
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Uncoln-Hasbngs-Keamey (KHGI)

Kelth
KNOP, 2, North Platte
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

Keys Paha
KELO+, 11, Sioux Falls-Mitchell

Kimbag
KTVS, 3, Cheyenne
KFBC, 5, Cheyenne (KGWN)
KSTF, 10, Cheyenne
KDUH, 4, Rapid City

Knox
KTIV, 4, Sioux City

County, Call Letters, Channel
Number, and Market Name

KCAU, 9, Sioux City
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)
KORN, 5, Sioux Falls-Mitchell (KDLT)
KELO+, 11, Sioux Falls-Mitchell
KSDO+, 13, Sioux Fags-Mitchell (KSFY)

Lancaster
KOLN+, 10, Lincoln-Hastings-Keamey
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KElV, 7, Omaha
KPTM 42 Omaha
KBGT, 8, Albion (KOAN)

Lincoln
KNOP, 2, North Platte
KOLN+, 10, Lincoln-Hastings-Keamey
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

Logan
KNOP, 2, North Platte
KHOL+, 13, Lincoln-Hastings-Keamay (KHGI)

Loup
KHAS, 5, Lincoln-Hastings-Kearney
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)
KOLN+, 10, Lincoln-Hastings-Kearney

McPherson
KNOP, 2, North Platte
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Madison
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KHQL, 8, Lincoln-Hastings-Keamey (KOAN)
KOLN+, 10, Lincoln-Hastings-Keamey
WOW, 6, Omaha (WOWT)

Merrick
KHAS 5 Lincoln-Hastings-Keamey
KHQL, 8, Lincoln-Hastings-Keamey (KOAN)
KOLN+, 10, Lincoln-Hastings-Keamey
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)

Morrig
KBTF, 10, Cheyenne
KDUH, 4, Rapid City

Nance
KHAS, 5, Uncoln-Hastings-Kearney
KHQL, 8, Lincoln-Hastings-Kearney (KCAN)
KOLN+, 10, Lincoln-Hastings-Kearney
KMTV, 3, Omaha

Nemaha
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Nuckogs
KHTL, 4, Lincoln-Hastings-Keamey (KSNB)
KHAS, 5, Lincoln-Hasgngs-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Uncoln-Hasbngs-Keamey (KHGI)

Otoe
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha
KOLN+, 10, Lincoln-Hastings-Kearney

Pawnee
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha
KOLN+, 10, Lincoln-Hastings-Kearney

Perkins
KHOL+, 13, Lincoln-Hastings-Keamey (KHGI)
KTVS, 3, Cheyenne
KNOP, 2, North Platte

Phelps
KHAS, 5, Lincoln-Hastings-Keamey
KOLN+, 10, Lincoln-Hastings-Kearney
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County, Call Letters, Channel
Number, and Market Name

KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Pierce
KTIV, 4, Sioux City

KCAU, 9, Sioux City

KHQL, 8, Lincoln-Hastings-Kearney (KOAN)

yELO+, 11, Sioux Falls-Mitchell

Platte

KHQL, 8, Lincoln-Hastings-Kearney (KCAN)

KOI.N+, 10, Lincoln-Hastings-Kearney

KMTV, 3, Omaha

WOW, 6, Omaha (WOWT)

KETV, 7, Omaha

Polk

KHAS, 5, Lincoln-Hastings-Kearney
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)

KOLN+, 10, Lincoln-Hastings-Kearney
KMTV, 3, Omaha
KETV, 7, Omaha

Red Willow

KOMC, 8, Wichita-Hutchinson (KSNK)

KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Richardson
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)

KETV, 7, Omaha
KCMO, 5, Kansas City (KCTV)

KOLN+, 10, Lincoln-Hastings-Kearney
KQTV, 2, St. Joseph

Rock
KELO+, 11, Sioux Falls-Mitchell

Saline
KHTL, 4, Lincoln-Hastings-Kearney (KSNB)
KOLN+, 10, Lincoln-Hastings-Kearney
KMTV, 3, Omaha
KETV, 7, Omaha

Sarpy
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Saunders
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha
KOLN+, 10, Lincoln-Hastings-Kearney

Scotts Bluff
KSTF, 10, Cheyenne
KDUH, 4, Rapid City

Seward
KOLN+, 10, Lincoln-Hastings-Kearney
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Sheridan
KDUH, 4, Rapid City

Sherman
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Sioux
KSTF, 10, Cheyenne
KDUH, 4, Rapid City

Stanton
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KHQL, 8, Lincoln-Hastings-Kearney (KCAN)
KOLN+, 10, Lincoln-Hastings-Kearney
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

and Station Coverage Atlas

Thurston
KTIV, 4, Sioux City
KCAU 9 Sioux Cay
KMEG, 14, Sioux City
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Valley
KHAS, 5, Lincoln-Hastings-Kearney
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Washington
KMTV, 3, Omaha
WOW, 6, Omaha (WOWT)
KETV, 7, Omaha

Wayne
KTIV, 4, Sioux City
KCAU, 9, Sioux City
KMEG, 14, Sioux City

Webster
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Wheeler
KHAS, 5, Lincoln-Hastings-Kearney
KHQL, 8, Lincoln-Hastings-Kearney (KOAN)

KOLN+, 10, Lincoln-Hastings-Kearney

York
KHTL, 4, Lincoln-Hastings-Kearney (KSNB)
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney

KCRL, 4, Reno
KOLO, 8, Reno

NEVADA

Churchill

Clark
KORK, 3, Las Vegas (KVBC)
KHBV, 5, Las Vegas (KVVU)
KLAS, 8, Las Vegas
KSHO, 13, Las Vegas (KTNV)

Douglas
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno
KTVU, 2, San Francisco

Elko
KSL, 5, Salt Lake City
KBOI, 2, Boise (KBCI)

KTVB+, 7, Boise
KOLO, 8, Reno

Esmeralda
KOLO, 8, Reno

Eureka
KUTV, 2, Salt Lake City
KCPX, 4, Salt Lake City (KTVX)
KSL, 5, Salt Lake City

Humboldt
KOLO, 8, Reno
KBOI, 2, Boise (KBCI)
KTVB+, 7, Boise

County, Call Letters, Channel
Number, and Market Name

Thayer
KHTL, 4, Lincoln-Hastings-Kearney (KSNB)
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney
KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Thomas
KNOP, 2, North Platte

County, Call Letters, Channel
Number, and Market Name

Lander
KTVN, 2, Reno
KOLO, 8, Reno

Lincoln
KORK, 3, Las Vegas (KVBC)
KLAS, 8, Las Vegas
KCPX, 4, Salt Lake City (KTVX)

Lyon
KTVN, 2, Reno
KCRL, 4, Rene
KOLO, 8, Rene

Mineral
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno

Nye
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno
KORK, 3, Las Vegas (KVBC)

Ormsby
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno

Pershing
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno

Storey
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno

Washoe
KTVN, 2, Reno
KCRL, 4, Reno
KOLO, 8, Reno

White Pine
KUTV, 2, Salt Lake City
KCPX, 4, Salt Lake City (KTVX)
KSL, 5, Salt Lake City

NEW HAMPSHIRE

Belknap
WCSH, 6, Portland-Poland Spring
WMTW, 8, Portland-Poland Spring
WGAN, 13, Portland-Poland Spring (WGME)
WBZ, 4, Boston
WCVB, 5, Boston
WMUR, 9, Manchester
WNHT, 21, Concord ¹

Carroll
WCSH, 6, Portland-Poland Spring
WMTW, 8, Portland-Poland Spding
WGAN, 13, Portland-Poland Spring (WGME)

Cheshire
WBZ, 4, Boston
WCVB, 5, Boston
WNAC, 7, Boston (WNEV)
WTIC, 3, Hartford-New Haven (WFSB)
WMUR, 9, Manchester
WWLP+, 22, Springfield, MA

Coos
WCSH, 6, Portland-Poland Spring
WMTW, 8, Portland-Poland Spring
WGAN, 13, Portland-Poland Spring (WGME)
WCAX, 3, Burlington-Plattsburgh

Grafton
WMTW, 8, Portland-Poland Spring
WCAX, 3, Burlington-Plattsburgh

Hillsborough
WBZ, 4, Boston
WCVB, 5, Boston

FCC Cable Rules
County, Call Leners, Channel
Number, and Market Name

WNAC, 7, Boston (WNEV)
WSBK, 38„Boston
WKBG, 56, Boston (WLVI)
WMUR, 9, Manchester

*Merrimack
WBZ, 4, Boston
WCVB, 5, Boston
WNAC, 7, Boston (WNEV)
WMUR, 9, Manchester
WCSH, 6, Portland-Poland Spring
WMTW, 8, Portland-Poland Spring
WNHT, 21, Concord ¹

Rockingham
WBZ, 4, Boston
WCVB, 5, Boston
WNAC, 7, Boston (WNEV)
WSBK, 38, Boston
WKBG, 56, Boston (WLVI)
WMUR, 9, Manchester

Strafford
WBZ, 4, Boston
WCVB, 5, Boston
WNAC, 7, Boston (WNEV)
WMUR, 9, Manchester
WCSH, 6, Portland-Poland Spring
WMTW, 8, Portland-Poland Spring
WGAN, 13, Portland-Poland Spring (WGME)
WNHT, 21, Concord ¹

Sullivan
WBZ, 4, Boston
WCVB, 5, Boston
WCAX, 3, Burlington-Plattsburgh
WMUR, 9, Manchester
WWLP+, 22, Springfield, MA

Note—WFXT, 25, Boston, MA is significantly
viewed in Auburn, Bedford, Candia, Goff-
stown, Hooksett & Manchester & 26 con-
tiguous communities in York County, ME;
Rockingham & Strafford Counties, NH.
WCSH, 6, Portland-Poland Spring & WNHT
¹, 21 8 WMUR, 9, Concord-Manchester are
significantly viewed in 26 contiguous com-
munities in York County, ME; Rockingham
& Strafford Counties, NH.

NEW JERSEY

Atlantic
KYW, 3, Philadelphia
WFIL, 6, Philadelphia (WPVI)
WCAU, 10, Philadelphia
WPHI, 17, Philadelphia
WTAF, 29, Philadelphia (WTXF)
WKBS, 48, Philadelphia ¹
WGBS, 57, Philadelphia

Bergen
WCBS, 2, New York
WNBC, 4, New York

WNEW, 5, New York (WNYW)
WABC, 7, New York
WOR, 9, New York (WWOR)
WPIX, 11, New York

Burlington
KYW, 3, Philadelphia
WFIL, 6, Philadelphia (WPVI)
WCAU, 10, Philadelphia
WPHL, 17, Philadelphia
WTAF, 29, Philadelphia (WTXF)
WKBS, 48, Philadelphia ¹
WGBS, 57, Philadelphia

Camden
KYW, 3, PhiladelPhia
WFIL, 6, PhiladelPhia (WPVI)
WCAU, 10, PhiladelPhia
WPHL, 17, PhiladelPhia
WTAF, 29, Philadelphia (WTXF)
WKBS, 48, Philadelphia ¹
WGBS, 57, Philadelphia ¹
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~ FCC Cable Rules
County, Call Letters, Channel
Number, and Market Name

Taylor
WSAU, 7, Wausau-Rhinelander (WSAW)
WAOW, 9, Wausau-Rhinelander
WEAU, 13, La Crosse-Eau Claire

Trempealeau
WKBT, 8, La Crosse-Eau Claire
WEAU, 13, La Crosse-Eau Claire

Vernon
WKBT, 8, La Crosse-Eau Claire
WEAU, 13, La Crosse-Eau Claire
WLAX, 25, La Crosse-Eau Claire

~ KROC, 10, Rochester-Mason City-Austin
(KTTC)

Vilas
WSAU, 7, Wausau-Rhinelander (WSAW)
WAOW, 9, Wausau-Rhinelander
WAEO, 12, Wausau-Rhinelander (WJFW)

Walworth
WTMJ, 4, Milwaukee
WITI, 6, Milwaukee
WISN, 12, Milwaukee
WVTV, 18, Milwaukee
WCGV, 24, Milwaukee
WBBM, 2, Chicago
WGN, 9, Chicago
WISC, 3, Madison
WREX, 13, Rockford

Washburn
KDAL, 3, Duluth-Superior (KDLH)
WDSM, 6, Duluth-Superior (KBJR)
WDIO+, 10, Duluth-Superior

Washington
WTMJ, 4, Milwaukee
WITI, 6, Milwaukee
WISN, 12, Milwaukee
WVTV, 18, Milwaukee
WCGV, 24, Milwaukee

Waukesha
WTMJ, 4, Milwaukee

County, Call Letters, Channel
Number, and Market Name

WITI, 6, Milwaukee
WISN, 12, Milwaukee
WVTV, 18, Milwaukee
WCGV, 24, Milwaukee

Waupaca
WBAY, 2, Green Bay
WFRV+, 5, Green Bay
WLUK, 11, Green Bay
WSAU, 7, Wausau-Rhinelander (WSAW)

Waushara
WBAY, 2, Green Bay
WFRV+, 5, Green Bay
WLUK, 11, Green Bay
WSAU, 7, Wausau-Rhinelander (WSAW)

Winnebago
WBAY, 2, Green Bay
WFRV+, 5, Green Bay
WLUK, 11, Green Bay
KFIZ, 34, Fond du Lac ¹

Wood
WSAU, 7, Wausau-Rhinelander (WSAW)
WAOW, 9, Wausau-Rhinelander
WEAU, 13, La Crosse-Eau Claire

Note—WMSN, 47, Madison is significantly
viewed in Madison.

WYOMING

Albany
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)
KFBC, 5, Cheyenne (KGWN)

Big Horn
KOOK, 2, Billings (KTVQ)

KULR, 8, Billings
KWRB, 10, Casper-Riverton (KFNE) ¹

Campbell
Over 90% cable penetration.

County, Call Letters, Channel
Number, and Market Name

Carbon
KTWO, 2, Casper-Riverton
KFBC, 5, Cheyenne (KGWN)

Converse
KTWO, 2, Casper-Riverton
KSTF, 10, Cheyenne

Crook
KOTA+, 3, Rapid City
KTWO, 2, Casper-Riverton

Fremont
KTWO, 2, Casper-Riverton
KWRB, 10, Casper-Riverton (KFNE) ¹

Goshen
KSTF, 10, Cheyenne
KDUH, 4, Rapid City

Hot Springs
KTWO, 2, Casper-Riverton
KWRB, 10, Casper-Riverton (KFNE) ¹

Johnson
KTWO, 2, Casper-Riverton

Laramie
KFBC, 5, Cheyenne (KGWN)
KWGN, 2, Denver
KOA, 4, Denver (KCNC)
KLZ, 7, Denver (KMGH)
KBTV, 9, Denver (KUSA)

Lincoln
KID, 3, Idaho Falls-Pocatello (KIDK)
KIFI, 8, Idaho Falls-Pocatello
KCPX, 4, Salt Lake City (KTVX)
KSL, 5, Salt Lake City

Natrona
KTWO, 2, Casper-Riverton

Niobrara
KTWO, 2, Casper-Riverton
KFBC, 5, Cheyenne (KGWN)

County, Call Letters, Channel
Number, and Market Name

Park
KOOK, 2, Bdlngs (KTVQ)
KULR, 8, Billings

Platte
KFBC, 5, Cheyenne (KGWN)

KSTF, 10, Cheyenne
KTWO, 2, Casper-Riverton

Sheridan
KOOK, 2, Billings (KTVQ)
KULR, 8, Billings
KTWO, 2, Casper-Riverton
KOTA+, 3, Rapid City

Sublette
KTWO, 2, Casper-Riverton
KID, 3, Idaho Fails-Pocatello (KIDK)

Sweetwater
Over 90% cable penetration.

Teton
KID, 3, Idaho Fags-Pocatello (KIDK)

KIFI, 8, Idaho Falls-Pocatello

Uinta
KUTV, 2, Salt Lake City
KCPX, 4, Salt Lake City (KTVX)
KSL, 5, Salt Lake City

Washakie
KTWO, 2, Casper-Riverton
KWRB, 10, Casper-Riverton (KFNE) ¹
KCPX, 4, Salt Lake City (KTVX)
KSL, 5, Salt Lake City

Weston
KTWO, 2, Casper-Riverton
KOTA+, 3, Rapid City

Yellowstone National Park
KID, 3, Idaho Falls-Pocatello (KIDK)

KULR, 8, Billings
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Colorado— Denver

KCNC-TV

CII. 4

5I8(heyenne „,.oboe
W

LARLNER WELD LOGAN

rt (of(in

Network Service: NBC.

Licensee: NBC Subsidiary Inc., Box 5012, Terminal Annex, Denver, CO 80217.

Studio: 1044 Lincoln St., Denver, CO 80203.

Telephone: 303-861-4444. TWX: 910-931-0439.

Technical Facilities: Channel No. 4 (66-72 MHz). Authorized power: 100-kw visual,
15 1-kw aural. Antenna: 1477-ft. above av. terrain, 833-ft. above ground, 8147-ft.
above sea level.

ove land
E

L nsmonto
Soul rpo

LOO

ley
WAL

Fort Morgan

I)AT aEnslewoodDe

GRADE 8

GRADE A
Golden Aurora

Latitude
Longitude

39o 43'0"
105o 14'7" taodvi/ ~

L D
Ttansmitter: Lookout Mountain.

ittultichannel TV Sound: Stereo only.

Satellite Earth Stations: Transmit/receive Harris, 6-meter Ku-band; Harris, 3-meter
Ku-band; RCA, 3-meter Ku-band; Scientific-Atlanta, 10-meter C-band; Harris, RCA,
Scientific-Atlanta receivers.

oGvnniton Sof/doo
TRERLONT

Canon City

0 01'odo

 Springs

Security

ftst Weekly

Circulation

Mfttf & Over

1990 Edition

Slate
County

COLORADO

Adams
Arapahoe
Boulder
Chaffee
Clear Creek
Delta
Denver
Douglas
Eagle
Elbert
Garfield
Gilpin
Grand
Gunnison
Jackson
Jefferson
Kit Carson

Total

Households

106,200
158,800
87,200

5,100
3,000
9,400

234,500
13,400

7,500
3,100

10,500
1,300
3,800
4,100

700
167,700

2,900

TV Households
Households tttr

105,500 99
157,200 99
85,100 98
4,900 96
2,900 97
9,000 96

230,000 98
13,300 99

7,100 95
3,000 97

10,100 96
1,300 100
3,600 95
3,900 95

700 100
166,300 99

2,700 93

Reft/8 Sefvices: AP, Conus, NBC.

gfunelship: National Broadcasting Co. See Group Ownership of Television Stations.

Began Operation: December 24, 1953. Sale to General Electric Bcstg. by Metropolitan
Television Co. approved by FCC June 5, 1968 (Television Digest, Vol. 8:24). Previous
ownership lineup resulted when on Nov. 12, 1964 FCC approved sale back to
Metropolitan TV Co. of the 52.5fHf of stock held by Bob Hope and associates.

Represented (sales): NBC TV Spot Sales.

Personnel:
ROGER L. OGDEN, president & general manager.
JAMES H. MacDERMOTT, vice president & station manager.
LON LEE, vice president 8 program manager.
MARV ROCKFORD, vice president 8 news director.
RICHARD WARDELL, general sales manager.
DAVID HAUPTMAN, national sales manager.
SUSAN McELDOON, local sales manager.
TOM EDWARDS, production manager.
DAVID LAYNE, operations manager.
RENEE ROCKFORD, director of public affairs.
TOM PIPER, chief engineer.
MIKE JACKSON, promotion director.
BRIAN SULLIVAN, marketing director.

Rates: On request.

NETWORK BASE HOURLY RATE: $1500.

City at License: Denver. ADI: Denver. Rank: 19.

Tolal Households: c& Msl consumer Market oala as of 1/1/89. Tv Homes, Tvtfft and circulation ct 1989 Ar-
bilron. County coverage based on Arbtlron study.

cuaTER  Pueblo

OTERO

0la Junta

KCNC-TV BMPCT-3330 Granted 9/f/55 Q American 51ap Carp. 14244

Net Weekly
Circulation

50e/tf & Over

State
County

Lake
Larimer
Lincoln
Logan
Mesa
Mineral
Moffat
Morgan
Park
Phillips
Pitkin
Prowers
Rio Blanco
Routt
San Juan
Sedgwick
Summit
Teller

Washington
Weld
Yuma

NEBRASKA

Box Butte
Cheyenne
Dawes
Kimball

Scotts Bluff

WYOMING

Albany
Laramie

Total

Households

2,600
71,800

1,800
7,600

34,100
300

5,400
8,500
2,900
1,800
5,100
5,500
2,300
5,800

400
1,400
5,100
4,600
2,000

51,600
3,900

5,600
4,200
3,500
1,900

14,300

12,000
29,000

TV Households
Households

2,500 96
70,300 98

1,700 94
7,400 97

33,300 98
300 100

5,100 94
8,400 99
2,800 96
1,800 100
4,700 92
5,200 94
2,200 96
5,400 93

400 100
1,400 100
4,900 96
4,500 98
1,900 95

50,700 98
3,700 96

5,500 98
4,100 98
3,400 97
1,900 100

14,100 99

11,500 96
28,500 98

(Continued on page A-197)

Station Totals
Net Weekly Circulation (1989)
Average Daily Circulation (1989)

1,576,000 1,545,500 98
1,082,200

651,800

A-183

SCALE OF MILES
0 50 100
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OLD ESTIMATES
ATED MARKET AREA (DNA)

U.S. TV HOUSEH
BY COUNTY WITHIN DESIGN

ESIGIIATED MARKET AREA

STATE

COUNTY

 ) COLUMBUS. OH

COUNTY

SIZE

'TV %OF
TOTAL TV PENE- U.S. TV

HOUSEHOLDS HOUSEHOLDS TRATION HOUSEHOLDS

679,500 671,840 99 .722

DESIGIIATED INARKET AREA 96 TV 96 OF
STATE COUNTY TOTAL TV PERE- U.S. TV

COUNTY SIZE 'OUSEHOLDS HOUSEHOLDS TRATION HOUSEHOLDS

682 DAVENPORT-R.ISLAND-MOLINE (CONT'0)

OHIO
COSHOCTON
DELAWARE
FAIRFIELD
FAYETTE
FRANKLIN
HARDIN
HOCKING
KNOX
LICKING
MADISON
MARION
MORROW
PERRY
PICKAWAY
PIKE
ROSS
UNION CORPUS CHRISTI

D
MB
MB

D

M 8
D

D

0
MC
M 8

0
D
D

MB
D

0
MD

14,500
22,900
36,900
10,400

387,100
12,200
10,100
18,200
48,600
11,500
23,900
10,200
11,800
15,400
9,500

24,600
11,700

14,060
22,580
36,670
10,270

383,310
12,040
9,900

18,070
48,060
11,170
23,660
10,070
11,620
15,270
9,210

24,310
11,570

173,900 170,250 98 .183

IOWA
SCOTT

542 DAYTON

INDIANA
WAYNE

OHIO
AUGLAIZE
CHAMPAIGN
CLARK
DARKE
GREENE
LOGAN
MERCER
MIAMI
MONTGOMERY
PREBLE
SHELBY

MB

B
8

MB
0

M 8
D
D

MB
M 8
M 8

0

61,100

511,300

27,200

16,800
13,700
56,600
21,200
47,900
16,300
13,800
35,300

231,600
15,400
15,500

60,300

505,760

26,740

16,690
13,380
56,030
20,930
47,430
16,050
13,670
34,830

229,540
15,100
15,370

99 .544

TEXAS
ARANSAS
BEE
BROOKS
DUVAL
JIM HOGG
JIM WELLS
KENEDY
KLEBERG
NUECES
REFUGIO
SAN PATRICIO

D
D
D
D
D

MD
D

MD
MB

D

M 8

23 DALLAS-FT. WORTH

TEXAS
ANDERSON
BOSQUE
COLLIN
COMANCHE
COOKE
DALLAS
DELTA
DENTON
ELLIS
ERATH
F ANNIN
FREESTONE
GRAYSON
HENDERSON
HILL
HOOD
HOPKINS
HUNT
JACK
JOHNSON
KAUFMAN
KIMBLE
LAMAR
NAVARRO
PALO PINTO
PARKER
RAINS
ROCKWALL
SOMERVELL
TARRANT
VAN ZANDT
WISE
WOOD

D
D

MA
D
D

MA
D

MA
MA

D
D
D

0
C
D

A
D

0
D

MA
MA

D

0
D

D

MA
D

MA
D

MA
D
A
0

ILLINOIS
BUREAU
CARROLL
HENDERSON
HENRY
JO DAVIESS
KNOX
MERCER
ROCK ISLAND
WARREN
WHITES IDE

IOWA
CLINTON
DES MOINES
HENRY
JACKSON
LOUISA
MUSCATINE

D
D
D

MB
D
0
D

MB
D

0

0 DAVENPORT-R.ISLAND-MOLINE

7,000
9,000
2,700
4,100
1,800

12,500
200

10,500
103,800

3,000
1Pi, 300

6,780
8,810
2,610
3,950
1,730

12,090
200

10,310
101,910

2,940
18,920

14,800
6,500

79,800
5,000

11,800
750,300

1,800
85,600
29,600
10,800
10,200
6,400

38,900
23,100
10,900
12,800
11,900
27,000
2,800

35,600
20,200
1,600

17,500
15,400
9,700

24,600
2,800

10,500
2,300

442,500
16,100
13,500
11,900

14,460
6,400

78,590
4,880

11,520
738,600

1,750
84,020
29,180
10,530
9,980
6,210

38,110
22,730
10,650
12,690
11,470
26,630
2,750

35,060
19,870
1,530

16,970
15,240
9,380

24,230
2,650

10,400
2,200

435,820
15,850
13,340
11,690

312,300 308,660 99 .332

14,300
7,000
3,500

20,200
9,200

22,500
7,000

60,900
7,900

24,200

20,400
18,200
7,200
8,200
4,600

15,900

14,180
6,910
3,500

20,070
9,070

22,220
6,900

60,190
7,820

23,930

20,200
17,930
7,060
8,120
4,520

15,740

1,764,200 1,735,380 98 1.865

751 DENVER

COLORADO
ADAMS
ALAMOSA
ARAPAHOE
BOULDER
CHAFFEE
CLEAR CREEK
DENVER
DOUGLAS
EAGLE
ELBERT
GARFIELD
GILPIN
GRAND
GUNNISON
HING DALE
JACKSON
JEFFERSON
KIT CARSON
LAKE
LARIMER
LINCOLN
LOGAN
MINERAL
MOFFAT
MORGAN
PARK
PHILLIPS
PITKIN
PROWERS
RIO BLANCO
ROUTT
SAN JUAN
SAN MIGUEL
SEDGWICK
SUMMIT
WASHINGTON
WELD
YUMA

MONTANA
FALLON

NEBRASKA
BOX BUTTE
CHEYENNE
DAWES
DEUEL
KEITH
KIMBALL

WYOMING
ALBANY
CAMPBELL
CARBON
GOSHEN
NIOBRARA
PLATTE

679 DES MOINES-AMES

IOWA
ADAIR
ADAMS
APPANOOSE
AUDUBON
BOONE
CALHOUN
CARROLL
CLARKE
DALLAS
DECATUR
FRANKLIN

MA
D

MA
MA

D

D

MA
MA

D
D

D

MA
D

D

D
D

MA
D

D

0
D
D
D
D
D

D
D

D
D
D

0
D
D
D
D
D

0
D

D
D
D
D
D
D
D
D

MD
D
D

108,100
4,800

164,500
88,500
5,100
3,000

228,600
16,200
7,500
3,600

11,300
1,300
3,600
4,100

200
700

170,700
2,900
2,300

74,500
1,800
7,200

300
4,900
8,400
3,100
1,800
5,200
5,400
2,000
5,400

400
1,700
1,400
5,200
1,900

52,500
3,900

106,680
4,540

163,220
84,510
4,900
2,880

222,770
15,930
7,250
3,550

11,050
1,240
3,380
3,970

200
690

168,580
2,810
2,190

72,520
1,770
7,100

290
4,790
8,310
2,930
1,770
4,950
5,210
1,970
5,150

390
1,510
1,380
4,850
1,830

51,740
3,850

1,300

5,200
4,200
3,500
1,000
3,600
1,800

12,300
12,100
6,600
5,200
1,200
4,300

1,270

5,130
4, 140
3,450

980
3,530
1,790

11,690
12,030
6,360
5,130
1,170
4,190

377,800 373,060

3,500
2,100
6,000
2,900

10,200
4,700
8,400
3,500

12,300
3,300
4,900

3,480
2,070
5,880
2,850

10,170
4,690
8,330
3,450

12,200
3,200
4,850

1,076,300 1,053,510 98 1.132

99 .401

M = Metro county of OMA merket
IM = Metro county of non-DMA merket

33 SEE PAGE A FOR COUNTY SIZE DEFINITIONS
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U.S. TV HOUSEHOLD ESTIMATES
BY COUNTY WITHIN DESIGNATED MARKET AREA (DMA)

DESIGNATED MARKET AREA

STATE

COUNTY

%16 KANSAS CITY (CONT'0)

COUNTY

SIZE *

% TV % OF

TOTAL TV PERE- U.S. TV

HOUSEHOLDS HOUSEHOLDS TRATION HOUSEHOLDS

DESIGNATED MARKET AREA

STATE COUNTY

COUNTY SIZE s

642 LAFAYETTE, LA (CONT'0)

%TV % OF

TOTAL TV PENE- U.S. TV

HOUSEHOLDS HOUSEHOLDS TRATION HOUSEHOLDS

KANSAS
BROWN
DOUGLAS
FRANKLIN
JOHNSON
LEAVENWORTH
LINN
MIAMI
WYANDOTTE

MISSOURI
BATES
CALDWELL
CARROLL
CASS
CLAY
CLINTON
DAVIESS
GENTRY
GRUNDY
HENRY
JACKSON
JOHNSON
LAFAYETTE
LINN
LIVINGSTON
PETTIS
PLATTE
RAY
SALINE

D

C
D

MA
MC

D

MD
MA

D

D

D
MA
MA

D

D
D

D
0

MA
D

MD
0
D
D

MA
MA

D

4,700
28,100
8,600

136,700
21,600

3,400
9,000

65,300

6,500
3,300
4,500

22,200
59,200
6,400
3,500
3,000
4,700
8,400

259,900
13,400
12,200
6,100
6,000

14,400
21,000
8,700
9,400

4,600
27,520
8,490

135,570
21,310

3,350
8,870

64,090

6,250
3,230
4,400

21,820
58,680
6,330
3,390
2,960
4,630
8,210

255,040
13,000
12,040
6,000
5,910

14,130
20,820
8,600
9,210

LOUISIANA
ST MARTIN
VERMILION

643 LAKE CHARLES

LOUISIANA
BEAUREGARD
CALCASIEU
CAMERON

551 LANSING

MICHIGAN
CLINTON
EATON
HILLSDALE
INGHAM
JACKSON

749 LAREDO

TEXAS
WEBB
ZAPATA

D

M 8
D

MB
MB

C
M 8
MB

M C
MD

15,000
18,800

77,200

11,400
62,400

3,400

226,500

19,800
36,100
15,800

102,500
52,300

38,400

35,400
3,000

14,830
18,630

75,690

11,010
61,350
3,330

223,330

19,520
35,700
15,510

100,880
51,720

37,400

34,550
2,850

98 .081

99 .240

97 .040

557 KNOXVILLE

KENTUCKY
BELL
HARLAN
KNOX
MCCREARY
WHITLEY

TENNESSEE
ANDERSON
BLOUNT
CAMPBELL
CLAIBORNE
COCKE
CUMBERLAND
FENTRESS
GRAINGER
HAMBLEN
HANCOCK
JEFFERSON
KNOX
LOUDON
MONROE
MORGAN
ROANE
SCOTT
SEVIER
UNION

702 LA CROSSE-EAU CLAIRE

MINNESOTA
HOUSTON
WINONA

WISCONSIN
BUFFALO
CHIPPEWA
EAU CLAIRE
JACKSON
LA CROSSE
MONROE
RUSK
TREMPEALEAU
VERNON

582 LAFAYETTE, IN

INDIANA
TIPPECANOE

%42 LAFAYETTE, LA

M 8
MB

D

D

D
D

D

MD
C
D

MD
M 8

D

0
D

C
D

MC
M 8

11,800
14,200
11,100
5,800

13,700

28,500
33,900
14,000
10,200
11,600
13,200
5,800
6,700

20,800
2,300

12,900
136,100
12,500
11,500
5,800

19,100
7,400

20,100
5,000

11,450
13,820
10,880
5,490

13,330

28,150
33,500
13,420
9,950

11,380
12,810
5,410
6,550

20,350
2,250

12,690
134,250

12,320
11,320
5,680

18,860
7,210

19,800
4,910

165,300 162,860 99 .175

6,600
16,300

5,700
19,600
32,700
6,600

37,400
14,300
5,900
9,800

10,400

6,500
16,010

5,600
19,470
32,190
6,550

37,000
14,060
5,750
9,660

10,070

45,300

45,300

44,190 98 .047

44,190

197,200 193,960 98 .208

434,000 425,780 98 .458
839 LAS VEGAS

NEVADA
CLARK
LINCOLN
NYE

541 LEXINGTON

KENTUCKY
ANDERSON
BATH
BOURBON
BOYLE
BREATHITT
CASEY
CLARK
CLAY
ES TILL
FAYETTE
FLEMING
FRANKLIN
GARRARD
HARRISON
JACKSON
JESSAMINE
KNOTT
LAUREL
LEE
LINCOLN
MADISON
MENIFEE
MERCER
MONTGOMERY
NICHOLAS
OWSLEY
PERRY
POWELL
PULASKI
ROCKCASTLE
ROWAN
RUSSELL
SCOTT
WAYNE
WOLFE
WOODFORD

558 LIMA

OHIO
ALLEN

M 8
D

D

D
D

M 8
D

D
D

MB
D

D
M 8

D

C
D
D

D

MB
D
D
D

D

MC
D
D

D
D

D

0
D

C
D
D

D

M 8
D
D

MB

289,000

280,700
1,400
6,900

354,100

5,400
3,600
7,400
9,900
5,500
5,900

11,300
7,900
5,300

91,100
4,800

18,000
4,400
5,700
4,500

11,300
6,200

16,000
2,900
7,200

19,900
1,600
7,500
7,900
2,700
1,700

12,100
4,200

19,100
5,400
6,500
5,900
8,600
6,800
2,500
7,400

42,200

42,200

284, 170

276, 180
1,370
6,620

345,000

5,350
3,530
7,300
9,720
5,020
5,610

11,190
7,470
5,070

89,760
4,700

17, 800
4,290
5,610
4,040

11,040
5,950

15,650
2,720
6,990

19,540
1,560
7,360
7,620
2,640
1,610

11,670
4,010

18,580
5,130
6,120
5,720
8,470
6,450
2,390
7,320

41,700

41,700

98 .305

97 .371

99 .045

LOUISIANA
ACADIA
ALLEN
EVANGELINE
IBERIA
JEFF DAVIS
LAFAYETTE
ST LANDRY

20,000
7,200

12,300
22,100
11,100
60,700
30,000

19,620
7,010

12,080
21,720
10,920
59,730
29,420

KANSAS
CLOUD
JEWELL
PHILLIPS
REPUBLIC
SMITH

NEBRASKA
ADAMS MD

722 LINCOLN & HSTNGS-KRNYPLUS 260,500

4,500
1,800
2,900
2,800
2,300

12,100

256,900

4,280
1,770
2,840
2,760
2,280

11,990

99 .276

M

NM
Metro county of
Metro county of

DMA market
non-DMA market
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~ FCC Cable Rules

County, Call Letters, Channel
Number, and Market Name

KGLD, 11, Wichita-Hutchinson (KSNG)
KUPK, 13, Wichita-Hutchinson

Sedgwick
KARD, 3, Wichita-Hutchinson (KSNW)

~ KAKE, 11, Wichita-Hutchinson
KTVH, 12, Wichita-Hutchinson (KWCH)

Seward
KTVC, 6, Wichita-Hutchinson (KBSD)
KGLD, 11, Wichita-Hutchinson (KSNG)
KUPK, 13, Wichita-Hutchinson

Shawnee WIBW, 13, Topeka
KTSB, 27, Topeka (KSNT)
KTKA, 49, Topeka
WDAF, 4, Kansas City
KCMO, 5, Kansas City (KCTV)

KMBC, 9, Kansas City

Sheridan
KAYS+, 7, Wichita-Hutchinson (KBSH)

~ KOMC, 8, Wichita-Hutchinson (KSNK)

Sherman
KAYS+, 7, Wichita-Hutchinson (KBSH)
KOMC, 8, Wichita-Hutchinson (KSNK)

Smith
KHTL, 4, Lincoln-Hastings-Kearney (KSNB)
KHAS, 5, Lincoln-Hastings-Kearney
KOLN+, 10, Lincoln-Hastings-Kearney0 KHOL+, 13, Lincoln-Hastings-Kearney (KHGI)

Stafford
KCKT, 2, Wichita-Hutchinson (KSNC)
KAKE, 10, Wichita-Hutchinson
KTVH, 12, Wichita-Hutchinson (KWCH)

Stanton
KTVC, 6, Wichita-Hutchinson (KBSH)

~ KGLD, 11, Wichita-Hutchinson (KSNG)
KUPK, 13, Wichita-Hutchinson

Stevens
KTVC, 6, Wichita-Hutchinson (KBSD)
KGLD, 11, Wichita-Hutchinson (KSNG)
KUPK, 13, Wichita-Hutchinson

Sumner

~ KARD, 3, Wichita-Hutchinson (KSNW)
KAKE, 10, Wichita-Hutchinson
KTVH, 12, Wichita-Hutchinson (KWCH)

Thomas
KAYS+, 7, Wichita-Hutchinson (KBSH)
KOMC, 8, Wichita-Hutchinson (KSNK)

Tm go~ KCKT, 2, Wichita-Hutchinson (KSNC) KAYS+, 7, Wichita-Hutchinson (KBSH)

Wabaunsee
WIBW, 13, Topeka
KTBS, 27, Topeka (KSNT)
KTKA, 49, Topeka
KCMO, 5, Kansas City (KCTV)

KMBC, 9, Kansas City

Wallace
KAYS+, 7, Wichita-Hutchinson (KBSH)

Washington
KHTL, 4, Lincoln-Hastings-Kearney (KSNB)
KOLN+, 10, Lincoln-Hastings-Kearney
WIBW, 13, Topeka

Wichita KAYS+, 7, Wichita-Hutchinson (KBSH)
KGLD, 11, Wichita-Hutchinson (KSNG)
KUPK, 13, Wichita-Hutchinson

Wilson
KOAM, 7, Joplin-Pittsburg
KODE, 12, Joplin-Pittsburg
KOTV, 6, Tulsa

y64

County, Call Letters, Channel
Number, and Market Name

Woodson
KOAM, 7, Joplin-Pittsburg
KODE, 12, Joplin-Pittsburg
WIBW, 13, Topeka

Wyandotte
WDAF, 4, Kansas City
KCMO, 5, Kansas City (KCTV)

KMBC, 9, Kansas City
KBMA, 41, Kansas City (KSHB)
KCIT, 50, Kansas City ff

KZKC, 62, Kansas City

KENTUCKY

Adair
WAVE, 3, Louisville
WHAS, 11, Louisville
WLAC, 5, Nashville (WTVF)

Allen
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Anderson
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Bagard
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg

Barren
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Bath
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Bell
WATE, 6, Knoxville
WBIR, 10, Knoxville

Boone
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati
WRGT, 45, Dayton

Bourbon
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Boyd
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Boyle
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)
WAVE, 3, Louisville
WHAS, 11, Louisville

County, Call Letters, Channel
Number, and Market Name

Bracken
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati

Breathitt
WSAZ, 3, Charleston-Huntington
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Breckinridge
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville
WTVW, 7, Evansville

Bugitt
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Butler
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WBKO, 13, Bowling Green
WTVW, 7, Evansville

Caldwell
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)

Cagoway
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Campbell
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati
WRGT, 45, Dayton

Carlisle
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Hardsburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg

Carroll
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati
WTTV, 4, Indianapolis
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Carter
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)
WVAH, 23, Charleston-Huntington (WVAH,

11)

Casey
WLEX, 18, Lexington

County, Call Letters, Channel
Number, and Market Name

WKYT, 27, Lexington
WAVE, 3, Louisville
WHAS, 11, Louisville

Christian
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Clark
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Clay
WATE, 6, Knoxville
WBIR, 10, Knoxville

Clinton
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Crittenden
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
WTVW, 7, Evansville

Cumberland
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Daviess
WTVW, 7, Evansville
WFIE, 14, Evansville
WEHT, 25, Evansville

Edmonson
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)
WBKO, 13, Bowling Green

Egiott
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Estig
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Fayette
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Fleming
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WLEX, 18, Lexington

Floyd

WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)
WVAH, 23, Charleston-Huntington (WVAH,

11)

*Franklin
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville
WKRC, 12, Cincinnati
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Warren Publishing's 1990 Cable

County,
Numbe

WSIL+
Harri

WPSD,
Har(l

KFVS,
Harf

WLWT
WCPC
WKRC
WXIX

WLE&

WKY
WBL(

WLW

WCP
WKR
Wxii

WSI
He

WPI
H&

KFV

H

KBE

H

WA'l.

WE
WT

WA

Wi
Wi

W''



County, Call Letters, Channel

Number, and Market Name

Fulton

WSIL+ 3, paducah-Cape Girardeau-

Harnsburg

WpSD 6, paducah-Cape Girardeau-

Harrisburg

KFVS 12, paducah-Cape Girardeau-

Hardisburg

Gallatin

WLWT 5, Cincmnati

WCpO 9, Cinmnnati

WKRC, 12, Cincinnati

WXIX, 19, Cincinnati

*Garrard

WLEX, 18, Lexington

WKYT, 27, Lexington

WBLG, 62, Lexington (WTVQ, 36)

Grant

WLWT, 5, Cincinnati

WCPO, 9, Cincinnati

WKRC, 12, Cincinnati

WXIX, 19, Cincinnati

Graves

IISIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg

Grayson

WAVE, 3, Louisville

WHAS, 11, Louisville

WBKO, 13, Bowling Green

WTVW, 7, Evansville

Green
WAVE, 3, Louisville

WHAS, 11, Louisville

WLKY, 32, Louisville

Greenup
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Hancock
WTVW, 7, Evansville
WFIE, 14, Evansville
WEHT, 25, Evansville
WAVE, 3, Louisville
WHAS, 11, Louisville

Hardin
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Harlan
WATE, 6, Knoxville
WBIR, 10, Knoxville
WLOS, 13, Greenville-Spartanburg-Ashevige

County, Cail Letters, Channel
Number, and Market Name

Henry
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Hickman
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg

Hopkins
WTVW, 7, Evansville
WEHT, 25, Evansville
WEVV, 44, Evansville
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg

Jackson
WLEX, 18, l.exington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)
WATE, 6, Knoxville
WBIR, 10, Knoxville

Jefferson
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Jessamine
WI.EX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Johnson
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Kenton
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati

Knott
WCYB, 5, Bristol-Kingsport-Johnson City
WJHL, 11, Bristol-Kingsport-Johnson City
WSAZ, 3, Charleston-Huntington
WLOS, 13, Greenville-Spartanburg-Ashevige
WLEX, 18, Lexington

Knox

WATE, 6, Knoxville
WBIR, 10, Knoxville

Larue
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

County, Cail Letters, Channel
Number, and Market Name

WBIR, 10, Knoxville

Letcher
WHTN, 13, Charleston-Huntington (WOWK)

WCYB, 5, Bristol-Kingsport-Johnson City

*Lewis

WSAZ, 3, Charleston-Huntington
WVAH, 23, Charleston-Huntington (WVAH,

11)

WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Lincoln
WLEX 18 Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Livingstoii
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg

Logan
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Lyon
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg

McCracken
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg

McDreary
WATE, 6, Knoxville
WBIR, 10, Knoxville

McLean
WTVW, 7, Evansville
WFIE, 14, Evansville
WEHT, 25, Evansville
WLAC, 5, Nashville (WTVF)

Madison
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

FCC Cable Rules

County, Call Letters, Channel
Number, and Market Name

Martin
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Mason
WLWT 5 Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Meade
WAVE 3 Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Menifee
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Mercer
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG 62 Lexington (WTVQ 36)
WAVE, 3, Louisville
WHAS, 11, Louisville

Metcalfe
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)

Monroe
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTFV)
WSIX, 8, Nashville (WKRN, 2)

*Montgomery
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Morgan
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Muhlenberg
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)
WSIX, 8, Nashville (WKRN, 2)
WBKO, 13, Bowling Green
WTVW, 7, Evansville
WEHT, 25, Evansville
WEVV, 44, Evansville

Nelson
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Nicholas
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG 62 Lexington (WTVQ 36)
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Harrison
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WLEX, 18, Lexington

Hart
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)

WBKO, 13, Bowling Green
WAVE, 3, Louisville
WHAS, 11, Louisville

Henderson
WTVW, 7, Evansville
WFIE, 14, Evansville
WEHT, 25, Evansville

and Station Coverage Atlas

Laurel
WATE, 6, Knoxvige
WBIR, 10, Knoxville

Lawrence
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

Lee
WLEX, 18, Lexington
WKYT, 27, Lexington
WCYB, 5, Bristol-Kingsport-Johnson City

Leslie
WCYB, 5, Bristol-Kingsport-Johnson City
WJHL, 11, Bristol-Kingsport-Johnson City

Magoffin
WSAZ, 3, Charleston-Huntington

Marion
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Marshall
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg
KFVS, 12, Paducah-Cape Girardeau-

Harrisburg
KBSI, 23, Paducah-Cape Girardeau-

Harrisburg

Ohio
WTVW, 7, Evansville
WEHT, 25, Evansville
WEVV, 44, Evansville
WBKO, 13, Bowling Green
WSM, 4, Nashville (WSMV)
WLAC, 5, Nashville (WTVF)

Oldham
WAVE, 3, Louisville
WHAS, 11, Louisville
WLKY, 32, Louisville

Owen
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

65



FCC Cable Rules

County, Call Letlers, Channel
Number, and Market Name

WAVE, 3, Louisville
WHAS, 11, Louisville

Owsley
WLEX, 18. Lexington
WKYT, 27, Lexington
WATE, 6, Knoxville

Pendleton
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati

Perry
WCYB, 5, Bristol-Kingsportdohnson City
WJHL. 11, Bristol-Kingsport-Johnson City

Pike
WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WHTN, 13, Charleston-Huntington (WOWK)

WVAH, 23, Charleston-Huntington (WVAH,

11)
WHIS, 6, Bluefleld-Beckley-Oak Hill (WVVA)

Poweg
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Pulaski
WATE, 6, Knoxvige

WBIR, 10, Knoxville

WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Robertson
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WLEX, 18, Lexington

Rockcastle
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)

Rowan
WSAZ, 3, Charleston-Huntlngton

Russell
WATE. 6, Knoxvige
WBIR, 10, Knoxville

WHAS, 11, Louisville

WSM, 4, Naslwille (WSMV)

WLAC, 5, Nashville (WTVF)

WSIX, 8, Nashville (WKRN, 2)

Scott
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)
WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati

Shelby
WAVE, 3, Louisville

WHAS, 11, Louisville
WLKY, 32, Louisville

Simpson
WSM, 4, Nashville (WSMV)

WLAC, 5, Nashville (WTVF)

WSIX, 8, Nashville (WKRN, 2)

Spencer
WAVE, 3, Louisville
WHAS, 11, Louisville

WLKY, 32, Louisville

Taylor

WAVE, 3, Louisvlge
WHAS, 11, Louisville

66

County, Call Letters, Channel
Number, and Market Name

Todd
WSM, 4, Nashville (WSMV)

WLAC, 5, Naslwige (WTVF)

WSIX, 8, Nashville (WKRN, 2)

Trigg
WSM, 4, Nashvlge (WSMV)

WLAC, 5, Nashville (WTVF)

WSIX, 8, Nashville (WKRN, 2)
WPSD, 6, Paducah-Cape Glrardeau-

Harrlsburg

Trlmble

WAVE, 3, Louisville

WHAS, 11, Louisville

WLKY, 32, Louisville

WLWT, 5, Cincinnati
WCPO, 9, Cincinnati
WKRC, 12, Cincinnati
WXIX, 19, Cincinnati
WTTV, 4, Indianapolis

Union
WTVW, 7, Evansville
WFIE, 14, Evansville

WEHT, 25, Evansville
WSIL+, 3, Paducah-Cape Girardeau-

Harrisburg
WPSD, 6, Paducah-Cape Girardeau-

Harrisburg

Warren
WSM, 4, Nashville (WSMV)

WLAC, 5, Nashvige (WTVF)
WSIX, 8, Nashville (WKRN, 2)
WZTV, 17, Nashville
WCAY, 30, Naslwige
WBKO, 13, Bawling Green

Washington
WAVE, 3, Louisville
WHAS, 11, Louisville

WLKY, 32, Louisville

Wayne
WATE, 6, Knoxville

WBIR, 10, Knoxville

Webster
WTVW, 7, Evansville
WFIE, 14, Evansville
WEHT, 25, Evansville

Whitley
WATE, 6, Knoxvige
WBIR, 10, Knoxville

Wolfe

WSAZ, 3, Charleston-Huntington
WCHS, 8, Charleston-Huntington
WLEX, 18, Lexington
WKYT, 27, Lexington

Woodford
WLEX, 18, Lexington
WKYT, 27, Lexington
WBLG, 62, Lexington (WTVQ, 36)
WAVE, 3, Louisville
WHAS, 11, Louisville

LOUISIANA

Acadia
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KLNI, 15, Lafayette, LA (KADN)

KALB, 5, Alexandria, LA

Allen
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KALB, 5, Alexandria, LA

KPLC, 7, Lake Charles

Ascension
WBRZ, 2, Baton Rouge

County, Call Letters, Channel
Number, and Market Name

WAFB, 9, Baton Rouge
WWL, 4, New Orleans
WDSU, 6, New Orleans
WVUE, 8, New Orleans
WNOL, 38, New Orleans

Assumption
WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge
WWL, 4, New Orleans
WDSU, 6, New Orleans
WVUE, 8, New Orleans

Avoyeges
KALB, 5, Alexandria, LA

WAFB, 9, Baton Rouge
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

Beauregard
KJAC, 4, Beaumont-Port Arthur
KFDM, 6, Beaumont-Port Arthur
KALB, 5, Alexandria, LA

KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KPLC, 7, Lake Charles

Bienvgle
KTBS, 3, Shreveport Texarkana
KTAL, 6, ShreveportTexarkana
KSLA, 12, ShreveportTexarkana
KNOE, 8, Monroe-El Dorado
KTVE, 10, Monroe-El Dorado

Bossier
KTBS, 3, ShreveportTexarkana
KTAL, 6, Shreveport Texarkana
KSLA, 12, ShreveportTexarkana
KMSS, 33, ShreveportTexarkana

Caddo
KTBS, 3, ShreveportTexarkana
KTAL, 6, ShreveportTaxarkana
KSLA, 12, ShreveportTexarkana
KMSS, 33, Shreveport Texarkana

Calcasieu
KPLC, 7, Lake Charles
KJAC, 4, Beaumont-Port Arthur
KFDM, 6, Beaumont-Port Arthur
KBMT, 12, Beaumont-Port Arthur
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

Caldwell

KNOE. 8, Monroe-El Dorado
KTVE, 10, Monroe-El Dorado

Cameron
KPLC, 7, Lake Charles
KJAC, 4, Beaumont-Port Arthur
KFDM, 6, Beaumont-Port Arthur
KBMT, 12, Beaumont-Port Arthur
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

Catahoula
KNOE, 8, Monroe-El Dorado
KALB, 5, Alexandria, LA

Claibome
KTBS, 3, ShreveportTexarkana
KTAL, 6, ShnweportTexarkana

KSLA, 12, ShreveportTexarkana

KNOE, 8, Monroe-El Dorado
KIVE, 10, Monroe-El Dorado
KMSS, 33, Shreveportfinarkana

Concordia
KNOE, 8, Monroe-El Dorado
KALB, 5, Alexandria, LA

DeSoto
KTBS, 3, Shreveport-Texarkana

KTAL, 6, Shnweport Texarkana

KSLA, 12, ShreveportTexarkana

County, Call Letters, Channel
Number, and Market Name

KMSS, 33, Shreveport Texarkana

East Baton Rouge
WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge

East Carroll

KNOE, 8, Monroe-El Dorado
KTVE, 10, Monroe-El Dorado
WABG, 6, Greenwood-Greenvige
WLBT, 3, Jackson, MS
WJTV, 12, Jackson, MS

East Fegciana
WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge

Evangeline
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KALB, 5, Alexandria, LA

Franklin

KNOE, 8, Monroe-El Dorado
KTVE, 10, Monroe-El Dorado

Grant
KALB, 5, Alexandria, LA

KNOE, 8, Monroe-El Dorado

Iberia
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KLNI, 15, Lafayette, LA (KADN)

WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge

Ibervige
WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge

Jackson
KNOE, 8, Monroe-El Dorado
KTVE, 10, Monroe-El Dorado
KTBS, 3, ShreveportTexarkana
KSLA, 12, ShreveportTexarkana

Jefferson
WWL, 4, New Orleans
WDSU 6, New Orleans
WVUE, 8, New Orleans
WGNO, 26, New Orleans
WNOL, 38, New Orleans

Jefferson Davis
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KPLC, 7, Lake Charles

Lafayette
KATC, 3, Lafayette, LA

KLFY, 10, Lafayette, LA

KLNI, 15, Lafayrme, LA (KADN)

WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge

Lafourche
WWL, 4, New Orleans
WDSU, 6, New Orleans
WVUE, 8, New Orleans
WGNO, 26, New Orleans
WNOL, 38, New Orleans
WAFB, 9, Baton Rouge

LaSalle
KNOE, 8, Monroe-El Dorado
KALB, 5, Alexandria, LA

*Lincoln

KNOE, 8, Monroe-El Dorado
KTVE, 10, Monroe-El Dorado
KTBS, 3, Shreveport Texarkana

Livingston
WBRZ, 2, Baton Rouge
WAFB, 9, Baton Rouge

Warren Publiabing'8 1996 Cable
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WLEX-TV

CII. 18

!uy
ee

Over

Stats
County

KENTUCKY

Anderson
Bath
Bourbon
Boyle
Breathitt
Casey
Clark
Clay
Estill

Fayette
Fleming
Franklin
Garrard
Harlan

Total

Households

5,000
3,600
7,200
9,600
5,400
5,700

11,000
7,700
5,400

84,300
4,800

17,400
4,200

14 500

TV Households
Households

5,000 100
3,500 97
7,100 99
9,500 99
5,300 97
5,600 98

10,900 99
7,500 97
5,200 97

83,700 99
4,700 98

17,200 99
4,100 99

Service: NBC.

. WLEX.TV Inc., Box 1457, Lexington, KY 40591.B:

+5 Russell Cave Rd., Lexington, KY 40505.fldln: I

~ +d~: Box 1457, Lexington, KY 40591.Ad ifress.

fdephnne:
, 506.255 4404, TWX: 510-476-8896.

I Facilities Channel No. 18 (494-500 MHz) . Authorized power: 1 104-kwION).kw honzontal visual, 221-kw max. & 200-kw horizontal aural. Antenna:
&I

~II, above a .9 av. terrain, 670-ft. above ground, 1620-ft. above sea level.
Latitude 38'3'6"0
Longitude 84'9'3"

dec Russell Cave Pike.

dddch annehansel TV Sound: Stereo only.

~l~ Earth Station: Comtech, 5-meter; Harris, Pinzone receivers.

gens Se/vice UPI

First Secunty National Bank & Trust Co of Lexington executor of JO Say Jr. estate, 54.459h; Jean Allen Bell, et al., 10.69fi; Corinne Gay, 7079fi;MLgn 8 Bess, 5,69!Ih; J. G. Atchison, secy., 0.03!H!; 6 others, with less than 2%.
+n Operation: March 15, 1955.

fn!Nested (sales): Blair Television.

Wc!scented (legal): Fletcher, Heald & Hildreth.

Samsnted (engineering): Jules Cohen & Associates, PC,
Isgnnel:

.ARRY C. BARFIELD, president & general manager.
OE OLIVER, vice president & general sales manager.
gHN A, OUVALL, vice president, broadcast operations. ERT W. SCHEER, vice president, engineering.
,tuEL WILSON, vice president, finance & administration.69EENFIELD, production manager.
II. FAST, local sales manager.
:.;YYLIE, director, public affairs.
. CRAWFORD, director, station promotion.
ALLISON, news director.

~t One Hour Rate: $4100.

'.ll 30 Sec. Rate: $1500.

'ORK BASE HOURLY RATE: $1000.
I Ucense: Lexington. ADI: Lexington. Rank: 75.
keolos == Msl consumer Market Data as ol 1/1/89. Tv Homes, Tveb and circulation  1999 Ar-

"iy coverage based on Arbitron study.
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GreeMIOEREQN fgun!ale JKFFER

S emily ~ cocoa American Map Corp., No. 14244

WLEX.TV SPCT-4123 Granted 5/27/SS

Net Weekly
Circulation

State

County
Total

Households
TV Households

Households50% & Over

Between 25-49Q/o

Jessamine
Laurel
Lee
Lincoln
Madison
Mason
Menifee
Mercer
Montgomery
Nicholas
Owsley
Perry
Powell
Pulaski
Robertson
Rockcastle
Rowan
Scott
Taylor

Washington
Whitley
Wolfe
Woodford

KENTUCKY
Bell

Bracken
Knox
Leslie
Magoffin
Morgan
Owen

10,400
15,300
2,900
6,900

18,800
6,300
1,700
7,400
7,800
2,700
1,800

12,000
4,000

18,700
800

5,400
6,400
8,200
8,600
3,300

13,400
2,400
6,700

11,900
2,700

10,900
5,000
4,900
4,300
3,400

10,300
15,000
2,800
6,800

18,500
6,200
1,700
7,300
7,700

2,700
1,700

11,700
3,900

18,300
800

5,200
6,300
8,100
8,500
3,300

13,200
2,300
6,600

11,700
2,700

10,700
4,800
4,800
4,200
3,400

99
98
97
99
98
98

100
99
98

100
94
98
98
98

100
97
98
99
99

100
99
96
98

98
100
98
97
98
98

100

(Continued on page A-504)
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OLD ESTIMATES
TED MARKET AREA (DNA)

u.s. TV HOUSEH
BY COUNTY WITHIN DESIGNA

DESIGNATED MARKET AREA
STATE

COUNTY
COUNTY

SIZE *

% TV % OF DESIGNATED MARKET AREA
TOTAL TV PEKE- U.S. IV STATE

HOUSEHOLDS HOUSEHOLDS TRATION HOUSEHOLDS COUNTY
COUNTY

SIZE e

%TV %OF
TOTAL TV PEIIE- U.S. TV

HOUSEHOLDS HOUSEHOLDS TINT!Off HOUSEHOLDS

~Ei52 OMAHA (CONT'0)

NEBRASKA
OTOE
RICHARDSON
SARPY
SAUNDERS
SEWARD
WASHINGTON

D

D
MB

D
D

MD

5,900
4,200

33,700
7,100
6,100
6,200

5,830
4,070

33,440
7,040
5,920
6,150

656 PANAMA CITY

FLORIDA
BAY
CALHOUN
FRANKLIN
GULF
LIBERTY
WALTON
WASHINGTON

M C
D

D

D

D
D
D

84,700

53,400
3,500
3,100
4,500
1,700

12,000
6,500

83,060

52,670
3,400
2,980
4,400
1,640

11,620
6,350

98 .089

FLORIDA
BREVARD
FLAGLER
LAKE
MARION
ORANGE
OSCEOLA
SEMINOLE
SUMTER
VOLUSIA

M 8
0
C
C

M 8
MB
M 8

D
M 8

173,700
11,000
65,700
80,900

264,800
41,000

108,900
12,400

158,800

171,560
10,730
64,770
79,520

261,120
40,530

107,570
12,240

157,040

0534 ORLANDO-DAYTONA BCH-MELBRN 917,200 905,080 99 .973
597 PARKERSBURG

OHIO
WASHINGTON

WEST VIRGINIA
PLEASANTS
WOOD

675 PEORIA— BLOOMINGTON

M 8

D

M 8

63,500

24,100

2,900
36,500

211,800

62,630

23,760

2,870
36,000

208,700

99 .067

99 .224

631 OTTUMWA-KIRKSVILLE

IOWA
DAVIS
JEFFERSON
VAN BUREN
WAPELLO

MISSOURI
ADAIR
PUTNAM
SCHUYLER
SULLIVAN

44,200

3,300
6,700
3,100

15,300

8,900
2,100
2,000
2,800

43,170 98 .046

3,250
6,400
3,080

15,110

8,570
2,050
1,970
2,740

ILLINOIS
FULTON
MCLEAN
MARSHALL
MASON
PEORIA
PUTNAM
STARK
TAZEWELL
WOODFORD

504 PHILADELPHIA

C
MC

D
D

M 8
D

D
M l3

MB

15,400
47,400
5,100
6,700

72,800
2,200
2,500

47,700
12,000

15,250
46,680
5,030
6,630

71,700
2,170
2,460

47,060
11,720

2,729,700 2,697,100 99 2.899

ILLINOIS
ALEXANDER
FRANKLIN
HAMILTON
HAR DIN
JACKSON
JEFFERSON
JOHNSON
MASSAC
PERRY
POPE
PULASKI
SALINE
UNION
WILLIAMSON

KENTUCKY
BALLARD
CALDWELL
GALLOWAY
CARLISLE
CRITTENDEN
FULTON
GRAVES
HICKMAN
LIVINGSTON
LYON
MCCRACKEN
MARSHALL

MISSOURI
BOLLINGER
BUTLER
CPE GIRARDEAU
CARTER
DUNKLIN
MISSISSIPPI
NEW MADRID
REYNOLDS
SCOTT
STODDARD
WAYNE

TENNESSEE
LAKE
OBION
WEAKLEY

4, 700
17,600
3,900
2,200

23,900
15,700
3,300
6,300
8,900
1,900
3,500

12,000
7,800

25,100

3,200
5,000

11,800
2,000
3,200
3,100

13,600
1,900
3,700
2,300

24,600
10,800

4,400
15,000
23,800
2,000

12,900
5,500
7,600
2,700

15,200
11,400
5,100

2,500
13,100
12,500

4,600
17,390
3,820
2,180

23,350
15,370
3,240
6,200
8,760
1,860
3,420

11,840
7,680

24,800

3,150
4,870

11,660
1,980
3,170
2,980

13,440
1,870
3,650
2,240

24,280
10,700

4,320
14,670
23,500
1,930

12,640
5,400
7,460
2,590

15,030
11,240
5,010

2,440
12,890
12,270

OI04 PALM SPRINGS

CALIFORNIA
RIVERSIDE-E MA

111,000 108,550 98 .117

111,000 108,550

632 PADUCAH-C.GIRARDEAU-HARRBG 355,700 349,890 98 . 376

DELAWARE
KENT
NEW CASTLE

NEW JERSEY
ATLANTIC
BURLINGTON
CAMDEN
CAPE MAY
CUMBERLAND
GLOUCESTER
MERCER
SALEM

PENNSYLVANIA
BERKS
BUCKS
CHESTER
DELAWARE
LEHIGH
MONTGOMERY
NORTHAMPTON
PHILADELPHIA

753 PHOENIX

ARIZONA
COCONINO
GILA
GRAHAM
GREENLEE
LA PAZ
MARICOPA
MOHAVE
NAVAJO
PINAL
YAVAPAI
APACHE-8

508 PITTSBURGH

MARYLAND
GARRETT

PENNSYLVANIA
ALLEGHENY
ARMSTRONG
BEAVER
BUTLER
CLARION
FAYETTE
FOREST
GREENE
INDIANA
LAWRENCE
VENANGO
WASHINGTON
WESTMORELAND

WEST VIRGINIA
MONONGALIA
PRESTON

8
MA
MA

C
C

MA
A
A

8
MA
MA
MA

8
MA

8
MA

C
D
D

D
D

MA
C
C
C
C
C

MA
C

MA
C
C

MB
D

C
C
C
C

MA
MA

39,800
162,500

86,100
142,200
187,300
42,400
49,900
77,900

123,100
25,000

132,300
199,000
134,000
210,900
117,200
262,600
95,300

642,200

39,160
160,910

84,950
141,230
185,880
41,940
49,410
77,320

121,640
24,800

130,380
197,430
131,950
209,210
115,830
260,050
93,790

631,220

32,000
16,100
7,700
3,000
6,300

861,100
38,700
23,400
39,000
46,000

5,000

29,760
15,520
7,330
2,780
6,110

845,860
37,600
21,060
37,840
44,170
4,190

1,170,000 1,155,390

9,900

549,200
30,200
71,600
56,600
14,900
57,200
1,900

15,400
33,000
37,800
23,700
81,300

145,600

30,400
11,300

9,320

542,770
29,920
70,680
56,150
14,610
56,520
1,840

15,080
32,490
37,420
23,330
80,320

144,200

29,740
11,000

1,078,300 1,052,220 98 1.131

99 1.242

M = Metro county of DMA market
NM = Metro county of non-DMA market

SEE PAGE A FOR COUNTY SIZE DEFINITIONS
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EXECUTIVE SUMMARY

In its recent copyright. royalty distribution decisions, the

Tribunal has placed considerable reliaxxce on the value that cable

operators ~sa they attribute to distant program categories. This

paper reports new results oxx the value of distant signal programs

to cable operators based on a study of the actual behavior of cable

operators. The study estimates the value of the distant signal
programming categories based not on what operators ~sa they would

do, but on what they actuallv do. The statistical analysis
undertaken permits determination of the value of each of the

various types of programs carried on distant signals and, in turn,
the share of royalty payments that should be assigned, to each group

of copyright claimants. The study finds that approximately 90

percent of royalties should go to movies and. series claimants,

about 9 percent should go to sports claimants, and. about 1 percent
should go to devotional claimants. The estimated value of local
programs is negative. Because these results are obtained

consistently using a variety of model specifications, data, and.

statistical approaches, they should be accorded, considerable weight

by the Tribunal.
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Introduction
This paper reports results on the value to cable operators of

the various types of programs on the distant. signals they carry.
The method used to obtain these results differs from previous

studies that. have relied exclusively on operator statements about.

these values. Because such statements can provide highly
misleading estimates of the true valuations, the analysis reported
here is based on the actual behavior of cable operators. Moreover,

as described in detail below, this study controls for other factors
that may influence the conduct, of operators. Finally, in this
study, in contrast, to the studies based on cable operator
statements, programs are accurately placed in the categories that.

are used by the Copyright, Royalty Tribunal in its distribution
process.

See, e.g., Bortz, JSC Exhibit, 1, 1989. Our criticisms of the
Bortz study are not limited to its exclusive reliance on operator
statements. For detailed criticisms see Besen testimony, 1989.

2The operators who were interviewed in the Bortz survey were
almost. certainly unaware of the precise composition of the program
categories for royalty distribution as defined by the Tribunal, nor
did the survey attempt, to provide this information to the
respondents. As a result., operators are likely to have



The study finds that, the estimated value to cable operators of

the movies and syndicated series they carry is approximately 10

times that, of sports programs. In particular, the study finds that.

about 90 percent of the royalties collected under the cable

compulsory license should be awarded to movies and series owners.

The share that, should be awarded to sports program owners is about,

9 percent. The value of devotional programming is far smaller than

that of either movies/series or sports. The owners of devotional

programs should receive a share of about, 1 percent.. Finally, the
estimated value of local programming on distant. signals is
negative. Increases in the amount, of local programming on a

distant signal reduce the value of that. signal to the cable
operator.3

Basic Premises

The first. premise of this study is that: obtaining accurate
measures of the value to cable operators of the programs on the
distant signals they carry requires an analysis of actual operator
behavior. This means that. one must, measure what. operators are

misclassified some programs in responding to the survey. For
example, although copyright owners of programs like professional
wrestling and stock car racing are members of the movies and series
claimants, cable operators are likely to have identified these as
sports programs.

Programming data for distant, public television stations were
not available for either 1988 or 1990. As a result,, we were unable
to estimate a specific share for the educational programming
claimants. Thus, the shares reported in the text can be regarded
as the amounts to be paid after the CRT has determined, by some
other method, the royalties payable to the public broadcasting
claimants.



willing to pay for programs by observing what. they actually chose

to pay for them. Previous attempts to measure value by asking

operators h othetical questions about how they would spend a given

amount. of money on programming suffer from numerous technical
shortcomings.

Among other difficulties, these attempts suffer from the
fundamental problem that what people ~sa they will do may be a poor

indicator of what, they actually will do in given circumstances.

Thus, one recent. review noted that.

...even for marketplace commodities as
familiar to respondents as automobiles and
refrigerators, projecting even near-term
demand on the basis of purchase intentions
requires that we do not, accept. responses at
face value. Rather, the responses are usually
analyzed using empirically based techniques
and algorithms that. calibrate the survey
responses by reference to marketplace
experience.4

The results of surveys that, are based solely on cable operator
statements cannot be taken at. face value. Moreover, no attempt. has

been made to "calibrate" the responses to these surveys using
actual marketplace behavior. The results reported here, which are
based on an analysis of actual operator behavior, are intended to
overcome these shortcomings.

The second premise of this study is that. the value to cable

operators of the various kinds of distant signal programming is
reflected in the royalty payments that operators must, make for that.

4Michael Kemp and Christopher Maxwell, "Exploring A Budget.
Context. for Contingent Valuation Estimates," in Jerry Hausman
(editor), Contin ent Valuation: A Critical Assessment. (forthcoming,
1993), p. 7.



programming. Those payments, in turn, will tend to reflect, the

additional revenues earned by the operators from carrying an

additional program of each type. Thus, for example, the value to

the cable operator of another hour of sports programming would be

the additional revenue earned by the operator from carrying that,

additional program, that, is, the marginal value of the

programming. Indeed, in a market, unencumbered by the compulsory

license, the market.-clearing price of each category of distant,

signal programming would be equal to the additional revenues

generated by an additional hour of such programming.

Although cable operators do not, pay copyright. owners directly
for the prro rams on distant signals, the compulsory license fees

they pay do depend on the number of sicinals they carry. operators

will add distant, signals only if the increase in revenue that is
attributable to the programs on those signals is at, least, as great.

as the additional royalty payments the operators must make to carry

the signals. The profit,-maximizing cable operator will, therefore,
continue to add distant signals to its channel lineup until the

additional net revenues generated by each distant, signal are just.

equal to the additional royalty payments. As a result., changes

See Besen 1989 testimony. It. should be understood that.
subsequent references to the value of an additional signal or
program refer to marginal, not. total, value.

6As long as the revenues generated by the programming on an
additional distant, signal exceed the required increase in royalty
payments, the operator should add the distant, signal to the lineup;
adding such a signal will increase revenues more than costs,
thereby increasing profits. If operators could air only some of
the programming on a distant signal and incur proportionately
smaller royalty costs, they would continue adding distant. signals



in royalty payments will accurately reflect. the additional revenues

earned as a result, of the carriage of an additional distant signal

and the programs it, contains.

Operators are willing to make additional royalty payments to
the extent that the carriage of additional signals increases: (i)
the rate they can charge for the service on which the signals are

carried; (ii) the number of subscribers to that service; (iii) net

revenues from other services that are taken by viewers who are

attracted to the cable system by the additional signals ; and/or

(iv) advertising revenues . Similarly, operators will delete
distant, signals if the associated reduction in royalty payments is
at least as great as the reduction in revenues from these sources.

Thus, the decision of an operator to incur additional royalty
payments by carrying additional signals reflects the value of the

programs on those signals to the operator.

until the condition in the text. is satisfied. However, because
operators cannot. "pick and choose" among distant signal programs in
this way, operators will continue adding distant. signals as long as
the increase in revenues is greater than or equal to the increase
in royalty payments.

7Some viewers who become basic cable subscribers when the
number and/or identity of distant. signals changes will also choose
to subscribe to expanded basic and premium services. The per
subscriber fees that. a cable operator pays for the carriage of
other services may also be affected by the number of basic
subscribers it serves. The additional revenues from these
services, net of any additional costs, will affect the willingness
of cable operators to pay for programs on distant signals.

Some viewers who are attracted to the basic service by
improvements in the complement of distant signals will watch other
services on which the cable operator can sell advertising spots.
The additional advertising revenues that. are generated will affect
the willingness of cable operators to pay for the programs that.
appear on the distant, signals.



When a system adds or drops a distant. signal, we can in fact,

observe changes in both royalty payments and in the mix of distant.

signal programming that, is carried. The statistical problem is to
ascribe changes in royalty payments, and therefore additional
operator revenues from all sources, to the changes in the kinds of

distant signal programming carried by the cable system.

Because not all systems add or delete the same distant
signals, because different distant signals contain different. mixes

of programs, and because the change in royalty payments when a

distant signal is added will not, be the same for all systems, we

can statistically infer the proportions of the increase in royalty
payments that, are due to the changes in the amounts of programming

in each category. Some systems will choose, say, to add more

"expensive" distant signals with programs that. generate greater
additional revenues than other systems that. add less "expensive"

distant. signals. It, is these differences that. permit, us

statistically to allocate the changes in royalty payments among the
various programming categories.~

Instead of analyzing the chanches in royalty payments, se might

have attempted to analyze the effects of the various types of

programming on distant signals on the levels of royalty payments.

Such an analysis would have required us to control for a large

Because changes in royalty payments will depend on the basic
revenues of the system, the addition of any given distant, signal is
likely to result, in much larger increases in royalty payments for
larger than for smaller systems. To control for these differences,
we analyze the percentage changes in royalty payments. We provide
a detailed description of our methodology below.



number of other factors that, influence these payments, because

these payments depend on the basic revenues of the system. These

factors include the number and types of local over-the-air signals
and the economic and demographic characteristics of the markets in

which cable systems operate as well as other services offered by

cable systems to their subscribers.
To reduce the need for, and thus the difficulty in,

controlling for these "other" factors, we determined instead to
analyze chancbes in royalty payments between adjacent accounting

periods. That, is, we attempt, to explain how the amount. that a

cable operator pays for the carriage of distant. signals changes

when there are changes in the programming on those signals. The

primary benefit of this approach is that, we can ignore the effects
of many factors that may affect, royalty payments because they are
not, likely to change significantly between the accounting periods
we analyze.

In our analysis, we examine only those changes in royalty
payments that. occur when a cable system adds or deletes a distant.

signal, or exchanges one distant, signal for another. We could,

instead, have assessed changes in royalty payments regardless of

whether there are any changes in the distant signal complement

because changes in the programming mix can occur even if there is

The accounting periods are the semiannual periods for which
cable operators make their compulsory license royalty payments.

We did, however, analyze whether our results are likely to
have been affected by changes in the carriage of other program
services by cable systems. That analysis, which concludes that. our
basic results are unaffected, is reported below.



no change in the identity of distant, signals that: are carried.
However, the effects we wish to identify are likely to be too

subtle to detect, when the complement. of signals carried by a cable

operator does not, change between accounting periods. Specifically,
these programming changes are likely to be small between accounting

periods, so that, their influence on royalty payments will also be

small. As a result., it, is likely to be difficult, to isolate these
effects from the surrounding "noise."

On the other hand, much larger changes in program composition

occur when a cable operator adds or deletes a distant. signal, or

replaces one distant. signal with another. In these cases, there
are likely to be larger changes in the number of programs in each

category than where the complement, of signals being carried does

not change, so that, the effects we seek to measure will be easier
to detect,.

In sum, what, we observe in the real-world choices of cable

operators are changes in royalty payments and changes in the
distant. signal programming mix. Because the changes in royalty
payments reflect. how much the signals that. are added or deleted are
worth to the operator, we can then assign that. value to the various

programming categories that, are used in the CRT allocation process.

Statistical A roach

Our basic statistical approach is to relate changes in the
program composition of the complement. of distant signals carried by

a cable system to the changes in royalty payments made by the

10



operator when the system adds, deletes, or swaps distant. signals.
In this way, we can measure the value of different types of

programs to the operator by observing its actual behavior and thus

infer the appropriate share of each copyright, owner group in cable

compulsory license royalties.
When a cable operator changes the complement, of distant.

signals it, carries, this generally results in a change in its
royalty payments. This change may occur both because basic
subscriber revenues may have changed and because, under the

compulsory license, royalties depend on the number of distant.

signals that are carried.
Many outcomes are possible. Basic subscriber revenues may not

change, but, royalty payments may increase as distant, signals are
added. Basic subscriber revenues may increase with no accompanying

increase in the royalty rate if one distant, signal is replaced by

another. Or, finally, both basic subscriber revenues and the

royalty rate may be affected when there is a change in the
complement. of distant. signals carried by a cable system.

This approach is similar to a "hedonic" analysis, a
technique used frequently by economists, that relates the prices of
different "bundles" of goods and services to the attributes of the
bundles. For discussions of this approach see Sherwin Rosen,
"Hedonic Prices and Implicit. Markets," Journal of Political Econom
(January/February 1974), pp. 34-55, and Jack Triplett., "The
Economic Interpretation of Hedonic Methods," Surve of Current.
Business (January 1986), pp. 36-40.

As noted above, the increase in basic subscriber revenues
may reflect an increase in the number of subscribers, an increase
in basic service rates, or both.



In the first case, the additional royalty fees must, at,

least be matched by additional net. revenues from other sources,

e.g., advertising revenues, revenues from other tiers, etc. In

the second case, any increase in royalty payments must be less than

or equal to the increase in subscriber revenues plus any increase
in net revenues from other sources. In all cases, the additional
royalty payments must, be justified by the increase in net. revenues

from all sources.

What. triggers this increase in net. revenues is, of course, the

carriage of an additional distant, signal, or a "swap" of one

distant signal for another. These changes, in turn, change the mix

of programming on distant. signals that, a cable operator offers to
its subscribers. Thus, depending on which signals are added,

dropped, or swapped, the mix of movies and series, sports,
devotional, and local programs will change. An increase in the

number of distant, signals that, are carried will occur only if the

programs on the additional signals generate additional revenues

that. more than offset. the associated increase in royalty payments,

i.e., only if their value is greater than their additional cost,.

Cable operators are willing to make large additional royalty
payments only if the value to them of the programs on the
additional distant, signals are large. On the other hand, cable

We discuss a change that, increases royalty payments, but we
could, as well, have considered a change that reduced those
payments.

Recall that any changes in the fees paid to carry other
program services that, result, from a change in basic subscriptions
are included in this calculation.

12



operators are willing to add distant, signals with programs of

relatively low value only if the associated increase in royalty
payments is small. Thus, we would expect. larger royalty payment.

increases to be associated with increases in the carriage of

distant, signals that contain especially highly-valued programs.

By relating statistically the changes in programming that, result
from changes in distant signal carriage to changes in royalty
payments, we are able to measure the value to the cable operator of

that programming.

Consider a hypothetical cable operator that makes royalty
payments, Ro in period zero, tp During that period, the operator
carries distant, signals that together provide Mo hours of movies

and So hours of sports programs. Now suppose that the cable

operator carries a different, complement of distant, signals in the
next period, t&, and that, as a result,, program hours change to M&

and S&, respectively.
The uercentaae change between the two periods in the royalty

payments made by the operator, (R& — Ro)/Ro, is called R'. We call
the percentage change in the number of hours of programs in the
movie and sport categories between these period S'nd M',

Again, the value of programs to an operator depends on the
associated increases in revenues from all sources that, those
programs generate.

We assume that there are two types of programs on the
distant signals for notational simplicity. The complete analysis
considers local, movies and series, devotional, and sports
programs. We also examine whether hours should be the sole measure
of programming inputs.

13



respectively. The basic equation we estimate is
R' aM'4 bS'.

Each observation used to estimate this equation is an instance
in which a cable operator has either dropped, added, or swapped

distant, signals. The dependent, variable, R', measures the
percentage change in royalty payments made by the operator between

the period prior to the change in distant signals, t0, and the
period in which the change occurred, tp The explanatory
variables, M'nd S', are the percentage changes in the number of

hours of movies and sports programming, respectively, on all
distant, signals that results from the addition, deletion, or

seep. It is that chanche in the programming mix that is
associated with the chanche in royalty payments.

As an example, suppose that. in t&, the cable operator carried
150 hours of movies and 50 hours of sports on distant signals. If
it, added a distant. signal that, resulted in the carriage of 240

hours of movies and 60 hours of sports in t1, M' (240-150)/150,

or .60, and S' (60-50)/50, or .20.

By estimating statistically the coefficients of each of the
explanatory variables in this equation, we can determine the effect.

on the royalty payment. of a given percentage change in hours in

These percentage changes are calculated in the same manner
as is the percentage change in royalties. As already noted, the
use of percentage changes permits us to control for differences the
size of systems. In addition, as explained below, this formulation
allows for the possibility of "diminishing returns."

As we discuss below, in estimating our preferred equation we
weighted these hours by a measure of viewing.

14



each of the program categories holding constant the percentage

change in the number of hours in the other category. Thus, the
coefficient, of M'"a" in the above equation) measures the

percentage change in royalty payments that accompanies a one

percent change in the number of hours of movies on the distant
signals carried by the system, holding constant. the number of hours

of sports programs. The coefficient, of S'"b" in the above

equation) measures the same effect, for sports programs.

It, is possible to interpret. our estimated equation as the
demand for distant signal programming by cable operators. As such,

the estimated equation should display diminishing returns. By

relating the percentage change in royalty payments to the
percentage change in program hours in the various categories, we

permit, our equation to exhibit diminishing returns. If the
coefficient for a given category is less than one, this indicates
that a one percent increase in programming hours in that category
produces a less than one percent increase in royalty payments.

This means that there are diminishing returns to programs in that,

Estimating a demand equation without reference to the supply
of distant signals may result in biased coefficients. However,
because the supply of distant signals can be regarded as fixed to
any particular cable operator, there is likely to be no such bias.
See Ernst Berndt, The Practice of Econometrics: Classic and
Contemoorarv, Reading, MA: Addison-Wesley Publishing Co., 1991,
p. 130. If there were a bias, it could be cured through the use of
explanatory variables called "instruments," in addition to
programming hours. As described in note 42, this procedure
generates virtually identical results to those described in the
text.

This is equivalent to treating the logarithm of royalties as
a function of the logarithm of program hours.
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category.
Since the willingness to make a larger royalty payment.

reflects the value of the programs on the additional distant.

signal, the estimated coefficients permit. us to measure the value

to the operator of the two types of programs and, in turn, to
estimate the appropriate shares of the compulsory license payments.

In particular, since the entire change in royalty payments must. be

ascribed to one or another of the programming categories, our

estimates of the coefficients should sum to one. Otherwise, the
changes in the programming mix will either not. explain all of the
change in royalties, or will suggest. higher (or lower) royalty
payments than those which are actually paid.

A one percent, increase in M will lead to an "a" percent change

in royalties and a one percent. change in S will lead to a "b"

percent, change in royalties. Since a and b must, sum to 100 percent.

of the additional royalty payments, "a" and "b" are the shares of

N and S in those royalties.
Because our approach results in estimated coefficients that do

not, sum precisely to one, we adjust the estimated coefficients
after the fact to reflect this condition. This is preferable to
constraining the sum of the shares to one in the estimation process
itself. However, we tested whether the estimated sum of the shares

is, in a statistical sense significantly different, from one, and

A similar point is made by Roseanne Cole et, al., "Quality-
Adjusted Price Indexes for Computer Processors and Selected
Peripheral Equipment," Surve of Current Business (January 1986),
p. 47.
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could in no case reject, that, hypothesis. Finally, we estimated a

version of our equation in which the sum of the shares is assumed

to equal one. These results are reported below.

Although the basic statistical approach we have taken can be

described simply, its implementation was far from simple. We dealt
with five major issues: (1) the period of analysis; (2) identifying
distant. signals; (3) the measurement. of program "inputs"; (4) the

choice of functional form ; and (5) the treatment of additional
variables. The first, three of these issues are discussed in this
section. We have already addressed the choice of functional form

by our decision to analyze percentage changes in, rather than

levels of, royalty payments. Below, we describe how we considered

the possible effect. on our estimates of contemporaneous changes in
the carriage of other program services.

The Period of Anal sis
As already discussed, we confined our analysis to situations

in which a cable operator either added or deleted a distant. signal
between two accounting periods, including cases in which an

operator deleted one signal and replaced it. with another. To

assure that, we had a reasonably large sample of observations, we

began our analysis in accounting period 1988II, the second half of

1988. Thus, the first. changes in the complement of distant, signals
we examined were those that, occurred between 1988I and 1988II. The
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final changes were those that, occurred between 1990I and 1990II.

Although we could have gone back somewhat further in time, we were

concerned that. changes in structure might have rendered earlier
observations unrepresentative of later ones. Most. importantly,
cable rate deregulation was largely completed by the beginning of

the period we analyzed.24

The initial data set, containing information on when a station
was carried by a cable system between 1987 and 1991, and whether

the station was classified as a distant or local signal for that.

system during a particular accounting period, was obtained from

Cable Data Corporation. The data set, also contained information

about system receipts and royalty payments for each accounting

period.

Identif in Distant. Si nals
The analysis we conducted requires information on whether the

complement of distant. signals carried by a cable system changed

between accounting periods. For many systems, these data can be

obtained straightforwardly from reports submitted to the CRT and

reported to us by Cable Data Corporation. Thus, if a distant

Most of the analysis covers the period from 1988II to
1990II, where we compared contemporaneous changes in royalties and
programming. In a few cases, we examined the possibility of lagged
responses, so that. changes in programming in an earlier period were
related to changes in royalty payments in a later one.

4We should note here that we did not. assume that the
underlying equation remained unchanged within the period of
analysis. Below we report. the results of testing the homogeneity
of our model throughout the period of analysis.
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signal appears in the report. in one period and is absent. in the

next, it. represents a change between the two periods in the
complement, of distant, signals carried by a cable system.

However, the data contain some instances in which a signal is
present, in consecutive periods but is classified as a local signal
in one period, and a distant, signal in the next, or vice versa.
Such observations, in which the only change in reported distant.

signals represented a change in reporting status, were not.

considered in our analysis.
There are, however, instances in which a distant. signal is

added or deleted by a system for which another signal has changed

classification during the accounting period. The question here is
how to treat, the reclassified signal for the purpose of calculating
the percentage changes in programming in various categories.
Should, for example, a signal that, has been treated as distant in
the past. be treated as local if it, is so classified in the present?
We concluded that., for this purpose, we should treat. these signals
as distant, in all periods because their programming affects the
additional value of other distant signals that. are added or

deleted.

A signal is considered "added" in the first. period in which
the signal appears. A signal is considered "dropped" in the first.
period in which it, is not, carried. Because reports are made semi-
annually, we cannot. determine when within a reporting period a
change occurred.

Other observations were omitted because the programming data
on the distant signals that were added or deleted were not,
available or because the percentage changes in basic receipts or
royalty payments were so large that they indicated that retiering
had likely occurred.
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We began with 15,011 instances in which a particular station
was carried by a particular cable system in a particular accounting

period. In this data set,, there were 1,394 different stations
and 1,201 unique cable systems. From this data set,, using the
"once distant., always distant," approach, we identified 1,117

observations from 811 different cable systems in which there was a

change in the complement, of distant, signals during the period of

analysis 28

Next, we matched these observations with available data on the

programming on these signals. Because program data are
available only for signals with significant. viewing in cable

Thus, in determining the number of these instances, a system
carrying two broadcast. stations in any given accounting period
would be counted twice, once for each station.

If a system dropped two distant. signals in the same
account;ing period, this represents a single change. Some
observations were deleted prior to this point. because of obvious
lapses in data collection, e.g., a system reported the carriage of
no signals during a period although it, reported the carriage of
signals both before and after that period, or because the system
had started or ceased operation. We also deleted observations for
Guam, Puerto Rico, and the Virgin Islands. Finally, some signals
that. were classified as distant. under the "once distant, always
distant" rule were classified by the system as local in the
accounting period in which it was added or in the accounting period
prior to its deletion. Although we have verified that. our
classifications of these signals as distant. are correct., we also
analyzed a data set. in which these observations were deleted. As
reported below, our basic results are unaffected by this deletion.

These data were obtained from the Household Viewin Hour
A~nal sis, conducted by the A.C. Nielsen Company and supplied to us
by the Motion Picture Association of America. The data are
obtained from six months of station behavior in each year and are
reported on an annual basis. In a few cases, station programming
information was obtained for only four or five months of the six
month reporting period. These data were inflated to obtain
estimates of program hours for the entire period.
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households , and because some observations contained missing data

on one or more other variables, this reduced our sample to 349

observations (from 282 unique cable systems) for which a change in

the distant. signal complement occurred. Finally, we omitted a

small number of observations either because they had implausibly

large changes in receipts, or royalties, or both, between reporting

periods. This reduced our sample to 342 observations from 278

unique cable systems.

Measurement of Proaram "Inputs"

For each observation in which there was a change in the

complement of distant signals, we obtained data on the change in

the total number of hours in each program category carried by the

cable system. We also adjusted these data to reflect

differences in viewing of the programs in particular categories.

To carry out this adjustment, we weighted the hourly programming

data by the viewing hours in cable households in the particular

Stations were included in the data set, only if their viewing

in distant cable households exceeded some minimum level, between

80,000 and 100,000 households depending on the year. As a result,
all signals with significant cable carriage are included in our

analysis.
Note that, these are all the observations that met, our

requirements during the period of analysis. Below, we report,
results from a somewhat. smaller "filtered" data set, from which

additional observations were excluded.

Actually, the data are reported in quarter hours, but. since
we employ percentage changes the difference is immaterial.

The viewing data are from the Household Viewina Hour

Analvsis.
21
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estimated shares. In some cases they increase the estimated share
of movies and series programs above those in our preferred
equation, and in other cases they reduce it. In no case is the

change large enough to affect the basic conclusions of the previous

analysis.

Time Effects
In estimating our preferred equation, we implicitly assumed

that the equation was the same in all periods we analyzed. Here,

we report the results of estimating a version of our equation in
which we allowed for differences in the equation across periods.
In particular, we included binary variables in the equation to

indicate the period from which the observation was drawn. 'one
of the binary variables had a significant coefficient.

Despite the lack of significance of any of the time variables,
we have, nonetheless, computed estimated shares for this equation

to determine whether the inclusion of the binary variables affects
our basic conclusions with respect to program shares.

The estimated shares are:
Pro ram Cate or

Movies/Series

Share

. 912*

44The statistical results are reported in Table 1.

4'See, e.g., P. Rao and R.L. Miller, A lied Econometrics,
Belmont, CA: Wadsworth Publishing Company, 1971, pp. 88-93, for a
discussion of this technique. Because of the negative results we
obtained using the time effects, and because of concerns about
multicollinearity, we did not perform an analysis in which the
coefficients of the programming variables differed among accounting
periods.

27



Devotional

Sports

. 008*

.079

These results show clearly that the inclusion of time effects has

virtually no effect on the estimated shares. Indeed, in this
equation, the estimated shares are almost exactly the same as in
our preferred equation.

An Alternative S ecification
Rather than simply test to see if the coefficients on the

programming categories summed to one, we also estimated a version
of the equation in which we assumed that the sum of the

coefficients of our equation equalled one. 'n estimating the

equation in this manner, the coefficient of local programming

remained negative. The estimated shares from this equation after
eliminating local programming and scaling the remaining shares so

that their sum equals one are:
Pro ram Cate or Share

Movies/Series

Devotional

Sports

. 908*

. 008*

.084

Again, the shares are virtually identical to those obtained from

"This involves subtracting the percentage change in weighted
hours for one of the program categories from all of the other
variables. The estimated coefficients, which are reported in Table
2, are invariant to the "reference" program category that is
chosen.
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our preferred equation.

~'iltered

Data

Another check on the sensitivity of our results involved an

examination of a data set in which we deleted observations from the

primary data set if the rate charged in 1991II was less than that
charged in 1987I, which we attribute to retiering." Although the

use of this filter reduced the data set to 253 observations on 213

unique systems, this approach permits us to test whether the basic
results were primarily the result of the deleted observations.

When we estimated our equation using the filtered data (see

Table 1), the estimated shares were:

Pro ram Cate or

Movies/Series

Devotional

Sports

Share

.891

.005

. 105*

These results are slightly more favorable to sports and slightly
less favorable to devotional and movies/series than our preferred
equation. Nonetheless, even if this equations is used, the share

"In estimating our preferred equation, we allowed for an
intercept term. Ne also tested whether tbe results are affected if
the intercept term is suppressed. (Although in theory there should
be no intercept term in the percentage change equation, we
estimated an intercept to allow for the possibility of non-
linearities.) Tbe estimated shares from this equation are .903 for
movies and series; .010 for devotional programming, and .087 for
sports. These results are virtually identical to those obtained
when the intercept of tbe equation was not suppressed.

'Recall that tbe period of analysis ended in 1990II, but we
used data through 1991II for tbe purpose of this filtering.
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of sports is still only about 10 percent. Clearly, our basic
results do not arise from the observations that have been filtered
from the data set to perform these calculations.

Omission of Observations on Reclassified Si nals
As discussed above, a number of distant signals were

apparently misclassified as local signals by cable operators and we

corrected. these misclassifications in construeting our data set.
Nonetheless, because we wished. to be certain that our results were

not substantially affected by observations for which we made these
corrections, we deleted from our sample any observation for which

a distant signal had been classified as local in the accounting

period in which it was added, or in the accounting period prior to

its deletion. The results of this regression appear in Table 1.

The estimated shares when this restricted data set is analyzed are:
Pro ram Cate or

Movies/Series

Devotional

Sports

Share

. 911*

.008

.082

Clearly, the estimated shares are virtually unchanged when the

observations using the corrected data are omitted.

Unwei hted Hours

As an additional check on the sensitivity of our results, we

estimated. our equations using data in which program hours are not

weighted by viewing. The purpose of this analysis is to determine
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whether weighting by viewing affects our basic findings. In this
case, only the category movies/series has a positive coefficient,
indicating that this category should receive 100 percent of the

royalty pool (see Table 1). The overall conclusion is that movies

and series do relatively better and all other categories do

relatively worse than when the weighted data are used. Recall,
however, that weighting hours resulted in a statistically
significant reduction in the unexplained variance in the percentage

change in royalties", which explains why we prefer the equation

using weighted hours.

Summarv

It is convenient to summarize the results of this section by

comparing the estimated shares from the various alternatives to the

shares that are estimated from our preferred equation. Table 3

provides this comparison. As is apparent from the Table, the

results are highly consistent across the various alternatives. The

share of movie/series programs is always approximately 90 percent,
that of sports programs is always about 9 percent, and that of

devotional programs is always about 1 percent.

This is accomplished by decomposing each of the explanatory
variables into unweighted hours and a term that is the percentage
change in the weights multiplied by the ratio of unweighted hours
in t, to unweighted hours in t, and computing the F ratio to compare
the equations that use the weighted and unweighted data. The F
ratio is 2.78 for 4, 331 degrees of freedom, which is significant
at the 95 percent confidence level.
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Chanaes in Other Proaram Services

As we indicated in our previous discussion, one of our primary

motivations for analyzing changes in royalties and program hours

rather than their absolute amounts was to reduce the need to

control for factors that might be expected to affect the level of

royalties but not changes in them. Thus, slowly-changing variables
such as market demographics, or the number and. types of broadcast
stations in a market, can safely be ignored because they are
unlikely to change significantly during the brief periods in which

there is a change in the complement of distant signals carried by

a cable system. Thus, by analyzing changes in royalties, we

effectively control for such variables.
One factor that could be a concern, however, is if there were

significant changes in the number of non-broadcast cable program

services that were correlated with changes in the carriage of

distant signals. Our concern here is that a system might have

added. a distant signal at the same time as it began carrying a

particular cable program service, say TNT or ESPhT. If adding a

distant signal tended to be accompanied. by the carriage of a

particular cable program service, we could erroneously ascribe to

a distant signal programming category an increase in royalty
payments that is really due to higher basic revenues because of the

addition of a new cable programming service."
To account for this possibility, we attempted to identify

"Note that the omission of this factor would be important for
our purposes only if it affected the estimated coefficients in. our
equation.
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changes in the other program services that a cable system carried
for each of the observations we analyzed. In carrying out our

analysis, the data source we used was Television Cable Pactbook for
the years 1987-1992.'ur effort was greatly hampered by the fact
that the Factbook data on the service lineups of cable systems were

not always available for the periods we wished to examine. Por

example, we might have an observation on a change in distant signal
carriage between the second. half of 1988 and the first half of

1989, but have the service lineup for that system in the 1989

Factbook be for 1987.

In attempting to overcome this difficulty with the data, we

proceeded as follows: First, we identified the Factbook date that
was closest to the end date of the accounting period in which the

change in distant signals appeared." An observation was discarded

at this point unless the Factbook date was within four months (plus

or minus) of the end date.
For observations that were not discarded, we determined

whether the immediately earlier Pactbook date was within fifteen
months of the later Pactbook date. If it was not, the observation
was also discarded. This screening procedure, which was intended

to insure that the changes in the carriage of other program

'~The original tabulations were performed under our direction
by the staff of the Motion Picture Association of America, but we
independently verified the data.

"The Pactbook entries usually provide the date on which the
observation of the reported cable system lineup was made. We
employed these dates, which we call the Pactbook dates, and not the
dates of the Pactbook issues.
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services were roughly contemporaneous with the changes in distant
signals, resulted in 59 usable observations.

Next, we chose a set of cable program services for which we

wished to identify changes that might have affected our estimated

coefficients. These services, which included all of the major

cable programs services, were AMC, ARE, BET, CNN, Encore, ESPN,

other sports channels, the Family Channel, CHN-Headline News,

Lifetime, MTV, Nickelodeon, TNÃ, TNT, the Weather Channel,

Univision, USA, VH-1, home shopping channels, the Disney Channel,

and, other (non-sports) pay services.
We wished. to determine whether changes in the carriage of

these services could have affected our estimates of the effects of

changes in programming on distant signals on cable system xoyalty

payments. Our approach was to determine whether there was a

correlation between the percentage changes in movies/series and

sports (weighted) hours, the explanatory variables in our equation,

and, changes in the cable program services offered. If no

correlation existed, we could be fairly certain that our estimated.

coefficients were unaffected by changes in the carriage of other
program services.

We examined. the relationships between the (percentage) changes

in movies/series and sports hours, respectively, and, changes in:
(a) the total number of non-broadcast cable services; (b) the total
number of ARE, American Movie Classics, TNT, and, the various



premium movie services; and (c) the number of sports services."
In each case, there was no correlation at the 5 percent level of

significance. That is, there was no systematic relationship
between our explanatory variables and changes by cable systems in
the carriage of other program services. Thus, it is highly
unlikely that our estimates of the effects of changes in programs

on distant signals on cable royalty payments are substantially
affected by these other changes.

Samale Reoresentativeness

Finally, we examined the possibility that systems that changed

their distant signal complement are different from those (Form 3)

systems that did not. Table 4 reports the means of four

characteristics of cable systems, the basic rate, the number of

subscribers, the total number of broadcast signals carried, and the

number of distant signals carried. While there clearly are
differences between the means of each of these characteristics
across the two groups, the differences appear so small that the

results of our statistical analysis are likely applicable to all
Form 3 systems.

"None of the observations involved a change in the carriage
of ESPN. Category (b) is intended to be a representative
collection of cable services that primarily carry movies and series
programs.
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Conclusion

The results reported in this paper, in which estimates of the

value to cable operators of the programming on distant signals are
based on the behavior of those operators, are remarkably

consistent. Using a wide variety of approaches, the estimated.

share of movies and, series programs is consistently about 90

percent, the estimated share of sports programs is about 9 percent,
and the estimated share of devotional programs is about 1 percent.
These results are obtained for different measures of program hours,

different specifications of the underlying equation, and different
data sets. The fact that the basic results are unaffected by these

changes should give the Tribunal considerable confidence in their
validity.
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I declare under penalty of perjury that. my testimony is true and

correct and of my personal knowledge.

Executed on August 13, 1993.

tanl M. Besen
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Reports and QED Research, 1990. An earlier and more extended version appeared as
Regulation, E@ciency, and Competition in the Exchange ofElectricity: First-Year ResultsPom
the FERC Bulk Power Market Experiment, The Rand Corporation, R-3301-DOE, October 1985.

"Discussion of Michael A. Tyler, 'The Extent of Software Piracy.'" In Protection of Computer
Systems and Software, edited by Frank L. Huband and R.D. Shelton. Clifton, NJ: Law &
Business, Inc., 1986.

"Private Copying, Reproduction Costs, and the Supply of Intellectual Property." Information
Economics and Policy (1986). An earlier version appeared as The Rand Corporation,
N-2207-NSF, December 1984.

"Copying Costs and the Costs of Copying." In Electronic Publishing Plus: Media for a
Technological Future, edited by M. Greenberger. Knowledge Industries, 1985.
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"Economic Implications of Mandated Efficiency Standards for Household Appliances:
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"Copyright Liability for Cable Television: Compulsory Licensing and the Coase Theorem."
With W.G. Manning and B.M. Mitchell. Journal ofLaw and Economics (April 1978). An
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the Solution?, The Rand Corporation, R-2023-MF, February 1977.
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Table 1

Estimated Percentage Change in Royalties Resulting from a
1 Percent Change in Program Hours

Coefficients (All Variables are Percentage Changes) Statistical Significance

Regression Model:

Preferred Equation
(N =342)

Intercept Movies&Series

0.0346 0.9890
(0.902) (7.558) " "

Sports

0.0894
(1.463)

Devotional

0.0097
(3.60B) "

Local

-0.2051
(-2.863) '

Adj R-squared

0.23

Model MS Sprt
F F

26.699"" 35.408""

Coeff=1
F

1.578

Time Effects
(N = 342)

-0.0152
(-0.177)

0.9970
(7.581) "0

0.0867
(1.316)

0.0090
(3.171) ""

-0.2122
(-2.920) ""

0.25 14.908"" 34.269"" 1.659

Filtered Data
(N = 253)

0.0448 1.137B
(1.031) (7.604) 4 0

0.1335
(1.989) "

0.0080
(1.352)

-0.3334
(-4.240) ""

0.24 20.983" " 34.879" '.287
Excluding
Reclassified Signals
(N = 298)

0.0828 1.2816
(2.012) " (8.957) ""

0.1150
(1.694)

0.0108
(3.468) ""

-0.21 97
(-2.985) ""

0.32 3B.OB3" '7.241 "" 3.152

Unweighted Hours
(N = 342)

0.1107 1.1738
(2.394) " (5.573) ""

-0.0444
(-0.51 9)

-0.0176
(-0.296)

-0.1 225
(-2.142) "

0.22 24.57" 22.564" " 0.009

Notes:
t values are shown in parentheses

Significant at the 95% confidence level
Significant at the 99% confidence level

F - tests:
Model tests the overall statistical significance of the model.
MS =Sprt tests whether the coefficient of Movies & Series is equal to the coefficient of Sports.
Coeff =1 tests whether the coefficients sum to 1.

N = Number of Observations



Table 2

Estimated Percentage Change in Royalties Resulting from a 1 Percent
Change in Program Hours: Sum of the Coefficients Is Assumed to Equal One

(N = 342)

Reference Category

Movies&Series

Intercept Movies 5 Series

0.0520
(1.453)

Sports

0.0971
(1.596)

Devotional

0.0098
(3.626) %4

Local

-0.2391
(-3.600) %%

Coefficients (All Variables are Percentage Changes)

0.07 9.334"

'ignificance

Model
Adj R-squared F

MS = Sprt
F

Sports 0.0520 1.1 322
(1.453) (17.600) 4 4

0.0098
(3.626) %4

-0.2391
(-3.600) % N

0.52 125.31 1
" " '.A.

Devotional 0.0520 1.1 322
(1.453) (17.600) %%

0.0971
(1.596)

-0.2391
(-3.600) %%

0.99 49434.432%% 95.245%%

Local 0.0520
(1.453)

1.1322
(17 600) %%

0.0971
(1.596)

0.0098
(3.626) ""

0.55 140.774%% 95.2454%

Notes:
t values are shown in parentheses

Significant at the 95% confidence level
" 'ignificant at the 99% confidence level

F - tests:
Model tests the overall statistical significance of the model.
MS = Sprt tests whether the coefficient of Movies 5 Series is equal to the coefficient of Sports.



Table 3

Estimated Royalty Shares From Various Regressions

Program Category

Movies Si. Series

Preferred

.909

Time

~ 912" .891 1.00" .911"

Excluding
Reclassified

Filtered Unweighted Signals

Devotional .009" .008 .005 .000 .008"

Sports .082 .079 ~ 105 .000 .082

Notes:
Time refers to the equation with time effects, Filtered to the estimates in which the filtered
sample was used, Unweighted to the equation in which hours are not weighted by viewing,
and Excluding Reclassified signals to the equation that excludes distant signals that were reclassified
as local at the time of the addition or deletion of a distant signal. The table omits the virtually identical
results from the equation in which the sum of the coefficients was constrained to equal one.
Recall that only the coefficient of Movies 5. Series was positive when the equation was estimated
using unweighted data.

* Significant at the 95% confidence level



Table 4

Comparisons of Sample With Other Observations

MEANS

BASIC RATE

NUMBER OF SUBSCRIBERS

NUMBER OF BROADCAST SIGNALS

NUMBER OF DISTANT SIGNALS

SAMPLE OBSERVATIONS
(342)

15.06

22,843

11.20

2.73

OTHER OBSERVATIONS
(7129)

15.65

17,813

10.92

3.67
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My name is John H. Claster, and my business address is 9630

2 Deereco Road, Timonium, Maryland 21093. I am the President of

3 Claster Television Incorporated ("Claster TV").

I grew up in Baltimore and have worked for Claster TV since my

5 graduation from Princeton University in 1967. At Princeton, I
0

6 obtained my degree in Political Science. My expertise in
7 television broadcasting and syndication derives from my 25 years

experience working at Claster TV. I started out working in
9 promotion and publicity. In 1969, I moved into merchandising. In

10 1971, I began to work with program sales for our most popular shows

11 "Romper Room" and "Bowling For Dollars." When my father retired in
0

12 1973, I took over as President of the company. I have been.

13 President of Claster TV since 1973. As President, I have

14 responsibility for the introduction of all new
0

15 working with the largest broadcasting groups

products and for
in seeking new

16 products. In addition to my duties as President of Claster TV, I

17 am a member of the Board of Directors of INTV. I also serve on the

18

19

20

21

22

23

25

26

Board of Trustees of the Maryland Zoological Society and the Gilman

School in Baltimore.

OVERVIEW OP CLOISTER T.V. - ITS HISTORY AND BUSINESS PHILOSOPHY

Claster TV is a full service television company specializing
in the development and distribution of quality syndicated

programming. The company was founded by my parents more than 40

years ago and is based in Baltimore, Maryland. Since 1969, the

company has been a wholly owned subsidiary of Hasbro, Inc., one of

the three largest toy manufacturing companies in the country.



Claster TV has a marketplace reputation of being a successful,
responsible and "station-friendly" distributor. Claster TV's

10

12

13

15

16

17

18

19

20

21

22

23

25

26
0

business philosophy is based on the belief that responsibility as

a program distributor begins, rather than ends, with the sale of a

program to a station. Utilizing in.-depth, sophisticated research
and its 40 years of marketplace experience, Claster TV continually
works with its station clients to provide unique promotional

support. Claster TV prides itself on working with its station
clients throughout the entire term of a program's contract.

Claster TV began in 1949 as a creator and producer of

entertainment programming for the local Baltimore television
market. The company became a national television distribution
force when it took two of its longest running hits, "Romper Room"

and "Bowling For Dollars," into syndication in 1953 and 1972,

respectively. In 1992, "Romper Room" was still being syndicated in
over 50% of the United States as well as in Canada and Australia.
The syndication of "Bowling For Dollars," an enormously successful
local show for approximately 20 years, lasted for more than nine

years in the United States and is still being broadcast in Canada.

"Romper Room" has long been recognized as a leader in

educational and informational programming designed specifically for
children. "Romper Room" contains informational segments designed

to foster concept development of the child's personal environment

(such as poison prevention, fire safety, preventive health care and

nutritional needs) and of the child's larger social environment

(such as early awareness training in ecology, economics and



1 elementary scientific principles). The show has been awarded

2 endorsements by regulatory agencies, numerous educators, and by

3 citizens'roups, such as Action for Children's Television, the

4 American Dental Association, the American Federation of Teachers,

5 the American Heart Association, the American Lung Association, the
0

6 American Red Cross, the Joseph P. Kennedy, Jr. Foundation, the

7 National Fire Prevention Center, the National Poison Center

8 Network, the President's Council on Physical Fitness and Sports,
9 the U.S. Council on Economics, the U.S. Department of Forestry, the

10 U.S. Department of Health, the Education and Welfare and the U.S.

11 Department of Justice.
12 Since its founding, Claster TV has been dedicated to providing
13 quality children's television programs. Since "Romper Room,"

14 Claster TV has introduced several well-known children's programs,

15 some of which were introduced as mini-series before appearing as

series. Once introduced as series, many of these shows have ranked

among the most-watched kids programs:

18 SHOW

19
20
21 22
23
24
25
26
27

0 28
29
30
31

"Romper Room"
"Great Space Coaster"
"G.I. Joe"
"Transformers"
"Jemr'My Little Pony"
"Visionaries"
"C Q P $
"Muppet Babies"*
"The New Archies"*
"Maxie's World"
"Bucky O'Hare"
"Casper"*

1953
1981
1985
1985
1986
1986
1987
1988
1988
1989
1989
1991
1991

32 These shows were introduced through syndication.



"James Bond, Jr." 1991

Claster TV considers itself an innovative producer of

3 children's programs and has created successful programs by

4 identifying and taking advantage of niche programming opportunities
0 5 and by providing alternatives to trends. In 1983, Claster TV

6 offered the mini-series "G.I. Joe," marking the first time an

7 animated mini-series was offered for kids. Later, in 1984, Claster

0 8 TV also offered "Transformers" to kids in a mini-series format. In

9 1984, when Claster TV saw that there were few programs devoted to

10 younger viewers, the company offered "My Little Pony," first as a

 11 one-half hour special then as a series. This show was offered as

12 an alternative to action-adventure shows and proved to be a perfect
13 niche program for its target audience (ages 2-11) In 1986,

0 14 Claster TV became the first production company to offer an animated

15 program using a rock video format ("Jem"). Then, in 1988, when

16 programmers announced the decline of interest in action-adventure

~ 17 programs, Claster TV introduced "C.O.P.S." to the kids market as an

18 action-adventure alternative. This show immediately become one of

19 the top five cartoon shows of the 1988-1989 season. With

 20 "C.O.P.S.," Claster TV became the first children's program supplier
21 to provide PSA spots that could be localized by broadcasters.
22

~ 23

24

25

26

The 1990s marketplace is, so far, offering predominately

lighter, softer programs. Claster TV is once again providing

program alternatives, including its weekly animated "Conan" which

debuted in 1991, and the Monday-Friday "Stunt Dawgs," debuting in

1992, which follows the animated exploits of a team of Hollywood



1 stunt actors. In 1992, Claster took a new direction by offering
2 the drama "Catwalk," a cutting edge series which follows the lives
3 of six dynamic, multi-ethnic cast members and is targeted to a

4 teenaged and young adult viewership. In 1993, Claster TV will
5 introduce the "Pink Panther" as a first run syndicated program.

0
6 Perennially popular, the "Pink Panther" will be introduced as a

7 talking character.
8 Claster TV believes its ability to continually deliver highly
9 successful shows is a result of its programming philosophy of

10 creating, developing or acquiring shows that entertain and pay

11 close attention. to story line and character development. The

12 characters in Claster TV productions encounter situations and

13 problems designed to appeal to the sense of adventure and the

14 imagination of the members of their target audience. For example,

15 characters in. "My Little Pony" (target age group 2-11) have

16 fantastic adventures while combatting villains. "Catwalk," a show

17 designed to appeal to an older audience, young adults ages 12-34,

18 presents a group of characters on their own for the first time who

19 encounter many of the personal and social problems faced by young

20 adults.
21

22

CLOISTER T.V.'S PERSPECTIVE ON THE SYNDICATION MARKET

It is clear that the television broadcasting market is
23 becoming more competitive because of cable programming. As an

24 increased number of programs are cleared nationally, the pool of

25 available programs has grown. The success of a syndicator such as

26 Claster TV depends almost entirely on the strength of its show



10

12

13

15

16

17

18

19

20

21

22

23

25

offerings. If a show is strong, local stations will carry it even

though the show's value may be eroded through duplication in the

market, for example, by importation on cable.
Most of Claster TV's broadcast station clients insist on

exclusive showing protection, or "syndex," of shows offered by

their stations in their individual markets. In other words, these
station clients will not allow distant signal importation of

program offerings in their marketplaces due to their concern that
shows that are duplicated will be less valuable for purposes of

generating advertising revenues in the local market.

Claster TV licenses most of its programs on a barter basis.
When a syndicator licenses to a station on a barter basis, the

station does not pay cash but, rather, provides the syndicator with

a portion of commercial time in the program. The syndicator must

assemble a network of stations that collectively should reach at
least 70% of U.S. households to sell this time to national
advertisers. This transaction effectively shifts most of the risk
of new shows onto the syndicator who will recover its launch costs
solely with revenues derived from sales of advertising.

CARTOON PROGRAMMING AND THE PROGRAM MARKETPLACE

One of the hottest areas of growth in television programming

is the kid's market. Because of Claster TV's long history as a

successful supplier of children.'s programming, we have a unique

perspective on the growing kids market and its effects on

television programming.



Animation is making an enormous comeback in television
2 programming. I believe that at least ten new animated strips
3 (programs shown daily, Monday-Friday), are being introduced in
4 1993. In 1993, investment in cartoon animation production will
5 exceed $ 300 million.
6 Animated projects typically consist of 65 shows. Claster
7 typically pays between $ 15-20 million for such an animated project.
8 This comes close to $ 250,000-$ 300,00 per show or episode. Disney

9 spends approximately $ 27 million per project, which translates into
10 approximately $ 400,000 per episode. In. selling these animated

11 projects to stations, companies like Claster TV will therefore have

12 their entire investment — up to $ 20 million — at risk. The high

13 cost of animated projects derives at least in part from the

14 improved quality of animation offerings. Kids have become very

15 sophisticated viewers and demand this quality as television
16 consumers. In addition, somewhere between. 25%-30% of animated

17 program viewing consists of viewers older than ages 2-11 — — in
18 other words, not only kids are watching animated "cartoons."

19

20

IMPORTANCE OP KIDS AS TELEVISION CONSUMERS

There is no question that children and teenagers are a

21 significant — and growing — consumer group, one that television
22 programmers are targeting and advertisers are interested in
23 cultivating. According to the attached Exhibit A, a copy of a 1992

24 article written by James U. McNeal, Professor of Marketing at Texas

25 ASM University, the spending power of children is substantial both

26 in terms of their own purchases and their influence on family



purchases. Professor McNeal reports that, between 1989 and 1991,

as households and businesses suffered from recessions, with

household income declining 1.7'-., the income of kids ages 4-12

increased 82%.

5 According to Professor McNeal, children aged 4-12 controlled 
6 an estimated $ 14.4 billion in 1991, up from g8.5 billion in 1989.

7 Professor McNeal attributes this growth in the economic power of

8 children to their increasing role in household decision-making. As

9 more parents are employed outside the home, Professor McNeal states
10 that parents rely more on children to be responsible for household

11 and personal business. This influence translates into
12 approximately $ 132 billion in household spending decisions per
13 year. Professor McNeal estimates that children spend about $ 8.8

14 billion. and save almost g6 billion annually. Consequently,

15 Professor McNeal believes that many business see kids as a market

16 worth serving.
17 The power of children to influence purchase decisions has been

18 demonstrated through recent changes in advertiser's marketing

19 plans. Traditionally, companies have directly advertised products
20 that kids would be expected to demand from their parents such as

21 candy, toys and pre-sweetened cereals. In the last few years,
22 however, companies have begun advertising many different products

23 on children shows in order to capitalize on the increased spending
a

24 power of children as well as their influence on family purchase

25 decisions. Numerous companies now advertise products such as soft
26 drinks, yogurt, cheese, soup, microwave snacks and dinners,



1 clothes, sneakers, cassette players and videotapes on children'
2 shows, according to a February 11, 1984 article in the New York

3 Times .

Also relatively new is the trend among parents to teach their
children about money and finances. According to a May 23, 1991

article appearing in The Boston Globe, as more adults learn lessons

10

12

15

16

18

19

about excessive debt and saving for hard times, they are concluding

that their kids ought to learn the same lessons. Most parents
provide this education in economics through an allowance, which can

vary in size depending on. the purchases the child is responsible
for. According to this article, Professor James McNeal of Texas

ASM University has observed that children. are saving far more money

than in the past. In conjunction with saving for their own

purchases, Professor McNeal has observed that kids are more

frequently talking their parents into family purchases, helping
them decide what movies the family will see, what cable TV channels

it will subscribe to and what kind of car it will buy.

Advertisers are targeting children as consumers because, more

than ever before, parents have begun to rely on children when

20 making their own decisions about consumer purchases. This

21

22

23

24

25

26

phenomenon is the result of the growth in the number of two working

parents and single working parent households. More and more,

parents are working longer hours, and kids are the family members

in touch with the consumer marketplace — in large part because of

their exposure to the marketplace through television. Parents rely
on their children for information about available goods and trends



1 in the popularity of those goods before making purchases such as

2 cars, televisions, stereo equipment and computers.

3 Selection of a cable station or stations is clearly a family

purchase subject to the influence of kids. With working parents
5 absent from the home for longer periods of time, parents rely on

6 the television for the entertainment of their children and are more

7 likely to defer to the wishes of their kids in purchasing cable

8 programming. In addition, kids have become more active as

9 consumers. Armed with knowledge about the marketplace, they are

10 influencing family purchasing decisions from the choice of family

11 cars to cable TV channel subscriptions.
0

10



IMPORTANCE OP CHILDREN'S PROGRAMMING TO THE CABLE INDUSTRY

Many cable networks are trying to increase their viewing

audiences (and, consequently, their revenues) through use of kid

programming offerings in prime times and other slots. These

include the established cable networks as well as some of the newer

networks such as SCI-FI channel and the Cartoon Network. The

National Cable Television Association reports that more than 70% of

all TV programming created for kids now appears on cable TV,

according to an August 31, 1992 article appearing in Broadcastin

10

12

13

15

17

magazine. The fact that cable operators are purchasing programs

targeted to kids illustrates the importance of the "kids market" to
the cable industry.

Historically, children's viewing was concentrated on broadcast

network TV. Now, the trend in children's viewing is moving away

from network television to cable. Virtually all of the cable

networks offer some kind of children's programming. Nickelodeon

and the Cartoon Network (a 24-hour cartoon channel) are targeted
18 exclusively to kids. Turner Broadcasting, with its Cartoon

19

20

22

23

24

25

26

Network, is targeting baby-boomers and kids with a prime time block

featuring the "Flintstones," the "Jetsons," and classic Warner

Bros. cartoons. The Family Channel will offer an additional 5

hours per week of animated programming to accommodate the growing

kid business. In addition, USA Network, a cable network targeted
originally to a young adult audience, currently shows kids

programming at least 4 ours per day, and also provides its "Cartoon

Express" on. weekdays and Sunday mornings and has added animated

11



shows such as "The Real Ghostbusters" and "G.I. Joe" to its lineup.
USA Network will also produce its own first run animated product

for possible debut in. the fall of 1993.

Among the paid TV services, the Disney Channel dedicates

mornings and afternoons to children with series such as "Mickey

Mouse Club" and "Kids Incorporated" as well as mini-series such as

"Heidi." Show Time offers more than 15 hours of family programming

every week, including the regular series "Shelly Duvall's Bedtime

Stories" and "We All Have Tales," and HBO carries an hour of

children's programming every morning beginning at 8:00 a.m. (ET)

and a variety of regularly scheduled series including "Pinocchio"

and "The Adventures of Tintin."

12
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sutter"d rrom rec~~aon and»ar. cnild-
ren'a ha&mme increased 1!2 ocr&. nt. 'Zhi:
huge in&.reaee is really signiTi&mnt to
businesses because c~lildren s income ie
a'most all (i!sc~narv. Thev can epeno!t.
on!ust about anything thex want. and
~kc.r ilk» to rcake (heir o n dc&&asinne.

Yet &hlirirpr& are n(!t aurally uninhibi4.&i
rona&&mew Surv& ye of &.hildr&et aged i to

The purchasing pcwver of chNren coebnues to gree at
a much faster rate than that of their parents. Ctrildren are
saving and spending mach more nod than they dfd fn T989.
7hey are aiso maidng fewer shopping trips and more serious
purchases. Retailers who adjust to these changes @fit find

l

YD&&&lg s&&opp&&PS && wp&o&&»8 &&ddN&&ll t&& && &&&I&gl& rc&» i& &L&&k&d.

~ ~ talon in& 1%9 snd ', Pgl, sh v&&&- ha& &:cu~-

rlren are now stashing mot.. ot ther cash
in s«vin~. «ccoun4'r&d spcn&iiog l&.:&.; on
~dec ~e~, sport.- ~uinrr&ent. an&i oth&'.

play~a. Mean»'hiie, both spending anri
mving ~ gro&ning.anidlv. That's ho&'«u~
&'.hildr&cr& «g.d a to 12 cont& olleri &cn est&-
ma&&i $ &~.4 hGL'vn in lW1. up ~&&m ~~.&&

billion in 19 .
this remarksb!e growrh in th&c eco-

nomic power cf children reiiect their
decreasing role in household decision-&nal;-

ost parer&&ts ars now emnlv.vcri
outside thc home, &;o they must rely on
~r "aren u! bs rr&nrs raepvn~~ble for hous&.
noid and personal business. 3 ~ s result
cln&riren are heing i!smutted by par&'»ts to
'aRuence household «pen&ling de isione
that total about .~132 b!Qivn a;ear. Par-
&.nts are;dm giving thorn moro .norm; w
Q~1Ke spending coons o) thcBLwlv88.

The ~o sur. ei& were &~nductad in the
same geographical aro..a. usmg th& sumac
questions «t Lhc same rime r&f the

yern

'The 1991 ~to have nni, hoen adjneteri
&or iniiati&»&, »hich rot«led H."..

~&. r&'f~t [I&

'!e u&-year ueioti. StiIi, ',.hc results sho~
.~&»r&e .~tartling riitTercnc~p th&ct «odor&is

y,48 4sso&riess Do&a«olrsslpies / Octo!per 1802

'EXHIBIT A
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Lhe raaidly growiag ecoaumic power of up tl paints from IQS9. Psreatoi gifts oc- items the pareiits caarcc&s or should not

chMzm. caunt. far 16 percent oi'income hi 1991, up arovidc'bout on~lasrter af parents Ray

onc paint. Teii percent of their income tbaL schools are also persumiing tuldrea
comm idiom part4uae jobs. davra v paiars. ta joia "school savings plans," usually a

OversiL the inoaae af chililree ~ 4 to 12 Aud R percent af their income is gifLS 5m@ joint pragrstn hercveea schools and buiua.

hss itic~Red 82 perceac since 1989. The gruadiisrents and others, up 3 paints. Some banks are responding Lo tho
lacame oi'daldven sgeci 4 La 9 is up an sv- Clearly, parents are reducing M i um- chiMren's market wfth enthusiasm. Fer-
erage of 113 percent. compared wi'h 45 ber af outÃght gifc'x re chQdrea as &ev lier tins year, the FM,'ia&nal llunit oi
percent, far child's aged 9 to IL This in- give mare becied on thc chQci's ccmtribu- Palasici, Tennessee, anveiieu "Vl ooia-

rescie in th» income of young children rc tion ra the household. In hrterviels. par '4loola." a scamgs isab tttrg ~ Lo „eeng-

their ~wing ~ipiaatiaatian aS ena- Cata matlrm that PeV a~t Lheir Children citerS up Ca Sge 1'hil&iten neen a Raoir~h

sumPm Psreats sre recognislag thar. even Lo bc more responsible for boLh their account aclth &~ or mare. I;och ~e ~
a 4-year-old aas Lhe abUity ta manage households arid tlicmpei~ t~ipsreats deposit aL least 35, their "Meals cari" is

Same maney, Sad they ore redlatrihtrting. are praViiiag an laeCSeing prupartian Cif Stamped. A crore namby Of SLemps

theh household wealth. OVP~ household children'R means perhaps beacuee Lhcy quahfies Se csirdhoider for a pnsc.
income declined 1.7 percent betcveen 19N have reiatlvrJy more free arne sad Rpa~ Thc caeerieader for l'irst Nscicinai's

oai 1990. cash than parents da. msr~ag campaign is 34ania-Mala. s
Children Pmt thtcr muaey iVian the tame (."aiidrea Save aa SVerage nf 10 perC .nL faary mnncitta WO V&ta Ores Maals aad

so~ in 19Lil as key did in 1$%. 'aat the cif ~~ income. Parents are mast likely to events. The friendly beasL dree'ver ~
proporaoas sr e changing. LrRs haa half report ~ their claldrea save sa they can children aito Lhe bank !abby for' hfanls-

of youngster..'ncome aaw cssaas fram sl- buv relatively expensive items Rach os iMooia par.~ Iset iMav. "%o opened a Rise-

'CiVvaaim. CIOWa i~ pe~tage pinto fram nenalg ahueS. haadheld adage game, Sad able aumbe» Of Pc~ant» that day." "Sy~

'989. But one-itfth of their mnnw iaa 79ccl jeawlrv. Ncist parents say thpv mcecii~ Rpolmmromsn Saacd Fcinres.

Cornea frem performing hceiPehnld t~kR. their rhildrPn tO RSVP, ia Al'CIPf ta bliy lt iiglit adeem Se If "lrRL tatiell&iis W-

Sei~e P ~ eereeer '$01 4c



0pending a tnc of effort to attract a ro)a-

~eiv meagsrr anM&unt af new riopasitr Rut
"'" they have an account here»+en they'e
young," say» Shore. 'whcrc are &cy going

to keep it when Lhs.y ilu got marv money."
Th«&sn&swrr. ihe hi&i&rs, is First .'slat)&&naL

Soma hanks h&Lv(r gone evan further.
Two yoari azr), First City Texas began a

pilot savings prog. am in three Austtn
schools. Today, the prv&gram is run stata-
wiae, involving 24,000 students Prom t 00

schools in i" cities. The children do their
banking from their classrooms using
school computers, and they learn morc
about banking with sul&plemenral materi-
als iupplied by First City.

The r irst City program has onlv about
51.0 million in depositL It ra by no means a

money-mal(sr.» save spokesman Roger
Grape. But Lhe pron~ "is educational
for ki(Ls: it';. someching they aced u learn.

Wc don't care i Ã ce~J e all key put, in.

We want ra gor. them into the samng habit."
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It,'s a habit a lot of children seem co be ac-

qui~ng. Cluldrcn Ln .'991 save 40 perrei&t,

of their income, up from 81 percent in

l988. The prossuro ro save ham parents
ash coacher. seems to be worktug. at least

among older chilciren. It appears that thc

recession-indut~i practicality of todav's

parents is alsa «hs&wing up in their chQ-

dren. Yct .'or some mason. thc savings
rate ror 4-u)~ye~ids has decbned.

Dr&spite Lhe savingi baam, ciuldrcn
spent over o0 percent more in 1991 tom hI

~ IPi

they'll sec it over ar&d nvor. And moIr',I

wane i:." say» Tla(rm "Iloya are wearing
purple, pink, and other colors:hey
woulan'I have worn ' yea~ «gu. I&then

they see their fachers and & nclos waar'(r
pink (coif s~. iz makes them much mr&rc

apery Lo Lhe!des nf wrsrtng pink."

rno iig»if&rssr&r ihfforonros& in aprnrlir&Lr

eider between hays anri girt-. GirLi rrcoivo

lowe. weekly incomes than boys &t,.s&0

voril&S &&)I'D &), with &&sis&st ni r.nr riiffrrrnri
oxpiatned hy )asser allowances. Qirta «l»u

&sssve mare of their ms&ns&y Ur&sn r&vy&s &.~is

percent compared with SS pcrccnt). lr»si»

solute terms, they spend ~~ ncrccnt i&'.ss

than bovs. who shell nut an avo~Lrv i&l'8.&N

per (veek. Still, both sezci and a)I

&sg» groups «mang '-cn-I -year-aliis
capcricnccd income )~wth in br&th .caving

And spending.
Both surveys found that:sbi&(it two-

thirds of children's spending 'e dcvoccd to

snacks and playthings. Clothing Ls lies'allowed

by outside-thc-h &mc ante..ain-
mcnt. A smaU percentage &e s)&&tnt nh a

wt(to array of ocher icems. such as oloc-

tronics snri iten)i for the home,

The ilirvevis llll&t tha'c chlMrs&r& ol Lhe

J,950s (nay be finding mnro oi thrir fun

ou siac nf stnrcs, Spendii&g nn play &(erne

i» ds&wn 2 I&oriental paints. and sprnding
nn movies, .ipnria, and serio& Arrts((os ari

each down! point. If parcncs ar( in ract

i&ushing (heir kids to bc ninro r oli&noihle

and morc s(if..rclhsnr. Ltu(L cuulri ho c&&us-

ing children to devote somcss hat )ess &cr-

wntlon co hsiving iI(n. In f&scc. «hii(ircn»rc

ipenrllng more money on maintaining
LhOir perS&anal apnearanCe.

Same cioXng retailers al'r a)roar)y

tuned in m &e inrr ..Asing lniluence of c'tiil-

dren. "A lor nf larger companioa soe that
)d(hs are very mc(tla-alert, Dlcv havtr their

own stacinns. l!ki tslirkaiodeon And MTV.

19) . 843 i " week& (m average. compared

with 08 09. Th» blggost jurnp in»l&an+ng

(9 pe~ t) occurrcc among 4-co-3-vear-

i&lds, whose income. grew Lhe mast ~rm
IQR9 to IQ()I. Spenrling by 9-to-12-year-
nl(is grea (I percent.

and [reca(iarsJ have cons~cccd arls to-

war(l Lheai." says Carl Tiaar«, e(iiL(&r vf
Itrrptvaiir& is, a t(a(lc magic ror tho tnl

i&rinre(I &sp»rc(swear r(n(l textile printing ir»

(lus&~. Children arc far mr&rc likely to in-

Cu(rnce '.heir i&ss~&css than to buy T-shi«»

;heir&seivo&s, h( s&svs. A»c w&rno of rhrm orr:

nriing 'heir nwn income nn &rior hing.
Th&st's wnv big ni(mr&s tikr The G»ao Hi&bjc

Appar', and Huffy Athletic )arcs&» ~ o ils

vcioping lines oi rasualwear . pcci5c;sily ror

chil(hstn.

oo children want frnm hei»

«ii!Lhe(s? 'C)ior anrl a airnnio iin&n (&r tos(&.

a WCLCDME AOOIT)ON

Chil(irorl bctpn visit&ng s(o~ &sr&th the™

parents as in'.:~nt~ iu&d they ar !Qccly tn

pr(ror sumo «c»ros hy ~he rime &Des st&(r.

sl&srn(Hng their awv& mi&nav st agn 4 or».
The -urray sake(l paronrs wh«r. their
c)Illdrcn «pen&i their &nancy an(i svhere
thev prof&&rrod to open&i their monry. ? ..

0&ur&ri nn iigi)ifioar&t diffuro»&»iS in ~4(& Sn-

iwor. rn rhs&se m» &Iu»&sL&&&n&s. ( hiliirc..

epona their rrionov prs&cty niuch svho.

they «~t to.

Whar. «rr. childn.n's favi&rit(& storoo:, h

4t Aaerieee lbeelrepilee I Oeteier 19Og
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's svprettnarirat at Hntttatav. jr~ .'tpogheni 0'!pv ttmv gives logos chiklrea pate sltoped like today bears) circus.~

,.'annsyfvnr)frr, baufs If)or his snarl'Lb'vrr, intsitfl$f'e sniIe,.anif oar-'f&ff even a aenly guy a¹ied "AiaHO. Competnor Chef EejmdeP offers uooale~
" ''

setetehed orrUNngatItrnt vffnnt ftef ienL '':. ' ' ".', ', 'md f&o&die Te¹&otto tttumnt ttbuo Turtles. Ever& munbbele has Saasare-studded vegmubte

Today, hs tufts his mother, fta wants a itjpak"offIt'eswe'etesf'hiidfn:kestara 'saup.

fi JT CJVPf BE EOQNB tef PEATfJRE, IF~S GOOO TO E41'. Huff&mt 5uaki koi8vrsts, a'fo~ cot&coction., 'itt svr'~. '
He

wafw har dawn the heverapenttfe paaiftpwfthaat erppt'fieniranw ennptapera&fw gI p

yoo Hoo Qocofvte'Drinir', and'Frvit Jvicy Green HvufrnTnn'Pvncft . He'heorfs

for tfte ftottrnn sf)off toward pomucts tftrtl rtN ar tlta level ofa 7-
ts gocd arly if 8's par¹&tL fhied, ralh&d up Ske mmer, una euftviouofly wrapaed In plastic fnhd

the fortuity~cart.
A pars)steal wbfrteis one otitfte ntvsr Ovwtr)UI rvrlsin ttte grocery aft)ness, or.'":~, yyftE )NOBE pily','thfg~. tfuls h1re fooo thor yuu can see from

tanhtp ta recant!aron&raft&fr&en& rprnaonnfinihettiapart an few!ptarftatea ta t'
tnfifww anew iw raow iewaot at1ls teem w have e t!nn era!eon thh tiiea.

vrf'rtifom tv tfje vUSt Uatttnees mete md I'ast:on'the ttfsik f)et)freon Prtrents aa5'eaf '. 7'oke Pop fhhfit, mlored cfavfwuve poPcorn, vfhose piumotioltS eisa tnclutle grhuN

cfrert 008 ntitnvt'Uctvrers ore~ tIrvt'ilare ftnrf more attiflfr,'fit'its otten IU4 trivia auestions" inside Ihe hmc eod a moiLin cmmon for u uean vfotch.

trotters into keir own in)nb, yah the avert)ye income for 8 dttQren aged 4 to i'2

prsf'smg $10'a week manufacturer; ore creating more and more food pooructs it)sr I 4R

for dufdfstt %ey wovfrf do we8 ta cevtetnher thurle live itntL
teib dsfjf as 'the f&nly 'Punch'tt wet)'t gm yuu sent to the teincit)al's aRice.'nd

If you «ied feocsh&g i llatuml fn&tts, yau'il make a mess fmd Qom wcfufd'have a mw." tto

iE4Blg FO SEE OOOO yHE tttf4y NOS tpO. ates hove tht&tr Owf& ftr f&hmitive vu'h&e bh&rL Sut the uffhmate ia turgettntt ctukfren inuy be found ar the Hyan tie- !

bmic k&off greens 'scoff fuli, f&osy food, hst food. and funny h&od. Anything born Iter&cy Qf&n tthmd, vvhp&rv f& rmtuuiuot caged Uttthf f&tnoins Q&t&ners'erves.ffruy chilon.

Quilt Sites to Smacks cer¹tl mn he, protlrfy umssiftad by mentbtns ai the bottom 'half The rastauntnt famurcs IkxkNrds aml coh)ted cfiofk, impact shovn, aml ti~ vid-

g&Beta«one
es. franch fnas rome v&1th everything. Parents ffTrhe sext fh&ci.

! ~ war BtsGNy 04m BEEN ofIrxaoeoos sess you ltrEBE

1 4 ÃlB NEST BE EAR WAr:X1EB FON4)'. Itf&bv bhomers Iht&ugbt Sap, immthhtf"ty )or Ohuei'kf shoppehg. That's vmy h&cdmanufcctur¹s ura m feh&ctunt to mtk

Crackle, and Pop were hilarious. They ware also enchanted by Franco.American"'bout their amrketing plans. Giving avfuy the fm&ct trend!n cool foadwuuidbe nuts—purple

aaghhettt shaped ke tiny drdes instead af FmeL Svt the mmpany that gave hahy haam¹s Uacklh&g gfmv-in tlwhrfc dtttasmu nuts, Io be veer&. —&y Bfmyee Cether

0
gest share of children'u spending. al-

a&ost one-third goes to discount.. stores

such as 'iVul-!Mart, Kmart, sad T'arget.

Othe-quarter is spent. at shopping mails via

rddev «rcade& and a@ural mrvs. 'Phc rest

0 is dished amr&ng an assvrtonent of outlets

none of winch (except toy .~res) reahae a

share ~uter tin&a 10 percent.

Thh e tl~~s v&rv sutu)tantiu11y by age.

'..hildreri aged I to 3 spenci mvet of hei)

0 money in LovaVenienCU Stcreu, Supermar-

keta, End Cllscoual St!Iresp rvr KUflQpleo

usuallv wnile shopping wiQ parents But

oiiicr chjtdtm 1'avor st&ecialtr sures and

dian vr&rIm. and " .cy t Cen snop alone.

T ids ~ » stores retch &etr parents an average of &3 tI&ncs a iver&k for purchases.

'1~is is down slighrjy hut not AgnillecnJy
frt.vm 1989.. hc shght «icciin» t&n&bably rp

aecu:. Iess shopping by 1&&&rents ss a rvsutt

of tea& reef ~inn. dut T&agape aisv rept&rt

that Aetr cia&dr I) go tv Ae store on tnelr

orra io 'Inake purchases only'bout once a

rveefc. This is dorm dram~Laov from a!-

fr&est v~o '~sits u we&1k in .'WB. The rs&Lsoa

scents u& bc fear of crime. Parrnts.are
fs~ vf l™chat's ~ming vn in ~ sire&la's in

broad ".wvlittht," as une mother nut ir.

This concern has had a .~igaiacs»t im-

pact on independent »L@ts to si;ores, par-

QntLsriy by I-to~year«&lds. Tn 1989. 4-

year~idk maric an avcruhre of nae solo

buving ~wp pcr week. ~m .'991. &-ywr~lds
'L even malmg one ir&dcpe"dent;~mt

:.1 mvncil. The @~Inc holds rue for;&»tv '9-

»ear-nifty T}lis is -'ze.~e age ~up thar.

rraiized the ~t„ate~~ jump in f~rnv. over

t&IVee wv y ears. Parents are ~~g Lt&etr

children resporhsiniiit,h ior mvnev aad

b..srhing them to be consume&-.s at;hn ear-

lier agc. but vdth u catch. ( 7&ildr a iif risc

1!)96: iio not i, t. as rn«l&y f&i&n&r~'a~ I;

arcrcise tncir aew sled}s t&n tneir osvn.

Thhwra3 'XQS ea SlgrIISCmat CtlffmBIloe &n UIe

number of store v."mLs made by bove ar&d

gt. ls. Qjris wca[ to the sL&srhp. by them-

selves an average oi'.8S umes a week,

m&mparetj rvith '.1l for boys They fi&aim

up fest it ia vieits~ (hhhir parfo»ts- ~r»IS

gm
'& M 5jrr&vs a;veei-. compare davit„t) 'A

accvlr&paPDed vlslts br boys. 90 ee ca

though ~ ls 1&ave loarm'ncomes aad su-

per&aitures rhn" borneo, they are via stores

1&lore r&itfhh- - enrhans Darenrs suaplv be-

1icve bovs need -orc money than g)".ts.

(.hilda aged 4m 1'vr aged 1'ur-
chase-'"situ ul 1991, down Mm arounci ~'t)

in 1989. 'this ~uction of 1N) 'wsithh a vrar

shvold be a ueHous rep&noh&ra for rpptailew.

hccause these ivst &~sits represent I tH)

1'carr cnaaces for children and sror s Ic

form reiacionshinu. In the lone turin. Chil-

iircn f~ay ~iht J)cir purchase in stn~

Aaertcmvr DertsoctraoHes 'eemmetr .mmR
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increased shnost $4 a waakbatlvaarr trIS IrrI188&.

breeldy loeoeio la dosate ler asgdree assd a to 11. ay ase, 1889 uod 18811

ate

al~

as parerts limit the ehQdren'a inciepenaant
visits. Perhaps, instead, they may buy
more things froro catalogs and telovL~ion.
To head oP. Gus unwelcome development,
retaQera mllst enhance their state's Image
as a safe and secure place in which tn shop.

Many businesses now see chllitrr n ss a
marlcet vivrth semng. lQds are pumping a
lot more money into the economy than

I I 1
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Ao increasing sIIia atdNdm's incrrma is png toslrings,

srtcaIrtlnrrq ~lamdrrraier3.

!oeieaot ef 'leeeiso 8Nt ~ lo aoataes sar essdrea esse d le 12, hy ass. 1888 aod 1ssli

they did neo yeaa ago. As a result. busi-
nesses that r apond to chQdren as poten-
Jal customc 8 may be htu less during av-

economic dovrnturn. Qildren have a~nd
$14.7 bQlinn to spend each voar. They ac-
tu«lly spend amund C8.8 billion of!his
sum, and they save alma«t 86 billion. Rut
much of t'neu savlnfta win hesfi«nt rats.r. If
past spending habits are any 'mdication,
children will spend ahnost f'illion uf
their own mone& during the Christtnas
season this year.

This r iugh estimate hints at a m«. ici.t

with enormous potential for growth. The
clouds of recession may hang heavy over
the heads of huadncso lcadcrs. but a silver
lining could be found if they would just
loots down.

Sehlact the Ntuabers . hs urc stathsa cited in thts
arcielo «wv conducted thrrnath baal uuamoars
&th a aompls of parents is IAdC hoaaohalds ita

aoatheast TnsL Tie tantpls «as atranfird on ass,~ hoeeeboid:ype. b«a«ac. aad aaatoer of chil-
dren. and ia aonenaily moraoeatattve ofwho U5. The
data ~ oblaaed for one child per hoiiuuiviat.
"cay hove sot been adjusted far iaBatioa. which m
toiud 8.8 pwmnt donne the ouo year period.

Tire preeioea Arerrirao Deoinrroo/boa tr 'dee
by the ooihor slvr more detail oa Aildteo oo ras-

For oNIO lnfol1lloaoa oa M 1989 aarvey.
aee Ctiildieei Ao Cuiaconere, 9epcomber '.990. peso
38. For oiore Ihforrnoaoa on llew ialaenre of chal

drea on parental speadlaL are who iittileit Pep-
pers. Februarr 'o82. page drL .. or a ctmprehensive
ioob at tho eti8ec'oo IQde ~ Caatosacrt !7992:

i«&aston mesa. Smi. The mls ena eiaaiuly ~
prints of Anarncnn Duoicerapfurs eruoieo moy bo

~oed or rallies!8Nll 828.1138.

SO Aarorlcaas leaegrseitke / Oeeeier jM2



TESTIMONY OF PAUL LINDSTRGM
BEFORE THE COPYRIGHT ROYALTY TRIBl3NAL

My nane is Paul Lindstrom. I am a Vice-President and Product ~ger of
Nielsen Homevideo Index (NHI) . NHI is a division of Nielsen Media Research, a
Dun 6 Bradstreet Company. D&B is the largest information providing company in
the world. NHI was established in 1980 to measure all non-traditional
broadcast uses of television including cable, Pay-TV, VCR, video games, DBS,
teletext, videotext etc. I have worked for Nielsen Media Research for fifteen
and a half years and I have been with NHI since its inception. I have spent
the last twelve years designing custom research for the new technologies. I
have been involved with the MPAA's studies for the CRT since tbe 1980
bearings.

The Nielsen name is synonymous with television ratings. The ratings
provide an estimate of tbe television audience size and are a barometer of
viewing habits. Advertisers spend approximately 30 billion dollars a year on
television advertising time with tbe expectation that their commercial
messages are reaching certain audiences. Nielsen's charter as an independent
measurement service is to provide both tbe buyer and seller of time with
unbiased estimates of viewing behavior.

The television. viewing diary was first introduced in 1953 to enhance tbe
Nielsen Television Index (NTI) Audimeter Service by reporting individual
viewer demographics. A year later, in 1954, Nielsen established tbe Nielsen
Station Index (NSI) to measure television in local markets. For local
measurement purposes, the diary was used for collecting both what col the
television set was tuned to and viewer delphic information.

Today NSI provides hundreds of stations, advertisers and agencies with
information about the size and nature of local audiences. NSI serves more
than 200 individual markets. Diaries are received from approximately 100,000
households across all markets in each sweep period. These diaries not only
form the basis for NSI's measurement, but are used for Nielsen's Cable
Audience Profile (CAP) Service. CAP is an ongoing service which provides
viewing data on cable network audiences on the individual cable system level.
CAP ~ently reports on over 400 cable systems. In 25 of the larger TV
markets, Nielsen uses an advanced generation of set-tuning meters to collectt~g information from sample households. Nearly 11,000 of these metered
households are used in tbe NSI Sample, although these meters are not used in.
the MPAA diary special analysis as it is undesirable to mix methodologies.

As noted earlier, NSI utilizes two basic data collection instruments in
their syndicated services. These are meters and diaries. Nielsen Television
Index (ÃZI) utilizes the People Meter (NPM) . In addition, to set tuning tbe
People Meter electronically collects viewing information from the people in
the household. The NPM sample is used to measure viewing to the broadcast
networks, national syndicated programs and 27 cable networks.

The heart of this system is the Nielsen People Meter. Smaller than a
cigar box, the People Meter is placed on each TV in the household. An
accompanying remote control unit also makes it possible to make electronic
entries from anywhere in the room.



Hach member of the sample household is assigned a personal viewing
button (identified by name) on the People Meter. Red and green lights by each
button assist in showing wbo is watching and is not watching when the TV is
on. For exanple, if one of tbe children, Susan, is watching, she presses ber
button, followed by the "OK" button.

Additional buttons are labeled for visitors for the purpose of tracking
viewing for those viewers wbo are not normally living in the home. Other
buttons are used for those viewers to record their age and sex.

All of the data are stored in. tbe in-home metering system until they are
retrieved by Nielsen's computers. Data include when tbe set is turned on,
which channel is viewed, when the col is changed and when the set is oft,
in addition to the information on who is viewing. Nielsen.'s Operations Center
in Dunedin, Florida, then processes this information each day for release to
the industry.

The television. environment is not the same today as it was 40 years ago
when Nielsen. first began measuring television. Over tbe years Nielsen has
continued to improve and refine measurement techniques. There is no such
thing as a perfect research tool. All research is susceptible to both
sampling and non-sampling bias. Neither the diary nor meter is an exception.
However, Nielsen has continually worked with our clients and taken all prudent
steps to insure the highest quality measurement possible.

I have worked with the MPAA for the last ten years on. tbe refinement of
our special study in order to answer all questions raised by tbe Copyright
Tribunal.

Two major items which have been brought up in the past are 1) Tbe use
of diary data instead of the Nielsen PeopleMeter (NPM) and; 2) The stations
included in tbe initial sample frame.

In the 1989 proceeding, I had discussed the possible use of the NPM
sample for the CRT. At that time I noted that what tbe MPM.'s needs for their
study were two-fold. One was for submission to the Tribunal and the second
was for their own distribution of royalties to companies they represent at
these hearings. In. the past, we had not recommended the use of NPM data as
tbe sample sizes were not suflicient to yield reliable results on an
individual program and station basis; a necessity for the MPM.'s secondary
purpose.

This year the MPH requested our recommendations as to the best
methodology for determining the distribution of distant viewing to broad
program categories for use in the CRT Phase I proceedings where tbe Tribunal
allocates royalties among program categories. We felt that all things
considered, Nielsen People Meter was a superior data collection method. Based
on this recommendation, the MPAA commissioned Nielsen to run a NPM based study
for 1990 in parallel with its diary based study.

This raises the question; How can. Nielsen say that the aggregated
program type data are solid while also indicating that tbe individual



program/individual station building blocks are not reliable? In order to
understand this, I need to take a minute to discuss ratings and sampling.

The Nielsen Rating you may see reported in tbe newspapers or magazines
is simply a statistical estimate of tbe number of homes tuned to a pram.
For ~le, a rating of 15 for a network TV program means that 15'. of U.S. TV
homes are estimated to be tuned in to that program.

Note that when we described the rating, we used the words "statistical
estimate". That's because a rating is subject to a margin of statistical
error. It is based not on a count of all TV households, but on the count
within a sample of TV households selected from all TV households. The
findings within the sample are then "projected" to national totals.

Since 93.1 million U.S. households (98. of the total) now have TV sets,
a rating of 15 means that an estimated 14 million TV households tuned in.

Equation for determining viewing households

Rating x Total TV households = Viewing households
.15 x 93.1 million = 14 million

But wby use a sample'? Simply because a complete count program by
program — of those over 93 million. TV homes would cost countless millions of
dollars. ~bermore, any count — complete or from a sample — has to be taken
regularly so that broadcasters and sponsors can. stay in tune withpeoples'ikes

and dislikes, which often change over time.

It is far more eflicient to draw a sample and then project the results.

You might go through the sampling process if, prior to a 500-mile
automobile trip, you wanted to predict how much gasoline you'd use.
Obviously, it would be wasteful and time-consuming to drive 500 miles to find
out, so you might check your gasoline cation over a trip of, say, 25
miles. The 25 miles is your "sample." Then, if you find that you'e used a
gallon of gasoline, by projection you'l know that in 500 miles you'l use
approximately 20 gallons.

Statistics that we see on. indices of cost of living, retail sales,
unemployment rates, wage rates and the like are all based on samples. When
tbe doctor takes a blood test, even people wbo are hopelessly skeptical about
samples agree that there's no need to be pumped dry.

It often surprises people to learn that the U.S. Census Bureau uses
samples to assess the accuracy of their figures. Even more surprising to many
is the following fact: of the 59 questions included in tbe 1990 Census, only
14 were asked of all households. The remaining 45 were asked among a sample
of households. In short: sampling is a highly useful — and completely valid—
technique.



Expert statisticians could give you some very comprehensive answers to
the question of how sampling works. Probably too comprehensive, in fact, for
anyone but another expert statistician. So let's explain sampling by using an~le of the photographs on Attachment A.

Attachment A is composed of several hundred thousand dots. Let'
consider these dots as our total population and draw several samples.

The other three pictures represent samples of 250, 1000 and 4000 dots.
These samples represent a specific kind of sample design called "area
probability sampling" because the black and white dots in the samples are
distributed in proportion to their distribution in the original picture.
(More black dots in the dress, more white dots in the face, etc.) Tlnnk of

homes (which add up to our population) instead of dots (which add up the
pictures), and you have the sampling method used by Nielsen for arriving at
national TV ratings.

Now... if you put the page down and step back a few feet, you'l notice
a very interesting thing as you look at these small pictures. Your eye will
adjust to the overall image and stop trying to "read" the dots. See how the
250-dot sample provides a recognizable picture? Recognizable, yes, but
obviously not much detail. So let's take a look at the 1000-dot sample...
again from a few feet away.

Now we find that the person is very recognizable; in fact, if all we
wanted was a reliable idea of what she looks like, this sample would be quite
adequate.

Here's another interesting thing about sampling. The 1000-dot
photograph is about twice as s~ as the 250-dot photograph because it has
four times as many dots. And so it is with sampling: to double accuracy, one
must quadruple the sample size.

These are some of the basic sampling laws followed in constructing
Nielsen's national television. sample. Some 4000 households across the U.S.
are used for these Nielsen National TV Ratings (as of November 1992).

Many people seem to feel that samples are never large enough to measure
what is being viewed on TV or cable. But they are satisfied that samples are
used to offer unemployment statistics, cost of living, and the like.

The real question should be: "Does a 4000 household sample provide a
sulciently reliable estimate of the national TV audience?" We could answer
this by pointing out that the TV industry considers the sample adequate. (By
"TV industry" we mean the advertisers and their agencies, networks, TV
stations, program producers, cable systems and cable networks.) But, we can
also answer the question. in a little more direct way.

Again. without going into the intricacies of mathematical statistics, the
following is true:

If 20% of all U.S. homes were watching a program, and a great n~r of
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diferent 4000-household samples were drawn to measure that same viewing,
virtually all of the samples — 995 out of 1000 — would find ratings between,
18.2 and 21.8, that is, plus or minus 1.8 of the real rating.

Being almost certain — 995 times out of 1000 — that the real rating is
within so small a range seems adequate for most practical poses. Rarely,
however, would a progr~g decision be made on just one ratings report;
repeated measurements substantially reduce the range of statistical error that
applies, as well as provide broadcasters with a vital sense of direction as to
whether an audience is building or dropping off.

The following exercise demonstrates the theory of sampling. Imagine
100,000 beads in a washtub: 30,000 red and 70,000 white. Mix thoroughly, then.
scoop out a sample of 4000. Even. before counting, you'l know that not all
the beads in. your sample are red. Nor would you expect your sample to divide
exactly at 1200 red and 2800 white.

As a matter of fact, the mathematical odds are about 20 to 1 that the
count of red beads will be plus or minus 60 beads — or a range of 28.5% to
31.5% of the sample.

So, in short, you have now produced a "rating" of 30, plus or minus 1.5,
with a 20 to 1 assurance of statistical reliability.

These basic sampling laws wouldn't change even if you drew your sample
of 4000 from 93 million beads instead of 100,000 — assuming that the 93
million. beads had the same ratio of red and white.

This is a simple demonstration of why a small sample is just as adequate
for a nation of 93 million households as for a city of 100,000.

In some ways, measuring a television audience is as simple in principle
as counting beads. We'e asking questions such as: "Is the set on?" "If on,
is it tuned to charnel A, B, C or D?" and "Who's watching?" These questions
are just as simple as asking if the bead is red or white. The answer in each
case is as simple as yes or no. We don't measure what programs people plan to
tune in or expect to tune in; we only measure what they actually did tune in.

We use scientific sampling procedures to randomly select about 5000
housing units from the U.S. Census Bureau's count of all housing units in the
nation. Homes that are occupied and have a TV set are asked to become a part
of our sample. The whole process takes thousands of work-hours and costs
literally hundreds of thousands of dollars.

Remember the sample dot photographs'? Just as a random selection of
black and white dots turned out to be representative of the whole photograph,
the Nielsen sample now contains all types of households — city, town, farm,
rich, poor, etc. — each selected at random according to population density
across the U.S.

As a result, the Nielsen sample provides what in effect is a scale model
of all U.S. TV households.



Recently, we compared car registrations of the households in the Nielsen
sample with ofIicially reported car registrations, by make of car, throughout
the U.S. The results show that in seven of the fourteen cases, the Nielsen
sample was "on the nose" — and was only off slightly in each of the other
seven! Particularly impressive were the results on American Motors and
Lincoln — because the less frequently something happens (and ownership of
these two car makes is less frequent), the better the sample has to be to
serve reliably as a scale model of the whole.

Car Registrations+ vs. Cars in the Nielsen Pecple Meter Sample
(11/92) Model years 1980-1991

Model
o Of All
Registrations

o of Car's
in Sample

AMC

Buj ck
Cadillac
Chevrolet
Chrysler
Dodge
Ford
Lincoln
Mer~
Oldsmobile
Plymouth
Pontiac
Other American.
Imports

1

1
17

2
6

18
1
4
6
3
5
1

30

1
6
3

15
2
4

14
1

6
3
7
1

33

*Source: Automotive News,
1991 Market Data Book Issue

Four thousand (4000) metered households may seem like a small number.
However, the factor of time must be considered when ~ning sample sizes.
Unlike a single measurement, e.g. a phone interview where 4000 households are
queried once, both the metered panel and the NSI diary collect data over time.
For ~le, each metered home is measured every minute. You are measuring
the 4000 homes at minute one, again at minute two and so forth. Each minute
measured for each household can be thought of as sampling point (the
equivalent of one person being asked a question) . Assuming a 3500 intab
(used in the data tabulations) sample for sixty minutes, we would have

measured 210, 000 household/minutes (3500 x 60 = 210, 000) . Multiply this times
24 hours a day, seven days a week and you get 35,280,000 household minutes
(3500 x 60 x 24 x 7 = 35,280,000) . At this level even a progr~g source

which average a .1 rating national would still have generated 35,280 household
minutes of viewing in the panel during a single week. It should be understood
that the 35,280,000 household/minutes generated are not equivalent to an



independent sample size of 35,280,000 due to tbe nature of panels (the same
households remaining in tbe measurement versus all new ones) . The final MPM.
NPM report is based on almost 10,000,000 minutes of distant signal viewing
from the 180 stations.

The MPH s diary study is based on a sample of stations available to
80,000+ subscribers on form 3 systems. In the past questions were raised as
to whether or not these stations were a fair representation of all stations
with distant carriage. To answer this issue we used a sample frame of all
stations with distant carriage for the NPM study. The sample was selected as
follows:

Nielsen was provided by CDC with a tape listing all stations with
distant carriage and the number of distant subscribers for the two accounting
periods in 1990. The two periods were averaged creating one list of 734
stations with average distant subscriber counts. The stations were then rank
ordered based upon the number of subscribers.

Tbe sample for this study is a stratified random sample. The 180
stations were divided into two strata. The top 50 stations in terms of
distant subscribers were selected with certainty. The second strata consisted
of a random sample of 130 stations selected from the 684 remaining on the
list.

In order to project the results to all 734 stations, weights were
developed and applied to reflect the differences in probability of selection
and the total number of subscribers in each stratum.

In addition to the method used to select tbe station sample, there are
several dilTerences in bow the data are collected. Some contrasts and
similarities can be noted in the geography definition, program categorization
and viewing data aggregation.

I . GEOGRAPfiY DEF~ON:

With both the diary and NPM studies the next step after tbe station
sample selection was the defining of geography. The MPM. was provided a list
of tbe 180 stations to be included in the meter study. The MPM. then supplied
Nielsen with a list of counties to be considered local for each station based
on FCC definitions. Time period data (ratings for a period of time on a
station., as opposed to a program) were then generated for those households
viewing the stations outside tbe local area.

II . PROGR29f CATECGRI2'ATICK:

For the diary study, Nielsen supplied CDC with estimates of distant
viewing to each quarter-hour and a program line-up for each station. CDC

handled the program-typing and the aggregation of the data to the final
program-type report.

For tbe meter study, Nielsen was responsible for the program



categorization. TV Data was the primary source for the program
categorization. The rules used by Nielsen to categorize the programs are as
follows:

1. Any Nielsen identified PBS station's p~~g was put in MI?AA type 6
"Non-commercial "

2. Any program identified as a movie per TV Data classification was put in
MPAA type 2 "Syndicated series, specials and movies."

Programs classified as filler, TBA ("To Be Announced.") and other such
names, identified by TV Data type 33 (filler) or by name itself was
classified as type 5 "Other."

4. Programs identified as devotional by TV Data or by Nielsen were
classified as either MPAA type 1 "Local," if the program was Local, or
MPAA type 3 "Devotional," if program is syndicated.

Determination of Local or Syndicated was based on source materials such
as, TV Data, ROSPs, BIB books, TV Guide. If a program was aired on one
station and was from a local source, it was placed in MPAA type 1
"Local " Programs known to be local due to filing at Tribunal were
verified for Local status. If pram was not from a local source or
was aired on two or more stations, it was placed in MPAA type 2
"Syndicated series, specials and movies." Care was taken. to categorize
programs airing on multiple stations as syndicated. Also, two programs
of the same name and different stations were carefully reviewed for the
possibility of being two different programs.

Major League Sports and College Basketball and Football are classified
as MPAA type 4 "Sports." They were identified either by ~ or by TV
Data classification of Sports.

III . AGCKKGATXCIN'P VIEWING DATA:

For the diary study Nielsen produced estimates of distant viewing to
each ~er-hour on each station in. the sample. These estimates were summed
by CDC to produce final results.

For the meter data a listing was compiled for each program category
showing all of the time periods for each station during which programs of that
type aired. Estimates of the total minutes viewed to each group of
pram/stations were then made to produce the final results.

At the request of the MPAA, we have produced Standard Errors for both
the Diary and Meter Analyses. As noted earlier, Standard Error (SE) is a
measure of the variation which can be expected between the results from a
sample and those which would be associated a complete c~s. Relative error
is a reQection of size of one standard error compared to the result measured.
Sixty-five times out of 100 the result measured would be within one standard



error of a census, 90% of the time it would be within two standard errors and
99% of the time it would be within three Standard Errors. Standard ~rs
provide a measure of the confidence a user can have in the results of a study.
Standard Error is a retlection of a variety of factors including sample size,
the magnitude of the result, the number of sampling points or duration and the
correlation of viewing.

Last year when the diary standard errors were presented it was suggested
that the standard errors should be shown for each station. I disagree for two
reasons:

1. The Standard Error provides a gauge of the confidence a user can
have in the result being exan6ned.

2. Relative ~r decreases as data are aggregated.

Nhat this means is that the Relative Error associated with a given
station will be higher than some others and that all will be higher than that
of the combined result. However, this is not relevant as the Tribunal is only
using the aggregated program type data. Individual station standard errors
are only important or meaningful if the user is examining individual stations.

It is highly likely that distant viewing to most individual stations
would yield very small ratings and would thus have large relative errors.
However by aggregating the data you are increasing the total ratings generated
by each program type and thus lowering signUicantly the standard and relative
errors associated with the results. Since the CRT is only interested in the
totals, the low standard error associated with these numbers is the key.



The results and the standard and relative errors for the NPM based study are as follows:

SPATE STUDY
r~tcGARY, MAX, JULY, NCMEMBER 1990

Syndicated Series
Soecials. Navies Devotional Non-Commercial

~ Nins
SE (;)
RE (';)

7
0.29
4

83
0.74
1

1
0.05
5

6
0.31
5

3
0.68
23

Rancre At
3 SE's (99')*

High
Low

7.9
6.1

85.2
80.8

1.15
.85

6.9
5.1

5.0
1.0

These results using e Standard ~rs indicate that 99 times out of 100 the results of a c~ of distant
viewing to all stations with distant cable carriage would show the percentage of total viewing for
syndicated series, specials and movies to fall between 80.8 and 85.2 percent.

* This is the broadest test, most statisticians use 2 SE's when interpreting results.
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I declare under penalty of perjury that the foregoing testimony is true and
correct and of my personal knawledge.

Executed on August. 13th., 1993



against repeats or reruns." 1983 Cable Royalty Distribution
Proceeding, 51 Fed. Reg. 12817 (1986).

Overview of S ndicated Pro rammin

I present. this evidence on behalf of the Program

Suppliers to explain the unique and significant. role first.-run
syndicated programming plays in the broadcast and cable markets.

In its decision in the 1989 Cable Royalty Distribution Proceeding

("1989 Proceeding" ), the Tribunal disparaged the value of

syndicated series to cable operators. 1989 Cable Royalty

Distribution Proceeding, 57 Fed. Reg. 15286, 15302 (1992). Yet.,

by 1990, syndication was a highly competitive, S3 billion-a-year
business and was becoming more competitive all the time.
Friedman, "Syndicated TV: Hardball With the Big Guys," The New

York Times, April 15, 1990 at. 5, col 1. By the end of 1991, the
syndication market, had reached $ 3.4 billion in size — the size
of a major network. Schmuckler, "Playing the Network Game,"

ADWEEK, Jan. 20, 1992.

Syndication is the direct. sale of television programs

to individual stations on a market.-by-market. basis. Syndicated

programs are sold for use by two broad categories of programmers:

independent. television stations for broadcast. at. all hours of the
day and network affiliates for broadcast. in their time slots
which are not. filled by network programming.



First-run syndicated programming is the subset of

syndicated programming consisting of shows made to be sold

directly to stations, as opposed to network reruns or old movies.

First.-run syndication consists of generally four categories of

programming: 1) news and informational programming including

magazine format. shows such as "Entertainment. Tonight." and "talk"

shows such as "The Donahue Show" ("Donahue"); 2) game shows such

as "The Wheel of Fortune"; 3) original series such as "Star Trek:

The Next. Generation"; and 4) original movies.

In the early 1980's, syndication began to flourish.
Network reruns, which had been the backbone of syndication, did
not. fill the schedules of the hundreds of new independent,

stations that. began broadcasting. Companies of all sizes
prospered by creating and marketing a variety of first.-run shows.

As the industry developed, network affiliates recognized the
value of syndicated programs and began buying them, as well.
However, the growth of independent. stations slowed around 1986

and the market. for lower-rated syndicated programming declined by

the end of the decade, although the major syndicators continued

to grow. Friedman; Paskowski, "Syndication Boom; Distributors
Build Business Empire in '80s", Electronic Media, Zan. 1, 1990 at
25.



By the end of the decade, the industry was

substantially more competitive. As a rule of thumb, advertising
time on syndicated programs is only valuable to national
advertisers if the programming is broadcast to at. least. 70% of

the total domestic television households. But. time slots for
syndicated programming were increasingly scarce. By 1990,

successful shows were staying on the air longer, leaving fewer

spots for new shows. Friedman. For example, during the 1988-89

season, 57 first.-run programs were regularly scheduled, but. by

the 1989-90 season, that number dropped to 41. Id. The

emergence of Fox beginning in the fall of 1986, and its growth in
succeeding years, further tightened the market, as many top
independent. stations took that, programming, eliminating numerous

prime-time evening slots. Id. Therefore, by 1990, it, was more

difficult. to find time slots for new programming.

Due to the increasing competition in the syndicated

programming industry, and because first.-run syndicators make

virtually all their revenues not. from multiple replays of shows,

but. from one (or sometimes two) broadcasts, it. is more important.

than ever that. program owners be fully compensated for the value

of their programs so that. they may continue to produce top

quality product.. Thus, undercompensation by the Tribunal has a

far more dramatic effect. on syndicators than on many other
claimants.



S ndication Provides Hi hl Valued Variet.

In its decision in the 1989 Proceeding, the Tribunal

found that. cable operators were not. only interested in attracting
large numbers of viewers, but. also aimed to add "diverse programs

to their range of offerings" and to respond "to particular
segments of their market,." 57 Fed. Reg. at 15288. Thus, cable
"will offer 'niche'ervices . . . to induce segments of the
population to subscribe." Id. at 15301. First-run syndicated

programming provides the variety sought. by cable operators. The

benefit. of this variety is clearly recognized by broadcasters.
Rolla Cleaver, vice president. and general manager of KVBC-TV, the
NBC affiliate in Las Vegas, expressed the view that. stations were

concerned that. the chances of a first.-run syndicated program

succeeding were small because stations benefit from offering more

than off-network reruns. Lafayette, "Station Execs Voice

Syndication Concerns," Electronic Media, Jan. 18, 1993 at. 1.

First.-run syndicated programming varies in type and length, as

well as target. audience, and therefore provides the programming

diversity cable operators seek.

Talk is a Uni uel Valuable Pro rammin Product.

A substantial amount, of first-run syndicated

programming consists of talk programs, a format. Multimedia

pioneered. In 1990, as in all prior years, Multimedia was one of

the leading producers-syndicators of talk programming.



Importantly, these programs significantly out perform daytime

network offerings. Programs like "Donahue," "The Oprah Winfrey

Show" ("Oprah"), and "The Sally Jessy Raphael Show" ("Sally" )

perennially have higher ratings than the vast majority of network

daytime shows. See ASTA Advertiser Syndicated Television
Association, Procrrammincr the 500-Channel Societv: A Guide to
Advertiser-Supoorted Svndication, 1993 at a-11 ("ASTA Guide" ).

These popular shows bring timely and meaningful issues
to the American public in an informative, intelligent fashion.
They are first-run, topical programs with few repeats. In 1990,

210 original "Donahue" programs were broadcast. The freshness of

these programs makes them particularly important and attractive
to cable operators and subscribers. The immediacy of the
programming is enhanced, in the case of "Donahue," by the ability
of viewers to call in and participate in the discussions on the
show. Distant cable retransmission expands nationally the reach

of live call-ins. As Exhibit A demonstrates, 627,880 cable
households saw "Donahue" live on cable on a distant basis in the
second accounting period of 1990 and were therefore able to
participate in the live call-in feature.

However, this immediacy also means that talk
programming has no "back end." Like sports, there is a limited
rerun potential for this type of programming. Therefore, it is



necessary for syndicators to be compensated for the full
commercial value of the programming at. the first airing. This

fact. amplifies the harm syndicators suffer if the Tribunal

miscalculates the percent. due the Program Suppliers and,

ultimately, first.-run program syndicators.

Finally, the retransmission of these highly popular
talk shows provides a special benefit. to cable operators. As the
Tribunal has correctly concluded, talk viewers are "avid" fans.
51 Fed. Reg. 12817. These loyal audiences value their ability to
view the entire line-up of major talk programs, such as
"Donahue," "Sally," "Oprah," "The Geraldo Rivera Show"

("Geraldo"), and "The Joan Rivers Show" ("Joan Rivers" ). Because

the shows often air in different. time slots on affiliated
stations, and because many stations carry different. talk episodes
on a specific day, cable subscribers who watch talk programming

are not. forced to choose between programs airing at. the same

time, and they have greater access to popular shows. While no

cable network offered a talk channel in 1990, subscribers could

watch many hours a day of talk on different distantly
retransmitted signals. This provided a distinct benefit to cable
operators desiring to attract. subscribers.



Dollar Value of Pro rammin in Market lace

One of the Tribunal's enduring criteria for awarding

royalties is marketplace value. Determining how much a program

or class of programs is worth is an important part of these

proceedings. In the 1989 Proceeding, the Tribunal credited the
Joint. Sports Claimants'"JSC") testimony regarding the increased

license fees and per hour value of sports programming in the
marketplace in increasing the JSC's percentage award. 57 Fed.

Reg. at. 15302. Although different in type, and therefore in

degree, syndicated talk programming also has a high marketplace

value. In Exhibit B, we provide a reasonable estimate of the
cost. to stations of one hour of "Donahue," "Oprah" and "Sally."
Based on our estimates, utilizing published 1990 revenue figures
for King World Productions, Inc. ("King World" ), "Oprah" cost. the
stations in the top ten markets $ 16,230 per hour. Multimedia's

revenue figures indicate that. "Donahue" and "Sally" have a dollar
cost to the stations in the top ten markets of $ 6,547 and $ 2,806

per hour respectively.

To arrive at these figures, we first, determined the
number of viewing hours of each show available per week in the

top ten markets. (10 markets x 1 hour per day x 5 days per week

= 50 hours per week.) Annualized, there are 2,600 hours of

programming available per show. (50 hours per week x 52 weeks.)

Our analysis focuses on the top ten markets because this category



represents the most cohesive buying market. and no syndicated
program can achieve national popularity unless it is available in
these ten markets.

We then determined how much revenue each show generated
for the company syndicating it.. For example, King World earned

$ 453.749 million in revenue in 1990, with "Oprah" accounting for
31% of that revenue. King World Productions, Inc., Form 10-K for
the Fiscal Year Ended Au ust 31 1990, filed at. the Securities
and Exchange Commission Nov. 28, 1990 at 20, F4. Therefore,
"Oprah" earned $ 140.662 million in 1990. Because sales of

programs and barter time in the top ten markets typically
generate 30% of all revenue for shows like "Donahue" and "Oprah,"

we then calculated 30; of the revenue earned by "Oprah," which is
$ 42.199 million.-"

The total revenue generated by "Oprah" in the top ten
markets was then divided by the total number of viewing hours

available per year in those ten markets to determine the per hour

value of the program. Based on these calculations, we determined

that. the stations in the top ten markets paid King World $ 16,230

1/ In general, there is a one-to-one correlation between the
percentage of households a market covers and the percentage of
revenue that. market generates. Therefore, the fact. that. the top
ten television markets represent 31% of the television households
verifies the fact. that. the top ten markets generate 30% of the
revenue for programs shown in those markets.
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per hour in 1990. The dollar per hour value of "Donahue" and

"Sally" was calculated in the same manner. These calculations
are set, out. in detail in Exhibit B.

In the 1989 Proceeding, the sports interests asserted
that. a syndicated movie package sold to WTBS/TNT had an hourly
value of $ 690. 57 Fed. Reg. at 15294. In comparison, although
the CRT disparaged the value of syndicated series, id. at 15302,

the dollar value analysis outlined above shows that popular
first.-run programs like "Oprah," "Donahue" and "Sally" have a

substantial marketplace value. Realizing that. these shows are
broadcast. one hour a day, five days a week, fifty-two weeks a

year, these figures demonstrate that. syndicators provide a wide

variety of programming which can command top fees in the
marketplace. Therefore, it. is incorrect, to disparage the value

of these programs and fail to compensate syndicators properly for
cable retransmission.

Increased Licensin Fees

Similarly, the value of first.-run syndicated

programming can be demonstrated by the substantial increase in

licensing fees obtained for that. programming. King World and

Multimedia, two enterprises whose annual revenues are secured

almost exclusively from broadcast station license fees and barter
ad sales for first-run shows, had substantial revenue increases
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in 1990. For example, for the fiscal year ended August. 31, 1990,

King World reported record revenues, net income and earnings per
share. Revenues grew more than five fold, from $ 80.6 million in
fiscal 1985 to $ 453.7 million in fiscal 1990, and net. income

increased from $ 9.8 million in fiscal 1985 to q84.1 million in
fiscal 1990. King World 10-K at. 3. In fiscal 1990, King World'

revenues increased by approximately 14% over fiscal 1989 due

primarily to increases in cash license fees for "Oprah." Id. at.

20.

Stephen W. Palley, executive vice president and chief
operating officer of King World, which also distributes "Wheel of

Fortune," "Jeopardy!," and "Inside Edition," explained that 1990

was King World's sixth consecutive year of record financial
results. PR Newswire Association, Inc., "King World Achieves

Earnings for Fiscal 1990," PR Newswire, Nov. 27, 1990. He

attributed this success to King World's continued strength in the
syndicated market.. Id.

Multimedia's "Entertainment Division" produces

television programming for broadcast both in the United States
and internationally. In 1990, the Division derived nearly all of

its operating revenues and profits from the production and

syndication of "Donahue" and "Sally." License fees and the sale
of barter advertising are the principal sources of revenue for
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these shows and this revenue has grown steadily since 1984. In

1990, the Entertainment. Division generated operating revenues of

$ 90.062 million as compared with $ 39.926 million in 1984.

"Donahue", hosted by Phil Donahue, was in its twenty-

fourth year of production and syndication in 1990 and was seen on

over 200 stations nationwide and in six foreign countries. In

1990, "Sally" was in its eighth season of production and

syndication and was broadcast, in 170 markets. In September 1989,

"Sally," which had begun in a half-hour format, went to a one-

hour format. exclusively. Due to the show's increased ratings,
clearance, and shift. to a one-hour format., the show's revenues

grew significantly in 1990 over the previous five years.

The strong revenue gains for Multimedia and King World

evidence the marketplace's judgment that. these shows are

valuable, and programs buyers paid top dollar for them. The

Tribunal's royalty allocation should reflect. this increased value

in the marketplace.

Si nificance in Number of Viewin Hours

First-run syndicated programming accounted for
approximately 220 hours of programming a week by the early 90's.
The three networks, ABC, NBC, and CBS, along with Fox, generated

approximately 240 hours per week. Schmuckler. Therefore, first.—
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run syndication was generating as much original product as the
networks and Fox. Id. In 1990, according to Advertiser
Syndicated Television Association ("ASTA") figures, there were

over one hundred first-run syndicated series aired for a total of

over one hundred and seventy-five hours of programming. See

Exhibit C; Paskowski. In 1990, syndication accounted for more

morning daytime (9 a.m. — 12:30 p.m.) hours of programming than

ABC, CBS and NBC combined. ASTA Guide at a-21, Figure 10. By

1992, syndication dominated the networks in children'
programming, it maintained a significant place in daytime and was

making inroads into late night. Schmuckler; ASTA Guide at a-21,

Figure 10.

Finally, as Exhibit D demonstrates, from 1986 to 1990

there was a 1004 increase in the percentage of non-network

programming hours filled by talk programming. In 1986, the three
first-run syndicated talk programs, "Donahue," "Oprah" and

"Sally," accounted for 1,755 hours, or 2.14, of the non-network

programming being aired. By 1990, the five first-run syndicated

talk programs, "Donahue," "Oprah," "Sally," "The Geraldo Rivera

Show" ("Geraldo") and "Joan Rivers," accounted for 4,190 hours,

or 4.24, of the non-network programming.



Value in Numbers of Viewers Reached

During the period from 1987 to 1992, syndication's
viewership grew to exceed the networks and Fox. During the 1987-

88 season, syndication held 254 of the total weekly gross ratings
points for non-sports series in all dayparts, beating out ABC,

CBS, and Fox, and falling slightly behind NBC. ASTA Guide at a-

9, Figure 4. By the 1991-92 season, syndication held 334 of the
total weekly gross ratings points, surpassing all three networks

and Fox. Id. This is due in part, to the fact that broadcast,

networks program only limited hours during the day, but. this
statistic demonstrates the vast range of syndicated product
available. Id. See also, Schmuckler.

Advertising

Advertising revenues also demonstrate the strong
marketplace value of syndication. As Reno Scanzoni, Senior Vice

President/Associate Director of National Broadcast at the
advertising agency D'Arcy, Masius, Benton & Bowles, Inc., states,
"High-rated syndicated shows are a better value for advertisers
than low-rated network shows." Schmuckler. From 1986 to 1990,

syndicated ad sales averaged 164 annual gains. Id. According to
ASTA figures, in the early 1980s syndicated advertising revenue

was barely $ 50 million. ASTA Guide at a-11. By 1986, it had

increased to $ 650 million and by 1990 it had reached $ 1.2

billion. Id. This 1990 figure represents a 144 increase, or
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q150 million, over 1989 and is 24 times greater than the
advertising volume in the early 1980's. Id. See Exhibit. F. The

growth was due to increased hours of programming, increased
bartered ad time, and better time periods with correspondingly
higher ratings for existing shows.

In discussing the ZSC's award in the 1989 Proceeding,
the Tribunal recognized that there are disparities between

viewing percentages and advertising revenues and that high
advertising revenues can support. a larger percentage award than
pure viewing numbers would justify. 57 Fed. Reg. at. 15302.

Advertising rates demonstrate that talk is even more valuable
than its relatively strong viewing numbers reveal.

Advertising rates are determined by the demographics of

the viewing audience as well as by the number of viewers.

Syndicated programming delivers important. target. audiences that.

increase the value of advertising on those programs. "Oprah,"

for example, delivers the highly valuable "Women 18-49" age

group. Schmuckler. According to ASTA, syndication in general
attracts male viewers. "Over half the syndicated shows have a

higher Men 18-49 VPH (viewers per household) rating than Network

Prime Time." ASTA Guide at. a-21. By 1992, syndication
outreached ABC, CBS, NBC and Fox in delivery of children.
See Exhibit. G.
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The value of advertising time on Multimedia's leading

program, "Donahue," gives the Tribunal a quantitative measure of

the marketplace value of this program. We note that. this view of

the value of advertising revenues was shared by Allen Cooper,

Vice President. of the Motion Picture Association of America, in
his testimony before this Tribunal on July 9, 1981 at. 1464.

To arrive at. a reasonable estimate of the value of

advertising time on "Donahue," Multimedia obtained from The Katz

Agency, Multimedia's sales representative for "Donahue," actual
1993 selling prices of 30 second spot time on twenty affiliates.
The stations selected represent. about. 10O of the stations
carrying "Donahue" and reach 12.5% of the United States
television homes. The sum of the 30 second spot. sales figures
for these stations was q3,985. This amount. was then adjusted to
1990 dollars based on the Department. of Labor's inflation rate
from 1990 to 1993.

Since there are twelve minutes of spot time per hour,

stations have 120 thirty second spots available for sale in each

program each week. We then projected the annual advertising
revenue of these stations by multiplying the spot rate by the
number of spots per week (120), times the number of weeks the
program is broadcast. (52). This figure came to $ 22,083,360.

Since the sample of stations constituted 12.5% of the United
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States market., and since "Donahue" reached 98% of the national
audience in 1990, the figure was adjusted to estimate national
sales of 9173,133,542. This figure was then compared with the
total spot sales for non-network programming for all stations in
1990, $ 13.672 billion. Dividing "Donahue's" projected
advertising value into the national totals, it. is estimated that.

the advertising value of "Donahue," as a fraction of all
syndicated programming for 1990, is 1.27%. See Exhibit. H.

Multimedia recognizes this figure is, at best., an

approximation of marketplace value which is not subject to
precise determination.-" This is particularly true in the case

of assessing the advertising value of "Donahue" because this
program has been a pioneer in convincing advertisers that. a

morning program in the 9 a.m. — 12 noon time period can be a

valuable part. of an advertising budget. While the program had

trouble attracting advertisers early in its syndication run, by

1979, station affiliates were using "Donahue" as a major

attraction in sales packages.

2/ We note, however, that. King World's revenue from "Oprah" and
Multimedia's revenue from "Donahue" and "Sally" (See Exhibit. B)
equals 31-39% of the total advertising dollars estimated in the
ad study. These numbers, which are consistent with industry
standards, help to validate the reasonableness of the advertising
study analysis.
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Multimedia then used the same formula to estimate the
1990 percentage of national spot sales of non-network programming

for "Oprah," "Sally" and "Geraldo." The analysis revealed that
"Oprah" generated 2.62& of the 1990 spot sales for non-network

programming, "Sally" generated .574 and "Geraldo" generated .594.

Thus, these four talk programs alone accounted for 5.054 of the
total 1990 spot. sales for non-network programming.

Moreover, "Donahue," "Oprah," "Sally" and "Geraldo"

accounted for 3,580 hours of programming in 1990. See Exhibit
D.-" This constitutes 3.624 of the total programming hours

available in 1990. However, as set forth above, these four shows

accounted for 5.054 of the total 1990 advertising spot revenues

for non-network programming. Therefore, using a base comparison

of 14 of the available programming hours yielding 14 of the
advertising revenue, talk programming generates a 404 premium in
advertising revenues. Moreover, "Donahue," "Oprah," "Sally" and

"Geraldo" generated $ 690 million in national and local spot
revenue in 1990. See Exhibit H. By comparison, the entire cable

industry generated $ 634 million in national and local spot
revenue. National Cable Television Association, Cable Television
Development, March 1993 at 9a. Cable advertising during regional

3/ Although "Joan" is included in the time study in Exhibit D,it is not included in this discussion because advertising rates
were not available for that show.
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sports programs generated only q102 million, id., or less than
one-sixth the total advertising revenues of these talk programs.

CONCLUSION

In 1990, syndication was a highly competitive,

$ 3 billion-a-year business. Applying the Tribunal's criteria for
distributing royalties, i.e., benefit to the cable operator, harm

to the syndicator, marketplace value and time, illustrates the
value of this programming. Talk programming benefits cable

operators by providing fresh, timely programming that provides
the diversity operators seek. The immediacy of this programming

is enhanced by the call-in feature of the "Donahue" show.

Through the retransmission of talk programming, cable operators
are able to attract a unique niche of avid fans by providing a

variety of episodes at various times. These fans will subscribe
to cable in order to have access to this popular programming.

However, the timeliness of talk programming also means

that. it has a limited rerun potential and therefore it is
necessary for syndicators to be fully compensated for their shows

on the first. airing. This amplifies the harm syndicators suffer
if the Tribunal underestimates the percentage of the royalties
due the Program Suppliers and, ultimately, first-run syndicators.
Moreover, due to the competitiveness of the syndication market,
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undercompensation may prevent syndicators from incurring the risk
of creating new first-run programming.

The marketplace value of talk programming is
demonstrated by the high dollar per hour value and the
substantial fees those shows earn. Marketplace value is further
demonstrated by the estimated advertising revenue generated by

"Donahue," "Oprah," "Sally" and "Geraldo," which amounts to 5.054

of the total 1990 advertising spot revenues for non-network

programming, and by the increase in syndicated advertising
revenues from $ 50 million in the early 1980's to $ 1.2 billion in
1990. These revenues are based, in part, on the key demographics

syndicated programming delivers. Moreover, by 1991, syndicated

programming surpassed the networks and Fox in gross ratings
points. These facts demonstrate that syndicated programming is
among the best in the marketplace and earns top license fees and

advertising revenues.

In addition, the number of viewing hours of first-run
syndicated programming has steadily increased, with syndication
producing as much original product as the networks and Fox in
1990. Furthermore, from 1986 to 1990 there was a 1004 increase
in the percentage of non-network programming hours filled by talk
programming. Thus, the amount of time occupied by syndicated



programming demonstrates the significant value of that
programming.

By the end of 1990, commentators recognized that first-
run syndicators were no longer "bush league" and talk was "hot."

McDougal, "Programming by Word of Mouth: More Talk Shows," Los

Ancreles Times, Jan. 4, 1991; Mahoney, "First-run Fights for a

Niche," Electronic Media, Dec. 10, 1990. Examining the key

criteria established by the Tribunal for distribution of

royalties, first-run syndicated programming in general, and talk
programming specifically, is an important component of the
programming spectrum deserving of more royalty recognition than
was allocated in the 1989 proceeding. blossom
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STATIONS CARRYING nTHE DONAHUE SHOWn
LIVE IN SECOND RATING PERIOD 1990-

STATION CITY DISTANT VIEWERS

1. WCDC

2. WCVB

3. WGGB

4. WWLP

5. WIBW

6. WTOV

7. WNBC

Adams

Boston

Springfield-Holyoke

Springfield-Holyoke

Topeka

Wheeling-Steubenville

New York

109,043

64,512

3,989

89,403

104,226

63,930

192 777

627,880

+/ The following stations also carried "Donahue" live, but did
not. have any distant viewers: KCRG (Cedar Rapids); WTVC
(Chattanooga); WJRT (Flint-Saginaw-Bay City-Charlotte); KFSM
(Ft. Smith, Ark.); WITN (Greenville-New Bern-Washington); WLNS
(Lansing); KAMC (Lubbock); WTKR (Norfolk-Portsmouth-Newport
News); WAGM (Presgue Isle, MD); WWTV S WWUP (Traverse City-
Cadillac, Mich.); KTVO (Ottumua-Kirkscvl); KFBB (Great Falls,
Montana). In addition, WVGA (Albany, GA) may have carried
"Donahue" live, but the station ceased broadcasting and thereforeit was not. possible to verify this.
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DOLLAR VALUE PER HOUR OF TALK PROGRAMMING

"The Donahue Show"

Looking at top 10 markets, which generate 304
of all revenue:

10 markets x 1 hour/day x 5 days/wk = 50 hours/week

50 hours/week x 52 weeks = 2,600 hours/year

$ 56,739,000 = 1990 revenue generated-"

304 x $ 56g739g000 $ 17g02lg700

$ 17,021,700 —: 2,600 = S6.547 /hour

1/ Multimedia, Inc.'s Annual Report filed at the Securities and
Exchange Commission ("10-K") for 1990 states that its
Entertainment Division earned $90.062 million in revenue.
Multimedia, Inc., Form 10-K for the Fiscal Year Ended December
31. 1990, filed at the Securities and Exchange Commission March
29, 1991 at 31. The 10-K further states that Multimedia earns
"nearly all" of its Entertainment Division revenue from "The
Donahue Show" and "The Sally Jesse Raphael Show." Id. at 16.
Therefore, 904 of the Entertainment Division revenue was
attributed to these two shows, or $ 81.056 million. Based on an
estimate of the relative ratings of the two shows, 704 of this
amount was attributed to "Donahue" and 304 was attributed to
"Sally," or $56.739 and $ 24.317 million respectively.
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DOLLAR VALUE PER HOUR OF TALK PROGRAMMING

"The Oprah Winfrey Show"

Looking at. top 10 markets, which generate 30%
of all revenue:

10 markets x 1 hour/day x 5 days/wk = 50 hours/week

50 hours/week x 52 weeks = 2,600 hours/year

$ 140,662,190 = 1990 revenue generated-'0o

x $ 140l662& 190 = $ 42I 198I 657

842,198,657 —: 2,600 = ~16 220 /hour

2/ King World Productions, Inc.'s 1990 Annual Report. states
that. it earned $ 453.749 million in revenue. King World
Productions, Inc., Form 10-K for the Fiscal Year Ended Au ust. 31
1990, filed at. the Securities and Exchange Commission Nov. 28,
1990 at. F4. The 10-K further states that "The Oprah Winfrey
Show" earned 31% of that. revenue. Id. at. 20. Therefore, 31% of
King World's revenue was attributed to this show, or
$ 140,662,190.
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DOLLAR VALUE PER HOUR OP TALK PROGRAMMING

"The Sally Jessy Raphael Show"

Looking at. top 10 markets, which generate 30%
of all revenue:

10 markets x 1 hour/day x 5 days/wk = 50 hours/week

50 hours/week x 52 weeks = 2,600 hours/year

$ 24,317,000 = 1990 revenue generated-'00

x $ 24I317I000 = $ 7I295I 100

97,295,100 —: 2,600 = $ 2 806 /hour

3/ See footnote 1.
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INCREASE IN NUMBER OF SYNDICATED PROGRAMS-

SERIES AND HOURS ON-AIR
Advertiser-Suppported Syndication

1982-1992

250
Hours on-air/wk Series

2 I 4 Hours

I50

6 I Hours
I 00

50

43 Series
0

I982 1984

I 21 Series

1986 I988 I990 1992

Source: Nielsen Pocketpieces. 4th Q each year

s/ Source: ASTA Advertiser Syndicated Television Association,
Proarammina the 500-Channel Societv: A Guide to Advertiser-
Suooorted Svndication, 1993 at a-9, Figure 3 ("ASTA Guide" ).
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TIME COMPARISONS

1990!

Proaram

DONAHUE

GERALDO

JOAN RIVERS SHOW

OPRAH

SALLY

1 hr
1 hr

198

1 hr 122

1 hr 194

1 hr 155
TOTAL

Duration Hrs/wk No. Stns.-'otalHrs/wk

990

845

610

970

775
4190

Total Network Affiliates:

Total Independent Stns.-':

1,010 x 6 hrs/day x 7 = 42,420 hrs
available for non-net programming/
wk

449 x 18 hrs/day x 7 = 56,574 hrs
available for programming/wk

Total hrs available/wk: 98,994

4190 hrs/wk = 4.2& of hrs avail per week

~/ Average number of stations reporting in four Nielsen sweeps.

~*/ NAB quote of INTV figures, reported by the NAB Library by
telephone to Nancy Fallgren, Legal Specialist, Dow, Lohnes &

Albertson, on July 21, 1993.
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1986:

Procrram

DONAHUE

OPRAH

SALLY & hr 2.5

Duration Hrs/wk

1hr 5

1 br 5

No. Stns. Total Hrslwk

185 925

133 665

165
TOTAL 1755

Total Network Affiliates: 937 x 6 hrs/day x 7 = 39,354 hrs
available for non-net programming/
wk

Total Independent Stns.: 353 x 18 hrs/day x 7 = 44,478 hrs
available for programming/wk

Total hrs available/wk: 83,832

1755 hrs/wk = 2.1% of hrs avail per week
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INCREASE IN SYNDICATION'S SHARE OF VIEWING-

NETWORK AND SYNDICATION AUDIENCES
1991/92 Season vs. 1987/88

All Dayparts (Non-Sports Series Only)

Total Weekly GRPs

1,600

l,400
l,200
I,000

800
600
400
200

0

I 987/88

Syndication Share

25%

I 991/92

ABC CBS NBC Fox SYNDICATION

Source: NSS Pocketpiece, Upfmnt Buying Guide through August 30, i 992

+/ Source: ASTA Guide at a-9, Figure 4.
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INCREASE IN REVENUES FOR SYNDICATED PROGRAMMING-

ADVERTISER-SUPPORTED SYNDICATION
Revenues, 1986-1993

(Millions)

$ 1,600

1,400

1,200

1,000

800
$650

600

400

200

$875
$775

$ I,050
$ I,Z00

$ I,340

1986 1987 1988 1989 1990 1991 1992 1993
(Proj.)

+/ Source: ASTA Guide at a-ll, Figure 5.



PROGRAM SUPPLIERS
Phase I, CRT Docket 92-1-90CD
Exhibit G
Page 1

CHILDREN 2-11 DELIVERY-

Network, Fox & Syndication
4th Quarter, 1992

Total Weekly K2-I I GRPa

200

160

I20

80

40

Network Fox SYNDICATION

Source: Nielsen NTI, NSS Pocketpieces
Through I/3/93

+/ Source: ASTA Guide at a-21, Figure 11.
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nDONAHUEn ADVERTISING STUDY FOR 1990

Markets Selected Representing 12.54 of the United
States: Boston (6); Cleveland (11); St. Louis (18); Baltimore
(22); Orlando-Daytona Beach-Melbourne (24); Kansas City (29)g
Cincinnati (30); Wichita-Hutchinson (60); Knoxville (64); Flint-
Saginaw-Bay City (58); Toledo (62); Des Moines-Ames (67); Ft.
Myers-Naples (93); Springfield, MA-Holyoke (97); Sioux Falls-
Mitchell (103); Eugene (120); Macon (123); Florence-Myrtle Beach
(140); Biloxi-Gulfport-Pascagoula (157); Gainesville (165).

Total Selling Price for 30 Seconds
During the Second Quarter of 1993

Downward Adjustment of 1993 Figure
Per 11.24 Rate of Inflation

Average Annual Advertising Revenue

Adjusted to Project Reaching 984 of U.S.

$ 3,985

$ 3,539

$ 3,539 x 120 x 52
$ 22g083g360

$ 22.083.360 = $ 173.133.542
12.5 98

1/ This study is offered as evidence of the marketplace value
of "Donahue," "Oprah," "Sally," and "Geraldo." It estimates,
based on actual selling price of commercial time in selected
markets, how much revenue these shows generate for theiraffiliates and what percentage that total represents of all non-
network, non-local news spot sales. As such, it gives the
Tribunal guidance as to the program supplier's share of
royalties. It does not attempt to measure all of the program
supplier's programming, only "Donahue," "Oprah," "Sally," and
ssGeraldo. ~~



PROGRAM SUPPLIERS
Phase I, CRT Docket. 92-1-90CD
Exhibit. H
Page 2

nDONAHUE" ADVERTISING STUDY CONsT

Total Spot, Sales Non-Network
Programming 1990-"

Donahue's Percentage of 1990
Spot Sales, Non-Network,
Non-local

$ 13/671 i 564'00

173 133 542 = 1 27~o
13 f 671 g 564 ~ 000

2/ The spot. sales data is derived from Television Bureau of
Advertising (TVB) estimates for 1990. Since TVB's figures,
q7.788 billion national spots sales, q7.856 billion local sales,
include production costs, these figures were adjusted to subtract.
these costs as in previous Tribunal proceedings. National
figures were reduced by 10.7%, and local figures were reduced by
14.5&o.
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OPRAH WINFREY SHOWn ADVERTISING STUDY FOR 1990

Markets Selected Representing 11.6% of the United
States: Boston (6); Detroit, (8); St.. Louis (18); Baltimore (22);
Kansas City (29); Greenville-Spartanburg-Asheville (35);Louisville (47); Knoxville (64); Flint-Saginaw-Bay City (58)g
Omaha (71); Ft. Myers-Naples (93); Waco-Temple-Bryan (96);
Lansing (107); Peoria-Bloomington (108); Bakersfield (141);
Rockford (135); Terre Haute (132): Columbia-Jefferson City (153);
Elmira (167); Meridian (179) .

Total Selling Price for 30 Seconds
During the Second Quarter of 1993

Downward Adjustment. of 1993 Figure
Per 11.2% Rate of Inflation

$ 7,575

96,727

Average Annual Advertising Revenue

Adjusted to Project. Reaching 99% of U.S.

$ 6, 727 x 120 x 52
$41/976'80

$ 41 976 480 = $ 358 247 545
11.6 99

Total Spot Sales Non-Network
Programming 1990

Oprah's Percentage of 1990 Spot.
Sales, Non-Network, Non-local

$ 13 ~ 671 g 564~ 000

358 247 545 = 2.62~a
13 g 671 g 564 ~ 000
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SALLY JESSY RAPHAELn ADVERTISING STUDY FOR 1990

Markets Selected Representing 12.83% of the United
States: Boston (6); St. Louis (18); Cleveland (11); Orlando-
Daytona Beach-Melbourne (24); Kansas City (29); Cincinnati (30);
Nashville (32); Oklahoma City (40); West, Palm Beach-Ft. Pierce-
Vero Beach (46); Flint.-Saginaw-Bay City (58); Wichita-Hutchinson
(60); Knoxville (64); Lexington (73); Waco-Temple-Bryan (96);
Colorado Springs-Pueblo (101); Lafayette, LA (116); Chico-Redding
(139); Corpus Christi (124); Topeka (137); Medford (152).

Total Selling Price for 30 Seconds
During the Second Quarter of 1993

Downward Adjustment. of 1993 Figure
Per 11.2% Rate of Inflation

$ 2r 520

$ 2,238

Average Annual Advertising Revenue

Adjusted to Project 80% Sellout. Rate

Adjusted to Project. Reaching 89% of U.S.

$ 2r238 x 120 x 52
$ 13,965,120

$ 13/965~ 120 x ~ 8
$ 1 1 / 172 ~ 096

$ 11 172 096 = $ 77 499 341
12.83 89

Total Spot. Sales Non-Network
Programming 1990

$ 13'71~564~000

Sally's Percentage of 1990 Spot. Sales, $ 77 449 341
Non-Network, Non-local 13 ~ 671 ~ 564~ 000

. 57&o
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nGERALDOn ADVERTISING STUDY FOR 1990

Markets Selected Representing 13.084 of the United
States: Boston (6); Washington, D.C. (9); Seattle-Tacoma (16);
Baltimore (22); San Diego (25); Columbus, OH (33); Grand Rapids-
Kalamazoo-Battle Creek (39); Buffalo (37); San Antonio (42);Louisville (47); Little Rock (57); Las Vegas (86); Augusta (111);
Lafayette, LA (116); Corpus Christi (124); Columbus-Tupelo (129);
Boise (136); Beaumont-Port Arthur (133); Binghampton (134);
Lubbock (150).

Total Selling Price for 30 Seconds
During the Second Quarter of 1993

Downward Adjustment of 1993 Figure
Per 11.24 Rate of Inflation

$ 2,570

$2,282

Average Annual Advertising Revenue

Adjusted to Project 804 Sellout Rate

Adjusted to Project Reaching 934 of U.S.

$ 2,282 x 120 x 52
$ 14,239,680

$ 14'39/ 680 x ~ 8
$ 11,391,744

$ 11.391.744 = $ 80.996.345
13.08 93

Total Spot Sales Non-Network
Programming 1990

Geraldo's Percentage of 1990 Spot
Sales, Non-Network, Non-local

$ 13 g 67 1 g 564 g 000

80.996.345 = .594
13 g 67 1 g 564 g 000



TESTIMONY OF HOWARD GREEN
SENIOR VICE PRESIDENT OF SALES OPERATIONS

TWENTIENTH TELEVISION

My name is Howard Green. I am the Senior Vice President of Sales Operations for Twentieth
Television at Twentieth Century Fox Film Corporation in Los Angeles. My responsibilities
include the supervision of three departments, two of which provide Sales Administration and
Contract Administration services. These services include logistical support for the Domestic
and International sales forces, the negotiation and drafting of both standard and non-standard
contractual provisions in the licensing of television programming worldwide, and participation
in the formulation of marketing plans. The execution of these responsibilities requires a
knowledge of the economic foundation of television sales as well as a level of familiarity and
skill in managing licensing arrangements between distributors and licensees.

From 1982 until 1992, I was employed by Paramount Pictures in Los Angeles, most recently
as Vice President, Sales, Contract and Systems Administration. My responsibilities were
substantially the same as they are at Twentieth Century Fox. During that period, I drafted or
supervised the drafting of virtually all of the domestic syndication licenses and many of the
basic cable licenses, as well as the revision of standard contract forms and the negotiation
of customized terms on a licensee-by-licensee basis.

Prior to my employment at Paramount, I was a professional actor based in New York City.
The companies with which I appeared included The New York Shakespeare Festival, The
Actors'tudio, The Repertory Theatre of the Lincoln Center, The American Place Theater, The
Washington Shakespeare Festival, among others. In addition, I appeared on Public Television
in the Theatre in America series produced by WNET. From 1974 to 1980, I performed in and
directed plays for, and served as the Artistic Director of, the COUNTERPOINT Theatre
Company in New York City.

I am an honors graduate of the University of Michigan, Master of Arts in Speech (Theatre) and
Juris Doctor from the University of Michigan Law School.

At the outset, permit me to express my appreciation to the Tribunal for the opportunity to
appear today. I hope you will find my remarks on Syndicated Television useful in your
deliberations.

For our purposes, the term "syndication" is used to describe the process by which stations
acquire programming. Syndication means that the same programming is sold on a market-by-
market basis to television stations in cities throughout the United States. Syndication is a
vital source of revenue to the creators and suppliers of television programs who, as copyright
proprietors, are entitled to compensation for the use of material created by application of their
labor, their talent, and their investment. It is that compensation which concerns us here
today.

In earlier days of television there were networks with affiliated stations around the United
States. There were few local stations not affiliated with a network. Programming was
created for and by the networks and exhibited by their affiliates. As non-network stations
proliferated throughout the United States, the public awareness and appetite for television
programs increased. The increased opportunity stimulated the growth of an industry which
currently enjoys broad base of appeal and widespread economic importance, on a local,
national and international basis. At the core of this industry, throughout its growth, has been
fair compensation for the use of the copyright.
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In free television, the revenue source of this compensation has been the sale of advertising
time. Originally, the Program Suppliers received a portion of license fees paid by stations who
sold advertisers time in the programs. Stations agreed to license fees based on advertising
revenue received from advertisers who paid the stations according to the number of homes
in which their advertisements were viewed by potential customers. Today, while many
programs are licensed on this "straight cash" basis, others are licensed on a "barter" basis.
That is, the Program Supplier is compensated by advertising revenue derived from the sale of
time in the programs by the Program Supplier who shares the advertising time with the
station. Programs are often licensed, today on a "cash-barter" basis, a combination of the
two methods just described. The common factor is that the Program Supplier, who frequently
is (or represents) the holder of the copyright, an exclusive right, is compensated for his
creation and investment, out of revenue derived from the sale of advertising time and the
public's election to watch that program, an election expressed in ratings.

Payment for the use of the copyright, whether license fee, advertiser fee or copyright royalty
results in the income that sustains not only the originators of the material, but the
organizations, and individuals within such organizations, who add their labor to the process
by which this revenue is realized. In addition the investors or shareholders in those
organizations whose investment stimulated the initial creation are entitled to the full benefit
of their investment. The lives of these investors and shareholders are far removed from the
television industry other than their investment and their membership in the audience.

Today, some television programs are created for initial broadcast by a network. Others are
created for direct first sale to local stations during a single calendar period.

Programming that is syndicated after first being exposed to the public on a network is referred
to as "off-network". Cheers. Roseanne and Ooogie Howser, MO. were created for networks
and seen subseauentlv in off-network syndication. Programming whose first exposure to the
public occurs in nationwide market-by-market syndication is referred to as "First-run"
programming. Entertainment Tonight, A Current Affair and Wheel of Fortune are created to
be sold directly to stations for immediate exhibition in first-run syndication.

Our focus today is on programs created for television and, in particular, the series that are at
the core of syndication, and whose entire income is from syndication.

Let us turn, first, to the production and distribution of off-network series programming. Later,
I will describe the first-run side of syndication. Finally, I will have some observations to share
with you about the impact of cable on syndication and on the Program Suppliers'ealization
of a return on their investment.

PROCESS OF NETWORK DEVELOPMENT

To understand off-network syndication it is necessary to understand how a series is selected
by a network. That process begins when a program idea is pitched to a network, which may
then order a pilot for reasons relating to its potential value to that network: the perceived
potential of the concept, the track record of the producer, the popularity of a given star, etc.
A production company produces the pilot which results, hopefully, in a network order of from
six to twenty-two episodes placed on a network's schedule. If the series performs well
enough to be renewed, and continues to perform well during the second season, the Program
Supplier begins to think about its chances in syndication, and the potential marketing plan.
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Until fairly recently, it was accepted wisdom that a series required 100 episodes, or roughly
five seasons on the network, before it could be sold in syndication. For a series to be
attractive to local stations for stripping, a term used to describe the practice of exhibiting
different episodes of a single series in the same time period weekly Monday through Friday,
there needs to be enough episodes so that individual segments don't repeat as quickly, or as
often during the broadcast season. An example would be the telecasts of Cheers in
Washington by WDCA. The Cosby Show's syndication debut in Fall 1988, after four seasons
with 88 episodes, broke that pattern. In our current economy, it's not uncommon to see
programs going to syndication with fewer than 100 episodes. Nevertheless, it is still the rule
of thumb that a series must survive four network seasons of network production at 22 to 26
episodes per season to be attractive to local stations.

COSTS OF NETWORK PROGRAM PRODUCTION

Producing for television entails a high level of financial risk, given that new programs compete
for what is becoming an increasingly limited number of available time slots. It's harder than
ever to get a program on the air and to keep it on the air — and keeping series on the air long
enough to establish a syndication market offers the best way to recover losses.

Programming costs more to produce each year. The average production cost of a half-
hour sitcom episode was 8687,000 in the 1989-1990 season. An hour episode was
81,199,000. One season later, costs increased by 15% for half hours and more than
50% for hours. Creative talent and the unions who represent them rarely agree to
accept less money for a new production than they have enjoyed in the past. One way
to keep costs down is to employ relatively unknown casts. While this is occasionally
successful (Northern Exposure) it increases the inherent risk, as audiences take time
to become comfortable with new faces.

Most programming is produced at a deficit, therefore, producers depend on syndication
to recover losses. In the 1989-1990 season the average network fee paid for a one-
hour episode was 8400,000 lower than the cost of that episode. ' year later the
gap doubled.

The number of episodes ordered by networks is decreasing. Another factor that'
making it increasingly difficult to make the number of episodes necessary for
syndication is the current trend of the networks to order fewer episodes. Series like
The Honeymooners had 39 original episodes ordered in a season. However, with
spiralling production costs these days, the standard full season order has been reduced
to approximately 22 episodes and (recent Coach and Home Improvement multi-year
deals notwithstanding), 13 and even 6 episode orders are becoming common. This is
confirmed in a recent New York Times article (7/26), CBS expressed its increasing
preference for smaller episode orders.

The smaller the episode order, the more time it will take to achieve the number
desirable for syndication. Deficit reduction can't begin as fast which, in turn, can
inhibit new production. Moreover, given the networks'ropensity for changing
schedules (making it more difficult to form viewing habits with new shows) in an effort
to compete for a greater share of an increasingly fragmented viewing audience (cable,
VCR's, etc.), the chances for a new series to gain a following aren't very good.

" Paul Kagan Associates, Inc., TV Program Stats, September 29, 1992.
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Proliferation of reality/news based programming reduces the time available to situation
comedies and hours. There are two main reasons for this trend. First, reality/news
based programs have lower production costs: A typical program in this genre costs
approximately $ 600,000 per hour to produce ' roughly 40 to 50 percent less than
hour dramas or half hour comedy series. Secondly, the genre performs well. If we
look at the performances of 60 Minutes, America's Most Wanted, Rescue 91 1, COPS,
etc. we find that all are solid performers (60 Minutes is exceptional). These programs
not only deliver large numbers of television households, within those households — they
deliver the key viewers (adults in the 18-49, 25-54 age group) desirable to advertisers.
That's why we find more than 15 hours of this type of programming on the upcoming
network schedules.

Today, fewer than one in ten network series beat the odds and reach syndication. Only three
of the last 37 sitcoms that have premiered since September 1990 seem likely to reach the
minimum number of episodes. Thirty-four (34) sitcoms produced and paid for at
approximately $ 150K per episode, (multiplied by varying numbers of episodes) will fail to
make any money in syndication.

The following demonstrates how unlikely it is for a network show to reach 100 episodes. The
figures are based on all half-hour situation comedies with at least one network broadcast
between 1980 and 1992.

Out of several thousand ideas, 549 sitcom pilots were ordered between 1980 and
1 992.

Of these, 236 (or 43% of the pilots) were broadcast at least one time.

Of the 236 that aired at least once, only 14 got to 100 episodes.

Thus, of the original 549 pilots, only 2.5% provided real potential to eliminate the
deficits and make profit. 4

When Program Suppliers take the risk of producing a new program, the deficits may
accumulate over five years to as much as $ 45 million. Even with a moderately successful off-
network first cycle, it can take years before the deficit is eliminated. 'roducingand distributing a financially successful series doesn't simply produce a return on
the initial investment, it seeds new production. Success finances future risk. Cheers was and
is a success for Paramount, but Fanelli Boys wasn'. Nor was Royal Family, Flying Blind., or
Bob. At Twentieth, The Simpsons has the potential to be a huge success. This will
compensate for unsuccessful projects like True Colors, Stand By Your Man, Rhythm and Blues
and Oud/ey. Hits drive the business, but they'l always be far outnumbered by the misses.

'aul Kagan Associates, Inc., TV Program Investor, November 30, 1992.

'aul Kagan Associates, Inc., TV Program Stats, October 21, 1992.

4 Ibid.

'bid.
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DISTRIBUTION: OFF-NETWORK AND IN FIRST-RUN SYNDICATION

There are three different approaches to syndicating programs to local stations:

On a Cash Basis the station pays the Program Supplier a cash license fee for the right
to air a program over a period of time (e.g., 6 runs over 4 years). The station bears the
risk proportionate to its market; the Program Supplier is paid regardless of how well the
program performs. However, the license fee is calculated in the potential number of
viewers watching the local station.

On a Barter Basis the station provides to the Program Supplier a portion of the
advertising time in the program, rather than cash. To succeed at barter, the Program
Supplier must put together an "ad hoc" group of stations (collectively, they should
reach at least 70% of U.S. households), before this advertising time is valuable to
national advertisers. Virtually all first-run series are sold on a barter or cash/barter
basis. Some of the local market risk of launching a new series is shifted from the
station to the Program Supplier; success will be determined by the program's
performance as measured by the number of viewers watching the program on each
local station.

The Cash/Barter Basis combines the two methods. The station gives up commercial
time in addition to paying a license fee. The license fee is lower than with a cash-only
sale, and the amount of time furnished the Program Supplier is less than a straight
barter sale. In fact, both elements are simply part of the purchase price, which is
determined by the appeal of the program based on the number of viewers watching the
local station.

OFF-NETWORK SYNDICATION

Until recently, off-network series were sold for a license fee with the station retaining all
commercial time. Now, most off-net programs are licensed with some element of barter-
especially hour programs. Highway to Heaven (Genesis) and In The Heat Of the Night (MGM)
are recent examples of off-net hours that were barter only (no cash at all) in their first years
of syndication. Murphy Brown (Warner Bros.) and to a lesser extent Full House (Warner Bros.)
were the last two major off-net sitcoms to be sold for cash only. More recently, Married with
Children (Columbia) and Roseanne (Viacom) and Coach (MCA) were sold with barter elements
attached, as are The Simpsons (20th TV) and Home Improvement (Disney) currently.

Once a marketing plan is set, a Program Supplier will try to create momentum by first clearing
the country's largest markets (New York, Los Angeles, Chicago, etc.). The current practice
of syndicating programming on a full or partial barter basis requires the Program Supplier to
clear at least 70% of the U.S. to satisfy the requirements of national advertisers.

FIRST-RUN SYNDICATION

In addition to producing programs for networks, Program Suppliers are seeking to fulfill local
station needs with more first-run syndicated programs. First-run syndication means that the
program is created for exhibition by local stations during the same calendar period throughout
the country.

The emergence of first run: These days, more and more stations are turning to first-run to
fill their programming time slots, largely because the contractual commitment isn't nearly as
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long as for off-net. This is true even for the recent two-year barter only deals for Family
Matters and Oesigning Women that are departures from the one-season-at-a-time first-run
norm. Independent stations, which historically have relied exclusively on off-network
programs for important time periods are turning to first-run reality and talk programming—
especially in the country's larger markets. WNYW/New York's 7:00-8:00 PM access reality
block (A Current Affairllnside Edition) and KCAL/Los Angeles'ropensity for talk shows (6
hours between 9:00 AM and 6:00 PM) are examples.

While financial risk is high for network programming, the first-run syndicated programming
faces similar risks, especially when a new show is launched.

The number of broadcast TV time periods is fixed. In reality the number of time periods
available to new programs has been shrinking as stations make commitments to blocks of
time each week, and multi-year syndication deals become commonplace.

Not only do first-run entries bear the burden of weekly productions costs, they'e also
burdened with start-up marketing and promotion expenditures which are proportionately
higher because many first-run efforts are directed toward the most competitive syndicated day
parts. In this highly competitive station environment, if success is not achieved swiftly,
deficits become permanent by early demise. Thus, in order to improve chances, millions of
dollars are generally spent to provide a "high profile" launch.

While first-run tends not to deficit finance to the extent network does, and income begins
earlier (due to weekly station license fees and barter revenue), marketing and promotion costs
can make profitability impossible in a programs first few years. So if you'e off the air in a
year or so, the potential loss is millions of dollars. Instant Recall (KingWorld), Preview (TPE),
and most notably USA Today (GTG), are examples of recent failures.

A typical series in the Reality/Magazine genre can cost around 8400,000 per week to
produce, as is the case with KingWorld's Inside Edition. Prices go as high as 8600,000 per
week though, as is true for Paramount's Entertainment Tonight.

The number of hour-long talk shows running in syndication today would lead one to believe
the appetite of the TV audience is insatiable. The fact that they cost less to produce also
makes them desirable to investors.

The average cost for an hour talk show is around 8215,000 per week (that's 8107,000 per
half hour, as opposed to roughly 8400,000 for magazine/reality). Costs range from 8185,000
to 8260,000, generally depending on who the host is. In theory, lower production costs
should mean you don't have to achieve as high a rating to be profitable. The fact that talk
shows are scheduled in time periods with lower viewing levels (daytime and morning) means
license fees and barter revenue are lower. In effect, there's still a very high risk factor for the
producers and very often even a talk show will have to survive several years before it makes
money.

As with off-network series, each new first-run series vies for one of a finite number of time
periods. When these new series seek to enter syndication to reduce the deficits created by
increasingly large development costs, they encounter even fewer open time slots. While
stations always find room for the hits, it is the mid-level performer - the solid but less than
spectacular ratings achiever - that goes wanting.
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To demonstrate the risks involved in producing first-run programming we prepared Exhibit
(HG-1). That exhibit demonstrates that of 128 first-run programs offered to stations over the
past five years, only 68 (53%) were actually broadcast, and only 10 (8%) are still in
production. Because the largest expenses are generally development and launch costs, the
118 programs that did not make it represent substantial losses that won't be fully recovered
from the few successful shows.

THE EMERGENCE OF BASIC CABLE

Advances in the technology of delivering signals to television households has resulted in a
broader spectrum of opportunities for viewers to find their favorite programs. A prominent
place upon this spectrum is occupied by the Basic Cable segment of the entertainment
industry. While Basic Cable began as a means of delivering network and syndicated programs
to viewers who could not receive quality signals over the air, it soon began to attract
subscribers by carrying program services whose schedules feature reruns of motion pictures
that had already been broadcast by networks and in syndication. Some services satisfied the
desires of viewers to see again, television series that had attracted a loyal following in their
network life, even though they had not received the number of episodes required for the five-
night-per week syndication strip. Unlike local television stations, cable services are not
wedded to stripping episodes.

In addition, Cable Services frequently seek to achieve a unique personality. There is an
audience segment sought by The Family Channel, for example, which makes certain types of
off-network series particularly attractive to it, providing a new life to The Days and Nights of
Afolly Dodd.

Recently, the cable segment of the entertainment industry has grown to the point where it
can afford to compete with the syndication segment for off-network programming as well as
for original programming. This is especially true for off-network hour series, which (with the
phenomenal exception of the Star Trek series and its off-spring) do not strip well.

+ Off-Network programming helps basic cable to become more competitive.

In order for basic cable networks (not specialized one such as MTV or ESPN, but the
general audience networks like USA, Lifetime, or Family Channel) to compete more
effectively with all the alternative exhibition sources in the increasingly fragmented
viewing landscape, it behooves them to run programs with high production values and
a contemporary point-of-view. Buying off-network programming serves this purpose
and provides material that is familiar, or tested, to sell to advertisers. Cable networks
are willing to spend more to purchase tested programs.

+ The resurgence of off-network product in recent years

The success of Cosby on NBC spurred a resurgence of sitcom production in the
1980's, many of which are now concluding their network runs. Six off-net sitcoms
made their syndication debut in 1990 alone. Meanwhile, over a dozen are being or will
be offered for debut in 1993, 1994, 1995. Cable networks are becoming increasingly
important bidders. major Dad (MCA) and Wings (Paramount) are recent high profile
off-net entries that went directly to cable (USA Network) for significant fees-
reportedly around $300,000 per episode for each series.
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DISTANT SIGNALS

The Basic Cable systems that carry Basic Cable Networks also import into the local market
the signals of stations in distant markets. Cable carriage within a local market of a distant
signal carrying the same programming as that licensed to a local station is commonly referred
to as "spill-in". Because the Program Supplier is not able to compel payment from advertisers
for the homes watching the program carried on the signal spilled-in, and cannot bargain with
the local station for a fee based on all the homes watching, his compensation is reduced,
unfairly.

Attached is an exhibit (HG-2) that demonstrates the impact in several markets of spill-in on
the ratings delivered by the programs on the local station. 'he markets were selected for
the purposes of this exhibit by Marsha Kessler.

EXPLANATION OF DATA

The first chart shows four markets in which at least one signal from a nearby market is
retransmitted by a local cable system. The column on the left shows the distant station's
performance in its home market, including the ratings achieved by the home market
broadcasts. The next column shows the distant station's performance in the invaded market.
The third column shows the local station's performance in its own market, and the fourth
shows the number of homes lost to the invader.

For example: in Bakersfield, the importation of the Los Angeles signal at 7:30 PM deprives
the Program Supplier of A Current Affair of 27 percent of the Bakersfield market for that
program. Nearly five thousand homes, at a 94.50 cost per thousand, times the number of
advertisements retained by the Program Supplier, times the number of episodes affected in
the season, equals a loss in excess of ten thousand dollars per season for that market alone.
Nationally, the loss is much higher.

In this first example (in which a program is broadcast on both stations in the same daypart)
there is demonstrable injury to the Program Supplier: the homes in the local market watching
the invading station are not counted in either market. Even when the invading station
broadcasts the same program at a different time from the local station, there is injury.

The second chart shows simultaneous injuries caused by an imported signal to several
Program Suppliers in a single market. Again, in Bakersfield, at 7:30 PM, the Program
Suppliers of Jeopardy, Mama's Family, Entertainment Tonight and Growing Pains are dividing
93 percent of the homes that would be available to them in the absence of spill-in, because
7 percent of the available homes are watching the imported signal and are not being included
in anyone's advertiser base.

The importation of A Current Affair into Bakersfield injures the Program Supplier of each of
the programs broadcast at 7:30 PM as well as the Program Supplier of the duplicated program
broadcast at 6:30 PM by KBAK-TV. Another way to describe the complicated problem of
accounting for this injury is that the Program Supplier of A Current Affair is hurt by the
duplication of his own program and by being forced to compete with the importation of an
"extra" program in his time period.

'ielsen Media Research, Viewers in Profile, February 1990.
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THE COMPULSORY COPYRIGHT AND CABLE COPYRIGHT ROYALTIES

When the Basic Cable segment of the entertainment industry was in its infancy, it was
nurtured by the introduction of the Compulsory Copyright. The signals of stations distant
from the local market carrying copyrighted programs could be imported by local cable
operators without bargaining with the Program Suppliers. In order to soften the injury done
the copyright holders, a fee was required of the cable operators. This fee has never equaled
the amount of revenue lost by virtue of the number of homes not counted in determining
advertiser obligations.

That the Basic Cable segment has grown up is recognized in the establishment of the
stations's right to be compensated for the use of its signal, and in the revival of Syndicated
Exclusivity: the right of Program Suppliers and stations to agree to prohibit the importation
of certain distant signals. To the extent that Program Suppliers and stations agree to prohibit
the "spill-in" of distant signals, money is not paid by the operators of Basic Cable systems and
does not become part of the Cable Copyright Royalty pool that concerns us here. It is the
importation by system operators of the distant signals of stations that are not subject to
Syndicated Exclusivity that causes continuing harm to Program Suppliers. In the examples
provided, the signals spilled-in were not made subject to Syndicated Exclusivity. Among the
distant signals that are eligible for the prohibition, in many markets there are cable operators
who are never served with the notice required to effectively invoke Syndicated Exclusivity,
even though there may be an agreement granting the station the right to do so.

The station may not have been compelled to exercise this right, and even when the contract
with the Program Supplier requires the station to invoke Syndicated Exclusivity, if the station
fails to do so, it is unlikely that the Program Supplier would find out. No one has sufficient
staff to review the entire United States on a county-by-county, program-by-program basis.

The copyright holder receives no compensation for the local homes watching his programs on
the distant signal, apart from a share the royalties paid by the local cable system operator for
an otherwise unauthorized use of the copyright, a use which, in the absence of the
"Compulsory License" would constitute an infringement of his copyright.

When we arrive home after a busy workday and look for entertainment or information on our
television sets, most of us look to see "what's on" not whether it's on a local station or a
cable service. We look for programs. The value of television programming is transitory in
nature. Exhibition time uncompensated is lost forever and without adequate compensation
for the spill-in of distant signals, the harm to the Program Supplier is irreparable.
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The odds of making it in first-run are tough.
Over the past five years, 128 strips have been offered
to stations...
After Hours

All In A Day's Work

Almost Live

American Heartline

Arsenio Hall

Banks A Million

Betcha
Beverly Siils

Body By Jake
Bumper Stumpers
Business This Morning

Byron Allen

Can This Marriage Be Saved?

Candid Camera
Celebrity Secrets
Challengers
Chuck Woolery

Couch Potatoes
Crime On His Hands
Crime Diaries

Crimewatch Tonight

Critical Decisions
Crosstown
Dancin'n the Air

Dennis Miller

Divorce Wars

Double-Up

E.D.J.

Everyday W/Joan Lunden

Face the Music

Family Medical Center

Fast Copy
Finders Keepers
From the Heart

Getting Even

Graham Kerr

Group 1 Medical

Hard Copy
Helen Gurley Brown Show

Hit Squad
Hollywood Talks

Hollywood Close-Up

Hotline
How's Your Love Life

Improv Tonite

Inside Report
Inside Edition

Instant Recall

Jackpot
Jane Whitney

Jenny Jones
Jerry Springer
Joan Rivers

Johnny B

Joker's Wild

Just Between Us

Kid Care
Kitty Kelley

Larry King

Last Word

Lotto Live

Lou Kelly

Love Court
Love Stories
Love Thy Neighbor

Maury Povich

Make Your Move

Monopoly

My Talk Show
Now It Can Be Told

New Family Feud
New Gong Show

New Liar's Club

New Name That Tune

Not For Men Only

Off-Shore TV

On Trial

Our Old School
Parole Board

Party Machine

Password
People
Perception Plus

Photoplay

Pictio nary

Preview

Private Affairs

Puzzle Game

Queen For A Day

Quiz Kids

Relatively Speaking

Rewards

Rite Davenport

Ron Reagan
Rush Limbaugh

Scandals
Scrabble

Scruples
Secret Lives

Soap Opera Magazine

Starplay
Star Search Strip

Stop the Music

Straight From the Heart

Street, The

Studs
Sunshine Beach Party

Sweeth carts
That's Amore

Third Degree
This Evening

Tic Tac Dough

Tim & Daphne
Trial By Jury
Tribes

Triple Threat
Trivial Pursuit

Trump Card

TV Guide

USA Today

Vicki!

Whose Baby?

Whoopi Goldberg

Win Fail

Wipeout

Yahtzee

You Bet Your Life

You Never Know

EXHIBIT HG-1



Of these, barely half (53%) even premiered ...

(After Hours)

All In A Day's Work

Almost Live

American Heartline

IArsenio Hall(

Banks A Million

Betcha

Beverly Sills

(Body By Jake(
Bumper Stumpers

(Business This Morning(

(Byron Allen(

(Can This Marriage Be Savedg
(Candid Camera(
Celebrity Secrets
(Challengers(

IChuck Woolery(

(Couch Potatoes(
Crime On His Hands
Crime Diaries

(Crimewatch Tonight(

Critical Decisions

Crosstown

Dancin'n the Air

(Dennis Mille/

Divorce Wars

Double-Up

IE.D.J.I

(Everyday WlJoan Lunden(

Face the Music

(Family Medical Center(

Fast Copy

Finders Keepers
From the Heart

Getting Even

(Graham Kerr(

)Group 1 Medical(

(Hard Copy(

Helen Gurley Brown Shaw

(Hit Squad(
Hollywood Talks

Hollywood Close-Up

Hotline

(How's Your Love Life(

(improv Tonite(

Ilrlside Report(

(Inside Edition(

(Instant Recall(

Jackpot
(Jane Whitney(

(Jenny Jones)

(Jerry Springe)
(Joan Rivers)
(Johnny Bl

(Joker's Wild)

Just Between Us

Kid Care
IKitty Kelleyl

Larry King

ILast Word(

Lotto Live

Lou Kelly

Love Court

(Love Stories(
Love Thy Neighbor

IMaury Povich(

Make Your Move

Monopoly

(My Talk Show)

(Now It Can Be Told(

INew Family Feud(

INew Gong Show(

(New Liar's Club(

New Name That Tune

Not For Men Only

Off-Shore TV

lon Trial(

(Our Old School(
Parole Board

(Party Machine(

Password
People
Perception Plus

(Photoplay(
Pictionary

(Preview(

Private Affairs

Puzzle Game

Queen For A Day

(Quiz Kids(

(Relatively Speaking(

Rewards

Rite Davenport

(Ron Reagan(
(Rash Limbaugh(

Scandals
Scrabble

Scruples

(Secret Lives)

Soap Opera Magazine

Starplay

(Star Search Strip(

Stop the Music

(Straight From the Hear)
IStreet, The(

Istudsl
Sunshine Beach Party

(Sweethearts(
(That's Amore(

(Third Degree(

(This Evening(

(Tic Tac Dough(

Tim & Daphne

(Trial By Jury(

(Tribes(

(Triple Threat(

Trivial Pursuit

(Trump Card(

TV Guide

(USA Today(

(Vickil(

Whose Baby?

(Whoopi Goldberg)

Win Fall

(Wipeout(

IYahtzeej

(You Bet Your Lifej

You Never Know



Andjust 10 of these are still in production—
meaning only 8% of the shows offered
in the last half decade have survived .

After Hours

All In A Day's Work

Almost Live

American Heartline

lArsenio Hall)

Banks A Million

Betcha

Beverly Sills

Body By Jake
Bumper Stumpers
Business This Morning

Byron Allen

Can This Marriage Be Saved?

Candid Camera
Celebrity Secrets
Challengers

Chuck Woolery

Couch Potatoes
Crime On His Hands

Crime Diaries

Crimewatch Tonight

Critical Decisions

Crosstown
Dancin'n the Air

Dennis Miller

Divorce Wars

Double-Up

E.D.J.

Everyday W/Joan Lunden

Face the Music

Family Medical Center

Fast Copy

Finders Keepers
From the Heart

Getting Even

Graham Kerr

Group 1 Medical

(Hard Copy(

Helen Gurley Brown Show

Hit Squad
Hollywood Talks

Hollywood Close-Up

Hotline
How's Your Love Life

Improv Tonite

Inside Report
~inside Edition(

Instant Recall

Jackpot

jJane Whitney(

)Jenny Jones(

~
Jerry Springe)
~Joan Rivers(

Johnny B

Joker's Wild

Just Between Us

Kid Care
Kitty Kel,ley

Larry King

Last Word

Lotto Live

Lou Kelly

Love Court
Love Stories
Love Thy Neighbor

~Maury Povich)

Make Your Move

Monopoly

My Talk Show
Now It Can Be Told

New Family Feud
New Gong Show

New Liar's Club

New Name That Tune

Not For Men Only
Oif-Shore lV
On Trial

Our Old School
Parole Board

Party Machine

Password
People
Perception Plus

Photoplay
Pictionary
Preview

Private Affairs

Puzzle Game

Queen For A Day

Quiz Kids

Relatively Speaking

Rewards

Rita Davenport

Ron Reagan
(Rush Limbaugh)

Scandals
Scrabble

Scruples
Secret Lives

Soap Opera Magazine

Starplay

Star Search Strip

Stop the Music

Straight From the Heart

Street, The

Studs
Sunshine Beach Party

Sweethearts
That's Amore

Third Degree
This Evening

Tlc Tac Dough

Tim 8 Daphne
Trial By Jury
Tribes

Triple Threat
Trivial Pursuit

Trump Card

TV Guide

USA Today

~Vickii(

Whose Baby'

Whoopi Goldberg

Win Fall

Wipeout

Yahtzee

You Bet Your Life

You Never Know



DISTANT SPILL-IN LOCAL
LOS ANGELES

PROGRAM
HH

T P. RTG

BAKERSFIELD

HH TP.
RTG ~BI OC M-F

BAKERSFIELD

HH
RTG STATION T.P

UNCREDITED
%OF

TOTAL
¹GF HH RATING

FLINSTONES

ANDY GRIFFITH

THIRD DEGREE

MUPPET BABIES

REAL GHOSTBU

CURRENT AFFA

8:OOAM

10:OOAM:;.:i.:i:,i:,i:i:;: i:.i:,:,;::,:,i'2

11:30AM,:;:,:,:;:,:,:;:,:;:,:;:,:,:i,:i,::;:;:g

3:OOP M:,i!:,';,:;::::,::::::.:::,i:,;,:',i:,:;$

STERS 4:30PM,:i:i:i:i:,::;,:i:,:;:,:,:i::;,4

IR 7:30PM::;:;:::;::;::::::::::;::::,;:::;;::,:':8

4!:::::,:7-9A
9A-12N

9A-12N

3-5P

::,k::ii 3-5P

7:30P

KDOB/I 7:OOAM

:,,;,::,;,:i:;;O'::::,.KDOB/I 5:30PM

'::::: ';:i;:KERO/C 3:OOPM

KDOB/I 5:30PM

KDOB/I 2:OOPM

',:;::;::::::::,:::;:8:::;:KBAK/A 6:30PM

WASHINGTON D.C

PROGRAM

COSBY

HH
T P. RTG

7:OOPM

HARLOTTESVILLE

'HH T.P.
RTG ~BI OC M-F

7:OOPM WXEX/A 5:OOPM

HH
RTG STATION T. P

UNCREDITED
%OF

¹OF TOTAL
HH'S RATING

DETROIT

PROGRAM

ALVIN 8 CHPMNKS

DUCKTALES

CHIP8 DALE

FACTS OF LIFE

WHO'S THE BOSS

HH
T P. RTG

8:OOAM i:,i:;i;:i:;i.,:i;:i.,:i,::,:::;:;::::;;::.:6

3:30PM:;::;::,::::;::::;:;:;;: i,:8

4:OOPM

6:30PM,':,::;,::,,,ig

7:OOPM:;:,:;:i;:i:;i:;i;::;:$Q

LANSING

HH T P.
RTG ~BI OC M-F

7-9A

k,'3-5P
3-5P

6-7:30P

7P

LANSING

HH
RTG STATION T. P

4R,'.! i:;WSYM/I 7:OOAM

'4:;::WSYM/I 3:OOPM

4;::,:: WSYM/I 3:30PM

WSYM/I 4:30PM

WSYM/I 7:OOPM

UNCREDITED
%OF

¹OF TOTAL
HH'S RATING

ATLANTA

PROGRAM T P. RTG

MACON

HH TP.
RTG ~8I OC M-F

MACON

HH
RTG STATION T. P

UNCREDITED
%OF

OF TOTAL
HH'S RATING

SALLY JESSY RAPHAEL 9:OOAM,',::,:::::',::::::::::::::,!V!

DiVORCE COURT 10:30AM:::;,:,'::;:::,;.::;:.:i.;::.::;:;:;:,T,,:'ERALDO

11:OOAM::;::;:'::::;:;;:::;::;.::;::;:::;.::;:.j
OPRAH 4:OOPM;:i:;,:;:::;;:;:;i!';:,:.:;:i.;.:$.,:2

PEOPLE'S COURT 5:30PM;:::;:::;:;:::;::.:;'.::;.:0:;4,

ENT TONIGHT 7:30PM ':":i:i:i:i:i.:i.:i.:i.:N!8

9A-12N

9A-1 2N

9A-1 2N

4-6P

g.::;.:;: 7:30P

4:::;:I 7:30P

WMGT/N

WMAZ/C

WMGT/N

4:OOPM

4:OOPM

12:OON

WMGT/N 7:30PM

WMAZ/C 10:OOAM

i:!;"."4'i::;".:WGXA/A 10:OOAM

EXHIBIT HG-2



BAKERSFIELD SPILLOVER BAKERSFIELD PROPER

KTTV/F
TIME PROGRAM

8A FLINTSTONES
10A A. GRIFFITH
11:30ATHIRD DEGREE
3P MUPPET BABIES
4:30P GHOSTBUSTERS
7:30P CURRENT AFFAIR

TOTAL
HH

1602'"': '4

;::."";;.,',, 1602'::;.-"j" 5%."--'':

1602::.':: 4%
',::Ã"...,1602'::'::':4%'. '

160~':-": -3%:,
4805 .. ?o/o':

.'BAK/AGOOD MORNING AM
HOME
LOVING
FAMILY TIES
OPRAH
JEOPARDY

TOTAL
HH

y", . r''.:g:"vy~:%&~.; ',:p,"'

":,8;005:. 33%
4',805„:21.%':

;:::3;203.;..1'4o/q".'''
";;4';805:17.%.

'11';:21.1 35%
.'24 023 3?%

KDOB/I
TOTAL

H

WOODY WOODPCK:.':;:; ."::::::4,805'..20'/o

CLASSIC CONCENT;,.:,;:,:,'; 3,203::14'/o
PERRY MASON: ' "j~ 3,203..14%
CHIP 8c DA.LE .;.::.' ''"::;6 406'22%
TEENAGE - TURTLE;.': 6,406 20%
MAMA'S FAMILY:,.:. 8,008 12'/o

TIME KERO/C

8A CBS AM
10A PRICE - RIGHT
11:30A YOUNG8 RESTLSS
3P THIRD DEGREE
4:30P GERALDO
7:30P ENT TONIGHT

TOTAL
HH

-, '. '3;.203 13%':
'.::6;406"29%'
.12,812'57o/o

:::;.,:3;203;11,%',::.
;: ', ",:::9,609:;3@oo',".
-'. -''::f0 812'20o/o

'G

ET/N

TODAY
GOLDEN GIRLS
GENERATIONS
SALLY JESSY
NEWHART
GROWING PAINS

TOTAL
HH

'"" i:6,406'7%
'. '6;406 29

':;: '-.

-1',602;7%.'."'":

-:-12 812 44o/o
6 203 10%

:, '~.'16 015l24%'



DECLARATION OF HOWARD GREEN PERTAINING TO TESTIMONY
BEFORE THE COPYRIGHT ROYALTY TRIBUNAL

I declare under penalty of perjury that the foregoing testimony is true and correct and of my
personal knowledge, or prepared under my direction.

Executed on August 12, 1993

Howard Gre

081283 10



DIRECT TESllMONY OF ROBERT P. SIEBER
VICE-PRESIDENT AUDIENCE DEVELOPMENT

TURNER ENTERTAINMENT NETWORKS

I am Vice-President of Audience Development for Turner Entertainrrent Networks (TEN). I have held this

position since September of 1992. TEN owns and operates the Cartoon Network, Turner Network Television

(TNT) and TBS Superstation, the most viewed distant signaI in the United States.

Prior to joining the entertainment division, I was V.P. of Research for the parent company, Turner Broadcasting

System, Inc., a position I held since 1981. Turner Broadcasting is the leading supplier of entertainment and

news programming for the basic cable industry in the United States. As head of research for the Company, my

primary responsibilities induded programming research for TBS Superstation, The Cartoon Network, TNT, CNN,

and Headline News. My research group also supported affiliate sales (sale of our network services to cable

systems), advertising sales, advertising and promotion and other corporate functions.

I joined Turner Broadcasting in March of 1978 as Director of Marketing for Wl CG (now TBS). In this position, I

developed the marketing and research tools required to meet the demands created by the rapid development of

the Company's satellite-distributed SuperStaton. Under my direction, Turner Broadcasting became a leader in

the developrrent of cable television audience measurement, induding the first AC. Nielsen national metered

ratings for cable networks: for TBS Superstation in February 1981, and later for CNN in April 1982. Working

with Nielsen, I also developed the first daily (overnight) national ratings for basic cable.

Prior to joining Turner Broadcasting System, I was Director of Research for Cox Broadcasting Corporation

(1975-1978). My responsibilities induded managing the programming and sales research activities of

seventeen Cox radio and television properties, with additional responsibilities covering the company's cable

television and non-broadcast divisions. I held other research positions at Cox (1971-1975), with prior

experience in the promotion and research department of NGN Continental Broadcasting (1970).



I have earned numerous industry awards during my career, among them the first Jack Hill Award for Excellence

and Integrity in Media Research (1989) presented by the Cable Television Advertising Bureau (CAB) and also

received the President's Award from CAB and the TAMMY from the Cable Television Administration and

Marketing Society. During 1987 and 1988, I chaired the CAB's Committee on National Cable Audience

Measurement (CONCAM). I serve on the Board of Directors of the Advertising Research Foundation and

chaired the organization's 1990 36th Annual Conference. Additionally, I am a charter member of the Georgia

State University Marketing Roundtable.

My formal education includes an MBA degree in marketing from Indiana University (1970) and I hold a Bachelor

of Science degree in Industrial Management from Purdue University (1968).

My media research career now includes more than twenty years of experience covering radio, network affiliate

and independent television as well as leading cable television networks. I have filed comments before the

Federal Communications Commission and have acted as an expert witness in a court of law.



MARKETPLACE NEEDS:
WHAT THE CABLE SUBSCRIBER WANTS FROM PROGRAMMING

The networks of Turner Broadcasting regularly survey the attitudes of their subscribers — both viewers and non-

viewers. In the Spring of 1991, TBS Superstation commissioned Opinion Research Corporation (ORC) of

Princeton, NJ to conduct a survey of its subscribers. This project can be best described as an image

assessment, market segmentation and positioning study.

As a necessary step in the process of identifying and defining "natural market segments," a market need

structure (need/vvant attribute battery) was developed based on questions directed to one-thousand two

hundred and fifteen cable subscribers (adults 18-64) who were aware that they received TBS Superstation.

All respondents in the study were asked to rate a list of 37 attributes regarding their preferences in choosing a

television station or cable network. A scale of -5 to +5 was used. Negative numbers indicate that the feature is

disliked in a television station or cable network. Positive numbers indicate that the feature is liked in a

television station or cable network. Using the same -5 to +5 scale, all respondents were asked how much they

would actually like to receive 26 different types of programs that could appear on a television station or cable

network.

The attached chart graphically depicts the Market Need Structure, or the average degree of importance

respondents place on each of these attributes. The bar graph allows the reader to view, at a glance, the

relative importance of each of these features.

Specifically, the chart shows the proportion of respondents who rated each feature unfavorable (not

important/unwanted in a cable network), neutral or favorable (important/wanted in a cable network.) The dark

solid part of each bar represents the percentage "unfavorable" towards that feature (feel it is unimportant), the

white and shaded areas represent the "neutral" (somewhat important) and "favorable" (important) proportions,

respectively.



The results for all categories are shown. More than anything else, subscribers seek high quality programming.

Third on the list was "programs the whole family can watch." The fourth most important attribute was "a wide

variety of programs." Twelfth in rank was "show a lot of movies." "Situation comedies" placed seventeenth.

Sports was not a factor until the 38th position: "variety of sports," just behind "classic programming" and

"animation." "Show a lot of sports" placed fifty-first on the list.

This study was commissioned as part of the normal conduct of our business. The main objective of the

research was to develop the information necessary to strategically position TBS Superstation in the highly

competitive cable marketplace.

TBS uses studies like this one along with ratings information to program its schedule. TBS offers a wide variety

of high quality syndicated series and movies that are attractive to the whole family. As I discuss later, TBS

ratings support the view that subscribers not only say they want syndicated programs, but they watch them as

well.

The attitudinal research underscores the importance of feature films and series programming to the cable

subscriber. To illustrate the wide variety of programming offered by TBS SuperStation in 1990, attached are

sample program schedules for the network. These schedules demonstrate the heavy reliance placed on series

programming and feature films.

In 1990, major sports accounted for approximately 5% of total TBS SuperStation programming time; movies

approximately 45% and series programming approximately 40%. The remainder consisted of "other" sports,

documentaries, paid programming and one-time-only specials.



TELEVISION RATINGS AND THE INDUSTRY

The importance of television ratings to the cable industry can be demonstrated in many ways.

Ra5 and Gama: Pricing, program quality, variety, exdusivity, and many other factors influence whether or

not a particular service will be offered. But in the end, the extent to which services are viewed (used) by the

subscriber plays a strong role in determining carriage.

Cable operators may have been willing to try new channels when capacity was freely available, but from what I

have seen over the years, unless a channel attracts a fair amount of viewing, it will face limited carriage or be

dropped altogether. Over tirre, the most heavily watched channels are the ones that not only continue to be

carried, but also are carried by the largest number of systems.

The attached scatter diagram illustrates the relationship between ratings and carriage for 1990. Total day

national ratings are shown on the Y-axis and homes serviced on the X-axis. This relationship is plotted for

each of the nineteen (19) basic cable networks rreasured by AC. Nielsen in 1990.

Ratings are a measure of how well each network attracts viewers from all the subscribers who receive it.

Ratings are measured by the ratio of the average audience watching the network to the total number of

subscribers who can receive it. A network with a small number of subscribers could receive the same rating as

a network with a large number of subscribers because of how the ratings are determined.

The average audience which is expressed as a rating results from the number of different household that tune

to a network and the tirre these subscribers spend viewing the service. Low ratings — a small proportion of the

total subscribers watching on average — result from either...



(1) A small number of different subscribers tuning to the channel.
(2) Subscribers tune in, but spend a small amount of time viewing.
(3) Or, a combination of these two factors.

Lower ratings equate to a lower subscriber involvement and more limited appeal. In my view, cable operators

are much less willing to carry the less-watched (lower rated) services.

AC. Nielsen data for 1990 contained in Table 1 and displayed on the following graph illustrate the point:

Cable networks with relativel low ratin s tend to be carried b fewer s stems than services with hi h ratin s.

TABLE I
l990 NETWORK RATINGS AND HOMES SERVED"

NET'NGRK

NTN

CNBC

FNN

BET

HLN

DISC

FAM

TNN

LIFE

CNN

NICK

ESPN

TNT

USA

TBS

AVERAGE
TOTAL DAY

RATING

0.10

0.10

0.11

0.18

0.19

0.28

0.35

0.36

0.48

0.51

0.53

0.56

0.57

0.70

0.84

0.87

0.94

1.19

AVERAGE
HOMES SERVED

(000) 1'990

8204

16732

33461

37491

45028

27989

45428

51156

50294

51724

49572

55615

51980

47265

53013

54615

NOTE: Tabulatedby TBS Reseamh fmrn Nielsen CaMe AdrvityReports (NCAR for Quarters I-IV,
19SO. NTN d'ata availaMe only for QlV. CNBC data availaMe onlyfor gill and QIV. 77rese data are forAC.
Nielsen's national, metered panel.



CaiYia Cordradual Relahd to Rati Over a period of years, Turner Broadcasting System has had

numerous discussions with cable operators over the subject of ratings as a proposed determinant of fees

charged for our cable networks. A major multiple service operator (MSO) repeatedly proposed a contract that

called for downward adjustments in fees as ratings declined. The proposed contract also allowed for the

deletion of service once ratings dropped below specified threshold levels.

During 1990 Turner Cable Network Sales (TCNS) the affiliate sales division of our company, wrote contracts to

accommodate the potential of federally mandated must-carry restrictions. Specifically, cable systems are

required contractually to first delete the lowest rated cable networks in the advent that limited channel capacity

forces them to replace cable services with local stations.

Following is language from one such contract that was in force during 1990. This agreement was between a

major MSO and TNT...

"Must Carry Reinstatement. In the event that federally mandated must cany restrictions are imposed

upon AFFILIATE during the Term and AFFILIATEis forced to clear a channel previously dedicated to a

satellite delivered basic cable television service, and no other vacant channelis available for the

addition of the mandated broadcast signal on the System, then AFFILIATE may drop the Service

provided thatit has first ceased distributing each of the other satellite delivered basic cable services

which are not nationally rated an&or which had a lower 18 hour average rating (7:00a.m.-1:00a.m.,

Mondays-Sundays) during the immediately preceding twelve (12) month period using the Nielsen

National Rating System".

Increased Subsai 'ons to AC. Nielsen Data: In 1980, none of the cable networks or superstations were

measured by Nielsen's national metered panel. By 1990, 19 basic cable networks had contracts with AC.

Nielsen for national data, with most services receiving daily, "overnight" measurements 365 days a year, 24

hours a day in addition to published monthly and quarterly reports. Today, 27 basic cable networks subscribe to

regular, national measurement.



In addition to producing individual reports for these networks, Nielsen also publishes "syndicated" reports

summarizing cable audience performance for each service. These reports are widely distributed to ad agencies,

program suppliers and cable systems and contain household and demographic viewing data.

By Nielsen's count, approximately 150 MSOs and individual systems subscribe to data induding CAP (Cable

Audience Profile) reports (local estimates of cable network performance), telephone coincidental (special

surveys conducted locally), diary and metered-based special tabulations of local data and national ratings for

cable networks.+

But, more important is the fact that most MSOs and individual systems receive national ratings data from the

cable networks themselves — a permissible use under the contracts program suppliers have with the A C.

Nielsen Company.

+ NOTE: The ArNbnn Company, Nielsen's main conpeftorin the local ratings bminess also sells~al asveys and cfary'meter taMafons on a local level 8o sysiems.



NATIONALLY FEATURE FILMS AND SERIES PROGRAMING "TRAVEL" BETTER THAN SPORTS:
THE VALUE OF A MORE HOMOGENEOUS AUDIENCE

For a national cable network to succeed it is important to both advertisers and cable systems that the network's

programming performs well across individual markets and regions. The challenge for the programmer is to find

programming with universal appeal. National advertisers are adverse to dumps of viewing — peaks and valleys

on a market by market basis. National advertisers prefer programs with uniform geographic appeal. Similarly,

systems expect cable networks to perform as well with their local subscriber as they do nationally. National

ratings establish levels of expectation.

The following table has been prepared to illustrate the differing regional appeals of series, feature films and

sports programming carried on TBS SuperStation in 1990. The distribution of viewing to these programs has

been compared to the regional distribution of homes receiving TBS:

TABLE 2
DISTRIBUTION OF AVERAGE AUDIENCE — TBS SUPERSTATION

PACIFIC
NEST:

CENTRAL
EAST

: SOUTH CENTRAL.
NORT'H-

EAST

PRIME MOVIE % DIST

INDEX

12.1%

69

15.9%

105

40.6%

130

15.8%

108

15.5%

72

46PM SERIES % DIST 11.2%

INDEX 64

14.9%

99

43.4%

139

15.6%

107

14.9%

69

HAWKS % DIST 16.7%
BASKETBALL INDEX 95

12.2%

81

43.6%

139

12.5% 15.0%

70

SEC
FOOTBALL

% DIST

INDEX

6.1%

35

6.3%

42

74.6%

238

8.4%

58

4.6%

21

BRAVES

BASEBALL 60INDEX

% DIST 10.5% 10.5%

70

56.3%

180

12.3% 10.3%

HOMES % DIST 17.6% 15.1% 31.3% 14.6% 21.5%

RECEIVING TBS INDEX

Most sports carried by TBS SuperStation have a distinctly regional appeal. Although viewing to series and

movies does not occur exactly in proportion to the distribution of TBS subscribers, viewing patterns are much



more uniform than is the case with sports. Regional skew devalues the sports product for cable systems where

viewing is below average. Feahne balms and series 'lavel" better than

NOTE: The table reads as Rllowrs: 31.3% of the homes recervrng TBS Scperstatron are locatedin the
Sorrth. Of tre tohl national auofence viewing SEC Football, 74.6% of the viewing orignated fiorn the Sorrlh—
2.3S fmes tre prqportkn of TBS recervrng households locatedin this wagon (anindex of238)

All viewing data are from AC. Nielsen local market cfarybasedarveys, teated on a seyonal basis by TBS
Research Prrme Movi, 4-6RM series and SEC Football from November 1990 abta. Hawks Basketball fram
Febrnary 1990 viewing and BravesBaseball fiom May 1990 data. Reyonal definitions based on AC. Nielsen
ciassrlicatlon of211 local television markets.



UNDERSTANDING SPORTS RIGHTS FEES FOR SUPERSTATION TBS

Prior copyright Tribunal testimony has dealt extensively with the issue of the rising costs of licensing sports

programming. Examples have often depicted the scenario for basic cable networks. Comparisons need to be

developed for imported distant signals, since the fees paid for sports programs differ significantly. (Unlike the

majority of basic-cable networks, sports carried by TBS SuperStation contain no local advertising availabilities

for cable systems. At a time when the reregulation of the cable industry has placed limits on the fees operators

charge subscribers, "other" revenue sources, including local advertising, has become more important. The

presence of local avails makes sports packages attractive to operators. The ability to provide local advertising

positions is an important sales tool for cable networks when they seek carriage and rate justification. The

absence of such avails for retransmitted signals like TBS means that sports packages are of less value. The

Goodwill Games were sold to cable operators in 1990 as a separate satellite feed to be inserted on the TBS

local channel, covering regular TBS programming. This separate, non-broadcast feed allowed for local ad

avails and was offered in this manner for that very reason.)

The best measure of sports rights fees in the case of TBS SuperStation is the compensation paid to the Atlanta

Hawks and Atlanta Braves for telecast rights.

During 1990, TBS SuperStation provided $2,591,182 to the Atlanta Hawks for the right to telecast 25 games.

This works out to approximately $22,000 per half hour of television.

Compensation paid to the Atlanta Braves in 1990 totaled $3,097,000 or roughly $4,700 per half hour of

television for 109 games telecast.

In January 1985, an agreement was reached between ANLBC (Atlanta Braves) and the Commissioner of

Baseball relative to the nationwide television exposure afforded the broadcasts of Braves games on TBS

SuperStation. The agreement requires the Company to make fee payments into the Major League Central Fund

for equal distribution to all major league baseball dubs including the Braves. In exchange for these fees, the



Commissioner of Baseball, among other things, will not object to the telecast of a speciTied number of Braves

games on TBS SuperStation and the accompanying nationwide satellite distribution of the TBS SuperStation

signal by common carrier.

In 1990, $9,000,000 was paid into the fund. Currently the fee is $15,000,000. Other teams widely distributed

beyond the home market via super station carriage also compensate Major League Baseball (MLB) for the

alleged harm caused by such distribution.

This fee arrangement represents an example of marketplace action to compensate MLB for the alleged harm to

their programs from distant signal carriage.

The rights stations and networks are willing to pay for sports are to a large degree influenced by advertising

more than the value placed on such events by cable operators and subscribers. The CPM's (costs per

thousand homes or persons viewing) are substantially higher for sports than other types of programming. For

example, typical CPVis for major sports are double those of news, triple the value of daytime television, and

comparable to or higher than prime time entertainment. Likewise, the sellout levels (the proportion of total

advertising availabilities sold) are higher for sports. These two factors explain the relatively high ad revenues

per audience generated by spots.

IIIrhat networks and stations pay for rights is based on the expectation of a high return in advertising dollars.

The economics relate more to what advertisers are willing to pay for viewing than the viewing itself.



COMPARING THE COSTS OF SPORTS AND SYNDICATED PROGRAMS

Braves (@$4,700 per half hour of play) and Hawks (@$22,00 per half hour of play) establish a range of fees

to compare with series and feature film product. For series programming, TBS has not exceeded the $22,000

per half hour of play level, but has acquired programming at the high end of this range. For feature films, TBS

has acquired movie rights that cost in excess of double the $22,000 per half hour of play mark.

In comparing these fees, it is essential to recognize that TBS acquires national, non-exdusive rights to series

and feature films. If exdusive rights were purchased, the cost of series and movies would be sharply higher.

Unlike the individual episode of a situation comedy or individual play of a movie, the telecast of a sporting event

offers either complete or nearly complete exdusivity.
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CONTRIBUTION TO TBS SUPERSTATION VIENIING AND AD REVENUES

The following table illustrates the proportion of total air tirre devoted to major sports, the share of advertising

revenue generated by these programs and the proportion of total viewing developed by these telecasts:

SPORTS
PROGRAM

%OF
TOTAL. % OF TOTAL. % OF TOTAL

AIR TIME: AUDIENCE AD
REVENUE

% OF AD DOLLARS
% OF AUDIENCE GENERATED

BEYOND ATLANTA BEYOND ATLANTA

0.65% 0.63% 3.17% 0.59% 2.59%

BRAVES
BASEBAU

SEC
FOOTBALL

COPPER
BOWL

TOTAL

3.76%

0.47%

0.04%

4.92%

3.99%

0.62%

0.06%

5.30%

7.66%

1.47%

0.06%

12.36%

3.77%

0.66%

0.06%

5.08%

6.02%

1.27%

0.06%

9.94%

Major sports did generate almost double its audience share in terms of its share of ad revenue (excluding

Atlanta), however, the total share of ad dollars achieved was less than 10% of all "national" revenue.

For 1990, syndicated pmgranming (series and feature balms) accounted for

approximately 80% of all ad revenue generated by the distant signal component of

TBS'udience, and a slighly higher pmportion of total viewing.
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CONCWSION

It is not coincidence that Turner Broadcasting became a leader in the development of cable television audience

research as WTBS grew to become TBS Superstation. Audience research was the foundation on which

programming decisions were made. Those decisions were made to attract and to keep subscribers interested

in receiving TBS. Our success in making those decisions is shown by the widespread carriage of TBS and the

relatively high ratings that TBS continues to enjoy.

Television ratings tell us to what extent and how subscribers use our programming. Viewing is, after all, the

end use of our product. Ratings supply the link between programmer and subscriber — the end user of our

product. While attitudinal studies tell us about the "why" of subscriber behavior, ratings tell us what that

behavior is. Many new cable channels have been offered based on stated subscriber preferences and failed.

Those that have lasted and succeeded are those that receive the largest ratings.

My testimony relies on the same research tools that I developed for TBS Superstation and that were used in

1990 to make program purchasing and scheduling decisions. The research underscores the value of

syndicated programming to subscribers all around the country based not only on stated preferences — the "why"

of their behavior — but also on the ratings that confirm that those preferences were translated into viewing

activity. By all of those measures, syndicated programming is far and away the most valuable programming

available to TBS and other cable programmers in building their subscriber base and keeping it.
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I declare under penalty of perjury that the foregoing is true and correct and of my personal
knowledge. Executed on i'i I

Robert P. Sieber
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SupetStation
Effective Date 4/1/90

APRII PROGRAM SCHKDUI,K

MONDAY FRIDAY
Headline ¹ws 6:00

Tom & Jerry's Funhouse 6:30
Flintstones 7:00

Tom & Jerry's Funhouse 7:30
Gilligan's Island 8:05

Bewitched .8:35

, Little House on the Prairie 9:05
9:35

TBS Morning Movie 10:05
10;35
ll:05
11:35

Perry Mason 12:05
12:35

TBS Movie Presentation 1:05
1:35
2:05
2:35

Tom & Jerry's Funhouse 3:05
Flintstones 3:35
Flintstones 4;05

Brady Bunch 4:35
The Munsters 5:05

Good Times 5:35
Beverly Hillbillies 6:05,

Andy Griffith 6:35
The Jeffersons 7:05

., Sanford & Son 7:35
, TBS Movie Presentation/ 8:05

Family Adventure Theater (Fr only) 8:35
9:05
9:35

TBS 'Movie Presentation 10:05
NWA Wrestling Power Hour (I:05 PM Fr only) 10:35

Night Flicks (Fr only) 11:05

11:35

National Geographic Explo'rer

TBS Movie Presentation

8:05
8:35
9:05
9:35

10:05
10:35

-.: N)05
11:35

TBS Movie Presentation . 12'.05

12:30
1'105

1:35
TBS Movie Presentation

TBS Movie Presentation
1

Fishin with Roland Martin

2:05
2:35
3:05
3:35
4:00
4:35
5:05

'. Fishin'.with Orlando Wilson'. ':35
World Championship Wrestling

J a '.,

I

TBS Movie Presentation

6:00
~ 6:35

7:05
7:35
8:05

US. Olympic Gold: A TBS Sports
Exclu4ive startin times var

8:35
r 905

-: 9:35
10:05
10:35

g.Night Tracks Chartbusters 11:05

11:35

., SAI'URDAY
~, Fishin" with. Orlando Wilson ~ 6:00

'etween the Lines 6:30
NW+-.Wrestling Power-Hour 7:05

7:30

SUNDAY
The World Tomorrow 6:00

It Is Written 6:30
Tom & Jerry's Funhouse 7:00

7:30
Flintstones 8:05
Flintstones 8:35

Brad Bunch 9:05
And Griffith 935

Good News 10:05
Award Theater 10 35

'l:05
11:35

12:05
TBS Movie Presentation 12:35

1:05
1:35

TBS Movie Presentation 2:05
2:35
3:05
3:35
4:05

Beverl Hillbillies 4:35
Laverne & Shirie 5:05

The Jeffersons 5:35
NWA Main Event 6:05

6:35
TBS Movie Presentation 7:00

7:30
8:00
8:30

¹tional Geographic Explorer 9:00
9:30

10:00

10:30

Future Watch 11:00

Please Hel Me Lose Wei ht 11:30
National Geographic Explorer (Mon)/ 12:05

TBS.Movie Presentation (TTh)/Night Flicks 12:35

(i:05-3205AM Fr only) 1:05
1:35

TBS Movie Presentation (Mon-Th) 2:05
2:35

:Night Tracks (Fr only) 3:05
3:35
4:05

I ~ Gomer Pyle 4:30
Hogan's Heroes/Gomer Pyle (Fr only) 5:00

Gomer Pyle/Fishing with Roland Martin (Fr only) 5:30

Night Tracks .Night Flicks

Night Tracks 

12:05
12:35
1:05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

Beaut Breakthrou h 12100
T'e World Tomorrow 12:30

Love After Marria e 'Til Hel Arrives 1:00
'etter Wa s to Better Grades 1:30

, Soloflex 2:00
Christian Children's Fund La Jones 2:30
"ril Hel Arrives Love After Marria e 3:00

, NWA Main Event 3:30
4:00

Get Smart 4:30

Ho an's Heroes 5:00
Gomer Pyle 5:30

One CNN Center

~ Box 105366
Atlanta, Georgia 30348-5366
(404) 827-1500

Eastern Times Eastern Times

SPECL4L PRESKVTATIONS
LISlZD ONBACK.....



StjPerStafiot1
Effective Date 5/I/90

MAY PROGRAM SCHKDUjLK
Revised Edition

MONDAY-FRIDAY
Headline News 6:00

Tom & Jerry's Funhouse 6:30

Flintstones 7:00
Tom & Jerry's Funhouse 7:30

Gilligan's Island 8:05
Bewitched 8:35

Little House on the Prairie 9:05
9:35

TBS Morning Movie 10:05
10:35

11:05

11:35

Perry Mason 12:05

12:35

TBS Movie Presentation 1:05
1:35

2:05
2:35

Tom & Jerry's Funhouse 3:05
Flintstones 3:35
Flintstones 4:05

Brady Bunch 4:35
The Munsters 5:05

Good Times 5:35
Beverly Hillbillies 6:05

Andy Griffith 6:35
The Jeffersons 7:05
Sanford & Son 7:35

TBS Movie Presentation/ 8:05
Braves Baseball (Fr only) 8:35

9:05
9:35

TBS Movie Presentation 10:05
0 NWA Wrestling Power Hour (l0:05 PM Fr only) 10:35

Night Flicks (Fr only) 11:05

11:35

National Geographic Explorer (Mon)/ 12:05
TBS Movie Presentation (7Th)/Night Flicks 12:35

P:05-3t05AM Fr only) 1:05
1:35

TBS Movie Presentation (Mon-Th) 2:05
2:35

Night Tracks (Fr only) 3:05
3:35
4:00e Gomer Pyle 4:30

Hogan's Heroes/Gomer Pyle (Fr only) 5:00
Gomer Pyle/Fishing with Roland Martin (Fr only) 5:30

SAI'URBAY
Fishin'ith Orlando Wilson

Between the Lines
NWA Wrestling Power Hour

National Geographic Explorer

TBS Movie Presentation

TBS Movie Presentation

TBS Movie Presentation

TBS Movie Presentation

Fishin with Roland Martin
Fishin'ith Orlando Wilson

World Championship Wrestling

Braves Baseball

U.S. Olympic Gold: A TBS Sports
Exclusive (starting times vary)

Night Tracks Chartbusters

Night Tracks Night Flicks

Night Tracks 

6:00
6:30
7:05
7:30
8:05
8:35
9:05
9:35

10:05
10:35

11:05

11:35

12:05

12:30

1:05
1:35
2:05
2:35
3:05
3:35
4:00
4:35
5:05
5:35
6:00
6:35
7:05
7:35
8:05
8:35
9:05
9:45

10:05
10:35
11:05

ll:35
12:05
12:35

1:05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

SUNBAY
The World Tomorrow 6:0

It Is Written 6:3
Tom & Jerry's Funhouse 7:0

7:3

Flintstones 8:0

Flintstones 8:3

Brad Bunch 9:0

And Griffith 9:3
Good News 10:0

Award Theater 10:3.

11:0

11:3

12:0

TBS Movie Presentation 12:3.

1:0

1:3:

Braves Baseball 2:0:

2:3:

3:0:

3:3
4:0'everl

Hillbillies 4:3:"

Good Times 5:0
The Jeffersons 5:3=

NWA Main Event
6:0.':3e

Family Adverture Theater 7:06

7:30

8:00
8:30

National Geographic Explorer 9:00
9:30

10:DD

10:30

Future Watch 11:00
Please Hel Me Lose Wei ht 11:30

Beaut Breakthrou h 12:00
The World Tomorrow 12:30

Love After Marria e 'Til Hel Arrives 1:00
Better Wa s to Better Grades 1:30

Soloflex 2:00
Christian Children's Fund La Jones 2:30
'Til Hel Arrives Love After Marria e 3:00

Kitchenmate Solid Gold 3:30
NWA Main Event 4:00

4:30
Ho an's Heroes 5:00

Gomer Pyle 5:30

Eastern Times Eastern Times

~ One CNN Center~ Box 105366
Atlanta, Georgia 30348-5366
(404) 827-1500

SPEClAL PRESEVTATIONS
LISZZD ONBACK.....



TBS SPECIAL PRESENTATIONS:

Saturday

Sunday

Sunday

Monday

Sunday

Sunday

Monday

May 5

May 6

May 13

May 14

May 20

May 27

May 28

COUSTEAU: REDISCOVERY OF THE WORLD
"Out West, Down Under"
TBS SPECIAL PRESENTATION:
"National Geographic Explorer: Greatest Moments"
TBS SPECIAL PRESENTATION:
"National Geographic Live: Sunken Warships"
COUSTEAU: REDISCOVERY OF THE WORLD
"Out West, Down Under"
TBS SPECIAL PRESENTATION:
"National Geographic Explorer: The Life and Legend
of Jane Goodall"
WORLD OF AUDUBON:
"Arctic Refuge"
WORLD OF AUDUBON:
"Arctic Refuge"

905 - 10 05 AM

9:00-11:00 PM

9:00-11:00 PM

2:20 - 3:20 AM

9:00-11:00 PM

10:00 - 11:00 PM

12:30 - 1:30 AM

TBS SPORTS SPECIAL PRESENTATIONS:
(all times eastern)

Tuesday

Thursday

Friday

Saturday

Sunday

Monday

Friday

Saturday

Sunday

Monday

Tuesday

Thursday

Friday

Saturday
Monday

Tuesday

Thursday

Friday

Saturday

Sunday

Monday

Thursday

May 1

May 3

May 4

May 5

May 6

May 7

May 11

May 12

May 13

May 14

May 15

May 17

May 18

May 19

May 21

May 22

May 24

May 25

May 26

May 27

May 28

May 31

"Braves

"Braves

"Braves

"Braves

"Braves

"Braves

"Braves

host Chicago Cubs"

host Chicago Cubs"

host Pittsburgh Pirates"

host Pittsburgh Pirates"

host Pittsburgh Pirates"

host St. Louis Cardinals"

host St. Louis Cardinals"

"Braves at Philadelphia Phillies"

"Braves at Philadelphia Phillies"

"Braves at Philadelphia Phillies"

"Coca-Cola 600"

"Braves host Montreal Expos"

"Braves at San Diego Padres"

"Braves host New York Mets"

"Braves at Pittsburgh Pirates"

"Braves at Pittsburgh Pirates"

"Braves at Pittsburgh Pirates"

"Braves at Pittsburgh Pirates"

"Braves at Chicago Cubs"

"Braves at St. Louis Cardinals"

"Braves at St. Louis Cardinals"

"Braves at St. Louis Cardinals"

5:35-8:20 PM

7:35-10:20 PM

7:35-10:20 PM

7:00-9:45 PM

1:30-4:15 PM

8:00-10:45 PM

8:00-10:45 PM

8:00-10:45 PM

2:05-4:50 PM

7:35-10:20 PM

7:35-10:20 PM

7:35-10:20 PM

7:35-10:20 PM

7:05-9:50 PM

7:35-10:20 PM

?:35-10:20 PM

7:35-10:20 PM

7:35-10:20 PM

7:00-9:45 PM

12:30 - 5:35 PM

1:35- 4:20 PM

10:00 PM - 12:45 AM



StjperStatton
Effective Date 6/1/90

MONDAY-FRIDAY

SUNK PROGRAM SCHKDUjLK

SATURDAY
Headline News 6:00

Tom & Jerry's Funhouse 6:30

Flintstones 7:00

Tom & Jerry's Funhouse 7:30

Gilligan's Island 8:05

Bewitched 8:35

Eight Is Enough 9:05
9:35

TBS Morning Movie 10:05
10:35

11:05

11:35

Chips 12:05

12:35

TBS Movie Presentation 1:05
1:35
2:05
2:35

Tom & Jerry's Funhouse 3:05
Flintstones 3:35

Flintstones 4:05

Brady Bunch 4:35

The Munsters 5:05

Good Times 5:35

Beverly Hillbillies 6:05

Andy Griffith 6:35

The Jeffersons 7:05

Sanford & Son 7:35

TBS Movie Presentation/ 8:05

Braves Baseball 8:35
9:05
9:35

TBS Movie Presentation 10:05

NWA Wrestling Power Hour (/0:05 PM Fr only) 10:35

Night Flicks (Fr only) 11:05

11:35

National Geographic Explorer (Mon)/ 12:05

TBS Movie Presentation (I'Th)/Night Flicks 12:35

(i:05-3:05AM Fr only) 1:05
1:35

TBS Movie Presentation (Mon-Th) 2:05
2:35

Night Tracks (Fr only) 3:05
3:35
4:00

Gamer Pyle 4:30
Hogan's Heroes/Gomer Pyle (Fr only) 5:00

Gomer Pyle/Fishing with Roland Martin (Fr only) 5:30

Fishin'ith Orlando Wilson
Between the Lines

NWA Wrestling Power Hour

National Geographic Explorer

TBS Movie Presentation

TBS Movie Presentation

TBS Movie Presentation

TBS Movie Presentation

Fishin with Roland Martin
Fishin'ith Orlando Wilson

World Championship Wrestling

Braves Baseball

U.S. Olympic Gold: A TBS Sports
Exclusive (starting times vary)

Night Tracks Chartbusters

Night Tracks Night Flicks

Night Tracks 

6:00

6:30
7:05
7:30
8:05
8:35
9:05
9:35

10:05
10:35
11:05

11:35

12:05

12:30

1:05
1:35
2:05
2:35
3:05
3:35
4:00
4:35
5:05
5:35
6:00
6:35
7:05
7:35
8:05
8:35
9:05
9:45

10:05
10:35

11:05

11:35

12:05

12:35

1:05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

The World Tomorrow 6:00

It Is Written 6:30
Tom & Jerry's Funhouse 7:00

7:30
Flintstones 8:05
Flintstones 8:35

Brad Bunch 9:05
And Griffith 9:35

Good ¹ws 10:05

Award Theater 10:35
11:05

11:35

12t05

TBS Movie Presentation 12:35

1:05
1:35

Braves Baseball 2:05
2:35
3:05
3:35
4:05

Beverl Hillbillies 4:35
Good Times 5:05

The Jeffersons 5:35
NWA Main Event 6:05

6:35

Family Adventure Theater 7:00
7:30
8:00
8:30

National Geographic Explorer 9:00
9:30

10:00

10:30

Future Watch 11:00

Please Hel Me Lose Wei ht 11:30

Beaut Breakthrou h 12:00

The World Tomorrow 12:30

Love After Marria e "Til Hel Arrives 1:00
Better Wa s to Better Grades 1:30

Soloflex 2:00

Christian Children's Fund Larr Jones 2:30
fil Hel Arrives Love After Marria e 3:00

Kitchenmate Solid Gold 3:30
NWA Main Event 4:00

4:30
Ho an's Heroes 5:00

Gomer Pyle 5:30

 one CNN Center
Box 105366
Atlanta, Georgia 30348-5366
(404) 827-1500

Eastern Times Eastern Times

SPECIAL PEESElVTA'IIONS
LISZZO ONBACK.....



TBS SPECIAL

PRESENTATIONS'hursday

June 7 TBS WORLD PREMIERE:
"For Those I Loved" 8:05 PM-12:05 AM

Wednesday June 13 TBS SPECIAL PRESENTATION:
"Clash of the Champions XI" 8:05-10:35 PM

Sunday June 24 COUSTEAU: REDISCOVERY OFTHE WORLD
"Thailand: Convicts of the Sea" 10:00-11:00 PM

TBS SPORTS SPECIAL PRESENTATIONS:

ATLANTA BRAVES BASEBALL

Friday

Saturday

Sunday

Monday

Tuesday

Friday

Saturday

Sunday

Monday

Tuesday

Friday

Sunday

Tuesday

Tuesday

Thursday

Friday

Saturday

Sunday

Monday

Tuesday

Friday

Saturday

June 1

June 2

June 3

June 4

June 5

June 8

June 9

June 10

June 11

June 12

June 15

June 17

June 19

June 19

June 21

June 22

June 23

June 24

June 25

June 26

June 29

June 30

"Braves

"Braves

"Braves

"Braves

"Braves

"Braves

"Braves

host San Diego Padres"

host San Diego Padres"

host San Diego Padres"

host Los Angeles Dodgers"

host Los Angeles Dodgers"

at Montreal Expos"

at Montreal Expos"

"Braves at San Diego Padres"

"Braves at San Diego Padres"

"Braves at San Diego Padres"

"Braves at Los Angeles Dodgers"

"Braves at Los Angeles Dodgers"

"Braves host San Francisco Giants"

"Braves host San Francisco Giants"

"Braves host San Francisco Giants"

"Braves host San Francisco Giants"

"Braves at Cincinnati Reds"

"Braves at San Fransisco Giants"

"Braves at San Fransisco Giants"

"Braves host Cincinnati Reds"

"Braves host Cincinnati Reds"

"Braves host Cincinnati Reds"

10:00 PM-12:45 AM

10:00 PM-12:45 AM

4:00-6:45 PM

10:30 PM-1:15 AM

10:30 PM-1:15 AM

7:35-10:20 PM

7:05-9:50 PM

2:05-4:50 PM

5:35-820 PM

7:30-10:15 PM

10:30 PM-1:15 AM

3:30-6:15 PM

5:05-7:50 PM

8:10-11:00 PM

7:35-10:20 PM

7:35-10:20 PM

7:05-950 PM

2:05-4:50 PM

7:35-10:20 PM

7:35-10:20 PM

7:30-10:15 PM

7:30-10:15 PM



Effective Date 9/1/90,
~

MONDAY-I"RIDAV
Headline News 6:00

Tom & Jerry's Funhouse 6:30

Flintstones 7:00

Tom & Jerry's Funhouse 7:30

Gilligan's Island 8:05

Bewitched 8:35

Little House on the Prairie 9:05
9:35

TBS Morning Movie 10:05

10:35

ll:05
11:35

Perry Mason 12:05

12:35

TBS Movie Presentation 1:05

1:35
2:05
2:35

Tom & Jerry's Funhouse 3:05
Flintstones 3:35
Flintstones 4:05

Brady Bunch 4:35

Laverne & Shirley 5:05

Good Times 5:35
Beverly Hillbillies 6:05

Andy Griffith 6:35

Happy Days 7:05

The Jeffersons 7:35

TBS Movie Presentation/ 8:05

Braves Baseball 8:35
9:05
9:35

TBS Movie Presentation 10:05

NWA Wrestling Power Hour (10705 PM Fr only) 10:35

Night Flicks (Fr only) 11:05

11:35

National Geographic Explorer (Mon)/ 12:05

TBS Movie Presentation (TTh)/Night Flicks 12:35

P:05-3:05AM Fr only) 1:05
1:35

TBS Movie Presentation (Mon-Th) 2:05
2:35

Night Tracks (Fr only) 3:05
3:35
4:00

I Love Lucy (Mon-Th) 4:30
Hogan's Heroes (Mon-Th) 5:00

Gomer Pyle 5:30

SATURDAY
Ho an's Heroes

Between the Lines
NWA Wrestling Power Hour

National Geographic Explorer

TBS Movie Presentation

SEC Football

Munsters
Beverl Hillbillies

And Griffith
Ha Da s

World Championship Wrestling

Braves Baseball

U.S. Olympic Gold: A TBS Sports
Exclusive (starting times vary)

Night Tracks Chartbusters

Night Tracks Night Flicks

Night Tracks 

6:00
6:30
7:05
7:30
8:05
8:35
9:05
9:35

10:05
10:35
11:05

11:35

12:05
12:30

1:05
1:35
2:05
2:35
3:05
3:35
4:00
4:30
5:00

5:30
6t00
6:35
7:05
7:35
8:05
8:35
9:05
9:45

10:05
10:35
11:05

11:35

12:05

12:35

1:05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

The World Tomorrow 6:00
It Is Written 6:30

Tom & Jer 's Funhouse 7:00
Flintstones 7:35
Flintstones 8:05

Ca tain Planet 8:35

Brad Bunch 9:05
And Griffith 9:35

Good News 10:05
. Award Theater 10:35

11:05

11:35

12:05

TBS Movie Presentation 12:35

1:05

1:35
Braves Baseball (starting times vary) 2:05

2:35
3:05
3:35
4:05
4:35

Tom & Jerr 's Funhouse 5:05
Ca tain Planet 5:35

NWA Main Event 6:05
6:35

Family Adventure Theater 7:00
7:30
8:00
8:30

National Geographic Explorer 9:00
9:30

10:00
10:30

Network Earth ll:00
Various 11:30

Various 12:00

The World Tomorrow 12:30
Various 1:00
Various 1:30

Soloflex 2:00
Christian Children's Fund Lar Jones 2:30

Various 3:00
Ma c Wok 3:30

NWA Main Event 4:00
4:30

Ho an's Heroes 5:00
Gomer Pyle 5:30

 ne CNN Center
Box 105366
Atlanta, Georgia 30348-5366
(404) 827-1500

Eastern Times Eastern Times

SPECL4L PRESKYTATIONS
LISVZD ONBACK.....



TBS SPECIAL

PRESENTATIONS'uesdayJ

September 3 TBS SPECIAL PRESENTATION:
"Tom and Jerry's
Back to School Special" 3:05-4:05 PM

Wednesday September 5

Thursday September 6

TBS SPECIAL PRESENTATION:
"Clash of the Champions XII"

TBS SPECIAL PRESENTATION:
"Sanford and Son: The Big One's Back"

8:05-10:35 PM

8:05-10:05 PM

Tuesday

Sunday

September 25

September 30

TBS SPECIAL PRESENTATION:
"A Place of Skulls"

TBS SPECIAL PRESENTATION:
"World of Audubon:
Danger at the Beach"

10:15-11:15 PM

10:00-11:00 PM

TBS SPORTS SPECIAL PRESENTATIONS:

ATLANTA BRAVES BASEBALL

Saturday

Sunday

Monday

Tuesday

Thursday

Friday

Saturday

Monday

Tuesday

Wednesday

Friday

Saturday

Sunday

Monday

Tuesday

Thursday

Friday

Saturday

Sunday

Tuesday

Thursday

Friday

Sunday

September 1

September 2

September 3

September 4

September 6

September 7

September 8

September 10

September 11

September 12

September 14

September 15

September 16

September 17

September 18

September 20

September 21

September 22

September 23

September 25

September 2?

September 28

September 30

"Braves host St. Louis Cardinals"

"Braves host St. Louis Cardinals"

"Braves host Cincinnati Reds"

"Braves host Cincinnati Reds"

"Braves at Los Angeles Dodgers"

"Braves at San Diego Padres"

"Braves at San Diego Padres"

"Braves at San Francisco Giants"

"Braves at San Francisco Giants"

"Braves at San Francisco Giants"

"Braves host San Diego Padres"

"Braves host San Diego Padres"

"Braves host San Diego Padres"

"Braves host Los Angeles Dodgers"

"Braves host Los Angeles Dodgers"

"Braves host San Francisco Giants"

"Braves host Houston Astros"

"Braves host Houston Astros"

"Braves host Houston Astros"

"Braves at Cincinnati Reds"

"Braves at Cincinnati Beds"

"Braves at Houston Astros"

"Braves at Houston Astros"

7:05-9:50 PM

2:05-4:50 PM

1:05-3:50 PM

5:35-8:20 PM

10:30 PM-1:15 AM

10:00 PM-12:45 AM

10:00 PM-12:45 AM

10:00 PM-12:45 AM

10:30 PM-1:15 AM

3:30-6:15 PM

7:35-10:20 PM

7:05-9:50 PM

2:05-4:50 PM

7:35-10:20 PM

5:35-8:20 PM

5:35-8:20 PM

7:35-1 0:20 PM

7:05-9:50 PM

2:05-4:50 PM

7:30-10:15 PM

7:30-10:15 PM

8:30-11:15 PM

2:30-5:15 PM



0,:
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Effective Date 10///90

MONDAY-I RIDAV

GCTG1EIKR PRGGRAM SCHKDULZ

SAIURDAV
Headline News 6:00

Tom & Jerry's Funhouse 6:30
Flintstones 7:00

Tom & Jerry's Funhouse 7:30
Gilligan's Island 8:05

Bewitched 8:35

Little House on the Prairie 9:05
9:35

TBS Morning Movie 10:05

10:35
11:05

11:35

Perry Mason 12:05

12:35

TBS Movie Presentation 1:05

1:35

2:05
2:35

Tom & Jerry's Funhouse 3:05
Flintstones 3:35
Flintstones 4:05

Brady Bunch 4:35

Laverne & Shirley 5:05
Good Times 5:35

Beverly Hillbillies 6:05

Andy Griffith 6:35

Happy Days 7:05
The Jeffersons 7:35

TBS Movie Presentation/ 8:05
Braves Baseball 8:35

9:05
9:35

TBS Movie Presentation 10:05

NWA Wrestling Power Hour PO:05 PM Fr only) 10:35

Night Flicks (Fr only) 11:05

11:35

National Geographic Explorer (Mon)/ 12:05

TBS Movie Presentation (TTh)/Night Flicks 12:35

P:05-3:05AM Fr only) 1:05
1:35

TBS Movie Presentation (Mon-Th) 2:05
2:35

Night Tracks (Fr only) 3:05
3:35
4:00

I Love Lucy (Mon-Th) 4:30
Hogan's Heroes (Mon-Th) 5:00

Gomer Pyle 5:30

Ho an's Heroes
Between the Lines

NWA Wrestling Power Hour

National Geographic Explorer

TBS Movie Presentation

SEC Football

Munsters

Beverl Hillbillies
And Griffith

Ha Da s

World Championship Wrestling

Braves Baseball

U.S. Olympic Gold: A TBS Sports
Exclusive (starting times vary)

Night Tracks Chartbusters

Night Tracks Night Flicks

Night Tracks 

6:00
6:30
7:05
7:30
8:05
8:35
9:05
9:35

10:05
10:35
11:05

11:35

12:05

12:30
1:05
1:35
2:05
2:35
3:05
3:35
4:00
4:30
5:00
5:30
6:00
6:35
7:05
7:35
8:05
8:35
9:05
9:45

10:05
10:35
11:05

ll:35
12:05

12:35
1:05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

The World Tomorrow 6:00
It Is Written 6:30

Tom & Jer 's Funhouse 7:00
Flintstones 7:35
Flintstones 8:05

Ca tain Planet 8:35
Brad Bunch 9:05

And Griffith 9:35
Good News 10:05

Award Theater 10:35

11:05

11:35

12t05

TBS Movie Presentation 12:35

1:05
1:35

Braves Baseball (starting times vary) 2:05
2:35
3:05
3:35
4:05
4:35

Tom & Je 's Funhouse 5:05
Ca tain Planet 5:35

NWA Main Event 6:05
6:35

Family Adventure Theater 7:00
7:30
8:00
8:30

National Geographic Explorer 9:00
9:30

10:00
10:30

Network Earth 11:00

Various ll:30
Various 12:00

The World Tomorrow 12:30

Various 1:00
Various 1:30

Soloflex 2:00
Christian Children's Fund La Jones 290

Various 3:00
Master Wok 3:30

NWA Main Event 4:00
4:30

Ho an's Heroes 5:00
Gomer Pyle 5:30

ne CNN Center
ox 105366

Atlanta, Georgia 30348-5366
(404) 827-1500

Eastern Times Eastern Times

SPECIAL PEESENTA IIONS
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TBS SPECIAL PRESENTATIONS:

Wednesday October 3 TBS SPECIAL PRESENTATION:
"Andy Griffith's 30th Anniversary Special" 8:05-11:05 PM

Tuesday October 9 TBS WORLD PREMIERE:
"Bangkok Hilton: Part 1" 8:05-11:05 PM

Wednesday October 10

Monday October 15

Tuesday October 16

Thursday October 18

Friday October 19

Wednesday October 17

TBS WORLD PREMIERE:
"Bangkok Hilton: Part 2"

TBS SPECIAL PRESENTATION:
"Voice of the Planet: Part 1"

TBS SPECIAL PRESENTATION:
"Voice of the Planet: Part 2"

TBS SPECIAL PRESENTATION:
"Voice of the Planet: Part 3"

TBS SPECIAL PRESENTATION:
"Voice of the Planet: Part 4"

TBS SPECIAL

PRESENTATION'Voice

of the Planet: Part 5"

8:05-11:05 PM

8:05-10:05 PM

8:05-1 0:05 PM

8:05-10:05 PM

8:05-10:05 PM

8:05-10:05 PM

Monday

Sunday

Sunday

October 22

October 28

October 28

TBS MOVIE PRESENTATION:
"High Noon"

TBS SPECIAL PRESENTATION:
"Better World Society: Awards Dinner"

TBS SPECIAL PRESENTATION:
"Tom and Jerry's
Halloween Special"

10:35 PM-12:20 AM

10:00-11:00 PM

4:35-5:35 PM

TBS SPORTS SPECIAL PRESENTATIONS:

ATIANTA BRAVES BASEBALL

Monday

Tuesday

October 1

October 2

"Braves at San Francisco Giants"

"Braves at San Francisco Giants"

10:00-12:45 AM

10:30 PM-1:15 AM

NASCAR

Sunday October 7 "Mello Yello 500" 1:00-5:05 PM



0

SuyerStatt'011
~Effective Date JJ /1/90

MONDAY-FRIDAY
Headline News 6:00

Flintstones 6:30
Tom & Jerry's Funhouse 7:00

7:30
Gilligan's Island 8:05

Bewitched 8:35
Little House on the Prairie 9:05

9:35
TBS Morning Movie 10:05

10:35

11:05

11:35

Perry Mason 12:05

12:35

TBS Movie Presentation 1:05

1:35
2:05

2:35
Tom & Jerry's Funhouse 3:05

Flintstones 3:35
Flintstones 4:05

Brady Bunch 4:35
Laverne & Shirley 5:05

Good Times 5:35
Beverly Hillbillies 6:05

Andy Griffith 6:35

Happy Days 7:05

The Jeffersons 7:35
TBS Movie Presentation 8:05

8:35
9:05
9:35

TBS Movie Presentation 10:05

10:35

11:05

11t35

National Geographic Explorer (Mon)/ 12:05

TBS Movie Presentation (TTh)/ 12:35

Night Flicks (Fr only) 1:05
1:35

TBS Movie Presentation (Mon-Th) 2:05

Night Flicks (Fr only) 2:35

Night Tracks (Fr only) 3:05
3:35
4:00

I Love Lucy (Mon-Th) 4:30
Hogan's Heroes (Mon-Th) 5:00

Gomer Pyle 5:30

SATURDAY
Ho an's Heroes

Between the Lines
Bonanza

National Geographic Explorer

NWA Wrestling Power Hour

TBS Movie Presentation

SEC Football

Munsters
Beverl Hillbillies

And Griffith
Ha Da s

World Championship Wrestling

TBS Movie Presentation

U.S. Olympic Gold: A TBS Sports
Exclusive startin times var

Night Tracks Chartbusters

Night Tracks Night Flicks

Night Tracks 

6:00
6:30
7:05
7:30
8:05
8:35
9t05
9:35

10:05

10:35

11:05

11:35

12:05

12:30

1:05

1:35

2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35
6:05
6:35
7:05
7:35
8:05
8:35
9:05
9:45

10:05
10:35

ll:05
11:35

12:05

12:35

1:05
1:35

2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

SUNDAY
The World Tomorrow 6:00

It Is Written 6:30
Tom &, Jerr 's Funhouse 7:00

Flintstones 7:35
Flintstones 8:05

Ca tain Planet 8:35
Brad Bunch 9:05

And Griffith 9:35
Good News 10:05

Award Theater 10:35

11:05

ll:35
12:05

TBS Movie Presentation 12:35

1:05

1:35
TBS Movie Presentation 2:05

2:35
3:05
3:35
4:05
4:35

Tom & Jerr 's Funhouse 5:05
Ca tain Planet 5t35

NWA Main Event 6t05
6:35

Family Adventure Theater 7:00
7:30
8t00
8:30

National Geographic Explorer 9:00
9:30

10:00

10:30
¹twork Earth 11:00

Various 11:30

Various 12:00

The World Tomorrow 12:30

Various 1:00
Various 1:30

Soloflex 2:00
Christian Children's Fund La Jones 2:30

Various 3t00
Master Wok 3:30

NWA Main Event 4:00
4:30

Ho an's Heroes 5:00
Gomer Pyle 590

Eastern Times Eastern Times

One CNN Center
 lox 105366

Atlanta, Georgia 30348-5366
(404) 827-1500

SPECIAL PEESENTATIONS
LIS2ZD ONBACK.....



TBS SPECIAL PRESENTATIONS:

Tuesday

Sunday

Monday

Monday

Tuesday

Friday

November 20

November 25

November 26

November 26

November 27

November 30

TBS SPECIAL PRESENTATION:
"Clash of the Champions XIII"

TBS SPECIAL PRESENTATION:
"Cousteau: Rediscovery of the World:
Andaman Islands"

TBS SPECIAL PRESENTATION ENCORE:
"Cousteau: Rediscovery of the World:
Andaman Islands"

TBS MOVIE PRESENTATION:
"How The West Was Won, Parts I & II"

TBS MOVIE PRESENTATION:
"How The West Was Won, Part III"

TBS SPECIAL PRESENTATION:
"Tom & Jerry's 50th Birthday Bash"

8:05-1 0:35 P M

1 0:00-11:00 P M

12:05-1:05 AM

8:05 PM-12:05 AM

8:05-10:05 PM

8:05-9:05 PM

TBS SPORTS SPECIAL PRESENTATIONS:

ATLANTA HAWKS BASKETBALL

Saturday November 17 "Hawks at Detroit Pistons"

Saturday November 24 "Hawks host Philadelphia 76ers"

Wednesday November 28 "Hawks at Boston Celtics"

7:35-9:50 PM

8:05-10:20 PM

7:35-9:50 PM

SEC FOOTBALL

Saturday

Saturday

Saturday

Saturday

November 3 "To Be Announced"

November 10 "To Be Announced"

November 17 "To Be Announced"

November 24 "To Be Announced"

12:30-4:05 PM

12:30-4:05 PM

12:30-4:05 PM

12:30-4:05 P M



~Supet $12tion
Effective Date 12/1/90

MONDAY-FRIDAY
Headline News 6:00

Flintstones 6:30

Tom & Jerry's Funhouse 7:00
7:30

Gilligan's Island 8:05
Bewitched 8:35

Little House on the Prairie 9:05
9:35

TBS Morning Movie 10:05

10:35

11:05

11:35

Perry Mason 12:05

12:35

TBS Movie Presentation 1:05

1:35

2:05
2:35

Tom & Jerry's Funhouse 3:05
Flintstones 3:35
Flintstones 4:05

Brady Bunch 4:35
Laverne & Shirley 5:05

Good Times 5:35
Beverly Hillbillies 6:05

Andy Griffith 6:35

Happy Days 7:05
The Jeffersons 7:35

TBS Movie Presentation 8:05
8:35
9:05
9:35

TBS Movie Presentation 10:05
10:35

11:05

11:35

National Geographic Explorer (Mon)/ 12:05

TBS Movie Presentation (TTh)/ 12:35

Night Flicks (Fr only) 1:05

1:35

TBS Movie Presentation (Mon-Th) 2:05

Night Flicks (Fr only) 2:35

Night Tracks (Fr only) 3:05
3:35
4:00

I Love Lucy (Mon-Th) 4:30
Hogan's Heroes (Mon-Th) 5:00

Gomer Pyle 5:30

SATURDAY
Ho an's Heroes

Between the Lines
Gunsmoke

Bonanza

NWA Wrestling Power Hour

National Geographic Explorer

TBS Movie Presentation

TBS Movie Presentation

Munsters
Beverl Hillbillies

And Griffith
Ha Da s

World Championship Wrestling

TBS Movie Presentation

U.S. Olympic Gold: A TBS Sports
Exclusive startin times var

Night Tracks Chartbusters

Night Tracks Night Flicks

Night Tracks 

6:00
6:30

7:05
7:30
8:05
8:35
9:05
9:35

10:05
10:35

II:05
11:35

12:05

12:30

1:05
1:35

2:05
2:35
3t05
3:35
4:05
4:35

5:05
5:35
6:05
6:35
7:05
7:35
8:05
8:35
9:05
9:45

10:05

10:35
11:05

11:35

12:05

12:35

1:05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35

SUNDAY
The World Tomorrow 6:00

It Is Written 6:30
Tom & Jerr 's Funhouse 7:00

Flintstones 7:35
Flintstones 8:05

Ca tain Planet 8:35

Brad Bunch 9:05
And Griffith 9:35

Good News 10:05
Award Theater 10:35

11:05

ll:35
12:05

TBS Movie Presentation

TBS Movie Presentation

Tom & Jerr 's Funhouse
Ca tain Planet

NWA Main Event

TBS Movie Presentation

National Geographic Explorer

Ho an's Heroes
Gomer Pyle

12:35

1t05
1:35
2:05
2:35
3:05
3:35
4:05
4:35
5:05
5:35
6:05
6:35
7:00
7:30
8:00
8:30
9:00
9:30

10:00
10:30
11:00

11:30

12:00

12:30

1:00
1:30
2:00
2:30
3:00
3:30
4:00
4:30
5:00
5:30

Network Earth
Various
Various

The World Tomorrow
Various
Various

Soloflex
Christian Children's Fund La Jones

Various
Master Wok

NWA Main Event

one CNN Center
Box 105366
Atlanta, Georgia 30348-5366
(404) 827-1500

Eastern Times Eastern Times

SPECL4L PEESENTA "IIONS
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TBS SPECIAL PRESENTATIONS:

Sunday December 2 TBS ENCORE PRESENTATION:
"Tom & Jerry's 50th Birthday Bash" 4:35-5:35 PM

Sunday

Thursday

Friday

Saturday

Sunday

Monday

December 9

December 13

December 14

December 15

December 16

December 17

TBS SPECIAL PRESENTATION:
"World of Audubon: Wildfire"

TBS MOVIE PRESENTATION:
"It's a Wonderful Life"

TBS MOVIE PRESENTATION:
"A Christmas Carol"

TBS SPECIAL PRESENTATION:
"The Nobel Peace Prize"

TBS SPECIAL PRESENTATION:
"Butter Battle Book"

TBS MOVIE PRESENTATION:
"Miracle on 34th Street"

10:00-11:00 PM

10:05 PM-12:50 AM

10:05-11:35 PM

11:05 PM-12:05 AM

4:35 PM-5:05 PM

8:05-1 0:05 P M

TBS SPORTS PRESENTATIONS:

ATLANTA HAWK BA KETBALL

Saturday December 8 "Hawks host New York Knicks"

Friday December 28 "Hawks host Boston Celtics"

8:05-1 0:20 PM

8:05-10:20 PM

TBS SPECIAL SPORTS PRESENTATION:

Monday December 31 "The Domino's Copper Bowl" 5:00-8:30 P M



TESTIMONY OF DAVID M. KIRCHHEIMER

I. Education and Ex erience

David M. Kirchheimer, age 37, graduated summa curn laude in 1977 from The Colorado College

with a B.A. in economics and in l978 from The University of Chicago Graduate School of

Business with an MBA in Accounting and Finance. Mr. Kirchheimer is a Certified Public

Accountant.

From January l979 until May 1986, he was employed by the public accounting firm Price

Waterhouse in its Los Angeles office, most recently serving as a senior audit manager. Among

Mr. Kirchheimer's clients at Price Waterhouse was MCA, Inc., which he audited for four years

(I 979- I 984). Much of the MCA audit involved that company's extensive filmed entertainment

operations, including U.S. television distribution.

From June l986 until November l 986, Mr. Kirchheimer was employed as Vice President and

Controller by a non-entertainment company. In November I 986 he joined Republic Pictures

Corporation ("Republic" or "the Company") as Vice President-Finance and Controller. Following

various promotions, Mr. Kirchheimer is now an Executive Vice President and the Chief Financial

Officer of Republic.

Over the years Mr. Kirchheimer has been extensively involved in Republic's U.S. television

distribution activities, including the following:

Temporary responsibility for all of the Company's syndication activities and

assistance in cable licensing since Republic's President of Domestic Television

Distribution left the Company in February of this year.



~ Detailed knowledge of all aspects of Republic's U.S. television business, gained as

a result of his ongoing responsibility for all accounting and financial affairs, as well

as the television contracts department.

~ Responsibility for all Copyright Royalty filings.

~ The Company's representative on television station creditors'ommittees.

Republic's primary representative to NBC, owner of over 2,000 hours of

programming distributed to television by the Company.

II. Description Of Republic Pictures

Republic traces its roots to 1935, when its studio forerunner became known as the "Home of

the Western," launching careers of such stars as John Wayne, Gene Autry, Roy Rogers and many

others. Following a series of acquisitions and corporate transformations, today Republic has

become a leading independent producer and worldwide distributor of filmed entertainment.

Republic is a publicly-held company, which in l992 had $68 million in revenues. Product

distributed by the Company to the U.S. television market includes its vast classic film and series

library, as well as a constantly growing collection of contemporary television programs and

feature film acquisition, as summarized below.

Ownership of more than l,400 feature films, including such classics as It's A

Wonderful Life, The Quiet Man, High Noon, The Bells of St. Mary's and Sands of Iwo

Jima. In addition to containing the world's largest single collection of John Wayne

films (47), other stars featured in this collection include Cary Grant, Ingrid

Bergman, Humphrey Bogart, Gary Cooper, Bing Crosby, James Cagney, Natalie

Wood, Marion Brando and many others.



Over 3,000 hours of television programming, including distribution rights to over

2,000 hours of pre-l974 NBC television series and specials (Bonanza, Get Smart,

High Chaparral, Victory at Sea, etc.).

Over l00 hours of in-house television productions since l987, including the

multiple Emmy-award winning CBS series Beauty And The Beast, Hallmark Hali

of Fame production One Against The Wind and prestigious miniseries Son Of The

Morning Star and Separate But Egual.

Nore than 50 acquired contemporary television movies and feature films, as well

as special-interest programming.

Whether producing or acquiring, Republic seeks compelling, quality entertainment, with clear

commercial appeal. Programming which satisfies these criteria invariably has enduring value. By

enduring value, I means programs that can continue to attract large audiences over an extended

period of time.

Republic's U.S. television distribution activities encompass virtually the entire industry, including:

~ The major commercial networks (CBS, NBC and ABC).

Individual television stations, both network affiliated and independent, in virtually

all of the country's 2I2 separate local markets, including most of the largest

superstations.

Most of the significant basic, pay, pay-per-view and mini-pay cable networks (e.g.,

The Family Channel, Lifetime, Showtime, HBO, Encore, etc.).

As is typical for the industry, Republic generally syndicates its television series and feature films

on an exclusive basis within a particular local (i.e., NTI) market for a limited number of telecasts



over a period of 3-7 years. Television series, particularly those with a large quantity of episodes,

may be licensed on an individual basis; whereas, feature films often are licensed on a group basis,

principally for purposes of efficiency and convenience on behalf of both the licensor and licensee.

For example, Republic currently has under separate licenses to superstation WTBS (Atlanta) I 30

episodes of the television series Bonanza and a collection of eight classic films.

lll. Endurin Value of Film And Series Libraries

Over the years, Republic has invested hundreds of millions of dollars in producing and acquiring

television series and feature films, because in general they have enduring commercial value. For

example, the last episode of the television series Bonanza was produced in I 973. Yet, even after

20 years of continuous airing in syndication, including superstations, and continuous airing on

basic cable since I 986, the series remains one of the most popular cable programs. Indeed, the

genre of programming for which Republic Pictures is best known—the American western—has

endured since its inception and is as popular today as ever (as demonstrated by the success of

motion picture such Unforgiven and Dances With Wolves, or the television series Dr. Quinn:

Medicine Woman). To maintain the commerciality of its older programming, Republic has

invested substantial sums in such steps as: (a) remastering or otherwise refurbishing original film

elements to today's higher technological standards, whereby the broadcast quality is bright, clean

and without scratches or other imperfections; and (b) producing new "Making of" introductions.

Classic films and television series are appealing to both individual stations and cable networks

because their enduring, recognizable nature attracts a loyal following of generally upscale viewers.

Very recently Republic was reminded of this latter attribute when the PBS station in San

Francisco refused to "sell back" its exclusive Christmas telecast right to Republic's classic The

Bells of St. Mary's because of the film's proven popularity at pledge time. In this case, Republic

was willing to repurchase the local right from PBS in order to resell them as part of a new

national clearance of the film.



In addition to the aforementioned Bonanza popularity on The Family Channel, there are many

manifestations of the proven value of classic programming to the cable marketplace (which, of

course, includes superstations), One of the more compelling of these is found by considering

the investment strategy of Tele-Communications, Inc. ("TCI"), the nation's largest cable system

owner and operator. TCI has invested in a number of cable programming services which it

believes would enhance the perceived value of cable to the consumer and, therefore, convince

to pay monthly cable fees of $20 or more. john Malone, TCI's chief executive, recently was

quoted as saying: "In cable, what's important is to have enough service so people subscribe. I'm

interested in having a lot of products on the shelf." The types of products that TCI likes to have

on the shelf include a considerable amount of syndicated series and movies. Because of its

financial strength and marketplace clout (i.e., carriage by TCI cable systems virtually assures a

cable network of success), TCI has its pick of essentially any programming service. Set forth

below is a list of the programming services in which TCI has a significant direct or indirect

ownership interest, together with a description of each service's principal programming theme:

SERVICE

CNN and Headline News

TBS Superstations

The Discovery Channel

TNT

American Movie Classics

Black Entertainment Television

Court TV

Encore

The Family Channel

The Box

DESCRIPTION

News

Films, series and sports

Documentaries, educational

Films, series

Commercial-free classic movies

Entertainment targeted to black

Americans

Live coverage of criminal and

civil proceedings

Movies from 1960's - I 980's

Family entertainment (series,

films, game shows)

Interactive music videos



Prime Network/

QVC Network

XOPRESS

Sports entertainment service

Television home shopping

Cable delivered information and

data services

Interestingly, several of the above services are primarily or exclusively targeted towards classic

or otherwise "rerun" programming.

In response to recent regulations which have the effect of limiting price increases for the so-

called "basic" package of cable services, cable system operators such as TCI are launching new

services as non-basic channels for which a relatively nominal extra fee is charged directly to

consumers. Simultaneously, to capitalize upon rapidly growing channel capacities on cable

systems, these new services sometimes are sold as a package of two or more channels. Taken

together, the nominal fee and multiple channel nature of these services have cause them to be

known as multi-plex, mini-pay channels. The Encore multi-plex, mini-pay service, in which TCI

has a substantial indirect ownership interest, is a fresh reaffirmation of TCI's belief in films and

series, particularly classics, in that this offshoot of the Encore service listed above will likely not

include sports programming, but upon its launch in I 994 will instead provide six themed channels

(romance, western, mystery, kids, action/adventure and true stories/drama). Demonstrating the

importance of this programming to cable operators, Mr. Malone was quoted in an article as

follows: "We'l use these new channels as a locomotive to get cable subscribers to buy the

sophisticated new decoder box."

TCI is not an isolated example. As shown below, of the top 20 cable networks, IO partially or

fully telecast classic programming (designated with an "o"); whereas, one is exclusively sports and

only four others partially include sports programming ("*"):

Rank Network

ESPN

CNN (Cable News Network)



*o USA Network

*& TBS SuperStation

0 The Discovery Channel

o Nickelodeon/Nick At Nite

IO

l2

l3

C-Span

0 TNT (Turner Network Television)

0 The Family Channel

TNN: The Nashville Network

MTV: Music Television

o Lifetime Television

0 Arts 8: Entertainment Network

l5

The Weather Channel

Headline News

NBC

17

19

20

VH-I (Video Hits One)

QVC Network

o AMC (American Movie Classics)

*o WGN

Sports are certainly an important element of television, but their value as national cable

programming is diminished by the following factors:

Most sporting events have negligible enduring value; indeed, a mere 6 or 7 hour

delayed telecast of an event as major as the Olympics can dramatically reduce

consumer demand, as evidenced by the apparent $ 100 million loss incurred by

both NBC and Cablevision on their "triplecast" pay-per-view cable coverage of

the l992 Barcelona Summer Olympics—one of the rated stand-alone measures

of consumer's willingness (or, as it turned out, unwillingness) to pay for sports on

television.



Another possible explanation for the unpopularity of the Olympics "triplecast"

was the airing of the most popular Olympic event on the NBC network. More

generally, television viewers know that the most popular sporting events (e.g.,

World Series, Super Bowl, NBA Playoffs, Major Gold Tournaments, the Winter

and Summer Olympics, etc.) are assured of being on non-cable networks, in part

because of Congressional pressure on the major sporting leagues to maintain free

access to these events. Regardless of governmental involvement, the "triplecast"

and other well-publicized overpayments on sports programming have apparently

dampened the appetite of broadcast interests for national sports coverage.

~ Of particular relevance to the Copyright Royalty Tribunal, sports programming

generally proves to be of only ~re ional popularity and, therefore, a superstation's

broadcast of sports programs provides lesser value-added to distant television

viewers. Again, sports fans know the most important events (e.g., Superbowl,

World Series, Playoffs, etc.) will be on national free television and that the local

sports team will appear on a local channel—whether free or cable, but not on a

superstation. TCI, which was shown earlier to have scant interest in national

sports networks, directly or indirectly owns about a dozen ~re ional cable sports

services, most of which cover five or fewer contiguous states. The regional

sports phenomenon was recently reinforced by the decision of Major League

In certain cases, this pressure goes beyond the U.S. Congress. For example, after NBC
acquired U.S. television rights to the l996 Summer Olympics, NBC Sports President Dick
Ebersol explained a pay-per-view prohibition on the games as follows: "The [International
Olympic] Committee feels an obligation to make them available to the widest possible audience."

'lso with respect to the l 996 Summer Olympics, NBC's Ebersol said: "no cable company
stepped up to pay a significant share of the rights." Addressing Superstation WTBS, an article
on this transaction noted: "Talks with Ted Turner's TNT or TBS probably won't go anywhere,
Ebersol said, because 'Ted want to be paid for making these channels available for ourcoverage."'resumably,

Turner Entertainment and its owners (which includes the cable system giants TCI
and Time Warner) would be willing to pay the Olympic Committee if it perceived significant
value in these rights.



Baseball ("MLB") to provide only regional coverage of its weekly "Game of the

Week" when its national television agreement is renewed in l 994. Under its new

television contract, MLB will, for the first time, directly participate in the

advertising revenues of its games and, therefore, it is fair to presume that MLB's

officials determined that ratings fall off dramatically outside a game's local

geographic area.

Ratings are, after all, the most accurate measure of a program's popularity. The

much-publicized "overpayment" on Olympic pay-per-view or national baseball

television rights by the U.S. networks in recent years indicates that sports

sometimes do not translate into actual value in the form of television ratings.

Television viewers vote with their remote control buttons and these votes are

what determine the ultimate value of each program—sports or otherwise.

In contrast to their apparent reluctance to pay for national television sports

programming, consumers frequently demonstrate their willingness and desire to

pay on a stand-alone basis for filmed entertainment, whether: (a) subscribing to

pay television (e.g., HBO or Showtime); (b) leaving their homes to rent a video

at $2 or more; or (c) paying $7.95 to pay-per-view service.

IY. Whv Cable Rovalties Are Imnortant To Producers And Svndicator

The key to a program's value for a particular broadcaster or a cable transmitter is exclusivity.

Generally, a local station will not license a program, let alone pay market rates, unless it can be

assured that a superstation or other broadcaster will not air the same program in its market and

vice versa. Accordingly, distributors generally must elect to license either to superstations or to

local stations, not both. The growth of cable, including superstations, has contributed to the

weakened, fragmented state of the traditional syndication marketplace. Conversely, the cable

industry has been steadily growing in the recent past. Given these trends, distributors

increasingly prefer to license to cable, including superstations. Copyright royalties are an integral



part of the total revenue stream when programs are licensed to superstations, because they are

necessary to replace the revenues which are foregone in syndication.

Further, it is especially important that when copyright royalties are payable that they be

calculated in a fair manner based upon a program's actual viewership (i.e., ratings), because

copyright royalties are not always payable when a superstation licenses a program with national

exclusivity. When a superstation or other broadcaster licenses a program, it generally is licensing

the ~ri ht, bot not the ~obli ation, to telecast that program within a certain time period.

Accordingly, a distributor is not assured of a certain number of airing which, in turn, would

generate copyright royalties. Given this risk that no copyright royalties may be generated, it is

imperative that distributors receive their fair share when broadcast does in fact occur. For years,

ratings have been universally accepted by all significant constituencies of the entertainment

industry—networks, programmers, advertisers, consumer press, etc.—as the most accurate,

objective and consistent measure of a program's popularity. Likewise, ratings should be used for

purposes of allocating copyright royalties between the various parties.
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CERTIFICATE OF SERVICE

I, Dennis Lane, certify that I have, this 16th day of August, 1993, served a copy of the

foregoing "Program Suppliers'irect Testimony and Exhibits" by first class mail, postage

prepaid, to the parties on the attached list.

Dennis Lane
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